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Today’s  woman  has  more  on  her  mind 
than  just  clothes  and  kids. 


She  has  problems,  challenges  and 
opportunities  her  grandmother  never 
dreamed  of.  And  no  Chicago  news¬ 
paper  meets  the  changing  needs  of  the 
emerging  woman  better  than  the 
Chicago  Tribune.  , 

In  LIFESTYLE  every  Sunday,  our 
new  concept  in  women’s  sections  ex¬ 
plores  women’s  sweeping  range  of  in¬ 
terests,  from  new  insights  into  careers, 
money  management,  sex  and  marriage, 
to  what’s  new  in  apparel,  accessories 
and  family  fun. 


We  never  skirt  the  fact,  however, 
that  women  have  an  unending  love 
affair  with  fashions.  For  their  homes, 
their  wardrobes,  their  lives.That’s  what 
our  Monday  FEMINIQUE  section  is 
all  about. 

For  innovations  in  this  field,  the 
Chicago  Tribune  recently  won  a  Uni¬ 
versity  of  Missouri  Journalism  Award 
which  read,  “To  the  Chicago  Tribune, 
whose  discernment  of  social  change 
gave  impetus  to  the  new  spirit  and  new 
vision  in  women’s  page  journalism.’’ 


(Chicago  Qtibune 


A  step  ahead  of  the  times. 
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Every  Morning 

The  Post-Intelligencer 

Gives  Western  Washington 

Something 

to  Think  About. 


Morning  people  turn  to  it  first  thing. 
They  know  they’ll  get  an  analysis  of  the 
City  Council  debate  on  a  high  rise  dam. 
Find  out  about  the  latest  proposal  for 
an  aquarium.  See  if  busing  is  in  or  out. 

If  the  Humane  Society  is  still  on  strike, 
or  a  slide  has  blocked  a  mountain  pass. 
The  PT  will  have  it  all. 

They’ll  read  about  the  things  that  affect 
them,  and  catch  up  with  national  and 
world  news.  And  of  course  PT  readers 
get  all  the  other  things  they  need  to  start 


their  day— weather  forecasts,  horoscopes, 
recipes,  last-minute  sports  scores,  and 
favorite  columnists.  For  Western 
Washington’s  morning  people, 
it’s  The  Post-Intelligencer. 

Every  morning. 


Seattle  Fost-ktelligenc^ 


Ohm^ 
Uftim 


I  Probers  l>enuurf 
I  AltCBSDaUOn 

I  PeoUgon  Show 


_ 

tsiiis*- 


u 


The  Post-Intelligencer  is  represented  nationally  by  Hearst  Advertising  Service. 


A  good  nowopapor 
roportc  profito 
ao  wall  ao  tho  nowo 

So  others  can  watch  bylines. 

“Lofty”  assists  our  publishers  in  attaining 
maximum  profits  through  innovative 
accounting  control  systems. 

Like  the  new  computerized  accounting 
system  that  was  developed  and  implemented 
in  all  our  newspapers.  The  redesigning  of 
internal  control  methods;  and,  up-dating  our 
auditing  and  tax  return  procedures. 

“Lofty”  is  just  one  of  our  corporate 
specialists  who  helps  solve  problems  in 
planning,  sales,  marketing,  production 
systems,  computer  operations,  financial 
planning,  and  labor  relations. 

Because  they  watch  the  business  end  of 
the  newspaper  business,  our  group  can  report 
a  profit. 

As  corporate  director  of  As  well  as  the  news, 

accounting  for  the  Harte-Hanks  group, 

A.  L.  “Lofty”  Hall  watches  bottom 
lines. 


tHARTE'hAISjks  NEWSpApERS,  InC. 


Abilene  Reporter-News 
Anderson  Independent-Mail 
Big  Spring  Herald 
Bryan  Daily  Eagle 
Commerce  Journal 
Corpus  Chnsli  Caller  Times 
Corsicana  Sun 


Denison  Herald 
Framingham  News 
Greenville  Herald-Banner 
Hamilton  Journal  News 
Huntsville  Item 
Lewisville  Leader 
Marshall  News  Messenger 


Pans  News 

San  Angelo  Standard-Times 
San  Antonio  Express  &  News 
Woodbury  Times 
Ypsilanti  Press 


Executive  Offices:  Harte-Hanks  Newspapers.  Inc.,  P.  O.  Box  269,  San  Antonio,  Texas  76206 
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NATIONAL 

NEWSCHECK 


EFFECTIVE  NEW  TOOL  FOR  YOUR 
NEWSPAPER-IN-CLAS$ROOM  PROGRAM 


For  many  teachers  involved  in  Newspaper  -  in  -  the  - 
Classroom  programs,  the  greatest  obstacle  to  more  fre¬ 
quent  and  efficient  use  of  newspapers  has  been  the  rel¬ 
atively  brief  time  available  to  develop  background  ma¬ 
terial,  activities  and  additional  reading  pertinent  to 
events  covered  in  their  daily  papers. 

NATIONAL  NEWSCHECK,  a  new  weekly  service  pub¬ 
lished  by  Congressional  Quarterly  and  Editorial  Re¬ 
search  Reports,  has  come  up  with  an  answer  proven  ef¬ 
fective  in  pilot  programs  in  several  school  districts. 

NEWSCHECK,  with  sponsoring  newspaper's  logo,  is  de¬ 
signed  for  distribution  to  teachers  by  Friday  of  each 
week.  The  teacher  then  has  lead  time  in  which  to  pre¬ 
view  the  expected  news  of  the  following  week.  NEWS- 
CHECK  includes  background  briefings  of  upcoming 
news,  a  futures  log,  questions  on  newsworthy  events, 
suggested  classroom  activities,  a  local  issue  each  week 
and  artwork  to  be  used  as  a  master  for  overhead  trans¬ 
parency. 

Early  pilot  program  results  show  NATIONAL  NEWS- 
CHECK  can  put  your  newspaper  in  the  classroom  more 
often,  more  effectively. 

Ready  For  Your  Program  This  Fall 

NATIONAL  NEWSCHECK  is  all  set  to  go  to  school  this 
September.  Ask  us  how  you  can  fit  NEWSCHECK  into 
your  program  for  a  better  -  than  -  ever  Newspaper  -  in  - 
the  -  Classroom. 

If  you  do  not  yet  have  a  Newspaper  -  in  -  the  -  Classroom 
program,  Newscheck  can  effectively  serve  as  your  pa¬ 
per's  "door  opener"  with  educators. 


Congressional  Quarterly 

NATIONAL  NEWSCHECK 

1735  K  Street  NW 
Washington,  D.  C.  20006 

Please  send  NEWSCHECK  brochures,  rate  cards,  pilot  programs 
results  and  sample  copies  to; 

NAME . 


ADDRESS 
CITY  . . . 


. STATE . ZIP . 

. We  have  a  Newspaper  -  In  -  Classroom  program. 

We  ore  planning  a  Newspaper  -  In  -  Classroom  program. 


I  NATIONAL 

NEWS 

CHECK 


EDITOR  &  PUBLISHER  CALENDAR 

APRIL 

23-26— Southern  Newspaper  Publishers  Association  Foundation  seminar; 
Tax  Equalization,  University  of  Tennessee.  Knoxville. 

23- May  5 — API  seminar  for  telegraph  editors  and  copy  desk  chiefs.  Co¬ 
lumbia  University,  New  York  City. 

24- 27 — American  Newspaper  Publishers  Association,  Waldorf-Astoria  Hotel, 
New  York  City. 

24— Associated  Press  membership  meeting.  Waldorf-Astoria  Hotel,  New 
York  City. 

24— United  Press  International  meeting  for  editors  and  publishers.  Waldorf- 
Astoria  Hotel,  New  York  City. 

28-29 — Nebraska  Associated  Press  Telegraph  Editors  Association.  Holiday 
Inn,  North  Platte. 

28-30- — New  Jersey  Press  Association  advertising  conference.  Le  Chateau 
Inn,  White  Haven,  Pa 

28-30 — Sigma  Delta  Chi  region  8,  New  Orleans,  La. 

28- 30 — Sigma  Delta  Chi  region  II,  Long  Beach.  California. 

29- 30 — Theta  Sigma  Phi  Region  3.  Minneapolis. 

30- May  I — Ohio  Circulation  Managers  Association.  Holiday  Inn.  Akron. 

MAY 

2-3 — Iowa  Associated  Press  Managing  Editors  Association.  Holiday  Inn, 
Clinton. 

4-6— Southern  Short  Course  in  News  Photography.  University  of  North 
Carolina,  Chapel  Hill. 

4- 6 — Florida  Press  Association.  Walt  Disney  World,  Orlando,  Fla. 

5- 7 — Florida  Society  of  Newspaper  Editors.  Hilton  Hotel,  Tallahassee. 

5- 6— Sigma  Delta  Chi  regions  5  and  6.  Milwaukee,  Wise. 

6 —  Ohio  Press  Women  awards  dinner.  Marriott  Inn,  Cleveland. 

6-7— Allied  Daily  Newspapers  mechanical  section.  Marcus  Whitman  Hotel. 
Walla  Walla,  Wash. 

6-7 — LouIsiana-MIssissippI  Associated  Press  Association.  Royal  Orleans 
Hotel,  New  Orleans. 

6- 7— New  York  State  Mechanical  Conference.  Hotel  Syracuse,  Syracuse, 
N.Y. 

7- 10 — International  Newspaper  Promotion  Association.  Jung  Hotel,  New 
Orleans. 

7-12— Pennsylvania  Newspaper  Publishers  Association  advertising  seminar. 
Penn  Harris  Hotel,  Harrisburg. 

7- 19 — API  seminar  for  editorial  page  editors  and  writers.  Columbia  Uni¬ 
versity,  New  York  City. 

8- 11 — International  Religious  Press.  Conference  Center,  Banff,  Alberta. 

9- 10 — Illinois  Daily  Newspaper  Markets.  Holiday  Inn  East,  Springfield. 

10- 12 — Suburban  Newspapers  of  America.  Chase  Park  Plaza,  St.  Louis. 

11- 12 — Allied  Daily  Newspapers.  Washington  Athletic  Club,  Seattle. 

12 -  Illinois  Editors'  Traffic  Safety  seminar.  Henrici's  Motor  Inn,  Rockford. 
12-14 — Indiana  Associated  Press  Managing  Editors  Association.  Marriott 

Inn,  Clarksville. 

12-13 — Ohio  United  Press  International  Editors  Association.  Salt  Fork  Lodge, 
Cambridge,  O. 

12-13 — Eastern  North  Carolina  Press  Association.  Holiday  Inn,  Elizabeth 
City,  N.C. 

12 — Canadian  Press  Association  central  circuit  news  editors.  Ottawa. 

12-13 — Wisconsin  Associated  Press  Association.  Mead  Inn.  Wisconsin  Rap¬ 
ids. 

14-17 — Newspaper  Personnel  Relations  Association.  Hilton  Hotel,  Indi¬ 
anapolis. 

14-17— American  Advertising  Federation.  Shoreham  Hotel,  Washington, 
D.C. 

14-17 — Institute  of  Newspaper  Controllers  and  Finance  Officers.  Lodge 
of  the  Four  Seasons,  Lake  Ozark,  Missouri. 

14- 17 — Southern  Newspaper  Publishers  Association  workshop:  newspapers 
and  the  law.  Texas  Tech  University,  Lubbock,  Tex. 

15- 19 — International  Federation  of  Newspaper  Publishers  (FIEJ).  Brussels, 
Belgium. 

17-19 — Consumer  Journalism  Conference.  Columbia  University,  New  York 
City. 

17-20— National  Association  of  Advertising  Publishers.  Shamrock  Hotel, 
Houston. 

19-21 — Alaska  Associated  Press  Broadcasters  and  Newspapers  meeting. 
Nugget  Inn,  Nome. 

19-21 — North  and  South  Carolina  Associated  Press  Association,  Yachts¬ 
man  Inn,  Myrtle  Beach,  S.C. 

19-21 — Pennsylvania  Press  Conference.  Penn  Harris  Motor  Inn,  Harrisburg, 
Pa. 


Vol.  lO.'j,  No.  17,  April  22,  1972,  Editor  &  Publisher,  The  Fourth  Estate  is 
published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business 
offices  at  8.70  Third  Ave.,  New  York,  N,  Y.  10022.  Cable  address  "Edpub,  New 
York.”  Publication  office  34  North  Crystal  St.,  East  Stroudsburg,  Pa.  18301. 
Second  class  postage  paid  at  East  Stroudsburg.  Pa.  Titles  patent^  and  Reg¬ 
istered  and  contents  copyrighted  ©  1972  by  ^itor  &  Publisher  Co.,  Inc.  All 
rights  reserved.  Annual  subscription  $10.00  in  United  States  and  possessions, 
and  in  Canada.  All  other  countries,  $25.00.  Payment  in  sterling  may  be  made 
to  Editor  &  Publisher,  "External  Account,”  Chemical  Bank,  10  Moorgate, 
London.  E.  C.  2,  England. 

Postmaster;  If  undelivered,  please  send  form  3670  to  Editor  &  Publisher 
Co.,  860  Third  Ave.,  New  York,  N,Y.  10022. 
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O  Evening  News 


Blej 


GenorsI  Managsf 


w.  PARKMAN  RANKIN 

NewsweeK  Fealuro  Service 


ew  York,  New  York  10022 

Dear  Perk ;  444  madison  avenue  •  new  york.  n.y. 

testimonials  iq 

that  syndicated  "’y  cup  of  tea 

^  contract.  AnJ  •  ^  ^  I  pu^  _  onture  Service  t*. 

year.  has  been,  for  Th  touches  to  n  ^ 

’  The  Buffalo  °ur  talks  • 

■^o  Evening  iNews  e  signed 

Why?  eceive  from  NEWSWEEK.  ^^°ut 


Newsweek 

W  _  ,o40^ap.n-21 


10022  •  (212)  350-2157 


IV  topics  K..O-  ^  ’  Saturday 

another  fact  ““  ““ 

IS  important.  Thar^-™^  editors  appreciaie  •  u 

the  quality  of  ■  - these- e 

PPrtt,  and  we  «n  f  "“^tlal  and  preparatt 

1-lJ.  06  morp  ee»<>  ^  P^^stion  as  te  k 

than  satisfied.  “  ”03  been  1„  rhe  past  year. 


MBL;eg 


Sincerely  yours, 
b.  Li'ght 
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Take  this  test. 
It  can  save  you 
headaches! 


Q.  Are  you  now  using  the 
same  style  dry  mat  for  ALL 
your  reproduction  work? 

Yes _ No _ 

If  you  answered  YES,  read  on.  Stereo  requirements  are  too 
broad  to  be  satisfied  with  just  one  universal  dry  mat.  That’s 
why  Certified,  whose  only  business  is  dry  mats,  recommends 
different  mats  for  different  purposes:  Syndicate  for  flat  cast¬ 
ing,  Blue  Ribbon  for  molding  to  an  unusual  depth,  Silvertone 
for  fine  printing,  and  Newspaper  for  full  page  reproduction. 

Our  popular  Newspaper  mats  for  example,  are  manufactured 
to  provide  economy,  speed  in  handling  and  quality  reproduc¬ 
tion.  So,  if  you  answered  YES  in  our  little  test,  call  on  Certified 
now  to  make  sure  you’re  getting  the  best  that  letterpress  has 
to  offer. 

Certified  Dry  Mat  Corp.,  Dept.  EP-4  , 555  Fifth  Ave.,  New  York,N.Y.  1DD17 

CERTIFIED  DRY  MATS 

Used  as  the  standard  of  excellence  since  1924 


CA  TCH-lines 

By  Lenora  Williamson 

HE  SHOT  AN  ARROW  INTO  THE  AIR  with  a  check  for 
his  newspaper  bill  of  $57.77  attached.  Then  Robert  Sbaw  of 
Sevenoaks,  England,  got  fined  $104  for  paying  that  hill.  All 
because  he  tied  the  check  to  the  arrow  and  shot  it — at  midnight 
— through  the  bedroom  window  of  the  paper  dealer,  according 
to  the  AP  story.  Shaw  said  he  had  been  harassed  for  pay¬ 
ment. 

*  *  «• 

AH,  THOSE  FRENCH  NEW  SPAPERMEN— The  British 
press  has  tabulated  some  of  the  gossip  items  published  about 
Queen  Elizabeth  in  Paris  and  suggests  the  monarch  he  pre¬ 
pared  for  some  unusual  questions  on  her  visit  there  in  May. 
The  French  press  is  alleged  to  have  reported  the  queen  preg¬ 
nant  92  times,  that  she  suffered  149  accidents,  had  nine  mis¬ 
carriages  and  had  gone  on  the  Pill  11  times.  And  then,  63 
times  she’s  supposedly  abdicated  and  151  times  tossed  Lord 
Snowdon  out  of  the  court. 

*  *  * 

HE.\DY  HE.\DS — From  the  Netv  York  Daily  Neics  as  the 
giant  pandas  arrived  from  China,  “2  Get  VI  Panda  Treatment.” 
From  the  Detroit  News  for  a  story  on  one  man’s  campaign  to 
get  airlines  to  stop  serving  the  bubbly,  “No  more  sky  high?” 
And  perhaps  a  male  editorial  skeptic  wrote  that  head  in  the 
Washington  Star  for  Census  Bureau  findings  that  American 
women  are  marrying  later,  and  getting  divorces  and  remarrying 
at  a  faster  pace — ‘"Women  Marry  Later,  Are  Enjoying  It  Less.” 

*  *  * 

Kite,  Skate  and  Bicycle  Day: 

Fair  and  warmer,  the  forecasters  say. 

(It’s  great  for  March,  if  we  can’t  have  May.) 

Full  details  on  Page  2.4. 

When  the  Mancie  (Ind)  Star’s  wire  editor,  Ruth  Culligan 
Iliff.  started  writing  the  Page  1  weather  ears  in  rhyme,  readers 
noticed  immediately  and  several  commented  in  kind.  William 
DuBois  Jr.,  managing  editor,  as  poetry  critic  sends  along  one 
from  Harry  Snider,  a  retired  professor,  which  contains  this 
weather  observation: 

Meteorology  now  is  neater. 

Measured  out  in  matchless  meter  .  .  . 

*  *  * 

THE  THING  ABOUT  SPRING,  writes  Ben  Haves  in  his 
Columbus  (Ohio)  Citizen-Journal  column,  “is  that  it  must  he 
looked  at  immediately  before  it  goes  away  ...  I  unfailingly 
grasp  Spring  by  its  first  petal.  My  first  look  is  close-in  on  the 
near  East  Side  where  a  change  in  people’s  eyes  marks  the 
advent  .  .  .  they  emerge,  air  themselves  off  .  .  .  and  put  on  that 
no  see  far-off  look.” 

»  *  * 

TYPO  TIME-FOR  THE  BIRDS.  Although  writer  Natalie 
Kelly  correctly  spelled  the  names  of  50  birds,  Foster’s  Demo¬ 
crat  in  Dover,  N.H.,  says  “this  is  what  we  did.  Turned  a  great 
cormorant  into  a  great  cornernut;  called  the  horned  grebe  a 
hoone  grebe;  impolitely  treated  the  common  goldeneve  as  a 
common  goldenmaye;  indiscreetly  slandered  the  surf  scoter 
and  the  common  scoter,  calling  them  the  surf  seater  and  com¬ 
mon  seder;  injudiciously  maligned  the  common  grackle  as 
the  common  crackle;  and  just  plain  miserably  termed  the 
house  sjiarrow  the  mouse  sparrow.” 

*  *  « 

I  WHEN  A  POLL  of  West  Germans  revealed  that  17  percent 
I  of  them  identify  NATO  as  a  girl’s  name,  the  “Once  Over 
I  Lightly”  column  head  of  the  Providence  (R.I.)  Sunday  Journal 
I  asked;  “SEATO’s  sister?” 

I  *  *  * 

,  THIS  COULD  BE  THE  GREATEST  LEAP  YEAR  of  all 
time,  observed  Bill  Gold  in  his  “District  Line”  for  the  W ash- 
\  ington  Post  after  a  reader  called  his  attention  to  the  final  words 
of  a  Grandma’s  Molasses  7-cent  coupon  in  newspaper  ads; 

I  “Offer  good  until  February  31,  1972.” 

EDITOR  8c  PUBLISHER  for  April  22,  1972 
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NEW  JERSEY’S  LEADING 

and 

LARGEST  NEWSPAPER 

317,018 

Daily  circulation 

535,191 

Sunday  circulation 

ABC  AUDITS,  3rd  quarter  1971 
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A  NEWHOUSE  NEWSPAPER 


Editor  6l  Publisher 

®  THE  FOURTH  ESTATE 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Facing  up  to  responsibilities 

We  are  in  the  middle  of  the  annual  meetings  of  newspaper  editors 
and  publishers  and,  as  in  past  years,  the  jtrogranis  of  both  reflect  a 
desire  to  face  up  to  the  issues  of  the  day  that  confront  both  the  business 
and  editorial  sides.  This  is  in  contrast  to  critics  of  the  press  who  assert 
there  is  a  reluctance  to  do  so. 

The  publishers,  at  the  SGth  annual  convention  of  the  .\inerican 
Newspaper  l*ul)lishers  Association,  will  hear  about  environmental 
])roblems  some  of  which  involve  their  own  methods,  advertising  self¬ 
regulation  in  which  they  have  a  direct  interest,  government  relations, 
rejiresentatives  from  Congress,  to  mention  only  a  view'. 

The  editors,  now  in  session,  are  hearing  Democrtitic  candidates  for 
the  presidencv  :is  well  as  White  House  representatives,  which  is  nsnal 
in  an  election  year.  Fhey  are  discussing  several  currently  “hot”  topics 
including  “press  rights  vs  press  responsibilities,”  China’s  emerging 
world  role,  a  newsman’s  professional  role  vs  his  role  as  :t  citi/en,  and 
minority  employment  on  newspaper  stalls. 

.\11  of  these  topics  jxtsc  important  questions  for  editors  today.  The 
last  one  |tarticularly.  Newspapers  are  being  charged  w’ith  racial  dis¬ 
crimination  because  of  the  small  percentage  of  blacks  and  other 
minorities  on  major  news  staffs  while  editors  of  those  newspa]>ers  are 
avidly  seeking  to  hire  more  but  having  dilficnlty  finding  cpialified 
staffers  from  minority  groups.  The  word  “cpialified”  is  being  ejnes- 
tioned  bv  those  minorities  charging  it  is  an  evasive  techniejne  and 
seeming  to  contend  that  hiring  should  be  done  regardless  of  cpialifica- 
tion  in  order  to  strike  a  racial  proportion  based  on  population.  Such 
a  yardstick  is  as  questionable  as  one  that  would  allot  employment  on 
a  newspaper  staff  to  members  of  racial,  religious  and  political  groups 
based  on  a  clemc)gra|)hic  breakdown  of  the  newspajier’s  circulation. 

The  ojjport  unity  on  newspaper  staffs  for  representatives  of  minority 
groups  is  great.  This  is  shown  in  a  rejiort  jtresented  to  .\.SNE  this 
week.  The  big  problcMii  is  one  of  recruitment  and  training  in  an  area 
where  the  candidates  are  not  nmnerons. 


Cliarter  Member,  Audit 
Bureau  of  Circulations 
Member,  American 
Business  Press  Inc, 


6  Mo.  Bveragre  net  paid  December  St,  1S71 — 26,248 
Renewal  Rate — 76.8% 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdom 

established  March,  1892;  the  Fourth  Estate 
March  I.  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

Executive  Editor:  Jerome  H.  Walker. 

Associate  Editors:  Robert  C.  Davis,  Craig  Tom- 
kin'on,  Jerome  H.  Walker  Jr.,  Lenora  Wil. 
liamson 

Midwest  Editor:  Gerald  B.  Healey. 

Washington  Correspondent:  Luther  A.  Huston. 

Advertising  Manager:  Ferdinand  C.  Teubner. 
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Baseball  coverage 

.\fter  13  days  of  reading  and  listening  to  sports  writers,  ’casters  and 
analysts  talk  about  the  liaseball  strike  with  the  recurring  theme  that 
very  few  fans  cared  and  it  might  be  a  good  idea  to  curtail  the  fiaseliall 
season  anyway  because  of  tleclining  |K)pularity,  we  assumed  that  news¬ 
paper  sports  departments  would  take  a  hard  look  at  the  amount  of 
space,  time  anti  effort  devoted  to  the  sjxirt  in  their  pages. 

But,  no,  with  the  delayed-season  openers  sports  jiages  picked  up 
where  they  had  left  off  last  Fall  interrupted  only  liy  the  waning  mo¬ 
ments  of  the  hockey  and  basketiiall  playoffs.  It  will  be  baseball  as 
usual  on  the  sports  pages  this  Summer  in  spite  of  all  those  disparaging 
words  during  the  13-day  strike. 
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letters 

REBUTTAL 

I  was  interested  in  your  article  (April  1) 
from  Mid-West  Circulation  Managers  Asso¬ 
ciation  that  reported  W’inston  (Barney) 
Knight’s  thoughts  on  circulation  and  the 
way  we  are  handling  same. 

One  of  the  many  things  I  take  exception 
to  is  his  reviewing  of  situations  in  Peoria, 
Illinois  and  Reading.  Pa.  Neither  one  of 
these  newspapers  has  abandoned  The  Little 
Merchant  Plan  and  this  can  he  verified 
through  their  circulation  managers.  As  a 
matter  of  fact,  one  of  the  situations  he’s 
talking  about  happened  10  years  ago 
(1962). 

Exception  number  two  is  that,  and  I 
quote,  “newspaperhoys  have  been  exploited 
for  many  years  and  the  situation  has  not 
changed  very  much.”  1  have  been  in  this 
business  of  nncspaperinn  since  I  was  a  hoy 
— I’ve  never  been  out  of  the  business — and 
my  personal  opinion  is  that  our  newspaper- 
boy  has  come  a  long  way  since  those  days. 

I  can  name  newspapers  from  all  over  the 
country  that  have  scholarship  funds,  prep 
scholarshi|)s.  Jr.  Executive  and  Enterprise 
Clubs  for  their  newsi)ai>erhoys.  j)his  many 
extra  benefits  of  awards  for  jobs  well  done. 
I  can  name  one  newspaper  that  just  spent 
in  excess  of  SlfiOO.  for  a  Father  and  Son 
Banquet  to  honor  outstanding  carriers  and 
there  are  many  others. 

Exception  nuniher  thre»' — and  where  has 
Mr.  Knight  been  all  these  years — his  re¬ 
mark  that  “promotions  haven't  changed 
much,  merely  being  packaged  differently”. 

I  would  say  most  newspapers.  Including 
the  smaller  ones,  have  certainly  kept  pace 
in  the  space  age. 

Just  think  of  all  the  exciting  things  that 
have  been  hapj)ening  to  our  carriers — trips 
around  the  World.  England,  Germany. 
Spain,  Jamaica  and  Nassau,  Disneyland 


Short  Takes 

There  would  be  49,000  homes,  of  which 
about  a  third  would  rouse  families  of  low 
and  moderate  income — including  the  el¬ 
derly. — Port  Arthur  (Tex.) 

*  *  * 

H  .  .  .  stated  that  to  assist  taxpayers, 
trained  and  experienced  Internal  Revenue 
Service  personnel  are  available  in  each 
office  to  give  hell. — East  Oakland  (Calif.) 
Neighborhood  Journal. 

*  *  * 

An  Ides  of  March  jury  convicted  tear¬ 
ful  Texas  house  speaker  and  two  associ¬ 
ates  Wednesday  of  conspiring  to  accept  a 
bride  from  a  financier. — Harlingen  (Tex.) 
Valley  Morning  Star. 

♦  ♦  * 

Regardless  of  the  Lombardi  admonition, 
sinning  is  not  the  only  thing,  not  at  this 
stage  of  the  game. — Neenah  (Wis.)  Twin 
City  News-Record. 

if  if  * 

He  closed  with  a  still  picture  of  the 
cute,  two-headed  child  of  an  unemployed 
West  Virginia  miner.  He  said  that  when 
he  asked  what  she  wanted,  the  2-year-old 
i-eplied,  “I  want  to  eat.” — Scranton  (Pa.) 
Times. 


and  Disney  World,  Cape  Kennedy,  Florida, 
etc.,  etc.  Yes,  and  think  of  the  terrific  prize 
and  award  catalogs  that  offer  the  carrier 
just  about  anything  he  wants. 

Exception  number  four  .  .  .  The  west 
coast  newspaper  that  Mr.  Knight  says  “con¬ 
siders  it  has  done  well  if  it  delivers  all  hut 
.SO  Sunday  routes  each  week.  Well,  com¬ 
menting  on  this  might  not  he  fair,  but  I 
know  circulation  people  are  not  going  to 
sit  down  and  let  this  happen  without  doing 
something  about  it. 

And,  I  take  a  very  strong  exception  to 
Mr.  Knight’s  remarks,  as  will  all  of  my  very 
good  circulation  friends,  that  “circulation 
managers  and  district  managers  are  not  so¬ 
licitous  enough  of  the  boy’s  welfare  or 
feeling.” 

It  appears  that  Barney  has  lost  his  faith 
in  The  Little  Merchant  System.  Christmas 
cards  and  Christmas  gifts  are  still  being 
distributed  liy  many  newspapers  around  the 
country.  .Sami)le  |)apers  are,  in  many  cases, 
being  paid  for  when  carriers  deliver  them. 
Bicycles  have  long  been  on  the  program  of 
the  more  progressive  newspapers.  Most 
newspapers  that  have  their  newspaperhoys 
stuff  inserts.  ])ay  them  for  this  job.  And 
hoys’  interest  is  not  diminishing — it’s  peo¬ 
ple  like  ole  Barney  whose  interest  in  good 
down  to  earth  circulation  work  is  diminish¬ 
ing. 

Mr.  Knight  must  he  talking  about  a  very 
select  few  when  he's  talking  like  he  is. 

Dumping  this  product  into  the  hands  of 
12  to  l.'i  years  olds  has  been  done  for  one 
long  time — and  I  think  we  have  done  one 
hell  of  a  good  job  and  it's  not  as  frighten¬ 
ing  as  Mr.  Knight  thinks. 

I  for  one  take  a  strong  excei)tion  to  Mr. 
Knight’s  remarks  of  “Boys  Exploited"  .  .  . 
hut  1  am  glad  to  see  that  his  newspapers 
are  beginning  to  see  the  light  under  the 
expert  guidance  of  Cowles  .  .  .  and  he  will. 

Normvn  W.  Tischf.r 
Circulation  director,  Munrie  (Ind.)  Star 
and  Mancie  Evening  Press. 

*  *  * 

NAME  CHANGE 

In  all  fairness  to  an  old  friend,  though 
he’s  gone  now.  there  is  a  correction  that 
should  he  made  concerning  the  April  8 
Weekly  Editor  feature. 

Preston  Walker,  publisher  of  the  Grand 
Junction  Daily  Sentinel  at  the  time  we 
formed  a  corporation  to  buy  the  Ouray 
County  Herald,  was  the  one  responsible 
for  changing  the  name  back  to  Ouray 
County  Plaindealer.  and  not  1. 

Walker’s  father.  Walter,  had  for  a  num¬ 
ber  of  years  published  this  newspaper  when 
it  was  called  the  Plaindealer.  A  competitor 
set  up  under  the  name  Herald.  After  Walter 
Walker  left  here  and  took  on  the  Sentinel 
in  Grand  Junction,  the  two  papers  merged 
and  the  name,  Plaindealer,  was  dropped.  It 
was  more  than  ordinary  sentiment  that 
brought  the  name  back,  and  when  Pres 
wanted  to  include  it  on  the  mast  I  was  in 
complete  agreement,  for  the  historic  value. 
It  is.  in  fact,  the  Ouray  County  Plaindealer 
and  Herald,  and  traces  its  continuity  back 
8.S  vears. 

When  Pres  died  in  1970.  I  purchased  the 
paper  outright  and  dissolved  the  corpora¬ 
tion. 

Joyce  Jorgensen 

Ouray,  Colo. 
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Are  we 

getting  the  government 
we  deserve? 


A  democracy,  according  to 
George  Bernard  Shaw,  always 
gets  the  government  it  deserves. 
No  better.  No  worse.  And  if  after 
an  election,  we’re  disappointed  in 


the  winners— city,  state,  or 
national— we  must  bear  a  heavy 
share  of  the  blame. 


5- 


In  these  days,  when  the  issues 
in  every  election  are  so  complex, 
it’s  easier  to  trust  a  man  than 
to  trust  our  own  judgement.  It’s 
simpler  to  vote  for  the  candidate 
who  looks  and  talks  like  a 
leader,  than  to  analyze  each 
candidate’s  ability  to  lead. 

We,  at  Knight  Newspapers, 
believe  the  best  safeguard  against 
the  “star  system”  in  politics 
is  a  well-informed  public.  A  public 
that  looks  beyond  the  image  of 
a  candidate  to  the  essence  of  a 
candidate.  A  public  that  wants 
to  know  not  only  what  a  man  looks 
like  or  what  he  says;  but  also  where 
he  really  stands  on  the  vital 
problems  of  our  day,  and  what 
special  abilities  he  has  to  solve 
them.  It  is  our  duty  as  responsible 
journalists  to  bring  you  that 
information.  It  is  every  man’s 
duty  as  a  responsible  citizen 
to  use  it. 

America  will  always  get  the 
government  it  deserves.  Whether 
or  not  that’s  the  best  possible 
government  is  up  to  each  of  us. 
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Another  syndicate? 
Who  needs  it? 


New  York  Times... a  seven-day  puzzle  pack- 
age  comprising  The  Times 
crossword  and  an  unstufFy  new 
crostic  that’s  timely  and  fun . . . 
a  daily  package  of  at  least 
1 8  articles  a  week  from  the 
Op-Ed  Page  of  The  Times 
edited  by  Associate  Editor 
Harrison  E.  Salisbury  ...  a 
clearly  written,  idea-loaded, 
weekly  do-it-yourself  column,  with  r 
art,  by  The  Times  Home  Improve- 
ment  Editor  Bernard  Gladstone . . .  — 
a  weekly  column  of  review  and 
commentary  on  the  rock  music  "i 

scene  by  Mike  Jahn .. .Centerpiece— a  con- 

fsistently  top-quality  article,  often 
with  art,  from  The  New  York 
Times  Magazine ...  a  straight-talk¬ 
ing  parent-child  column  by 
Barbara  Wyden,  women’s 
h  editor  of  The  Times  Maga- 
.  jL*.  zine 


You  do.  Because  you  owe  it  to  your  readers 
to  give  them  a  choice.  A  choice  between  the 
ordinary  and  the  extraordinary. 

That’s  why,  two  years  ago.  The  New  York 
Times  created  Special  Features— an  alterna- 
i  tive  to  the  usual,  the  pedestrian  and  the 
A  cliche.  Special  Features  offers  editors 
•  top-quality  features,  relevant 

columns  and  entertainment  that 
is  tailored  to  the  tastes  of  the 
niltirnM  seventies. 

In  the  two  years  since  its  inau- 
'  ■  guration.  Special  Features  has 
delivered  to  a  worldwide  audience  signifi¬ 
cant  pre-publication  book  serializa¬ 
tions,  including  President  John¬ 
son’s  “The  Vantage  Point.”  Among 
its  regular  columns  and  features,^^ 
Special  Features  has  introduced 
a  new  daily  column  of  personal 
commentary  by  As- 
sociate  Editor  Clif-  H 
ton  Daniel  of  The  ' 

'W  New  York  Times 

fast-moving  daily-plus- 
weekend  Hollywood 
news  column  by 
Marilyn  Beck  who 
I  writes  on  top  of  the 
1^  news... an  authori¬ 
tative,  witty  daily 
column  on  word  usage 
and  word  oddities  by 
Theodore  M.  Bernstein, 
consulting  editor  of  The 


SALISBURY 


_  and  a  selection  of 

timely  articles  drawn 
from  the  amusement 

and  travel  columns  of  the  Sunday  New  HH 
York  Times. 

Which  is  why  Special  Features  is  not^ 

just  another  syn-J®^l 

tUILkPIECE  dicate.Callit 

another  kind  of  syndicate, 

Need  more  information  about  any  or  all  of 
these  quality  columns  and  features?  Just  call 
collect  for  samples,  rates  and  availability : 
John  Osenenko,  manager,  (212)  556-1721. 


DANIEL 


WYDEN 


JAHN 


GLADSTONE 


—a  syndicate  service  of  The  New  York  Times  Company  mvti 
229  West  43d  Street,  New  York,  N.Y  10036  ,«J 


Hiring  of  minorities  seen 
as  massive  job  of  decade 


More  vigorous  recruitment  of  blacks 
and  other  minority  group  personnel  for 
news  staffs  is  urgently  needed,  the  Ameri¬ 
can  Society  of  Newspaper  Editors  was 
told  this  week,  but  the  real  problem  is  to 
find  proper  ways  and  means  of  telling 
minority  youth  that  doors  are  open  to 
them. 

“It  will  remain  one  of  the  major  prob¬ 
lems  facing  editors  for  the  next  decade,  at 
least,”  concluded  a  report  by  the  Commit¬ 
tee  on  Minority  Employment  of  the  ASNE 
which  has  been  studying  the  situation 
with  the  Committee  on  Education  in  Jour¬ 
nalism.  The  renort  was  submitted  Thurs¬ 
day  at  the  ASNE  annual  convention  in 
Washington. 

“All  studies  agree,”  the  committees 
stated,  “that  journalism  is  an  unappealing 
field  in  black  colleges.  The  newspaper 
‘image’  is  largely  negative.” 

Black  colleges  have  had  few  trained 
men  capable  of  teaching  journalism  in  ad¬ 
equate  pi-ofessional  terms,  the  report 
noted. 

Concern  and  frustration 

The  employment  of  minorities  is  not 
being  neglected,  hut  the  committee  found 
that  those  who  are  actively  committed  to 
it  are  confronted  with  concern  and  frus- 
tiation,  largely  because  so  few  are 
“qualified”  for  general  newsi-oom  duties. 

The  committees  corrected  the  employ¬ 
ment  figures  compiled  by  the  U.S.  Equal 
Opportunities  Commission,  .showing  there 
were  only  23.'>  blacks  among  23,111  em¬ 
ployed  by  print  media  (newspapers  and 
magazines.) 

On  the  basis  of  a  study  being  made  by 
the  Communications  Institute  of  the 
.\cademy  for  Educational  Development, 
the  ASNE  investigators  accepted  an  esti¬ 
mate  of  40,000  persons  employed  as  re¬ 
porters,  writers,  photographers  and  edi¬ 
tors  in  the  news  force.  In  this  frame  of 
reference  they  said  the  number  of  Ne¬ 
groes,  Mexican-Americans,  Puerto  Ricans, 
Indians,  Cubans  and  Orientals  in  news 
jobs  is  approximately  .300,  or  less  than  one 
percent  of  the  total.  The  addition  of  sup¬ 
port  personnel  raises  the  figure  to  1.4 
percent  of  the  total. 

50  to  100  jobs  are  open 

The  committee’s  checkup  led  to  the  be¬ 
lief  that  50  to  100  minority  members  could 
be  placed  on  newspaper  staffs  overnight  if 
they  were  “qualified.”  But  the  committees 
said  “there  is  no  such  pool  of  adequately 
qualified  minority  professionals  presently 
available.” 

While  editors  insist  on  maintaining 


standards,  the  committee  report  noted, 
black  spokesmen,  particularly,  assert  that 
the  stress  on  qualification  is  evasion. 

A  distillation  of  comments  from  230 
participants  in  the  survey  led  to  these 
conclusions  by  the  ASNE  committees 
which  were  chaired  by  Nonnan  E.  Issacs 
of  Columbia  University  and  Sylvan  Meyer 
of  the  Miami  News. 

A  majority  of  editors  seem  convinced 
that  more  minority  professionals  are  de¬ 
sirable  on  news  staffs. 

•  Even  though  so  convinced,  most  edi¬ 
tors  emphasize  that  minority  applicants 
must  be  “qualified,”  a  word  subject  to 
varying  intei'pretations  and  one  that 
draws  fire  from  members  of  the  minority 
groups. 

Short  range  prospect  is  dismal 

•  Assuming  that  most  editors  mean  a 
standard  competence  applied  to  all  candi¬ 
dates,  the  number  of  qualified  minority 
newsmen  is  so  small  as  to  justify  the 
de.scription  of  “a  mere  handful.”  The 
short-range  prospect  for  any  substantial 
increase  is  dismal. 

•  Other  than  at  Columbia  University’s 
Graduate  School,  there  are  few  minority 
students  enrolled  in  standard,  accredited 
schools  of  journalism.  In  Negro  colleges, 
education  for  journalism  up  to  this  point 
in  time  has  either  been  nonexistent  or 
nonprofessional.  Of  more  importance  is 
the  fact  that  the  “turn-off”  for  minority 
youth  toward  journalism  comes  at  the 
high  school  level. 

•  Two  sets  of  pressures  are  currently 
at  work  in  major  centers — one,  the  pres¬ 
sure  on  newspapers  to  add  more  minority 
newsmen ;  the  other,  to  elevate  minority 
staffers  to  decision-making  levels.  If  past 
patterns  constitute  acceptable  criteria, 
these  pressures  seem  destined  to  spread  to 
middle-sized  and  then  smaller  cities. 

•  That  editors  consider  the  broad  issue 
an  important  one  is  evidenced  in  the  Ap¬ 
pendix  to  this  report.  Yet  there  is  little 
evidence  to  indicate  that  more  than  a  few 
editors  are  moving  with  vigor  at  local 
levels  to  produce  acceptable  trainees. 

lot  of  horse  manure’ 

The  committee  remarked  that  a  Texas 
member  editor  called  the  study  “a  lot  of 
horse  manure”  while  a  New  Jersey  editor 
epitomized  the  comment  of  many  that  it 
was  “a  most  w'orthy  undertaking.” 

In  the  course  of  its  work,  Issacs  said 
the  committee  was  denounced  for  med¬ 
dling  and  trouble-making;  and  individual 
members  had  personal  slurs  heaped  on 
them.  In  many  instances,  he  noted,  it  re- 
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quired  a  direct  followup  to  obtain  any 
answers  to  the  questionnaire  and  there 
were  “some  patent  evasions.” 

Least  concern  was  shown  in  the  upper 
New  England  and  Northwest  areas  where 
minority  populations  are  static.  Described 
as  the  “most  testy”  area  was  the  South¬ 
west.  At  the  same  time  many  Southern 
editors  indicated  a  welcoming  attitude 
toward  increased  minority  employment 
and  Midwest  editors  generally  accepted 
the  issue  with  equanimity  and  forthright¬ 
ness. 

The  major  pressure  area  is  in  the  Bos- 
ton-Washington  corridor. 

Radicali.sm  accepted 

The  tendency  on  the  part  of  minorities 
to  be  radical  and  opinionated  brought  this 
comment  from  the  committees; 

“There  can  be  no  escaping  the  observa¬ 
tion  that  the  continuing  tensions  in  the 
larger  national  society  play  a  major  role 
in  tending  to  radicalize  those  members  of 
the  minority  groups  engaged  in  journal¬ 
ism,  and  those  studying  for  careers  in 
journalism. 

“There  aie  some  evidences  of  ‘segrega¬ 
tionist’  attitudes  hai-dening  in  student 
bodies  in  colleges. 

“Some  editors  have  expressed  dismay 
over  the  strong  attitudes  of  some  minority 
staff  members.  There  were  situations  -re¬ 
ported  where  the  conflicts  had  reached  the 
point  of  separation;  yet  one  Southern  edi¬ 
tor’s  reporting  on  his  black  staff  members 
commented,  ‘One  is  mighty  militant,  but  I 
expect  that’s  good  for  all  our  souls.’ 

“That  statement,  in  itself,  is  evidence  of 
the  sharp  change  that  has  taken  place  in 
editor  attitudes.” 

More  secrecy  today? 

19  say  yes,  9  no 

Is  secrecy  in  the  Nixon  Administration 
tighter  than  it  has  been  under  other 
Presidents?  Yes,  said  19  newsmen  in  a 
poll  taken  by  the  Freedom  of  Informa¬ 
tion  committee  of  the  American  Society 
of  Newspaper  Editors.  No,  said  9  othei’s. 

Newbold  Noyes,  editor  of  the  Washing¬ 
ton  Star,  said  “there  is  more  secrecy  be¬ 
cause  there  is  more  bureaucracy.”  Hugh 
Sidey  of  Time-Life  said  the  Nixon  peo¬ 
ple  “keep  more  important  deliberations 
and  decisions  from  the  American  public 
than  any  other  previous  administrations.” 

Peter  Lisagor,  Chicago  Daily  Netvs, 
said  more  infoi-mation  is  available  now 
than  when  he  began  reporting  in  Wash¬ 
ington  20  years  ago  but  the  information 
was  less  consequential. 

Because  so  much  decision-making  power 
rests  in  the  White  House,  places  from 
where  reporters  can  pry  news  loose  are 
fewer,  in  the  opinion  of  Charles  W. 
Bailey,  Minneapolis  Tribune. 

The  survey  report  was  made  to  the 
ASNE  meeting  Wednesday  by  the  com¬ 
mittee  chairman,  Robert  M.  White  2d, 
Mexico  (Mo.)  Ledger. 
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ANPA  will  legalize  move 
to  Reston,  Va.  this  week 


Goodbye  Gotham  ...  Hello  Virginia! 

This  year’s  convention  makes  it  official 
for  the  separation  of  the  American  News¬ 
paper  Publishers  Association  fi’om  New 
York — state  and  city — after  86  years. 

The  principal  item  on  the  agenda  for 
the  annual  business  meeting  of  the  ANPA 
at  noon  Thursday  in  the  Waldorf  Astoria 
Hotel  will  be  the  adoption  of  a  by-law 
change  that  makes  the  association  a  legal 
non-profit  corporation  of  the  State  of  Vir¬ 
ginia. 

The  ANPA  was  organized  in  1^87  and 
first  incorporated  in  1897.  It  has  been 
chartered  as  a  non-profit  corporation  un¬ 
der  New  York  State  law  and  also  holds 
non-profit  status  under  the  Internal  Rev¬ 
enue  laws  and  regulations. 

Except  for  the  physical  moving  of  office 
furniture  and  supplies  and  personnel, 
some  of  whom  have  already  gone,  this 
action  will  complete  the  long-planned 
transfer  of  the  ANPA  headquarters  from 
750  Third  Avenue,  Manhattan,  to  a  new' 
building  in  a  sylvan  setting  at  Reston, 
Virginia,  a  community  being  created  by 
the  Gulf  Oil  Company. 

Meeting  place  may  change 

When  the  ANPA  will  take  its  annual 
meetings  to  some  other  city  remains  in¬ 
definite  but  the  board  of  directors  has 
been  empow'ered  to  do  so  for  several 
years.  Last  year  the  time  for  the  annual 
conventions  w'as  broadened  to  span 
March,  April  and  May.  Already  there 
have  been  feelers  for  convention  sites  in 
San  F  rancisco  and  Honolulu,  perhaps  as 
early  as  1974. 

The  traditional  round  of  events  for 
Publishers  Week  in  New  York  opens  Mon¬ 
day  morning  with  a  breakfast  gathering 
of  United  Press  International  executives 
and  personnel  from  client  newspapers  in 
the  Grand  Ballroom  of  the  Waldorf. 

UPI  president  Mims  Thomason  will 
present  three  staff  correspondents  who 
will  report  on  world  affairs,  including  the 
trii)  to  China  with  President  Nixon.  The 
speakers  will  be  Norman  Kempster  and 
Helen  Thomas,  White  House  correspon¬ 
dents;  and  Stew'art  Hensley,  chief  diplo¬ 
matic  correspondent. 

The  annual  corporate  meeting  of  the 
Associated  Press  members  will  open  at  10 
a.m.  Monday  in  the  Empire  Room.  This 
will  he  followed  by  the  annual  luncheon  in 
the  Grand  Ballroom  at  w'hich  the  princi¬ 
pal  speaker  will  be  C.  Jackson  Grayson, 
chairman  of  the  Price  Commission. 

An  executive  session  of  the  ANPA  la¬ 
bor  relations  committee  is  scheduled  for 
l^Ionday  morning  in  the  Starlight  Roof. 
This  meeting  will  reconvene  in  the  Em¬ 
pire  Room  after  the  AP  luncheon  and  will 
be  open  to  non  members  of  ANPA. 

Something  new  has  been  added  to  the 
Monday  piogram.  At  4:30  p.m.  those  at¬ 
tending  an  ANPA  convention  for  the  first 
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time  will  meet  in  the  Gold  Room  (18th 
floor  of  the  Waldorf)  for  an  indoctrina¬ 
tion  and  information  forum. 

General  sessions  open  Tuesday 

General  sessions  of  the  ANPA  begin 
Tuesday  morning  in  the  Empire  Room 
w'ith  chairman  Richard  H.  Blacklidge, 
Kokomo  (Ind.)  Tribune,  and  president 
Stanfoi'd  Smith,  presiding.  An  address 
will  be  given  by  William  D.  Ruckelshaus, 
administrator  of  the  Environmental  Pro¬ 
tection  Agency,  and  then  the  ANPA 
Foundation  will  present  a  program. 

Among  the  business  at  the  foundation 
session  will  be  a  report  by  Eugene  C. 
Bishop,  Peninsula  Newspapers  of  Palo 
Alto,  on  the  past  year’s  success  in  raising 
funds  for  the  newspaper  image  program. 
To  date,  donations  and  pledges  total  more 
than  $5  million,  a  little  more  than  half 
way  to  the  $10  million  goal. 

Other  speakers  at  the  foundation  ses¬ 
sion  will  be  Lou  Harris,  pollster;  John 
Taylor,  Boston  Globe;  and  Stewart 
Macdonald,  of  the  foundation. 

The  Bureau  of  Advertising  membership 
business  meeting  is  scheduled  at  11  a.m. 
in  the  Hilton  Room. 

Tuesday  afternoon,  after  the  Banshees 
party  given  by  King  Features  Syndicate, 
newspaper  personnel  are  invited  to  a 
question-and-answer  forum  in  the  Empire 
Room.  On  the  panels  of  experts  are: 
Technical — Peter  P.  Romano,  Golden  L. 
Faris  and  Bertram  G.  Burke;  telecommu¬ 
nications — J,  Montgomery  Curtis  and 
Jules  S.  Tewlow",  public  relations — 
William  Schabacker,  Alan  L.  Schrader 
and  Boh  Eddy;  circulation — Byron  C. 
Vedder  and  W.  J.  Morrissey;  and  news — 
Eugene  S.  Pulliam  and  Dolph  C.  Simons 
Jr. 

Bush  at  Bureau  dinner 

Ambassador  George  Bush,  U.S.  rep¬ 
resentative  at  the  United  Nations,  will 
address  the  59th  annual  dinner  of  the 
Bureau  of  Advertising  for  w'hich  W.  H. 
James,  president  of  the  New  York  News, 
is  chairman. 

“Making  the  Most  of  Management”  is 
the  theme  for  the  Wednesday  discussions 
of  the  various  circulation  groups  under 
the  general  chairmanship  of  Eugene  C. 
Dorsey  of  Gannett  Newspapers  and  Alex 
DeBakcsy  of  the  Copley  Newspapers. 

Leaders  for  the  individual  sessions  are: 

Over  50,000  circulation — Robeit  J.  Dan¬ 
zig,  Albany  (N.Y.)  Knickerbocker  News 
and  Times  Union;  and  John  P.  Clarke, 
Illinois  State  Journal  and  Register.  Jade 
Room. 

15-50,000 — Howard  J.  Broum,  Kenosha 
(Wis.)  News,  and  Louis  A.  Weil  III, 
Lafayette  (Ind.)  Journal  &  Courier.  Em¬ 
pire  Room. 

Under  15,000 — John  W.  Rynerson,  Win¬ 
ter  Haven  (Fla.)  News-Chief,  and  Clar- 


TIME  TABLE 

(All  meetings  at  Waldorf-Astoria 
unless  otherwise  indicated) 

MONDAY 

8:00  a.m. — United  Press  International  breakfast 
meeting  for  editors  and  publishers.  Grand  Ball¬ 
room. 

9:30  a.m. — ANPA  Labor  Relations  Conference 
(ANPA  members  only).  Starlight  Roof. 

1 0:00  a.m. — Associated  Press  members  meeting. 
Empire  Room. 

12:30  p.m. — AP  reception  for  invited  guests. 
Louis  XVI  Suite. 

1:00  p.m. — AP  luncheon.  Grand  Ballroom.  C. 
Jackson  Grayson,  chairman  of  the  Price  Com¬ 
mission,  speaker. 

2:30  p.m. — ANPA  Labor  Relations  Conference. 
Starlight  Roof. 

4:30  p.m. — Session  for  First  Timers  at  ANPA 
convention.  Gold  Room. 

TUESDAY 

9:00  a.m. — UPI  executives.  UPI  office. 

9:30  a.m. — ANPA  general  session  Empire  Room. 
10:00  a.m. — AP  Board.  AP  Building,  50  Rockefel¬ 
ler  Plaza. 

I  1 :00  a.m. — Bureau  of  Advertising  session.  Hilton 
Room. 

12:15  p.m. — Banshees  luncheon.  Grand  Ballroom. 
3:00  p.m. — ANPA  question  and  answer  sessions. 
Empire  Room. 

6:30  p.m. — Bureau  of  Advertising  dinner.  Grand 
Ballroom.  George  Bush,  U.S.  representative  to 
the  United  Nations,  speaker. 

WEDNESDAY 

9:00  a.m. — UPI  executives.  UPI  offices. 

9:30  a.m. — ANPA  discussion  sessions.  Under  15,- 
000  circulation,  Hilton  Room,  15,000-50,000.  Em¬ 
pire  Room;  over  50,000,  Jade  Room. 

10:00  a.m. — AP  Board.  AP  offices. 

12:30  p.m. — ANPA  luncheon.  Grand  Ballroom. 
Richard  C.  Gerstenberg,  chairman  of  the  board, 
General  Motors  Corp.,  speaker. 

2:45  p.m. — Joint  session  for  ANPA  discussion 
groups.  Empire  Room. 

THURSDAY 

9:00  a.m. — UPI  executives.  UPI  offices. 

9:30  a.m. — ANPA  general  session.  Empire  Room. 
Noon — ANPA  annual  membership  meeting.  Em¬ 
pire  Room. 

12:30  p.m. — Luncheon  for  former  AP  directors. 
AP  Building. 


ence  E.  Rhodes,  Panax  Newspapers.  Hil¬ 
ton  Room. 

There  will  be  a  combined  session  for  all 
circulation  groups  in  the  Empire  Room 
following  the  ANPA  luncheon  at  which 
the  speaker  will  he  Richard  C.  Gersten¬ 
berg,  chairman  of  General  Motors  Corp. 

Congressmen  quiz  publishers 

Two  Midwestern  congressmen  have  ac¬ 
cepted  ANPA’s  invitation  to  quiz  a  panel 
of  new'spaper  executives  at  the  Thursday 
morning  session,  “Press  Conference  in  Re- 
ver.=e.”  They  are  Rep.  Philip  M.  Crane  of 
Illinois  and  Rep.  John  Brademas  of  Illi¬ 
nois. 

With  John  A.  Scott,  Honolulu  Star- 
Bulletin,  as  moderator,  the  panel  to  an¬ 
swer  questions  consists  of  Donald  W. 

(Continued  on  next  page) 
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FAR  FROM  THE  SIDEWALK  JUNGLE  of  Third  Avenue,  New  York  City,  the  new  home  of  the  Ameri¬ 
can  Newspaper  Publishers  Association  sits  amid  a  wooded  area  like  a  medieval  fortress  at  Reston. 

ANPA  building  blends  well 
with  Reston’s  rural  charm 

By  Craig  Tonikinson 


Diehl,  Easton  (Pa.)  Express;  J.  Hart 
Clinton,  San  Mateo  (Calif.)  News;  Rich¬ 
ard  F.  Brown,  Austin  (Tex.)  American 
Statesman;  and  William  Attwood,  Long 
Island  Newsday. 

Neither  of  the  congressmen  has  spon¬ 
sored  any  legislation  specially  related  to 
the  newspaper  industry.  Crane  does  have 
a  background  in  the  news  media  field, 
having  been  a  public  relations  expert  for 
the  Republican  Party  in  1962  and  director 
of  research  for  Barry  Goldwater  in  the 
1964  pi-esidential  campaign.  For  two  years 
he  was  advei-tising  manager  for  the 
Hopkins  Syndicate,  which  sells  features  to 
newspapers.  He  was  elected  to  Congress 
in  1969  to  succeed  Donald  Rumsfeld,  who 
is  now  a  White  House  staff  aide. 

Brademas  has  been  in  the  House  since 
19.')8.  Previously  he  had  been  an  executive 
assistant  to  Adlai  E.  Stevenson  when  he 
was  governor  of  Illinois.  He  is  a  resident 
of  South  Bend,  Ind.,  a  Phi  Beta  Kappa 
graduate  from  Harvai'd  and  a  Rhodes 
scholar  at  Oxford  with  honorary  degrees 
in  Law  and  Philosophy  from  Notre 
Dame.  He  was  an  assistant  professor  of 
Political  Science  at  St.  Mary’s;  College  and 
he  is  a  member  of  the  Harvard  board  of 
overseers. 

Next  on  the  program  will  be  a  report  by 
Clay  T.  Whitehead,  diiector  of  the  White 
House  Office  of  Telecommunications  Poli¬ 
cy,  and  a  report  by  H.  Bruce  Palmer, 
president  of  the  Council  of  Better  Busi¬ 
ness  Bureaus,  on  self-regulation  of  adver¬ 
tising. 

A  film  showing  the  new  ANPA  head¬ 
quarters  in  Reston  will  he  presented  with 
commentary  by  Davis  Taylor,  Boston 
Globe,  vicechairman  of  the  association. 

The  final  half-hour  of  the  program  will 
he  devoted  to  a  discussion  of  government 
relations  led  by  Stan  Smith.  Others  giving 
reports  will  be  John  A.  Scott,  Franklin  D. 
Schurz  Jr.,  J.  Montgomery  Curtis  and 
Harold  W.  Andersen. 

In  the  election  of  officers,  Davis  Taylor 
is  slated  to  be  advanced  to  chairman. 


If  you  dial  (703)  620-9500  you’ll  get  a 
building  in  Reston,  Virginia,  with  an  ex¬ 
terior  Joan-of-Arc  would  have  been  com¬ 
fortable  with  and  an  interior  bespeaking 
of  functional  design  with  a  smattering  of 
contemporary  good  looks  thrown  in. 

The  building,  with  its  vertical  but¬ 
tresses  resembling  the  rugged  hand¬ 
someness  of  those  found  on  a  medieval 
fortress,  houses  the  new  ANPA  headquar¬ 
ters. 

The  offices  have  been  completed  ahead 
of  schedule  and  are  awaiting  full  occu¬ 
pancy.  The  ANPA  credit  department  has 
ah’eady  been  installed  in  one  corner  of  the 
33,600  squaie  foot  structure  and  the  re¬ 
mainder  of  the  New  York  staff  expected 
to  make  the  move  will  be  in  by  late  June. 
Dedication  of  the  building  will  be  in  Octo¬ 
ber. 

The  wooded  11.2  acre  site  on  which  the 
building  stands  offers  a  scenic  view  far 
different  from  the  skyscraper  studded 
vista  currently  seen  from  ANPA’s  Third 
Avenue,  New  York  City  offices — but  coun¬ 
try  living  is  what  the  planned  community 
of  Reston  is  all  about.  It’s  a  rural  setting 
for  corporate  offices  and  private  homes 
and  the  population  is  expected  to  reach 
80,000.  but  not  by  the  1975  date  originally 
predicted. 

.4rchitcclure  controlled 

Even  the  architecture  of  the  buildings 
constructed  within  Reston  is  regulated  by 
a  review  board. 


The  design  for  the  new  ANPA  struc¬ 
ture  was  provided  by  Wigton-Abbott, 
Plainfield,  N.J.  firm  that  has  engineered 
several  newspaper  plants.  Brick  is  the 
dominant  construction  material  in  the 
building  as  well  as  throughout  the  area. 

The  ANPA  offices  will  he  accessible  by 
air  through  Dulles  International  Airport, 
which,  although  having  far  fewer  domes¬ 
tic  flights  than  Washington’s  National 
Airport,  has  advantages  in  its  having  far 
less  air  traffic  and  in  being  close  to 
Reston. 

It’s  possible  to  land  at  the  main  Dulles 
terminal,  rent  a  car,  and  drive  to  ANPA 
headquarters  in  15  minutes  (if  you’re  a 
careful  driver). 

The  airport  is  so  little  used  that  a 
traveler  can  get  the  feeling  it  hasn’t  been 
opened  to  the  public  yet.  This  lack  of 
traffic  gives  persons  flying  their  own  pri¬ 
vate  airplanes  the  chance  to  land  without 
the  landing  reservations  required  at  Na¬ 
tional  (upwards  of  a  week’s  advance  is 
required  at  National). 

Dulles  will  also  seiwe  as  the  post  office 
for  ANPA.  A  shuttle  car  from  ANPA 
will  meet  scheduled  visitors  and  ferry 
mail  hack  and  forth. 

Access  to  the  headquarters  by  driving 
from  Washington  is  a  bit  longer.  The  exit 
serving  Reston  on  the  Dulles  access  high¬ 
way  (which  goes  from  the  Capital  to  the 
ail-port)  has  only  been  installed  for  traffic 
from  and  to  the  airport — not  from  the 
{Continued  on  page  14) 
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ANPA  in  Reston 

{Continued  from  pnge  18) 


city.  Drivers  from  the  city  must  make  the 
trip  to  the  airport  and  return  to  get  off  at 
Reston.  This  situation  is  expected  to  be 
corrected. 

The  headquarters  building  itself  is  situ¬ 
ated  on  a  gently  rolling  hill  a  short  dis¬ 
tance  from  an  office  building-hotel- 
conference  center  comjilex  under  construc¬ 
tion  hy  the  Gulf-Reston  Corp.,  the  Reston 
developing  corporation. 

Neighbors 

The  .4NPA  building  is  one  of  the  first 
to  be  completed  in  that  section  of  Reston. 
.41rea<iy  under  construction  on  an  ad- 
.iacent  site  is  a  complex  of  small  buildings 
which  will  house  the  offices  of  the  Nation¬ 
al  Education  .Association.  On  the  other 
side  of  the  .ANP.A  is  vacant  land  where 
will  be  located  the  new  home  of  the  .Amer¬ 
ican  Pi'ess  Institute. 

Pi'ivate  homes  in  the  form  of  town- 
houses  have  been  situated  directly  across 
the  street  from  .ANP.A.  Several  AXP.A 
officei-s,  including  genei'al  manager  Stan¬ 
ford  Smith,  have  bought  homes  in  the 
group.  There  is  also  a  new  public  golf 
course  a  few  minutes  walk  away. 

The  .ANP.A  site  itself,  bought  at  a  cost 
of  .‘?41.^,000  for  the  11.2  acres,  has  a  2.6 
acre  pond  and  considerable  room  for  ex¬ 
pansion. 

Having  area  for  additional  hoiizontal 
expansion  was  one  factor  that  helped  keep 
the  i)rice  of  the  building  to  a  relatively 
low  $1,02."), 000  (including  landscaping).  It 
would  have  been  more  costly  to  have  con¬ 
structed  a  building  with  enough  support 
to  add  additional  floors  vertically. 

.Another  area  of  cost  cutting,  without 
sacrificing  utility,  was  the  almost  total 
elimination  of  unnecessary  decorating 
frills. 


ENTRANCE  to  the  ANPA  building  at  Reston 
leads  into  a  black-tiled  reception  area  off  the 
parking  lot.  Across  the  way  are  town-houses 
where  some  ANPA  personnel  will  live. 


Donald  MeVay,  .ANP.A  assistant  genei-- 
al  manager,  pointed  this  out  by  noting 
that  elimination  of  panelling  in  two  offices 
and  two  conference  rooms  represented  a 
$16,000  savings. 

MeVay  also  pointed  out  that  the  money 
for  the  i)io,iect  was  gotten  without  a  gen¬ 
eral  assessment  of  the  .ANP.A  member- 
.shi]i,  without  a  raise  in  the  membership 
dues,  and  without  a  donation  campaign. 
The  money  came  from  loans  which  are 
expected  to  be  amortized  with  the  same 
funds  that  w'ere  going  for  rent  in  New' 
York. 


circulation  associations  (INPA  and  ICMA), 
both  of  which  will  maintain  offices  (six 
total)  in  the  new  building. 

The  increa.se  in  staffing  will  be  mostly 
attiibutable  to  an  enlargement  of  the  in- 
house  printing  operation,  w’hich  w'as  start¬ 
ed  January  1  for  the  purpose  of  printing 
.ANPA  bulletins. 

At  Reston  this  will  be  expanded  with 
eventual  installation  of  a  Heidelberg 
offset  press  and  the  addition  of  more  peo¬ 
ple. 

Currently  three  people  divide  their  time 
between  the  mailroom  and  printing.  Event¬ 
ually  five  full  time  staffers  will  do  print¬ 
ing  and  three  people  w'ill  be  added  to  the 
mailroom  staff  to  maintain  its  complement 
of  six  people. 

When  the  printing  operation  is  in  full 


THE  VIEW  from  ANPA  president  Stan  Smith’s 
office  beats  the  scene  of  New  York  egg-crate 
skyscrapers  from  750  Third  Avenue. 


The  interior 

The  building’s  interior  closed  and  open 
offices  are  all  modest,  including  Smith’s 
and  MeVay’s  (they  share  a  bathroom  with 
show'er  and  separate  sink  area  betw'een 
their  offices). 

Much  of  the  floor  space  has  yet  to  be 
assigned  and  in  fact  much  of  it  will  not  be 
used  until  the  staff  is  expanded. 

The  New  York  office  now  has  about  45 
people,  exclusive  of  the  Research  Institute 
staff  which  moved  to  Easton,  Pennsylva¬ 
nia,  late  last  year.  The  ANPA  Chicago 
offices  will  not  be  affected  by  the  Reston 
move. 

MeVay  said  about  28  to  25  of  the  New 
York  staff  w'ill  make  the  move  to  Reston. 
Most  of  those  who  aren’t  going  are  from 
the  clerical  staff  and  will  he  replaced 
from  the  local  labor  force.  MeVay  said  all 
“key”  people  are  expected  to  go.  One  ex¬ 
ception  is  William  Leick,  longtime  aide  to 
the  general  manager,  who  is  retiring, 
MeVay  estimated  that  the  Reston  staff 
will  be  rounded  off  at  about  50.  In  addi¬ 
tion  there  will  be  some  five  or  six  people 
making  up  the  staffs  of  the  pi'omotion  and 


Photos  by  Craig  Tomkinson,  E4P 


RESTON  IS  GROWING.  Seen  from  ANPA  build¬ 
ing  Is  a  new  office  structure  which  will  be  part 
of  a  hotel  and  conference  center. 
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swing  it  will  not  only  do  all  of  the  AN- 
PA’s  Reston  work  but  the  RI  Bulletin  as 
well  as  all  the  printing  for  the  Chicago 
office. 

Of  the  33,600  square  feet  in  the  build¬ 
ing  12,000  are  in  the  basement  area  where 
the  printing  facilities  will  be  located 
along  with  a  temperature  controlled  room 
for  paper  storage;  a  two  car  garage;  a 
two  bay  ti-uck  loading  platform;  boiler 
and  air  conditioning  room  (no  air  condi¬ 
tioning  apparatus  on  the  roof)  ;  and  as¬ 
sorted  other  rooms. 

The  main  floor,  with  21,600  square  feet, 
has  in  addition  to  office  and  clerical 
space,  an  employees’  ‘canteen’  and  lounge 
area. 

Chairman’s  office 

Offices  have  been  set  aside  for  the  act¬ 
ing  chainnan  of  the  board  of  directors 
and  for  visitors  requiring  office  space. 
The  latter  was  available  in  New  York 
until  space  became  scarce. 

There  are  two  main  conference  rooms  in 


STILL  UNDER  WRAPS,  this  is  a  preview  of  the 
main  conference  room  where  the  ANPA  board 
of  directors  will  meet. 


i 


the  building.  One  of  them,  the  board 
room,  is  about  double  the  size  of  the  oth¬ 
er.  They  share  a  common  kitchen  area. 

Entrance  to  the  building  is  through  two 
sets  of  double  doors  into  a  black  slate  tiled 
reception  area  with  plate  glass  windows 
overlooking  the  parking  lot. 

Local  regulations  forced  construction  of 
more  parking  spaces  (96)  than  it  was 
estimated  ANPA  would  need,  but  four  of 
them  were  converted  to  decorative  ‘is¬ 
lands’  planted  with  trees  and  shrubs. 

Costs  were  also  cut  by  bringing  the  fur¬ 
niture  used  in  the  New  York  office  to 
Reston.  McVay  expects  to  have  it  eventu¬ 
ally  reconditioned  to  fit  in  with  its  new 
environment.  Some  new  furniture  will 
also  be  purchased. 


POTOMAC  RIVER 


RESTON 


DULLES  AIRPORT 
HIGHWAY 


FALLS  CHURCH 


DULLES  INTERNATIONAL 
AIRPORT 


ARLINGTON 


WASHINGTON 
«  NATIONAL 
AIRPORT 


ALEXANDRIA  • 


LIGHT  AND  SPACIOUS  area  already  is  oc¬ 
cupied  by  the  ANPA  Credit  Department  staff. 


KITCHENETTE  facilities  will  be  available  be¬ 
tween  two  conference  rooms. 
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Bv  Jerrv’  Walker  Jr. 


develop  sales  presentations  and  work  with 
pai)ers  in  conducting  sales  clinics  and 
training  seminars.  Van  Osten,  formerly 
retail  sales  manager,  reports  to  William 


Temporary  delay.  The  Courier-Journal 
and  Louisville  Times  are  postponing  the 
insertion  of  $250,000  worth  of  mail  order 
health  insurance  advertising.  Maurice  J. 
Burkart  Jr.,  director  of  advertising,  said 
the  newspapers  have  placed  a  30-day  mor¬ 
atorium  on  all  direct  response  insurance 
ads  starting  April  10  to  give  the  advertis¬ 
ing  department  time  to  draft  copy  accept¬ 
ability  guidelines.  If  the  ads  conform  to 
the  rules,  Burkart  said  the  advertiser  will 
be  able  to  re-schedule  at  another  date. 
This  action  was  felt  necessary  in  view  of 
recent  hearings  on  health  insurance  ad 
claims,  Bui-kart  said. 

♦  *  ♦  . 

Reps  supported.  Bert  Wagner,  SSC&B, 
and  Robert  B.  Ferguson,  Sperry  & 
Hutchinson,  have  registered  protests  over 
the  Denver  Post’s  decision  to  drop  outside 
national  sales  representation  (.4pril  18, 
Ad-ventures)  in  letters  sent  this  week  to 
Harold  Boian,  advertising  director  of  the 
Post  and  to  E&P.  Both  admen  disagree 
with  the  Post’s  contention  that  agencies 
would  prefer  to  see  salesmen  directly  em¬ 
ployed  by  the  newspaper  rather  than  by 
an  outside  firm.  “I  have  to  wondei-  how 
many  agencies  told  them  honestly  that 
they  preferred  seeing  a  newspaper  em¬ 
ployed  representative,”  said  Ferguson, 
Green  Stamps  advertising  manager.  “It 
has  been  my  experience  for  over  20  years 
that  representatives  in  New  York  have 
done  an  excellent  job.  They  have  always 
been  at  my  beck  and  call,  never  more  than 
a  local  phone  call  away.”  Wagner,  direc¬ 
tor  of  media  for  SSC&B  agency,  said  “we 
prefer  to  continue  working  with  the  rep¬ 
resentatives  who  have  been  extremely 
helpful  to  us  in  coming  up  with  ideas  to 
help  us  solve  .some  of  the  jiroblems  that 
confront  our  clients.”  Branham-Moloney, 
the  Post’s  national  ad  rep,  is  credited  with 
the  small  space  American  Tobacco  tv-log 
ad  campaign.  “While  we  enjoy  visiting 
once  in  a  while  with  a  newspaper  sales¬ 
man,  bear  in  mind  that  our  clients’  inter¬ 
est  and  needs  extend  far  beyond  the  city 
of  Denver,”  said  Wagner.  “The  problems 
they  are  confronted  with  are  at  least 
regional  and  most  times  are  national. 
Therefore,  the  broad  plans  have  to  be  de¬ 
signed  before  the  less  vital  problems  are 
considered,  such  as  which  paper  to  use  in 
Denver.”  Wagner  said  he  did  not  relish 
the  prospect  of  having  1700  newspaper 
salesmen  waiting  to  see  him. 

*  ♦  * 

Ad  seminar.  A  seminar  on  direct  re¬ 
sponse  type  advertising  in  newspapers 
has  been  scheduled  by  the  Bureau  of  Ad¬ 
vertising  for  June  7  because  of  the 
“greatly  increased  interest  in  using  news¬ 
papers  for  immediate  action’  advertising,” 
Jack  Kauffman,  president  of  the  Bureau, 
said.  Advertisers,  agencies  and  newspaper 
executives  are  invited  to  attend  the  morn¬ 
ing  session  in  the  Bowman  Room  of  the 
Hotel  Roosevelt  in  New  York.  The  pro¬ 
gram  will  include  case  histories.  There 
will  be  a  $10  fee. 

*  ♦  ♦ 

Rep  assignments.  Hackensack  (N.J.) 
Record  is  as.signing  national  advertising 
sales  representation  to  Sawyer-Ferguson- 
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Walker  after  about  37  years  with  Ward- 
Griffith  and  its  predecessor  Charles  S. 
Eddy  Co.  Three  Copley  newspapers  in  Il¬ 
linois — Aurora  Deacon  News,  Elgin 
Courier-Neu's  and  Joliet  Herald  News — 
are  going  with  Sawyer-Ferguson-Walker 
on  June  1.  The  three  papers,  which  offer  a 
combination  rate  to  advertisers,  are  leav¬ 
ing  Branham-Moloney. 

♦  * 

Additions.  Advertising  managers  from 
the  Grand  Rapids  Press,  Hartford  Cour- 
avt,  and  Philadelphia  Inquirer  have  asked 
for  inclusion  on  the  list  of  top  newspapers 
in  Spectacolor  and  Hi-Fi  pages  for  1971 
that  appeared  in  Ad-ventures  on  April  8. 
It  should  have  been  explained  the  news¬ 
papers  appearing  in  the  tabulation  i-epre- 
sented  only  those  papers  that  replied  to  a 
questionnaire  sent  by  George  Drapeau  Jr., 
division  manager  in  chai'ge  of  Spectacolor 
for  the  New  York  Neu's.  Drapeau  said  he 
mailed  questionnaires  to  50  papers  and 
had  received  results  from  34.  Here  are 
the  1971  total  page  counts  for  the  three 
additional  papers: 

Grand  Rapids  Press 
Retail 


Specta 

Hi-Fi 

3 

General 

3 

Specta 

Hi-Fi 

43 

Hartford  Caurant 
Retail 

4 

Specta 

Hi-Fi 

2 

General 

3 

Specta 

20 

Philadelphia  Inquirer 
Retail 

Hi-Fi 

Specta 

General 

Hi-Fi 

1 

Specta 

19 

Hi-Fi 

It  is  not  hard  to  figure  out  why  the 
Grand  Rapids  Press  does  not  want  to  be 
left  out  of  a  roll-fed  count.  Bill  Montgo¬ 
mery,  advertising  manager,  said  the  total 
of  53  roll-fed  ads  ranks  them  number  5  in 
Diapeau’s  list. 

Top  Five 

New  York  News  101 

Detroit  News  97 

Louisville  C-J 

and  Times  73 

Detroit  Free  Press  55 

Grand  Rapids  Press  53 

*  * 

Not  ours.  Jack  Valenti,  president  of 
Motion  Picture  Association  of  America, 
wants  it  understood  that  the  film,  “Mark 
of  the  Devil,”  has  never  been  rated  by 
MPAA.  He  said  the  “V  for  violence,”  and 
the  legend  “children  admitted/parental  es¬ 
corts  encouraged,”  in  the  film’s  newspaper 
advertising  is  not  authorized  by  MPAA. 

♦  *  t(c 

Full-time  job.  For  the  fir.st  time.  Bu¬ 
reau  of  Advertising’s  member  newspapers 
will  have  someone  working  full-time  on 
classified  advertising.  Stephen  J.  Van  0.s- 
ten  has  been  promoted  to  the  new  post  of 
vicepresident  for  classified  sales.  He  will 


Solch,  vicepresident  of  retail  sales  de- 
velopment,  Solch  had  been  handling  clas¬ 
sified  along  with  other  assignements. 
James  P.  Healy  Jr.  succeeds  Van  Osten  as 
manager  of  retail  sales  development. 

*  *  ♦ 

Color  notes.  According  to  the  Bureau  of 
Advertising,  full  color  ROP  availability 
rose  to  1,153  new.spapers  in  1972  from 
1,115  in  1971  and  787  in  1967.  Total  circu¬ 
lation  of  the  newspapers  offering  full  col¬ 
or  is  50,741,000  or  82%  of  the  total  .  .  . 
Minneapolis  Star  and  Tribune  have  begun 
to  accept  oi-ders  for  full-color  ads  on  an 
experimental  basis,  in  units  starting  at 
1000  lines.  Previously,  full  color  was 
available  only  in  page  units  ...  70  papers 
in  60  major  metroi>olitan  markets  will 
carry  color  comic  ads  featuring  Hollywood 
Brands  candy  bars’  premium  offer. 
Krupnick  &  Associates,  St.  Louis,  reports 
the  cam])aign  is  the  first  of  a  series  of 
major  consumer  ad  efforts  by  their  client  . 

.  .  A  major  cigarette  adveitiser  has  indi¬ 
cated  to  the  Bureau  of  Advertising  it 
plans  to  test  line  conversion  ROP  color  in 
eight  cities  soon.  Also  in  the  wings  wait¬ 
ing  are  two  cold  remedy  firms  which  are 
breaking  a  color  campaign  on  a  sustained 
basis. 

*  *  ♦ 

Turnaround.  Newspaper  Preprint  Corp. 
reports  Hi-Fi  and  Spectacolor  impressions 
went  back  over  the  one  billion  mark  in 
1971  after  a  dip  in  1970  to  943  million. 
Spectacolor  climbed  from  638  million  im¬ 
pressions  in  1970  to  762  million,  while 
Hi-Fi  increased  from  305  million  to  326 
million.  Tabulation  by  NPC  shows  there 
were  74  national  and  local  advertisers 
that  used  Spectacolor  exclusively  last  year 
and  30  that  ran  only  Hi-Fi.  A  total  of  8 
adverti.sers  placed  a  combination  of  both 
types  of  roll-feds.  Biggest  users  of  pre¬ 
prints  were  distillers  followed  by  bankers. 
*  * 

55th  birthday.  American  Association  of 
Advertising  Agencies  admits  to  being  55 
this  month,  but  the  record  shows  that  the 
American  New’spaper  Publishers  Associa¬ 
tion  instigated  the  formation  of  an  associ¬ 
ation  of  general  newspaper  agents  in 
1888.  Among  those  agencies  considered  at 
the  time  “eligible  for  membership”  were 
N.W.  Ayer  and  J.  Walter  Thompson.  In 
1900,  ANPA  pushed  again  and  this  led  to 
the  organization  of  American  Advertising 
Agents’  Association.  4.\  says  it  officially 
came  into  existence  April  4,  1917  when  it 
adopted  by-laws  and  elected  William  H. 
Johns  of  the  George  Batten  Co.  as  pres¬ 
ident. 

*  * 

Student  ad  outlook.  The  American  Asso¬ 
ciation  of  Advertising  Agencies  has  com¬ 
pleted  a  survey  to  learn  more  about  stu¬ 
dents’  attitudes  toward  the  ad  business. 
More  than  9,300  students  enrolled  in  ad¬ 
vertising  courses  responded.  One  of  the 
findings  reported  by  William  H.  Genge, 
president  of  Ketchum,  MacLeod  &  Grove, 
was  that  71%  of  the  ad  students  felt  there 
is  not  too  much  advertising  in  newspapers. 
In  comparison  the  feeling  was  that  there 
was  too  much  advertising  on  tv,  radio  and 
in  the  form  of  billboards,  Genge  said. 
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J.  EDWARD  MURRAY 

By  Catherine  Ransdell 

How’d  you  like  to  work  for  J.  Edwai'd 
Murray?  they  asked,  implying  the  honor 
in  their  reverent  tones. 

But  I’d  never  heard  of  Murray,  so  I 
asked  for  a  raise. 

Since  then  I’ve  learned. 

Ed  Murray  is  a  tall,  thin,  energetic  man 
who  had  three  majors  at  the  University  of 
Nebraska  (journalism,  English,  philoso¬ 
phy,)  can  interview  in  four  foreign  lan¬ 
guages,  holds  the  John  Peter  Zenger 
Freedom  of  the  Press  award  for  1970, 
does  yoga  every  morning,  is  balding,  is 
occasionally  afflicted  with  post-adolescent 
acne,  and  spent  thi-ee  March  days  suffer¬ 
ing  from  allergies  brought  on  by  the  false 
spring  of  lower  Michigan  where  he  is  as¬ 
sociate  editor  of  the  Detroit  Free  Press 
and  editor  of  the  Knight  Newspapers 
Wire. 

He’s  the  incoming  president  of  the 
American  Society  of  Newspaper  Editors. 

Except  when  he’s  feeling  exuberant, 
Murray’s  the  last  to  make  a  big  deal  of 
any  of  that.  He’s  not  too  dignified  to  make 
occasional  grandiose  pronouncements  he 
knows  he’ll  be  heckled  about  later. 

When  he’s  working,  tangling  with  some 
technical  or  editorial  or  personnel  prob¬ 
lem,  he’s  likely  to  groan,  “I’m  underpaid.” 
When  he’s  dealing  with  a  recurrent  and 
boring  problem  of  no  stature,  he  grinds 
out  monumental  epithets. 

“You  know,”  he  ventured  recently,  mus¬ 
ing  over  a  “Renaissance  man”  tag  that 
had  been  bestowed  upon  him  almost  simul¬ 
taneously  with  one  of  those  recurrent 
petty  problems,  “I  suppose  those  other 
Renaissance  men  had  troubles,  too.  They 
probably  had  to  chop  their  own  wood.” 

Einstein  ‘sends  him' 

He  was  only  passing  briefly  through  my 
offlce,  kinetic  with  his  usual  energy.  He 
passed  through  again  in  a  few  minutes 
with  his  mind  in  another  gear.  “You  know 
that  series  on  Einstein  the  New  York 
Times  is  running?  On  how  he  reached  his 
conclusions?  God,  that  really  sends  me” 

A  subeditor  of  Ed’s  in  his  last  job  as 
managing  editor  of  the  Arizona  Republic, 
Jean  Sharley  Taylor,  now  women’s  editor 
of  the  Los  Angeles  Times,  says,  “There 
was  a  vitality  and  an  excitement  about 
working  under  and  with  him.  You’re 
aware  that  he’s  knowledgeable  and  inter¬ 
ested.  He  knows  about  the  world  at  this 


minute,  honors  tradition,  but  is  vitally 
alive  and  always  oi)en  to  new  ideas. 

“He  was  a  reasonable  man  in  a  con- 
seiwative  climate,  so  it  was  necessary  for 
him  to  be  a  pragmatist. 

“But  he  didn’t  walk  in  fear.” 

Ed  was  born  on  a  South  Dakota  home¬ 
stead  and  grew  up  in  the  gold-mining  town 
of  Lead.  He  studied  journalism  “to  earn 
my  keep  and  broaden  my  extracurricular 
activity  showing  for  the  (Rhodes)  schol¬ 
arship  competition.” 

His  major  until  then  had  been  philoso¬ 
phy,  but  after  he  lost  out  on  the  Rhodes, 
“the  philosophy  got  drier  .  .  .  the  journal¬ 
ism  got  juicier.” 

He  was  hired  as  editor  of  the  campus 
paper,  at  the  same  time  holding  several 
other  jobs  to  finance  his  own  education 
and  help  two  sisters  with  theirs.  (Their 
father,  a  cattle-rancher,  had  lost  heavily 
in  the  bad  winter  of  1919.  When  spring 
finally  came,  four-year-old  Ed  could  see 
the  solidly-frozen  bodies  of  his  father’s 
herd  sticking  up  out  of  the  melting  snow.) 

To  UP  with  Phi  Beta  Kappa  key 

In  1938,  with  his  degree  and  a  Phi  Beta 
Kappa  key,  Murray  went  to  Chicago  and 
hired  in  at  United  Press.  He’d  been  known 
as  Ed  all  his  life,  but  a  superior  decided  it 
wasn’t  enough  for  a  byline,  pulled  James 
out  of  limbo  and  rechristened  him  J.  Ed¬ 
ward. 

He  moved  briskly  through  the  UP  ranks 
in  Chicago,  then  became  a  war  correspon¬ 
dent  in  England,  France  and  Italy. 

In  1944,  as  chief  correspondent  in  Par¬ 
is,  he  once  slipped  news  past  Army  cen¬ 
sors  by  burying  it  in  a  long,  dull  service 
message  the  censors  were  too  bored  to 


read  thoroughly.  That’s  how  he  confirmed, 
for  Harrison  Salisbury  in  UP’s  New  York 
office,  the  heavily-censored  news  of  the 
Germans’  Von  Rundstedt  offensive  that 
had  split  British  and  American  troops  in 
the  Battle  of  the  Bulge. 

When  Salisbury  got  an  advance  copy  of 
Time  magazine,  whose  correspondents  had 
flown  hack  from  Europe  with  the  battle 
news  in  their  uncensorable  heads,  he 
queried  Murray  on  the  story’s  accuracy. 

Murray  buried  his  response  in  the  cen¬ 
sor-ignored  message,  confirming  the  story 
as  essentially  correct.  Salisbury  moved  a 
rewrite  of  the  Time  story  on  the  UP 
Wire — scoop.  Byline:  J.  Edward  Murray. 

(The  Army  began  sanctioning  pro¬ 
cedures  and  threatened  to  revoke  Mur¬ 
ray’s  credentials,  but  he  didn’t  wait 
around  for  his  medicine.  He  joined  Pat¬ 
ton’s  army  at  the  front.) 

Scoop-mechanics  aside,  Murray  is  no  re¬ 
lic  of  a  worn-out  journalistic  mystique. 

In  1945,  he  was  appointed  UP  bureau 
manager  for  Italy,  learned  Italian  and 
soon  had  a  close  working  arrangement 
with  the  two  best  news  sources  in  town: 
Pope  Pius  XII  and  Premier  Alcide  de 
Gasperi. 

M.E.  of  Los  .Angeles  Mirror 

In  1948,  he  left  Rome  and  UP  to  become 
“instant  managing  editor”  of  the  new  Los 
Angeles  Mirror,  working  for  his  UP  boss, 
Virgil  Pinkley.  “Instant,”  he  says,  because 
he’d  had  little  direct  newspaper  experi¬ 
ence  up  to  that  time. 

He  stayed  with  the  Mirror  12  years. 
Before  he  resigned  the  Mirror,  as  a  jazzy 
{Continued  on  page  18) 
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tabloid,  had  pushed  its  circulation  past  the 
300,000  mark  and  won  two  N.  W.  Ayer 
awards  for  excellent  typography. 

Murray  counts  among  his  Mirror 
achievements  the  formulation  of  news  pol¬ 
icy  and  format,  selection  and  training  of 
a  new  staff,  including  several  local  colum¬ 
nists  who  made  it  big,  the  establish¬ 
ment  of  local-papers- within-a-paper  (daily 
zones),  and  production  of  imaginative  en¬ 
terprise,  crusades  and  features. 

When  he  left  the  Mirror  in  1960,  Lee 
Hills,  then  executive  editor  of  the  Free 
Press,  invited  Murray  to  come  to  Detroit 
as  his  assistant.  As  a  war  correspondent 
in  Italy  in  1945,  Hills  greatly  admired 
Murray’s  “ability,  competitiveness,  ener¬ 
gy,  wide  interests  and  exceptional  nevrs 
instincts.” 

Murray  opted  instead  for  the  more  di¬ 
rect  line  responsibility  of  managing  editor 
of  the  Arizona  Republic  in  Phoenix. 

Eleven  years  later,  when  Hills  heard 
Murray  was  leaving  Phoenix,  he  was  one 
of  the  first  to  call.  “I’m  verj’  persistent,” 
said  Hills. 

“You  should  have  been  with  us  all 
along.  It’s  time  to  start  and  we  need  you.” 
Murray  agreed. 

Hills,  now  president  of  Knight  Newspa¬ 
pers,  considers  Murray  “a  very  special 
human  being,  a  man  who  has  made  the 
most  of  his  superb  talents,  and  one  of  the 
ablest  newspapermen  I  know.” 

Exlra-curricular  affairs 

Murray  took  over  in  Phoenix  in  1960,  at 
the  same  time  taking  over  the  duties  of 
president  of  the  Associated  Press  Manag¬ 
ing  Editors  Association.  He’s  still  proud 
of  his  creation  of  the  APME  Criteria 
Committee  that  produced  an  eight-page 
booklet  titled,  “What  Makes  a  Good  News¬ 
paper.” 

His  own  evaluation  of  the  Republic  un¬ 
der  his  guidance  includes  better  play  for 
foreign  and  national  news,  deepening  lo¬ 
cal  coverage,  “going  full  cry  on  investiga¬ 
tive  reporting,”  and  a  general  refurbish¬ 
ing  of  staff. 

(His  working  hours  at  the  Republic 
wei-e  somewhat  eccentric.  He  spent  the 
morning  hours  working  and  reading  at 
home,  w'ent  to  the  office  for  five  hours, 
home  for  a  two-hour  break,  then  back  to 
the  office  in  the  evening  to  Avork  until 
midnight.) 

“He  was  often  at  the  news  desk,”  Mrs. 
Taylor  recalls,  “and  had  a  lot  of  say  about 
choice  and  play  of  copy.  On  the  occasions 
that  he  was  home  when  the  first  edition 
came  out,  a  copy  boy  delivered  it  so  he 
could  give  instructions  for  the  reshaping 
of  the  final.  The  staff  felt  he  knew  every¬ 
thing  that  went  into  the  paper.” 

Murray  has  never  lagged  behind  signifi¬ 
cant  social  trends.  At  the  Republic,  he 
organized  a  youth  section  with  young 
columnists,  hustled  environmental  and 
consumer  reportage,  and  turned  the  wom¬ 
en’s  section  to  depth  backgi-ounding  for 
local  and  national  newrs. 


For  more  meaningful  local  coverage,  he 
reorganized  a  half-dozen  old-fashioned  ge¬ 
ographical  beats  into  three  subject-matter 
areas  for  reporting  teams. 

Solution  reporting 

A  chief  instruction  to  the  teams  con¬ 
cerned  one  of  his  still-favorite  profession¬ 
al  themes:  solution  reporting  for  Ameri¬ 
ca’s  catastrophic  urban  problems. 

Since  joining  ASNE,  he’s  served  as 
head  of  the  Freedom  of  Information  and 
Press-Bar  committees  (vigorously  attack¬ 
ing  the  Reardon  Report) ,  and  as  Program 
and  Bulletin  chairmen.  In  the  ASNE 
presidency  he  is  embarking  on  a  project 
on  the  rights  of  women  in  journalism. 

Even  in  the  light  of  all  that,  Murray 
disavows  the  “Renaissance  man”  tag, 
pinned  on  him  by  Bill  Dickinson  in  the 
ASNE  Bulletin,  arguing  that  such  univer- 
sals  are  impossible  now  because  of  the 
knowledge  explosion. 

How’ever  he  sees  it,  he  has  an  uncom¬ 
mon  versatility.  And  seems  to  be  using  all 
of  it  all  the  time. 

There  are  philosophy  and  futurism  in 
his  journalism,  computer-sawy  in  his  phi¬ 
losophy,  yoga  in  his  tennis  game.  One  of 
the  most  frequent  comments  of  young, 
with-it  Free  Press  Staffers  since  his  ar¬ 
rival  last  September  is,  “Is  there  any¬ 
thing  or  anybody  he  doesn’t  know?” 


His  mail  from  young  journalists  is  adu¬ 
latory,  but  one  iconoclastic  youth — this 
one — admits  only  to  a  profound  liking  for 
the  guy. 

Which  may  be  all  it  takes.  Besides  re¬ 
minding  me  that  “a  good  managing  editor 
never  sleeps,”  when  I  remarked  on  his 
attention  to  a  detail  I  forgot,  Murray 
summed  up  his  success  by  saying,  “You 
just  have  to  care  about  people.” 

His  personal  philosophy 

His  professional  philosophy  is  to 
provide  the  most-needed  information  in 
the  most  readable  way.  He  once  expressed 
his  personal  philosophy  this  way: 

“The  guts  of  it  (existential  freedom)  is 
that  a  man,  despite  all  the  contingency  he 
finds  in  himself  and  his  world,  is  still  free 
to  shape  his  own  life  through  his  own 
deliberate  decisions,  and  therefore  is  re¬ 
sponsible  for  what  he  makes  of  it.” 

A  parting  shot:  Murray  is  not  always 
nu  cournnt,  as  might  be  expected  of  a  man 
of  57.  His  foresight  is  not  always  20-20.  A 
few  years  ago.  he  gave  some  advice  to 
Helen  Gurley  Browm,  just  before  she  be¬ 
came  editor  of  Cosmopolitan  magazine 
whose  April  issue,  with  a  nude  centerfold 
of  actor  Burt  Reynolds,  sold  out  within 
hours  of  hitting  the  stands. 

The  advice  ?  She’d  never  make  it  at 
Cosmo. 


UPI  costs  rise  to  $57  million 


Introduction  of  new  automated  commu¬ 
nications  links  and  systems  around  the 
world  for  faster,  more  efficient  delivery  of 
news  and  newspictures  highlighted  the 
operations  of  United  Press  International 
during  the  past  year. 

UPI  president  Mims  Thomason  said  in 
his  annual  report  that  the  responsibility 
of  covering  the  news  clearly  and  intelligi¬ 
bly  carried  with  it  an  obligation  to  contin¬ 
ually  seek  out  new  and  better  ways  to 
process  and  deliver  the  product  to  sub¬ 
scribers. 

“We  now  see  the  benefits,”  Thomason 
said,  “of  UPI’s  long-range  research  and 
considerable  monetary  investment  in  high¬ 
ly  sophisticated  electronic  equipment.” 

Thomason  said  the  cost  of  operating 
UPI  during  1971  totalled  $57,300,000  and 
that  this  was  an  increase  of  $3,110,000 
over  the  previous  year. 

“The  benefits  of  research  and  experi¬ 
mentation  are  long-range,”  he  said,  “but 
their  costs  are  for  the  most  part  current.” 

Thomason  reported  rapid  progress 
toward  completion  of  UPI’s  computerized 
Information  Storage  and  Retrieval  sys¬ 
tem,  which  will  eliminate  manually  pro¬ 
duced  service  wires  and  deliver  error-free 
copy  to  newspaper  production  systems. 

“UPI  is  now  more  than  half  way 
through  the  conversion  of  its  internation¬ 
al  and  domestic  news  services  to  this  au¬ 
tomated  news  gathering,  editing  and  dis¬ 
tribution  system,”  he  stated.  “Since  March 
6  the  A  and  B  wires,  and  the  national 
Teletypesetter  circuit  have  been  cut  over 
to  automatic  operation.  By  June  of  this 
year  all  domestic  news  circuits  will  be 
fully  automated.” 

By  August  the  system  will  be  expanded 
into  various  divisions  for  electronic  news 


gathering,  editing  and  production  of 
regional  services. 

Communications  innovations  and  expan¬ 
sion  also  w’ere  the  main  themes  of  over¬ 
seas  activities  during  the  past  year, 
Thomason  reported. 

“UPI’s  new  global  communications  sys¬ 
tem,”  Thomason  said,  “consists  of  a  series 
of  cable  and  satellite  voice  channels  link¬ 
ing  New  York,  Brussels,  Honolulu,  Hong 
Kong,  Sydney,  and  Tokyo.  Any  UPI  point 
on  the  global  network  can  interchange 
news  with  any  other  point,  without  manu¬ 
al  intervention  or  delay.” 

Thomason  said  that  during  the  past 
year  UPI’s  news  report  had  devoted  in¬ 
creased  emphasis  to  explaining  why 
things  happened. 

“We  have,  in  effect,  begun  to  deliver 
two  news  reports,”  he  said.  “While  our 
basic  task  is  the  coverage  of  spot  news, 
our  second  mission  has  been  to  inform  the 
reader  and  listener  about  the  background 
and  meaning  of  the  news.” 

In  the  broadcasting  field,  UPI  began  20 
daily  newscasts  on  its  audio  network. 

“These  hourly  network-type  newscasts,” 
Thomason  said,  “are  used  by  several  hun¬ 
dred  stations.  They  frequently  feature  the 
voices  of  our  correspondents  ai’ound  the 
world  and  we  think  this  further  enhances 
their  image  and  identification  w'ith  the 
public.” 

Thomason  said  UPI  had  accelerated  its 
efforts  in  1971  in  the  field  of  employing 
minorities  and  in  offering  equal  opportu¬ 
nities  for  women. 

Nine  U.S.  bureaus,  he  said,  have  women 
managers,  two  of  them  with  responsibili¬ 
ties  for  state  operations.  A  woman  is  one 
of  the  five  general  news  editors  in  New 
York. 
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Strong  pictures  in  big  space 
formula  for  grabbing  readers 

Bv  Lenora  Williamson 


Good  news  pictures,  given  good  play, 
are  important  ingredients  in  the  printed 
page’s  competition  with  the  television 
tube,  Gregory  Favre,  editor  of  the  Palm 
Beach  Post,  said  at  the  third  annual 
Newsphoto  Conference  for  Editors  at 
Ohio  State  University,  Athens,  April 
12-15. 

“It  is  that  tube  we  are  competing  with 
today,”  he  declared.  “We  are  competing 
for  time — time  spent  reading  the  newspa¬ 
per,  time  sjient  watching  television.  That’s 
why  we  have  been  trying  to  learn  for 
years  how  to  reach  out  of  a  printed  page 
and  grab  the  reader  by  the  lapel  and  say, 
‘Pay  attention!’  ” 


Gregory  Favre,  editor  of  the  Palm  Beach  Post, 
ponders  a  question  from  the  floor  during  his 
talk  with  newsphoto  editors. 


“We  have  to  sock  our  readers  some¬ 
times,  and  we  can  do  that  with  pictures,” 
the  Florida  editor,  said.  He  emphasizes 
pictures  even  though  he  is  basically  a 
woid  man — “a  three-time-a-week  column 
writer,  an  editor  who  reads  countless  sto¬ 
ries,  five  or  six  other  newspapers  each 
day,  six  magazines  a  week  and  tries  to 
keep  up  with  the  best-seller  list.” 

Announcing  his  love  for  pictures — big 
pictures,  impact  pictures,  news  pictures, 
feature  pictures,  pretty  pictures,  all  kinds 
of  pictures  from  A  to  Z,  Favre  observed, 
“I  think  our  readers  love  pictures  too. 

“Pictures  grab  them  and  drag  them  into 
our  newspapers  and  that  is  something  we 
all  try  to  do.  It  hauls  them  to  the  woi’ds 
that  tell  them  what  they  need  to  know 
rather  than  what  they  would  like  to 
hear.” 

Editorial  policy 

In  speaking  of  his  own  newspaper  as 
one  that  is  “very  well  illustrated,”  Favre 
said  this  is  primarily  because  the  Post  has 


an  editorial  policy  that  emphasizes  pic¬ 
tures. 

“Our  editors  are  indoctrinated  toward 
illu.strations,  and  our  photographers  love 
us  for  it,  and  they  break  their  butts  for 
us.” 

Mentioning  the  state,  regional  and  na¬ 
tional  awards — including  a  Pulitzer — won 
by  the  photo  staff  during  the  past  thi'ee 
years,  Favre  asked,  “How?”  The  reason, 
he  suggested,  is  that  “as  editors  we  want 
good  pictures  and  we  get  them.  Our  after¬ 
noon  newspaper  shares  the  same  photo 
staff  and  has  never  won  a  photo  prize. 
They  skimp  on  pictures.  And  the  photo¬ 
graphers  probably  hide  the  good  ones 
from  them.  .  .” 

Favre  explained  that  the  Post  favors 
the  one  strong  picture  as  a  matter  of 
preference  over  multi-picture  layout.  “We 
go  for  the  best  picture  every  day  for  A-1. 
It  might  be  a  sports  picture  and  that’s  all 
right  with  us  .  .  .  we’ll  settle  for  anything 
if  we  think  it’s  the  top  picture  of  the 
day.” 

To  make  sure  the  Post  can  provide  ade¬ 
quate  space  for  its  pictures,  Favre  said 
that  two  years  ago  “we  talked  the  pub¬ 
lisher”  out  of  three  open  pages  for  local 
news  and  local  pictures  five  days  a  week. 
“We  consider  this  a  cornerstone  of  our 
appearance  .  .  .  The  only  way  you’ll  ever 
be  able  to  play  pictures  as  they  should  be 
played  is  by  having  a  pre-set  number  of 
pages  with  a  certain  amount  of  space  on 
them.” 

Open  front  pages 

The  Post  usually  has  four  open  fronts 
daily,  seven  on  Sunday.  For  a  good  series 
with  good  pictures,  the  paper  may  go  for 
a  series  of  days  on  a  section  front  or  run 
a  special  section  of  eight  to  16  open  pages 
without  ads.  As  for  its  series  on  drugs 
(“equal  doses  of  words  and  pictures”) 
and  its  12-page  section  on  the  Vietnam 
War.  The  Post  sent  a  reporter- 
photographer  team  around  Florida  for  six 
weeks  “to  find  out  what  people  were  think¬ 
ing  about”  and  ran  that  series  five  suc¬ 
cessive  Sundays,  15  pages  in  all. 

The  Post’s  editor  added  that  a  reporter 
and  photographer  spent  four  months  each 
on  the  Pulitzer-Ernie  Pyle-Robert  F. 
Kennedy  award  winning  series  on  mi¬ 
grants;  four  reporters  spent  three  months 
each  on  the  drug  section. 

“We  believe  that  time  and  talent  are 
the  two  things  we  can  spend  as  much  of, 
comparatively  speaking,  as  any  other 
newspaper  or  any  other  news  media  in  the 
country,  and  we  do  it.” 

The  editor  included  the  Post’s  team  of 
four  news  artists  in  the  visual  orienta¬ 
tion,  adding  that  their  work  complements 
to  a  high  degree  what  the  photographers 
are  doing. 

“It  isn’t  difficult  to  have  a  good  looking 
newspaper  with  good  pictures,”  com¬ 
mented  Favre,  totaling  the  Post  formula. 


Dane  Bath,  picture  editor  of  the  Chicago  Tribune, 
submits  a  question  during  a  workshop  discussion. 


“Make  good  assignments.  Plenty  of  as¬ 
signments.  Brief  your  photographers.  It  is 
my  experience  that  photographers,  taken 
as  a  whole,  don’t  read  beyond  the  pictures 
and  they  often  don’t  know  what  is  news. 
So  brief  them  well.” 

And,  .-,aid  the  Florida  editor  finnly, 
“Make  sure  you  have  the  space  to  play 
their  work.  Make  sure  you  get  feedback 
from  them — at  least  as  much  as  you  get 
from  reporters  who  sit  closer  and  yell 
louder.  Have  a  liaison  man,  a  coordinator 
from  the  photo  department  even  though 
your  desk  makes  final  editing  decisions. 
Praise  them.  Encourage  them.” 

Part  of  that  encouragement  might  be 
“personalizing”  the  photographers  Favre 
said  in  explaining  the  Post  uses  small 
signatures  with  the  photographer’s  pic¬ 
ture  and  name  and  on  Sunday  runs  a 
Gallery  page  with  sigs.  “It’s  essentially 
an  old-fashioned  picture  page,  but  we  put 
the  photographer  there  too.  They  love  it. 
And  apparently  the  reader  does  too.” 

Other  factors  mentioned  by  the  editor 
during  the  illustrated  talk  and  floor  dis¬ 
cussion  included  local  picture  priority, 
wild  art  (“We  send  photographers  out  on 
a  regular  basis  to  shoot  wild  art.”),  no 
food  picture  handouts.  He  said,  “Kill  a 
pictui’e  is  not  our  attack  .  .  .  it’s  where 
can  we  move  a  story.” 

“All  of  us  are  idea  men.  We  encourage 
and  demand  enterprise  .  .  .  our  photog¬ 
raphers  work  for  one  really  great  picture 
out  of  an  assignment.  If  they  get  that 
they  don’t  need  anymore.” 

Cult  of  ‘smallilis’ 

The  cult  of  “smallitis”  afflicts  the  gen¬ 
eral  run  of  daily  newspapers  where  top 
management  is  not  committed  to  support¬ 
ing  editors  bent  on  integration  of  words 
and  pictures  for  the  visually  sophisticated 
tastes  of  today’s  readers. 

And  news  and  picture  editors  bleed  just 
like  photographers  when  they  lose  “a  good 
one”  to  the  dictates  of  a  diminished  news 
hole,  poor  photography,  or  unimaginative 
cropping  and  regimented  sizing. 

So  ran  some  discussions  among  partici¬ 
pants  in  the  conference  sponsored  by  the 
university’s  School  of  Journalism  and  the 
{Continued  on  page  84) 
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19  ‘public’  companies  own 
216  U.S.  daily  newspapers 

By  Jerome  H.  Walker 


The  hands  that  hold  stock  certificates  in 
10  corporations  rest  solicitously  on  the 
shoulders  of  management  of  one  out  of 
every  eight  daily  newspapers  in  the 
United  States. 

By  latest  available  records — the  annual 
reports  of  those  19  companies — a  total  of 
21fi  newspajiers  in  the  weekday  &  Sunday 
fields  are  publicly-owned.  Actual  control, 
of  course,  is  closely  held. 

The  aggregate  weekday  circulation  is 
14, .527, 221  copies,  or  roughly  23  percent  of 
the  total  circulation  of  all  (1749)  “daily” 
newsj)apers  listed  in  the  1972  Editor  & 
Pt'BLlSHKR  International  Year  Book. 

The  aggregate  circulation  of  Sunday 
editions  published  by  public  companies  is 
11,833,715,  or  roughly  23  percent  of  the 
total  Sunday  circulation  listed  for  590  pa¬ 
pers  in  the  E&P  Year  Book. 

Rapid  growth  of  the  public’s  direct 
hnancial  interest  in  newspapers  in  the 
past  few  years  prompts  the  question.  Why 
liress  councils? 

Perhaps  the  day  is  coming  when  public 
ownershi])  of  shares  in  newsjiaper  pub¬ 
lishing  companies  will  he  so  great  that 
attendance  at  stockholder  meetings  would 
accomplish  as  much  as  any  complaining  to 
a  quasi-official  board  similar  to  what  ex- 
i.sts  in  Great  Britain  and  other  European 
countries. 

Say  John  Doe  buys  a  few  shares  of 
stock  in  Company  A  which  publishes 
newsjiapers.  He  can  go  to  an  annual 
stockholders’  meeting  of  that  company  and 
gain  instant  recognition  from  the  manage¬ 
ment  to  exju-e-ss  his  personal  views  of  how 
the  paper  should  be  edited.  How  much 
weight  will  be  accorded  to  his  views  will 
depend,  of  course,  on  his  persuasive  pow¬ 
ers,  coherent  discourse  and  activist  enthu¬ 
siasm,  not  to  mention  how  many  shares  he 
has  in  his  portfolio. 

Already  there  have  been  numerous  ex¬ 
amples  of  shareholders  expressing  them¬ 
selves  on  matters  of  editorial  policy  and 
business  judgment  at  newspaper  company 
meetings.  There  is  also  the  time  for  pass¬ 
ing  out  compliments  to  editors  and  pub¬ 
lishers  for  producing  an  eminent  product 
in  which  the  reader  may  be  pi'oud  to  own 
a  share,  as  well  as  being  the  recipient  of 
dividends  and  beneficiary  of  a  stock  mar¬ 
ket  that  has  continued  to  react  favorably 
to  newspaper  companies — those  that  are 
purely  communications  businesses  and 
others  that  could  be  classified  as  conglo¬ 
merates. 

In  recent  days  the  common  stock  of 
Knight  Newspapers  Inc.,  a  fairly  late¬ 
comer  in  the  “jiublic”  set,  has  been  quoted 
around  30  times  annual  per  .share  earn¬ 
ings,  in  the  range  of  $90-94.  At  the  same 
time  the  market  analysts  have  rated 
shares  of  Gannett  Company  Inc.  at  35 
times  per  share  earnings  in  the  $70-77 
range. 

Wall  Street  has  been  enamored  of 
newspaper  shares  for  sometime  and  near¬ 
ly  all  issues  have  been  highly  recommend¬ 


ed  by  investment  brokers.  A  year  ago 
shares  of  a  dozen  publishing  companies 
were  tiaded  on  the  major  exchanges  or 
over-the-countei’.  Here’s  a  compari.son  of 
quotations: 


Year  ago 

This  week 

Gannett 

45 

77 

Knight 

55 

94 

Kidder 

18 

33 

Times  Mirror 

46 

57 

Lee  Ent. 

25 

27 

Media  Gen’l 

39 

46 

N.  Y.  Times 

28 

21 

Booth 

36 

39 

Bost  Her-Trav 

23 

12 

Dow  Jones 

47 

47 

Multimedia 

25 

44 

Post  Corp. 

11 

27 

An  eye-popping  figure  jumps  out  of  the 
calculator  when  the  book  value  of  assets 
of  the  public  companies  in  the  newspaper 
business  is  totaled.  The  firms  in  this  re¬ 
port  .show  their  combined  assets  as  $3.5 
billion.  All  of  this,  of  course,  is  not  at¬ 
tributable  to  the  newspaper  enterprises. 
Many  of  the  companies  have  diversified 
interests. 

The  giant  among  newspaper  ownership 
companies  is  Jefferson-Pilot  Corporation 
which  is  primarily  an  insurance  conglo¬ 
merate,  based  in  Greensboro,  N.C.  In  the 
past  year  the  company  has  become  an 
active  collector  of  daily  newspaper  prop¬ 
erties,  following  years  of  profitable  in¬ 
vestments  in  newspaper  enterprises  by 
one  of  its  components,  the  Jefferson  Stan¬ 
dard  Life  Insurance  Company.  Jefferson- 
Pilot’s  1971  report  listed  assets  of  $1.5 
billion. 

Next  on  the  scale  comes  the  American 
Financial  Corporation  of  Cincinnati  which 
also  is  in  the  insurance  business,  and  is 
emerging  as  a  major  fii-m  in  home- 
building.  AFC  acquired  a  95  percent  in¬ 
terest  in  the  Cincinnati  Enquirer  from  the 
E.  W.  Scripps  Co.  and  associates  last 
year.  Its  assets  are  given  as  $538  million. 

Among  the  basic  communications  em¬ 
pires  the  Times  Mirror  Co.  of  Los  Ange¬ 
les  is  the  leader  with  assets  of  $402  mil¬ 
lion.  Actually,  Time  Inc.  tops  this  figure 
with  $544  million  but  it  is  not  included  in 
this  roundup  since  its  newspaper  proper¬ 
ties  consist  of  a  group  of  weeklies  in  the 
Chicago  area.  Likewise  the  little  ComCorp 
firm,  publisher  of  Cleveland  area  week¬ 
lies,  is  not  being  considered. 

Gannett  Company  lists  assets  of  $252 
million  while  the  Knight  group  counts  up 
to  .$212  million  and  the  New  York  Times 
Company  lists  $168  million.  Smallest  in 
terms  of  assets  is  Post  Corporation  of 
Wisconsin  with  $4.4  million.  This  company 
also  has  insurance  and  commercial  print¬ 
ing  operations. 

The  asset  total  for  newspaper  compan¬ 
ies  would  leap  about  one  billion  dollars 
should  the  Tribune  Company  of  Chicago 
and  the  Hearst  Corporation  “go  public.” 
Hearst  has  been  over  that  route  in  the 


Public  companies 
and  their  daily  papers 

American  Financial  Corp. 


Weekday 

Sunday 

Ohio 

Cincinnati  Enquirer 

189,462 

295,223 

Booth  Newspapers  Inc. 

Weekday 

Sunday 

Michigan 

Ann  Arbor  News 

36,685 

35,107 

Bay  City  Times 

42,380 

44,172 

Flint  Journal 

111,390 

110,844 

Grand  Rapids  Press 

129,779 

131,616 

Jackson  Citizen  Patriot  38,160 

40,201 

Kalamazoo  Gazette 

57,287 

59,993 

Muskegon  Chronicle 

49,208 

46,949 

Saginaw  News 

58,055 

59,319 

522,894 

528,201 

Boston  Herald-Traveler  Corp. 

Massachusetts 

Boston  Herald- 

Traveler 

192,929 

231,121 

Capital  Cities 
Broadcasting  Corp. 

Michigan 

Pontiac  Press 

76,435 

Dow  Jones 

&  Co.  Inc. 

Wall  Street  Journal 
Connecticut 

Danbury 

1,249,095 

News-Times 

33,312 

Massachusetts 

Cape  Cod 

Stan  dard-  Times 
New  Bedford 

25,140 

22,673 

Standard-Times 

49,233 

71,241 

New  York 

Middletown  Times 

Herald-Record 

47,521 

46,945 

Oneonta  Star 
Plattsburgh 

16,291 

Press-Republican 
Port  Jervis 

16,004 

Union-Gazette 

4,737 

Pennsylvania 

Sharon  Herald 

24,557 

Stroudsburg 

Pocono  Record 

13,491 

Sunbury  Daily  Item 

23,068 

1,502,449 

140,859 

Gannett  Cxtmpany  Inc. 

California 

San  Bernadino  Sun 
San  Bermidino 

64,353 

83,167 

Telegram 

15,995 

{Continued 

on  page  62) 

past  with  a  segment  called  Hearst  Consol¬ 
idated  Publications  which  was  dissolved. 

The  prospect  that  the  parent  company 
of  the  Chicago  Tnbune,  New  York  News, 
Orlando  Sentinel  &  Star,  Ft.  Lauderdale 
News  and  affiliated  papers  might  be 
preparing  for  a  public  offering  was 
renewed  recently  when  the  Tribune  Com¬ 
pany  made  its  first  financial  announce¬ 
ment.  This  showed  assets  of  $450  million, 
gross  revenue  of  $479  million  and  net  in¬ 
come  of  $13.5  million  for  1971. 

Asked  how  Tribune  rated  in  size  with 
the  Hearst  Corporation,  Richard  E.  Ber¬ 
lin,  president  of  the  latter,  replied,  “we’re 
comparable.” 

Excluding  those  two  non-public  compan¬ 
ies,  the  E&P  list  here  accounted  for  a 
grand  total  of  $2.5  billion  in  gross  income 
last  year.  They  earned  $240  million  net. 
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and 

Heto  Hatim  Jounial'Courict 

ARE 

NOT  FOR  SALE 

EXCEPT  TO 

ADVERTISERS  AND  SUBSCRIBERS 

Proudly  we  have  more  than  our  share 
of  both  but  we  are  always 
looking  for  more  buyers. 


SUBSCRIPTIONS 

Write:  Circulation  Manager 
Register  Publishing  Company 
367  Orange  Street 
New  Haven,  Connecticut  06503 


ADVERTISERS 

CONTACT: 

Cresmer,  Woodward,  O'Mara  &  Ormsbee 


as  LEXINGTON  AVI. 

NEW  YORK,  NEW  YORK  10017 

1S5AS  NORTHLAND  DRIVE 
SOUTHFIELD,  MICH.  a07S 

3100  PIEDMONT 
AnANTA,  GA.  3030S 

on  NWST.  RANK  BLDG. 
MINNEAPOLIS,  MINN.  SSa3 

SSaWILSHIRE  ILVD. 

LOS  ANGELES,  CAL.  WOOS 


1430  RUSS  BUILDING 
SAN  FRANCISCO,  CALIF.  04104 

lEWAaERDR. 

CHICAGO,  ILL.  AOMI 

BSO  PROVIDENCE  HIGHWAY 
DEDHAM,  MASS.  03034 

1414  WALNUT  ST. 
PHILADELPHIA,  PENN.  10103 

ia3  3RD  AVL 
SEATTLE,  WASH.  0B101 


3414  OAK  GROVE 
DALLAS,  TOAS  7S304 


Linage  Trends — October  1971 


Linage  Trends — November  1971 


A  sumraary  of  newspaper 

advertising  for  the  month  in  64 

cities. 

A  summary  of  newspaper 

advertising  for  the  month  in  64 

cities. 

Classifications 

1971 

(000) 

Omitted 

1970 

(000) 

Omitted 

Dollar  % 

(000)  Change 
Omitted 

Classifications 

1971 

(000) 

Omitted 

1970 

(000) 

Omitted 

Dollar  % 

(000)  Change 
Omitted 

Retail 

October  . 

P’irst  Ten  Months  . . 

$  180,539  $  157,592 
1,475,505  1,397,684 

+  22,947 
+  77,821 

+14.6 
+  5.6 

Retail 

November . 

First  Eleven  Months 

$  190,342  $  188,128 
1,665,847  1,585,812 

+  2,214 
+  80,035 

+  1.2 

+  5.0 

Department  Stores 
(Included  in  Retail) 

55,340 

435,276 

47,942 

422,488 

+  7,398 
+  12,788 

+15.4 
+  3.0 

Department  Stores 
(Included  in  Retail) 

58,872 

494,149 

60,972 

483,460 

—  2,100 
+  10,689 

—  3.4 

Fir.st  Ten  Months  . . 

First  Eleven  Months 

+  2.2 

General 

October  . 

P'iist  Ten  Months  . . 

49,064 

378,650 

42,551 

347,341 

+  6,513 
+  31,309 

+15.3 
+  9.0 

General 

November . 

P'irst  Eleven  Months 

48,165 

426,815 

48,482 

395,823 

—  317 

+  30,992 

—  0.7 
+  7.8 

Automotive 

October  . 

P'irst  Ten  Months  . . 

8,454 

89,148 

9,042 

80,075 

—  588 

+  9,073 

—  6.5 
+11.3 

Automotive 

November . 

F'irst  Eleven  Months 

7,973 

97,121 

7,071 

87,146 

+  902 

+  9,975 

+12.8 

+11.4 

Financial 

October  . 

First  Ten  Months  . . 

10,288 

87,546 

10,223 

100,346 

+  65 

—  12,800 

+  0.6 
—12.8 

Financial 

November . 

First  Eleven  Months 

9,443 

96,990 

7,847 

108,193 

+  1,596 
—  11,203 

+20.3 

—10.4 

Classified 

October  . 

First  Ten  Months  . . 

73,101 

646,087 

60,063 

620,145 

+  13,038 
+  25,942 

+21.7 
+  4.2 

Classified 

November . 

First  Eleven  Months 

63,903 

709,989 

57,979 

678,124 

+  5,924 
+  31,865 

+10.2 
+  4.7 

Total  .VdvertisinR 

October  . 

First  Ten  Months  . . 

321,446 

2,676,936 

279,471 

2,545,591 

+  41,975 
+131,345 

+15.0 
+  5.2 

Total  Advertising 

November . 

P'irst  Pileven  Months 

319,826 

2,966,762 

309,507 

2,855,098 

+  10,319 
+  141,664 

+  3.3 
+  5.0 

ERIE  TIMES  AND  NEWS  DELIVER  HIGHEST 
SMSA  AND  ADI  PENETRATIONS  AT  LOWEST 
CPM  DAILY  AND  SUNDAY 


An  ideal  combination 
for  an  ideal  test  market 


Erie  newspapers  have  much  to  offer  Highest  penetration  at 
lowest  cost.  A  recognized  test  market.  One  of  the  newest  and 
largest  completely  offset  newspaper  printing  plants  in  the 
nation.  We  accept  and  produce  inserts  for  distribution  with 
our  newspapers.  There's  more  we  can  tell  you.  So  write  for 
additional  information  on  the  Top  Salesman  in  Pennsylvania’s 
fastest  growing  major  market. 


- 


Erie  Morning  News 

ERIE  DAILY  TIMES 

2[iincS'Nciw0 

TIMES  PUBLISHING  CO. 

12th  &  Sassafras  Sts.,  Erie,  Pa.  16501 
Represented  by  Story  &  Kelly-Smith,  Inc. 


SMSA 

ERIE  COUNTY 

EBI . $798,684,000 

TRS .  444,678,000 

TOURISM .  70,000,000 

Daily  Penetration  88.2% 

Sunday  Penetration  84.3% 

ADI 

ERIE  AND  CRAWFORD  COUNTIES 

EBI . $1,035,003,000 

TRS .  590,670,000 

TOURISM .  70,217,000 

Daily  Penetration  75.9% 

Sunday  Penetration  78.9% 


Source:  Circulation  ’71,  Sales  Management,  1971,  Greater  Erie  Chamber  of  Commerce,  Crawford  County  Tourist  Association. 
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Official  Washington  swears  by  it. 
Or  at  it. 

And  continues  to  study  it. 


Most  of  Washington  pores  over  it 
as  they  pour  their  morning  coffee. 

And  many  react  strongly  to  its 
strength.  Whether  they’re  in  the 
White  House  or  a  walk-up,  the  Senate 
or  a  split-level. 

For  The  Post  not  only  reports  news. 
It  makes  news.  As  when  the  Business 
Editor,  Hobart  Rowen,  predicted  "the 
freeze”  accurately  and  in  detail. 

This  may  explain: 

—why  The  Post  has  70%  more 
circulation  daily  than  the  next 
newspaper.  (Sundays,  more  than 
twice  as  much.) 

—why  it  has  almost  twice  as  many 
area  readers  as  all  the  newsweeklies 
combined. 

—why  The  Post  has  twice  as  much 
advertising  linage  as  the  next  newspaper. 


There’s  no  other  newspaper  like  it, 
Anywhere. 


) 


J 


General  Electric  transportation  systems  sately  and  swiftly  move  people 
in  and  between  our  great  cities  . .  power  freight  reliably  and 
economically  across  our  great  land  . . .  power  giant  trrjjcks  hauling  ore 
. . .  and  they  even  help  you  cut  your  lawn.  This  wide  rahge 
of  systems  includes . . . 

fast,  and  highly-automated,  alleviate  congestion. 

assure  convenience  and  comfort  for  the 
intra-city  traveler. 

provide  railroads  with  new  operating 
efficiency,  serve  mining  and  other  industries  and  are  exported 
throughout  the  world. 

offer  new  cost  control  to 

high-volume  railways. 


drive  giant  ore  trucks. 

for  home  and  industrial  applications  are 
pollution-free  and  all-electric. 

Pioneered  by  General  Electric  since  the  turn  of  the  century  and 
proven  in  extensive  customer  service,  these  transportation 
systems  are  contributing  to  more  balanced,  efficient 
transportation  for  America. 

For  more  information  about  these 
systems,  write  General  Electric 
Company,  Transportation  Systems 
Division,  14-4,  Erie,  Pa.  16501. 


Men 

helping 

Man 


t?0  01 


Fatal  accident 
story  is  winner 
of  Hearst  prize 

Randy  Thomas,  Southern  Illinois  Uni¬ 
versity  senior,  was  awarded  first  place 
national  honoi-s  in  the  final  monthly  colle¬ 
giate  writing  competition  of  the  William 
Randolph  Hearst  )  Foundation’s  Twelfth 
Annual  Journalism  (Awards  Program. 

Thomas,  21-year-old  journalism  major, 
received  a  $900  scholarship  and  his  school 
of  journalism  a  matching  grant  in  the 
S().‘l,.’j50  annual  awards  program,  for  a 
l)ul)lished  article  recounting  a  fatal  acci¬ 
dent  involving  the  death  of  a  SIU  student 
when  a  250-foot  crane  buckled  and  fell 
aci’oss  a  construction  site. 

Other  winners  this  month  of  $6,000  in 
student  scholarships  and  matching  merit 
grants  to  schools,  allotted  to  the  spot  news 
writing  category,  were:  , 

John  Sweeney,  Temple  University  in 
Philadelphia,  second,  $450; 

Joe  Costanzo  and  Gerald  J.  Taylor,  both 
fi-om  the  University  of  Utah,  tied  for 
third  place,  $825  each; 

Mary  Ann  Galante  of  the  University  of 
Southern  California  and  Lloyd  G.  Carter 
of  Fresno  (Calif.)  State  College,  tied  for 
fifth,  shared  individual  scholarships  of 
$225. 


Victor  T.  Stoner,  University  of  Minne¬ 
sota,  eighth,  $150 ; 

Mary  Huffman,  Univereity  of  Nebras¬ 
ka,  ninth,  $150;  and 

Charles  W.  Durfey,  Ohio  State  Univer¬ 
sity,  tenth,  $100. 

The  University  of  Southern  California 
won  the  highly  competitive  intercollegiate 
}ace  for  top  school  honors,  followed  close¬ 
ly  by  Temple  University  in  second  place, 
and  the  University  of  Nebraska,  third. 

Also  receiving  recognition  from  the 
judges  for  the  quality  of  their  writing, 
placing  11th  to  12th  were:  Denise  Gart- 
land.  University  of  Southern  California; 
Thomas  L.  Read,  San  Fernando  Valley 
(Calif.)  State  College;  Barbara  Evans, 
San  Jose  (Calif.)  State  College;  Robert 
A.  Longmire,  Jr.,  Louisiana  State  Univer¬ 
sity;  Joan  M.  Zyda,  San  Fernando  Valley 
(Calif.)  State  College;  Robert  E.  Duncan, 
University  of  Kansas;  Debie  Shryock, 
Kent  State  University;  Steven  A.  Wisch, 
University  of  Texas  at  Austin;  Sue  Roll, 
Southern  Illinois  University;  and  Ronald 
N.  Ishoy,  Ohio  State  University. 

• 

A  correction 

An  Editor  &  Publisher  story,  April  8, 
on  plans  for  a  new  Oshawa  (Ont.)  Times 
building  incorrectly  said  the  paper’s  print¬ 
ing  and  press  departments  will  remain  at 
the  King  Street  plant  where  they  are  now 
located.  In  fact,  all  departments,  including 
the  printing  and  press  departments  will 
be  located  in  the  new  Times  building. 


Annenberg  will  build 
a  new  school  at  USC 

The  Annenberg  School  of  Communica¬ 
tions,  a  Pennsylvania  educational  institu¬ 
tion,  will  expend  $8  million  for  the  estab¬ 
lishment  and  operation  of  a  new  educa¬ 
tional  facility,  also  known  as  the  Annen¬ 
berg  School  of  Communications,  to  be 
jointly  operated  wdth  the  University  of 
Southern  California  at  its  campus  in  Los 
Angeles. 

Announcement  of  the  joint  venture  by 
the  two  institutions  was  made  by  Ambas¬ 
sador  Walter  H.  Annenberg,  president  of 
the  Annenberg  School  in  Pennsylvania, 
and  by  Dr.  John  R.  Hubbard,  president  of 
the  University  of  Southern  California. 

In  addition  to  a  new  $3  million  facility 
on  the  USC  campus  for  the  study  of  the 
art  and  science  of  communications,  the 
Annenberg  School  will  provide  the  joint 
educational  program  up  to  $500,000  annu¬ 
ally  for  an  initial  period  of  10  years  as 
required  to  supplement  its  tuition  income 
from  its  West  Coast  student  body.  It  is 
expected  that  the  new'  school  building  will 
be  completed  as  early  as  1976.  The  educa¬ 
tional  program  may  be  commenced  in  oth¬ 
er  facilities  on  the  USC  campus  prior  to 
that  date. 

Annenberg,  foimer  publisher  of  the 
Philadelphia  htqnirer,  said  the  decision  of 
the  Pennsylvania  institution  to  establish  a 
school  at  USC  was  based  on  the  excellent 
programs  already  developed  there  in 
telecommunication,  journalism,  speech 
communication,  the  performing  arts,  and 
related  fields,  and  on  the  fact  that  much 
of  the  country’s  communications  and  en¬ 
tertainment  industry  is  concentrated  in 
Los  Angeles. 

Bill  would  prohibit 
names  until  guilty 

Rhode  Island  news  media  would  not  be 
allowed  to  identify  persons  arrested  or 
charged  until  they  had  been  found  guilty 
in  court  under  a  bill  that  was  passed  last 
w’eek  by  the  state  senate. 

The  bill  is  sponsored  by  Rep.  Joseph  F. 
Rodgers  Jr.,  a  Providence  Democrat,  on  a 
recommendation  from  a  District  Court 
Judge,  Corrine  Grande,  who  is  concerned 
over  instances  in  which  someone  has  been 
charged  with  a  particular  offense,  iden¬ 
tified  in  the  news  media  and  then  been 
acquitted  or  has  had  the  charge  dismissed 
or  reduced. 

Rodgers  said  that  in  such  cases  the 
damage  to  the  individual’s  reputation  is 
never  repaired.  He  said  there  is  no  com¬ 
pelling  reason  why  the  news  media  cannot 
w'ait  for  court  determination  of  guilt  be¬ 
fore  publishing  defendants’  names. 

The  bill  would  not  affect  out-of-state 
newspapers  sold  in  the  state,  out-of-state 
broadcast  stations  picked  up  in  Rhode  Is¬ 
land.  Nor  would  the  bill  prohibit  publica¬ 
tion  of  the  names  of  Rhode  Islanders  ar¬ 
rested  outside  of  the  state  before  they  had 
been  found  guilty  in  court. 


Gary  1).  Brown,  Syracuse  University, 
seventh,  $150; 


Great  way  to  II 

or  end 

Start  day...  ^ 

ABSORBED 

in  the  pages  of 

The  Daily  Newspaper 

The  scene  above  is  typical  of  households 
in  hundreds  of  non-metropolitan  com¬ 
munities,  where  the  daily  newspaper  Is 
a  vital  part  of  the  day-to-day  activities 
of  the  family.  In  the  above,  you  can  al¬ 
most  hear  Mom  saying:  ‘‘Hurry  up,  dear, 

I  want  to  see  what’s  on  sale  tomorrow!’’ 
This  interest  and  readership  makes  ad¬ 
vertising  in  these  newspapers  more  ef¬ 
fective.  Furthermore,  the  city  household 
reach  of  smaller  city  daily  newspapers  is 
usually  saturation,  so  no  media-mix  is 
needed  for  maximum  market  penetration. 
In  your  next  national  campaign,  try  a 
list  of  smaller  city  daily  newspapers. 
Ask  us  for  information. 

THOMSON  BRUSH  MOORE  NEWSPAPERS  Inc  «  THOMSON  NEWSPAPERS  Inc 

CHICAGO  3IS0DesPlainesAvenue.0esPlaines.lllinois.G0O18  Tel299  9644 
NEW  YORK:  50  RockefelleiPlara.Suile132S.  NewYnk. NY  10020  Tel  246  2266 
PITTSBURGH:  2  Gateway  Center  Room  763.  Pittsburgh.  Pa  15222  Tel  232  0200 
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GRACE 


‘TOTAL 


Pattern  plates  or  direct  printing  plates  —  now  LETTERFLEX  Systems  offers 
the  advantages  of  photocomposition  with  an  option.  The  new  LETTERFLEX 
Pattern  plate  is  accurate  and  hard.  It’s  the  fastest  route  to  top  quality  mats, 
even  makes  it  possible  for  you  to  operate  efficiently  combining  hot  metal  and 
photocomposition.  Choose  from  three  ways;  (1)  Go  photocomposition  and 
print  direct  from  LETTERFLEX  plates;  (2)  set  photocomposition  and  mold  mats 
from  LETTERFLEX  Pattern  plates;  or  (3)  combine  LETTERFLEX  and  hot  metal 
in  the  same  form.  Make  a  choice  and  save  time  and  money  with  LETTERFLEX, 
now  printing  more  than  20  leading  dailies.  Contact  LETTERFLEX  Systems, 
______  W.  R.  Grace  &  Co.,  Clarksville,  Maryland  21029. 

noW) 

photocomposition 
with  stereo, 
or  direct  piates. 
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Why  do  98 
major 

newspapers 

distribute 

Parade? 

Askit98. 


Q;he  2fatjcn  ttcgistcr 


Replaces  Pictorial 


Parade  Maikes  Debut 
Inlbday’s  Register 


Starting  today  The  Register  brings  to  its 
readers  a  new  magazine,  PARADE,  the  most 
widely  circulated  magazine  in  the  newspaper 
industry.  PARADE  will  be  included  every 
Sunday  as  a  replacement  for  Pictorial,  which 
is  being  discontinued. 

Announcement  of  the  new  Sunday  maga¬ 
zine  was  made  by  Lionel  S.  Jackson,  pub¬ 
lisher,  who  said:  “We  are  pleased  to  be  able 
to  give  our  readers  this  colorful  weekly  mag¬ 
azine,  which  has  a  circulation  of  more  than 
17  million  copies  in  98  cities  and  which  offers 
regular  coverage  of  international  events,  na¬ 
tional  issues,  science,  education,  medicine, 
and  the  latest  in  student  and  celebrity  activi¬ 
ties.  We  are  convinced  that  PARADE  will 
bring  our  readers  more  exciting  and  farther- 
ranging  feature  coverage  than  we  have  ever 
been  able  to  provide  in  the  past. 

“The  opportunity  to  make  PARADE  a  part 
of  the  Sunday  Register  brings  new  strength 
and  reader-appeal  to  the  carefully  organized, 
carefully  edited,  complete  news  ‘package’ 
which  already  provides  the  New  Haven  area 
with  the  best  Sunday  newspaper  in  Connecti¬ 
cut.” 

In  today’s  issue  Register  readers  will  find 
special  interest  in  an  article  on  the  rotary 
automobile  engine  like  that  used  in  the  Japa¬ 
nese  Mazda  automobiles  which  may  yet  be 
shipped  through  our  harbor.  The  “Personality 
Parade”  carries  a  Connecticut  question  about 
the  relationship  between  Katharine  Hepburn 
and  Spencer  Tracy.  “Intelligence  Report” 
has  an  item  about  nitroglycerin  workers  and 
their  heart  problems.  “Keeping  Up  With 
Youth”  shows  that  49  per  cent  of  American 
college  students  classify  themselves  as  “mid¬ 
dle  of  the  road.”  And  the  cooking  column  fea¬ 
tures  a  special  pot  roast  marinated  in  dry 
wine.  All  these  goodies  come  in  addition  to 
the  authoritative  articles  on  a  half-dozen 
subjects. 

parade’s  feature  stories  and  feature 
campaigns  have  often  been  newsmakers  in 
their  own  rights.  Open  letters  by  the  maga¬ 
zine  in  1960  and  1968  initiated  American- 
Russian  government  talks  which  led  to  the 
Washington-Moscow  hot  line.  PARADE’S 
Washington  editor.  Jack  Anderson,  has  re¬ 
cently  provided  inside  angles  on  the  U.  S.  role 
in  the  India-Pakistan  crisis,  the  Pentagon 
Papers,  and  the  current  ITT  controversy. 


Some  of  the  awards  received  by  Parade  are 
as  follows : 

For  educational  articles— citations  from 
the  Education  Writers  Association,  National 
Education  Association’s  School  Bell  Awards. 

For  religious  education  stories— the  Na¬ 
tional  Religious  Publicity  Council  Award  and 
several  awards  from  the  Layman’s  National 
Committee. 

For  medical  reporting— Howard  W.  Blakes- 
lee  Awards,  the  Dental  Society  Award,  the 
American  Cancer  Society  Award,  the  Na¬ 
tional  Association  for  Mental  Health  Award, 
the  Arthritis  Association’s  Russell  Cecil 
Award,  and  the  National  Association  for  Re¬ 
tarded  Children  Award. 

For  traffic  safety— 13  National  Safety 
Council  Public  Interest  Awards,  the  National 
Sheriff’s  Association  citation,  the  National 
Foundation  for  Highway  Safety,  Inc. 

For  editorial  excellence— The  Christopher 
Awards,  Texas  Women’s  Press  Association 
Award,  New  York  Newspaper  Women’s  Club 
Front  Page  Award  and  the  Catherine  L. 
O’Brien  Award. 

Parade  has  received  citations  from  the 
governments  of  Ireland,  Switzerland,  Portu¬ 
gal  and  Spain  for  outstanding  contributions 
“in  fostering  good  will  and  mutual  under¬ 
standing  between  countries”  and  also  the 
People-to-People  Award  for  promoting  world 
peace  and  understanding  through  Young  Co¬ 
lumbus  Trips. 

These  trips  awarded  annually  to  American 
newspaperboys,  are  based  on  scholarship, 
good  citizenship  and  leadership. 

Other  special  awards  given  by  Parade  for 
the  betterment  of  the  individual  and  the  com¬ 
munity  include  the  Pacemaker  Awards  to  en¬ 
courage  better  education,  highway  awards  to 
encourage  safer  and  more  beautiful  high¬ 
ways,  police  service  awards  in  recognition  of 
outstanding  police  accomplishments,  and  All- 
American  high  school  football  and  basketball 
team  awards  in  recognition  of  youth  accom¬ 
plishments  in  the  athletic  areas. 

With  today’s  distribution.  The  Register  be¬ 
comes  the  98th  United  States  newspaper 
which  delivers  Parade  to  a  total  circulation 
of  17,298,255.  With  its  record  of  steady  30- 
year  growth  the  magazine  has  the  largest  cir¬ 
culation  of  any  weekly  magazine  in  the  world 
and  is  the  foremost  supplement  in  the  Ameri¬ 
can  newspaper  field. 


Reprinted  from  the  April  9, 1972,  issue  of  The  New  Haven  Register 

parade 


E&P  will  present 
prizes  for  best 
ANPA/RI  exhibits 

Exhibitors  at  the  AXPA  RI’s  44th  an¬ 
nual  I’lculuction  Management  Conference 
to  be  held  in  Atlantic  City  in  June  will  vie 
for  awards  presented  by  EDITOR  & 
PUBLISHER  for  the  best  conference  ex¬ 
hibits. 

panel  of  judges  composed  of  top 
newspaiier  executives,  and  includinp:  AN- 
PA’s  ofliceis,  will  tour  the  new  West  Con¬ 
vention  Hall,  and  after  viewinfr  all  of  the 
12(1  commercial  exhibits,  select  six  award 
winners. 

Judjres  foi-  the  competition  are  Richard 
H.  Blacklidpe,  publisher  of  the  Kokomo 
(Ind.)  Tribune,  j)resident  of  ANPA;  con¬ 
vention  host  Donald  S.  Taylor,  president 
and  liiiblisher,  Atlantic  Citii  (X.J.)  Press; 
William  D.  Taylor,  ])ublisher,  Poston 
(ilohe  and  AXPA  vicepresident;  David 
K.  Gottlieb,  j)resident,  Lee  Xewsinipers; 
Allen  H.  Xeuharth,  president,  Gannett 
Xetespapers,  and  Richard  C.  Steele,  jires- 
ident  and  j)ublisher,  iro?-ce.ster  Telegram 
&  Gazette. 

A  First  Prize  ])laque  and  an  Honorable 
ilention  Certilicate  will  be  awaiah'd  in  each 
of  three  catefiories — for  island  exhibits  of 
l.OOd-square  feet  and  over;  for  island  ex¬ 
hibits  thiity-by-thirty  feet  and  less;  and 


for  non-island  booths.  Judging  will  be 
based  on  general  appearance  of  exhibits; 
originality,  pi'oduct  presentation  and 
demonstration,  exhibit  personnel,  lighting 
and  effects,  literature  distribution,  and 
other  factors. 

Robert  U.  Brown,  publisher  and  editor 
of  EDITOR  &  PUBLISHER  will  present 
the  Outstanding  Exhibit  Awards  during 
the  ANPA/RI  Production  Management 
Conference  Sessions  on  Tuesday,  June  13, 
1972.  Comj)etition  winners  will  be  an¬ 
nounced  in  the  June  17  Production  Man¬ 
agement  Conference  Issue  of  EDITOR  & 
PUBLISHER. 

• 

Ad  and  PR  agency 
for  Pontiac  Press 

NEW  AGENCY— The  Pontiac  (Mich.) 
Press  has  named  Gray  &  Kilgore,  Inc.,  a 
Detroit  advertising  and  public  relations 
firm,  to  cooi’dinate  its  promotion  activi¬ 
ties.  The  appointment  was  announced  by 
Phillip  J.  Meek,  publisher. 

The  Press  is  one  of  Michigan’s  major 
dailies,  with  a  circulation  of  77,000 
largest  paper  jmblished  in  Oakland 
County.  The  appointment,  according  to 
John  Riley,  vicepresident,  marketing,  “is 
the  latest  step  in  a  series  to  improve  fur¬ 
ther  the  ijnage  of  the  pajjer  in  our  local 
markets  as  well  as  in  the  minds  of  nation¬ 
al  media  buyers.  Together  with  G&K,  we 
have  some  exciting  developments  in 
mind.” 


St.  Paul  Pioneer  Press 
names  humor  columnist 

T.  R.  (Ozzie)  St.  George  has  been 
named  columnist  for  the  St.  Paul  (Minn.) 
Pioneer  Press,  succeeding  Bill  Farmer, 
who  has  become  editor  of  an  in-flight  air¬ 
line  magazine  for  Webb  Publishing,  St. 
Paul. 

St.  George  authored  “C/0  Postmaster,” 
and  “Proceed  Without  Delay,”  both  non¬ 
fiction,  humorous  accounts  of  military  ex¬ 
perience  and  comidete  with  his  own  car¬ 
toons.  The  first  book  was  a  Book  of  the 
Month  Club  selection.  He  was  also  a  mov¬ 
ie  script  writer  before  going  into  the 
newspaper  field  with  stops  in  Philadel¬ 
phia,  San  Diego,  Rochester  (Minn.)  be¬ 
fore  joining  the  St.  Paul  papers  in  1964. 
He  will  write  a  light,  humorous  column 
six  days  a  week  and  illustrate  it  with  his 
cartoons. 

• 

Arnold  Dibblk,  general  news  editor 
for  Asia  for  United  Press  International — 
apjjointed  to  new  position  as  manager  for 
North  Asia  (Japan,  Korea,  Taiwan)  with 
headquarters  in  Tokyo.  He  joined  United 
Pi  ess  in  1938  while  attending  the  Univer¬ 
sity  of  Missouri  school  of  journalism. 

♦  *  ♦ 

Harold  Sodkrberg — from  business  man¬ 
ager  to  assistant  general  manager  of  the 
Iron  Mountain  (Mich.)  Xeivs.  He  started 
working  for  the  paper  as  an  advertising 
salesman  in  1946. 


TAL-STAR 

COMPUTER  SYSTEMS,  INC. 


If  you're  looking 
towards  on-line  text 
editing,  on-line 
photocomp,  even  full 
page  make-up,  there's 
only  one  way  to  go. 

THE  RIGHT  WAY 

TAL-STAR'S  T  1  000 
system  provides  the 
flexibility  and  growth 
potential  you  must  have 
for  today  and  tomorrow. 


.the  ONE  way  .  .  .  .  the  RIGHT  way! 


10  LAKE  DRIVE,  HIGHTSTOWN,  NEW  JERSEY  08520  (609)  443-1200 
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Newspapers  make  things  happen  in  Phoenix 


Surfing  350  miies  from  the  surf. 


In  Metro  Phoenix.  Where  else!  Man-made  surfing 
caught  on  here  because  the  people  aren’t  afraid  to  try 
something  new.  Or  something  old  with  a  renewed  push. 
That’s  why  the  market  responds  to  flights  of  high-impact, 
concentrated  media  activity. 

That’s  the  kind  of  market  Phoenix  is.  An  exceptional 
newspaper  market.  We  saturate  every  market  segment 
while  32  AM  &  FM  and  five  TV  stations  compete  for  a 
splintered  share  of  Phoenix’  million  people. 

Local  advertisers  who  know  the  market  and  its  re¬ 
sponse  to  the  various  media  recognize  our  ability  to  gen¬ 


erate  sales.  That’s  why  year  after  year  we  rank  among 
the  nation’s  top  10  lineage  leaders. 

Make  some  waves  of  your  own.  Contact  Howard 
Ruby,  General  Advertising  Manager,  P.O.  Box  1950, 
Phoenix,  Arizona  85001. 


The  Arizona 

REPUBLIC 


The  Phoenix 

GAZETTE 


Represented  Nationally  by  Story  &  Kelly-Smith,  Inc. 


$817,505  raised 
in  API  campaign 
for  Reston  home 

The  American  Press  Institute  an¬ 
nounced  that  $817,505  has  been  con¬ 
tributed  in  its  campaif^n  to  raise  $1.9  mil¬ 
lion  to  construct  and  move  to  its  own 
buildinp  in  Reston,  Virginia. 

API,  which  now  occupies  quarters  at 
Columbia  University  in  New  York  City, 
plans  to  move  to  Reston  by  the  summer  of 
1974. 

James  H.  Ottaway,  chairman  of  the 
API  Advisory  Board,  and  Turner 
Catledge,  chairman  of  the  Building  Fund 
Campaign,  said  that  $811,500  in  cash  and 
pledges  has  been  received  from  20  news¬ 
papers,  newspaper  groups,  and  their 
foundations  in  the  United  States  and 
Canada. 

In  addition,  59  former  API  seminar 
members  have  given  $6,005  in  amounts 
ranging  from  $10  to  $1,000. 

Among  the  larger  corporate  gifts  are: 

$300,000  from  the  Frank  E.  Gannett 
Newspaper  Foundation. 

$150,000  from  the  Dow  Jones  Founda¬ 
tion. 

$100,000  from  the  Nicholas  B.  Ottaway 
Foundation. 

$75,00  from  Booth  Newspapers. 

$75,000  from  the  Courier- Journal  and 


NEWS-JOURNAL 

PAPERS 

Wilmington,  Delaware 


Wulti-billion  dollar  market* 

All  of  Delaware  plus  a  strong 
share  of  the  4th  ADI 

Dominant  coverage 

164,804  hsids  in  Delaware 
135  889  circulation  in  Delaware 

Single  Rate  Plan 
No  retail  sales  tax 
Sunday  selling 


MORNING  NEWS  EVENING  JOURNAL 

WILMINGTON,  DELAWARE 

Telephone  302/654-5351 
or  Story  &  Kelly-Smith,  Inc. 

*Sales  Management  7/10/71 


the  Louisville  Times. 

API  hopes  to  reach  its  goal  in  time  to 
start  construction  of  the  new  building 
later  this  yeai\  The  two-story  building, 
designed  by  Marcel  Breuer  and  Hamilton 
Smith  of  New  York,  will  provide  25,000 
square  feet  of  space  for  conference  rooms 
and  related  work  facilities.  It  will  be  lo¬ 
cated  on  a  four-acre  tract  in  a  section  of 
Reston  reserved  for  educational  and  com¬ 
munications  institutions. 

API  Seminar  members  will  be  housed 
and  have  their  meals  in  a  dining  room  in 
a  Sheraton  Inn  now  under  construction 
near  the  API  site. 

• 

Pop  music  critic 
found  on  the  rim 
at  Tuscon  Citizen 

The  Tucson  Daily  Citizen  now'  has  a 
reviewer  of  pop  music,  Merl  Reagle. 

Because  i)op  and  rock  music  blare  forth 
from  every  teen-ager’s  transistor  and  the 
music  events  draw'  thousands  to  the 
Tucson  Community  Center  Arena,  it  was 
decided  to  add  a  pop  music  critic  to  the 
list  of  leview'ers,  said  Paul  A.  McKalip, 
editor. 

“Such  events  demand  newspaper  cover¬ 
age  and  desei've  it.  Obviously,  it  takes  a 
specialized  knowledge  to  review'  a  pop  mu¬ 
sic  event  correctly  and  effectively,”  said 
McKalip. 

Reagle  is  a  22-year-old  University  of 
Arizona  senior  who  is  pursuing  parallel 
courses  in  journalism  and  in  music.  He 
has  professional  experience  already  to  his 
credit  in  both  fields. 

For  three  years  he  played  organist,  lead 
singer,  composer  and,  in  general,  leader  of 
a  lock  group  called  Greylock  Mansion 
which  eventually  came  to  be  the  biggest  in 
town. 

Last  summer  Reagle  w'orked  for  the 
Citizen  as  a  copy  desk  rim  man. 


Risser  wins  award 
for  timber  series 

James  Risser,  a  member  of  the  Wash¬ 
ington  bureau  of  the  Des  Moines  Register 
and  Tribune,  won  the  1971  Thomas  L. 
Stokes  Aw'ard  and  w'as  given  a  citation 
and  a  check  for  $1,000  at  a  luncheon  in 
his  honor. 

The  Award,  established  in  1959  by 
friends  and  admirers  of  the  late  Thomas 
L.  Stokes,  a  nationally  syndicated  colum¬ 
nist  w'ho  wrote  on  natural  resource  sub¬ 
jects,  is  bestow'ed  annually  for  the  best 
analysis,  reporting  or  comment  in  a  daily 
new'spaper  on  the  subject  of  the  develop¬ 
ment,  use  and  conservation  of  energy  and 
other  natural  resources,  and  on  protection 
of  the  environment. 

Risser  was  honored  for  a  series  of  sto¬ 
ries  in  the  Des  Moines  Register  on  the 
management  of  timber  resources  on  U.S. 
Forest  Service  lands.  The  judges  called  it 
“a  slashing  series  on  the  plundering  of 
timber  on  national  forest  lands  under  the 
compliant  eye  of  the  U.S.  Forest  Service.” 

Honorable  mention  citations: 

Gordon  Bishop  of  the  Newark  Star- 
Ledger  for  a  series  of  aidicles  on  pollution 
of  the  Atlantic  Ocean  along  the  New  Jer¬ 
sey  shore. 

William  Greenberg,  science  new's  editor 
of  the  Nashville  Tennessean,  and  Jack 
Corn,  Tennessean  staff  photographer,  for 
a  series  of  articles  and  photographs  on 
strip-mining. 

Don  Olesen  of  the  Milwaukee  Journal 
for  an  article  on  the  contamination  of 
ground  water. 

Shelby  Scates  and  Mike  Layton  for  a 
series  of  articles  in  the  Seattle  Post- 
Intelligencer  on  relations  betw'een  utility 
company  representatives  and  state  legis¬ 
lators  in  Washington. 

William  K.  Wyant  Jr.  of  the  Washing¬ 
ton  bureau  of  the  St.  Louis  Post-Dispatch 
for  ai-ticles  on  how  out-dated  mining  laws 
are  used  to  exploit  public  lands. 


We  deliver  Altoona! 


TEST  WITH  COLOR 
R.O.P.  spot  and 
full  color  doily. 
Hi-Fi  inserts. 


1^1  1^1  Iral  Iral 

|h|[  Ib|[  [h[]  |h[| 

4  out  of  5  households 

in  Altoona's  $243,032,000*  retail  metro  market  rely  on 
one  medium  for  almost  all  their  news— and  ALL  their 
daily  shopping  information. 

Everything's  going  for  you  when  you  test  in  Altoona- 
compact  size,  isolation  from  competing  media,  typical 
income,  buying  and  distribution  patterns.  Find  out 
how  quickly,  easily,  economically  you  can  get  valid 
test  results  by  calling  Richard  E.  Beeler,  Ad  Manager 
of  the  Altoona  Mirror  at  814-944-7171. 


*1972  E&P  Market  Guide 
Altoona  SMSA  est. 


ALTOONA  PENNSYLVANIA’S  ONLY  DAILY  NEWSPAPER 

Eltoona  SlRicror 
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The  New  Worcester... 

New  England’s  Most  Significantly  Renewed  City 

The  Other  Major  Market  in  the  Nation’s  5th 
Largest  A.D.I. 


WORCESTER  TELEGRAM  &  GAZETTE 
Represented  by  C.W.O.  &  O. 


Worcester  Telegram  &  Gazette  photograph  of  downtown  area  of  the  New  Worcester. 
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‘Sidewalk  box  is  safer  than  a  newsboy’ 


The  Rochester,  N.Y.  city  ordinance  im¬ 
posing  a  license  fee  on  ne\vsi)aper  vending 
machines  “is  g:uilty  of  overkill  similar  to 
shooting  down  a  fly  with  a  cannon,”  said 
State  Supreme  Court  Justice  Richard  M. 
Rosenbaum  in  an  opinion  which  declared 
it  unconstitutional.  (E&P,  April  15). 

Underscoring  the  logic  of  his  decision. 
Justice  Rosenbaum  stated,  in  part: 

“The  problem  here  in  part  is,  why  this 
ordinance  to  begin  with?  Why  suddenly 
legulate  news  vending  machines  to  such 
an  extent  when  the  machines  are  unob¬ 
trusive,  have  never  as  far  as  this  Court 
knows  ever  caused  any  harm  of  any  kind 
and  ju'ovide  an  important  convenience  for 
the  public?  Obviously  if  harm  was  to  come 
to  the  City  in  the  form  of  damage  from 
these  machines  the  City  would  have  a 
cause  of  action  against  the  plaintiff  (Gan¬ 
nett  Co.  Inc.).  Likewise,  if  harm  came  to 
any  citizen  he  would  have  a  cause  of  ac¬ 
tion  against  the  plaintiff. 

“This  Court  took  testimony  from  some 
11  witnesses  in  this  case  and  viewed  55 
exhibits.  The  proof  showed  that  there  are 
two  law  suits  by  citizens  against  plaintiff 
arising  out  of  involvements  with  these 
vending  machines.  The  amount  of  litiga¬ 
tion  has  been  minuscule  considering  the 
fact  that  the  plaintiff  has  used  this  type 
of  machine  for  about  40  years.  Although 
there  are  209  machines  within  the  City 
limits  there  was  damage  to  only  one  side¬ 
walk  and  this  was  minor. 


“It  is  obvious  that  the  Gannett  news 
vending  machines  are  not  the  same  as  a 
table,  box  or  stand  in  the  strict  sense. 
However,  they  are  easily  moved  and  in  a 
way  are  functionally  safer  than  a 
newsboy.  They  cannot  change  position  by 
themselves,  and  they  cannot  run  against 
one.  They  are  essentially  semi-stationary 
newsboys. 

Convenient  For  Non-siibseribers 

“They  serve  the  public  as  well  as  the 
paper.  How  convenient  for  those  who  do 
not  subscribe  to  the  paper  to  be  able  to 
buy  one  from  a  machine  at  any  time  of 
the  day  or  night  at  a  readily  apparent, 
convenient  location.  There  are  undoubted¬ 
ly  numerous  occasions  when  home  sub- 
.'-cribers  buy  newspajiers  from  these  ma¬ 
chines  wanting  to  find  out  something 
immediately. 

“Newspapers  not  only  disseminate  news 
but  are  an  official  source  of  legal  notices, 
weather  data  and  other  statistical  in¬ 
formation.  To  stifle  them  is  to  stifle  and 
dei)rive  ourselves  of  the  vital  information 
necessary  to  our  well-being.  There  is  no 
compelling  reason  to  do  so.  Some  of  the 
witnesses  who  testified  included  Po¬ 
lice  Officers  of  the  City.  They  said  that 
they  knew  of  no  complaints  regarding 
newspapers  and  magazines  oi'  news  vend¬ 
ing  machines.  One  Oflicer  testified  that  the 
news  vending  machines  were  r.  blocking 
sidewalk  traffic  but  that  he  had  seen  two 


blind  persons  w'alk  into  them  without  sus¬ 
taining  any  injury. 

“Concerning  tables,  stands  and  boxes, 
other  witnesses  said  that  they  had  used 
them  occasionally  and  could  not  possibly 
hand  out  their  newspapers  without  using 
them  and  they  could  not  get  the  requisite 
insurance  nor  could  they  afford  the  $10 
required  by  the  ordinance  for  the  use  of 
this  equipment.  These  witnesses  pointed 
out  that  they  must  move  their  tables  about 
to  various  locations  since  they  cannot  car¬ 
ry  all  of  their  magazines  or  newspapers 
and  in  doing  so  they  would  he  afraid  that 
they  might  he  charged  $10  each  time  they 
moved  under  one  obvious  interpretation  of 
the  ordinance. 

“Furthermore,  the  witnesses  pointed  out 
that  the  dissemination  of  their  news  has 
to  be  in  immediate  response  to  other  news 
in  order  to  be  effective.  In  other  words, 
time  is  of  the  essence.  A  witness  for  the 
plaintiff  testified  that  in  a  tvpical  week 
the  vending  machines  sell  14,061  copies  of 
the  Democrat  and  Chromcle  and  11,744 
collies  of  the  Times  Ionian  plus  721  copies 
of  the  Democrat  and  Chronicle  on  Sun¬ 
day.  Due  to  theft  of  the  newspaper  there 
is  a  2$. 91  per  cent  loss  overall.  The  testi¬ 
mony  indicated  that  the  newspaper  makes 
routrhly  70  percent  of  its  money  from  ad¬ 
vertising  and  flO  percent  from  the  paper 
itself. 

I’roblem  with  carriers 

“It  was  also  pointed  out  that  certain 
editions  of  the  newspaper,  notably  the 
early  morning  edition  and  the  late  edition, 
cannot  he  delivered  by  carrier  boys  since 
they  are  in  school  and  their  participation 
is  limited  by  law.  In  addition,  newsboys 
between  the  ages  of  12  and  18  cannot 
deliver  the  paper  before  0  A.il.  nor  after 
7  P.M.,  and  it  is  very  difficult  to  get  boys 
to  sell  papers  iiarticularly  in  the  after¬ 
noons.  Many  stores  which  sell  the  papers 
are  not  open  before  6  .A.M.  nor  after  G 
P.M. 

“This  Court  must  conclude  from  the 
proof  that  it  is  not  economically  beneficial 
for  the  plaintiff  to  sell  papers  through  the 
news  vending  machines  except  insofar  as 
it  is  of  importance  for  any  newspaper  and 
particularly  a  daily  newspaper  to  increase 
circulation  for  the  benefit  of  its  adver¬ 
tisers  and  for  the  benefit  of  its  public 
image. 

“The  police  power  is  as  broad  and  exten¬ 
sive  as  the  need  for  safeguarding  the  jnih- 
lic  interest.  It  is  limited  by  the  necessities 
or  exigencies  of  the  situation  calling  for 
the  exertion  of  the  power. 

“New  Chai)ter  74  in  the  opinion  of  this 
Court  is  unconstitutional.  It  creates  a  prior 
restraint  on  First  Amendment  rights, 
particularly  freedom  of  the  press.  To 
m.ake  it  unlawful  to  maintain  or  use  any 
table,  box,  stand,  newspaper  vending  ma¬ 
chine  or  other  structure  for  the  sale,  dis¬ 
play  or  storage  of  newspapers  or  maga¬ 
zines  upon  any  sidewalk  without  obtaining 
a  i)ermit  constitutes  a  giant  step  back¬ 
ward  into  a  time  when  people  were  afraid 
to  express  themselves  and  government 
was  for  the  privileged  few.” 


You'ye  got 
a  friend 
in  this  town. 
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THE 

4^  WHE  OfFSET  PRESS 


688  South  2nd  Street,  Plainfield.  N.  J.  07061 
(201)756-5700 


WOOD -HOE 


PRICED  SO  LOW  EVERY  MIDDLE  SIZE 
NEWSPAPER  CAN  NOW  OPERATE 
4-PAGES  ACROSS 


Lithoflex  -An  exciting,  new  web 
offset  press -designed  and  compactly 
built  specifically  for  middle-size 
newspapers. 


Lithoflex  -An  all-new  design  concept 
in  offset  press  flexibility,  facilitating  the 
conversion  to  the  photo  sensitive  system 
for  newspaper  production. 


Lithoflex  —A  rugged  semi-cylindrical, 
web  offset  press  designed  to  meet  the 
extraordinary  demands  of  newspaper 
production. 


Lithoflex  -  a  completely  new  definition 
in  double  width  offset  production  delivering 
the  press  capacities  you  require  - 
produces  up  to  1 6  broadsheet  pages 
Cup  to  32  tabloid  pages)  per  unit  in 
various  press  configurations  to  print  a 
maximum  96  page  broadsheet  product 
with  full  color  flexibility. 

Lithoflex  -  May  be  substructure- 
mounted  with  reels  or  floor-mounted  for 
end-roll  feed.  Units  can  be  stacked.  Color 
cylinders  can  be  added  anytime.  In  every 
instance,  savings  in  space  and  running 
costs  are  substantial -and  this  press  is 
backed  by  the  incomparable  Wood-Hoe 
service  guarantee. 

Lithoflex  -The  press  to  grow  with,  is 
the  now  press  for  the  middle-size 
newspaper.  Isn't  now  the  time  to  get  all 
the  facts?  Talk  to  your  Wood-Hoe 
representative  or  call; 


^  ■  I'  > 

If  you’re  puzzled  about  exactly 
what  Gulf+Western  does, 
we’ll  be  happy  to  spell  it  out. 


When  you  manage  a  corporation  whose  1,700  plants 
and  offices  in  49  countries  employ  over  70,000  peo¬ 
ple— it's  understandably  hard  to  give  a  quick  overv  iew 
of  your  total  operations. 

But  w  e  think  this  “diagram"  may  help.  It  shows  the 
five  major  fields  of  Gulf  +  Western's  Stage  II  activity. 

Within  those  five  areas  are  some  well-known  cor¬ 
porate  names.  Under  SERVICES,  for  example,  there's 
Associates  Corporation  of  North  America— active  in 
financing  and  a  wide  range  of  insurance  programs. 
Under  CONSUMER  GOODS,  you're  probably  familiar 
with  our  Consolidated  Cigar  subsidiary  and  many  of 
its  leading  brands:  Muriel, 
El  Producto,  and  Dutch 
Masters  cigars.  Under 
LEISIRE.  our  G  +  W 
operations  include  both 
Paramount  Pictures  and  Famous 
Music  Corporation. 

How  ever,  our  list  of  familiar  names  only  goes 
so  far.  Unless  you  need  forgings,  pipe  fittings, 
traffic  safety  systems,  precision  metal  parts,  or  car¬ 
loads  of  other  things  from  automobile  parts  to  zinc 
to  components  for  home  appliances— you 
might  not  know  G  +  W's  subsidiaries. 
But  think  of  this.  Some  50‘'f  of  our 
manufacturing  operations  go  toward 
helping  other  companies  whose  prod¬ 
ucts  affect  your  life.  The  sugar  in  your 
coffee  and  the  boxes  your  cereal  is  packaged  in 
may  have  come  from  subsidiaries  in  both  G  +  W's 
Consumer  and  Natural  Resol  rues  areas.  The 
cans  you  see  in  your  kitchen  cupboard  could  have 
been  shaped  by  presses  from  a  G  +  W  company  in 
the  Industrial  Markets  area. 

We  look  at  it  this  way.  G  +  W's  Stage  1  was  our 
period  for  developing  a  solid  base  of  assets:  now,  in 
Stage  11,  we're  serving  the  growing  needs  of  five  con¬ 
sumer  and  industrial  areas,  loday,  either  through 
our  own  products,  or  by  helping  other  companies 
make  their  products.  Gulf  +  Western  is  making'  life 
easier  for  millions.  And  more  rewarding  for  its  more 
than  100,000  stockholders. 


Learn  more  about  (/  +  H  .  For  19" I  Annual  Report,  nrite: 
Dept,  of  Investor  Relations,  Gulf  A-  H  estern  Industries, 
Ine.,  I  Gulf  estern  Plata,  A. 1.  1002^ 


Gulf+Western 
STAGE  II 


Toronto  Star’s 
profits  curbed 
by  growth  cost 

Belaud  Hondcrich,  publisher  and  i)res- 
ident  of  the  Toronto  Star,  says  costs  of 
jnddishinK  in  two  plants  and  breaking  in 
new  equipment  have  been  “substantial  and 
higher  than  we  anticipated.” 

In  the  final  months  of  la.st  year,  the 
Star  was  iniblishing  simultaneously  in  its 
old  King  Street  plant,  in  its  new  plant 
adjacent  to  the  Toronto  harboi-  and  in  the 
former  Toronto  Telegram  plant.  The  King 
Street  jilant  was  closed  at  the  end  of 
]<)71. 

Honderich,  speaking  to  the  Toronto  So¬ 
ciety  of  Financial  Analysts,  said  Tele¬ 
gram  facilities  may  be  needed  until  a 
sixth  press — now  on  order — can  be  added 
to  the  five  originally  installed  in  the  new 
plant.  The  extra  press  is  to  be  ready  for 
production  when  the  lease  on  the  Tele¬ 
gram  ))lant  expires  in  the  fall  of  1973. 

“We  are  budgeting  for  a  profit  imi)rove- 
ment  and  while  the  results  to  date  are  on 
taiget,  our  ability  to  attain  this  target  for 
the  yeai'  will  deiiend  on  revenues  being  of 
sufficient  buoyancy  to  match  higher 
costs,”  he  said. 

Honderich  said  advertising  and  circula¬ 
tion  gains  have  been  consistent  with  pro¬ 


jections  made  last  fall. 

Advertising  linage  increased  23  percent 
during  the  foui-  month,  November- 
February  period.  For  the  first  time  in  any 
year,  the  Star  in  1971  had  more  than  two 
million  individual  classified  advertise¬ 
ments. 

Honderich  said  that  when  advertising 
rates  were  increased  December  1  the 
April  circulation  forecast  was  515,000 
weekdays  and  716,000  Saturdays. 

“I  am  pleased  to  say  that  these  goals 
have  been  achieved,”  he  said. 

Columbia  U.  slates 
consumer  writer  talks 

The  1972  Consumer  Journalism  Confer¬ 
ence  will  take  place  May  17-19  at  Colum¬ 
bia  University  Graduate  School  of  Jour¬ 
nalism. 

Initiated  last  year,  the  conference  is 
designed  to  assist  print  and  broadcast 
journalists  in  consumer  matters.  “Some  of 
the  most  im))ortant  professional  and  topi¬ 
cal  issues  will  be  studied  in  depth,”  said 
Dean  Elie  Abel. 

Among  the  issues  to  be  considered  are 
product  safety,  freedom  of  information, 
special-inteiest  legislation,  the  trade  asso¬ 
ciations,  and  consumer  problems  of  the 
elderly  and  the  poor. 

Tuition  for  the  conference  is  $150,  with 
j)articipation  limited  to  100.  The  school 
will  mail  conference  data  upon  recpiest  to 
those  engaged  in  consumer  journalism. 


Newsprint  ship  joins 
Newfoundland  fleet 

The  M.  V.  Ida  Lundrigan,  a  9,300-ton 
newsprint  ves.sel  was  christened  recently 
at  the  Ilobb  Caledon  Shipyard  at  Dundee, 
Scotland. 

Built  for  Common  Brothers  Ltd.  of  New 
Castle  Upon  Tyne,  Eng.,  the  ship  has  been 
chartered  by  the  Newfoundland  Pulp  & 
Chemical  Co.  Ltd.  which  is  building  a  1,- 
100  ton  per  day  newsiuint  and  market 
pulp  mill  at  Come  By  Chance,  Newfound¬ 
land. 

The  Ida  Lundrigan  and  a  sister  ship 
scheduled  to  be  launched  in  May  of  this 
year  have  been  designed  especially  to 
transi)ort  newsprint  from  Newfoundland 
to  U.S.  East  Coast  and  Gulf  ports. 

The  pul])  and  paper  mill  at  Come  By 
Chance  is  part  of  an  industrial  complex 
being  built  by  Shaheen  Natural  Resources 
Company,  Inc.  of  New  York. 

• 

Calif,  groups  merge 

The  merger  of  two  Santa  Clara  County, 
Calif,  weekly  newsi)ai>er  groups  has  been 
announced  by  the  publishers  of  Foothills 
Publishing  and  Suburban  Newsiiaper  Pub¬ 
lications  Inc.  with  eight  newspapers  in 
Cupertino,  Los  Altos,  Sunnyvale,  Mili)itas 
and  San  Jose.  Suburban  is  the  parent 
Com|)any. 


YOU  CAN  MAKE 
A  DEEP 

IMPRESSION  WITH 


/N  THE  "RIGHT  PLACES" 

If  you  want  to  ADD  COLOR  in  the  "RIGHT  PLACES'  and  we  mean, 
the  rich,  CENTRAL  JERSEY  MARKET,  you'll  need  the  (COLORFUL-NEWi 
COURIER-NEWS,  in  its  new  multi-million  dollor  newspoper  plant  In  Bridge- 
water,  NJ.  The  High  Speed,  Electronically  Cantrolled  Off-Set  Press,  (The 
largest  of  its  kind  in  the  country)  will  reproduce  YOUR  COLOR  needs 
better  and  brighter  ...  in  the  "RIGHT  PLACES" 

fColorfuf  ftew 

The  Courier-  News 

>4  GANNETT  NEWSPAPER 

1201  Route  22  West,  Somerville,  N.J.  08876  ~  Tel.  (201 )  722-8800 

Represented  Nationally  by  Story  &  Kelly  Smith  Inc 
New  York,  Syracuse.  Philodelphio  Atlonta.  Boston,  Chic 090,  Detroit,  California 
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The  ideal 

Seas  that  are  permanently 
protected  from  man’s  abuse. 


The  real 

Thoughtlessly,  man  spews 
waste  into  the  world’s  oceans. 
From  the  air,  from  the  streams, 
from  ships,  all  of  it  from 
ourselves. 


magnum:  erich  hartmann 


AtlanticRichfieldCompany  O 


We  must  find  new  and  better  ways  to 
guard  our  waters  from  ourselves.  Our 
solutions  must  be  swift.  They  must  be 
creative  and  mature.  For  tomorrow  the 
waters  of  the  world  will  inherit  what  we 
do  today. 


Throughout  the  world,  man  must  learn 
to  function  without  fouiing  the  oceans— 
and  the  air  and  earth  that  adjoin  them. 
Until  then,  we  cannot  protect  the 
environment  in  which  life  began— and 
on  which  our  lives  still  depend. 


Metzenbaum  group 
buys  Rand  shares 
in  ComCorp  papers 

Howard  Metzenbaum  and  a  group  of 
investors  have  purchased  all  of  the  stock 
owned  hy  Bernard  Rand  in  ComCorp, 
the  Cleveland-based  newspaper  publishing 
company. 

Rand,  ComCorp  hoard  chairman  and  one 
of  the  founders  of  the  company,  will  sever 
his  relationship  with  the  company.  He  has 
lesigned  as  treasurer,  from  the  hoard  and 
the  executive  committee. 

Purchasers  of  Rand’s  approximately 
197.000  shares  of  common  stock  were  not 
named,  hut  it  is  understood  that  a  group 
of  businessmen  and  investment  bankers, 
headed  hy  Metzenbaum,  will  become  the 
new  owners  of  the  Rand  holdings. 

Metzenbaum,  ComCorp’s  executive  com¬ 
mittee  chairman  and  also  one  of  the  com¬ 
pany’s  founders,  is  expected  to  be  named 
chaiiman.  David  Skylai’,  president  and 
chief  executive  officer  and  a  member  of 
the  board,  will  continue  in  these  capaci¬ 
ties. 

Value  of  the  transaction  was  $1,700,000 
or  $9  a  .share. 

“Since  its  founding  two  and  a  half 
years  ago,  ComCorp  has  shown  substan¬ 
tial  growth  in  the  face  of  a  downsliding 
economy,”  Metzenbaum  said.  “We  have 
every  confidence  that  this  upward  trend 
will  continue  for  the  years  ahead.” 


In  the  1971  annual  report,  ComCorp  re¬ 
ported  pre-tax  income  up  172%  and  after¬ 
tax  earnings  per  share  up  93%  over  the 
previous  year.  ComCorp,  which  publishes 
suburban  newspapers  ringing  Cleveland, 
was  formed  in  August  of  1969  with  the 
merger  of  various  .small  newspaper  pub¬ 
lishing  companies.  A  public  offering  of 
210,000  shares  of  common  stock  was  com¬ 
pleted  in  January,  1970.  According  to  the 
prospectus  at  the  time  of  the  offering, 
Rand  and  Metzenbaum  each  held  approx¬ 
imately  183,000  shares  and  Skylar  held 
108,700. 

• 

Story  brings  change 
in  city  tax  system 

The  Seattle  Post-hitcUige^iccr  revealed 
in  a  story  i)ublished  February  11  that  two 
members  of  the  King  County  Board  of 
Equalization  were  using  their  public  office 
for  private  gain. 

In  less  than  two  months,  a  board  of 
inquiry  substantiated  the  P-I’s  charges 
and  declared  the  men  had  “violated  the 
County  Code  of  Ethics.”  The  board  recom¬ 
mended  their  dismissal.  Both  resigned. 

The  Board  of  Ethics  also  recommended 
legal  and  administrative  changes  in  the 
Board  of  Equalization’s  procedures.  The 
report  suggested  that  any  future  tax  peti¬ 
tions  involving  an  Equalization  Board 
member  or  propeity  in  which  he  has  a 
j>er.sonal  interest  should  be  forwarded  to 
tlie  State  Board  of  Tax  Ajipeals  for  con¬ 
sideration. 


Sleep,  cancer  stories 
win  top  Cornell  prizes 

An  article  on  sleep  and  a  series  on 
cancer  took  first  place  awards  in  Cornell 
Aeronautical  Laboratory’s  ninth  annual 
science  writing  competition. 

The  writers  were  Betty  Lou  Lee  of  the 
Hamilton  (Ont.)  Sinrtator,  and  Neil  R. 
Morris  of  the  Londoti  (Ont.)  Free 
Prcsn. 

Second  place  awards  were  won  by  Mod¬ 
esto  Argenio  of  the  Buffalo  (N.Y.)  Couri¬ 
er  Express,  for  a  single  article  on  pollu¬ 
tion,  and  Lewis  W.  Branche  of  the  Ni¬ 
agara  Falls  (N.Y.)  Gazette,  for  a  series 
on  nuclear  reactors. 

First-place  winners  will  receive  $300 
each;  second  place  winners  $200  each.  The 
lirizes  and  plaques  will  be  presented  at 
C.\L’s  annual  press  dinner  April  25  at 
the  Plaza  Suite  in  Buffalo. 

The  CAL  competition  open  to  writers 
whose  work  is  published  by  newspapers 
and  wire  services  within  150  miles  of 
Buffalo. 

• 

Daily  paper  buys  weekly 

The  Shellty  (0.)  Daily  Globe  and  Tiro 
World,  botl>  owned  by  the  Grove  family, 
have  announced  the  purchase  of  the  Lodi 
(O.)  Advertiser,  a  weekly.  It  has  been 
publish(>d  by  A.  L.  Paddock  Jr.  of  Ply¬ 
mouth,  Ohio,  who  also  owns  weeklies  in 
Monroeville  and  Plymouth. 


Sttr. 


ALBUQUERQUE,  N.M. 
(505)  842-1357 
P.O.  BQX1952 
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For  QUALITY  and  QUANTITY 

Flint  Inks  Lead  The  Way. 


Arrowlith  inks  for  web  offset  newsprint  have  been 
specially  formulated  to  give  you  all  the  needed  press 
performance  to  produce  top  quality  printing  —  fast. 

Why  is  Flint’s  Arrowlith  so  special?  Because  we 
created  it  to  make  your  job  easier.  We  gave  it  full  color 
strength.  Strength  that  stands  up  to  the  fastest  press  runs. 

We  make  Arrowlith  in  black  and  a  full 
range  of  standard  colors.  Inks  are  pro¬ 
duced  under  strict  quality  controls  to 
assure  you  complete  uniformity  from  batch- 
to-batch.  Standard  colors  you  can  quickly 
blend  using  the  industry  preferred  Pantone 
Matching  System  to  achieve  any  intermix 
shade  required.  Or  we’ll  blend  it  for  you. 


When  you  use  our  Miracle  “V-2020”  Concentrate  with 
Arrowlith,  you’ll  reduce  your  work  and  increase  your  qual¬ 
ity.  Miracle  “V-2020”  is  the  original  alkaline  etch  and 
offers  a  number  of  advantages  —  it  eliminates  plate  gum¬ 
ming,  prolongs  plate  life,  and  increases  your  ink  mileage. 

And  to  give  you  faster,  better  service,  we  maintain  the 
industry’s  largest  tanker  fleet  at  our  plants 
throughout  the  U.S.  When  you  need  to  talk 
to  someone  who  understands  your  prob¬ 
lems,  call  your  Flint  man.  He  can  arrange 
for  fast,  direct  deliveries  tailored  to  your 
needs.  Arrowlith,  the  economically  priced 
ink,  you  order  by  the  pound  ...  the  drum 
...  or  insulated  tank  truck. 


NATIONAL  HEADQUARTERS:  25111  GLENDALE  AVENUE.  DETROIT,  MICHIGAN  48239 
ATLANTA  •  DENVER  •  KANSAS  CITY  •  NEW  ORLEANS  •  CHICAGO  •  HOUSTON  •  LOS  ANGELES  •  NEW  YORK 
CLEVELAND  •  INDIANAPOLIS  •  MIAMI  •  PROVIDENCE  •  DALLAS  .  JACKSONVILLE  •  MINNEAPOLIS  •  SAN  FRANCISCO 
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seek  quality  in  journalism 


nications  media — television,  radio,  news¬ 
papers,  magazines,  books  and  films — are 
playing  an  ever  greater  role  in  society. 
Much  of  this  is  due  to  the  educating 
effects  of  the  media  and  the  ways  in 
which  they  provide  information,  shape  at¬ 
titudes  and  opinions,  and  influence  our 
view  of  ourselves  and  the  world.  Through 
grants  for  research  and  studies,  educa¬ 
tional  programs  and  special  projects,  the 
Foundation  will  attempt  to  foster  a  better 
understanding  of  the  media  themselves 
and  to  improve  their  educational  ser¬ 
vice.” 

The  largest  Markle  grant  this  year  is  to 
the  University  of  Michigan’s  Institute  for 
Social  Research — $220,000  for  research 
into  the  social  context  of  mass  media 
effects  (described  at  the  foundation  as 
primarily  a  study  of  long-term  effects  of 
television  on  the  public). 

Harvard  Univereity  is  receiving  $72,000 
for  support  of  a  center  for  research  in 
children’s  television,  and  the  National 
Opinion  Research  Center  at  the  Universi¬ 
ty  of  Chicago,  $91,400  for  support  of  a 
study  on  the  ethnic  press  and  radio. 

Urban  journalist  training 

The  largest  grant  in  journalism  since 
the  media  program  was  inaugurated  un¬ 
der  the  new  president,  Lloyd  N.  Mor- 
risett,  has  been  $330,000  to  the  University 
of  Chicago’s  Center  for  Policy  Study  for 
the  Urban  Journalism  Fellowship  Pro¬ 
gram. 

The  six-month  study  programs  for  jour¬ 
nalists  in  the  print  and  broadcast  field 
specializing  in  the  coverage  of  urban 
problems  have  been  completed  by  26  partic¬ 
ipants,  with  10  more  in  the  current  peri¬ 
od.  Tuition  is  paid  for  the  Fellows  and  a 
$200  weekly  stipend  provided. 

Near  the  end  of  1970,  the  Markle 
Foundation  made  a  grant  of  $204,000  to 
Columbia  University  for  support  of  the 
Columbia  Journalism  Review,  including 
increasing  frequency  of  publication  from 
quarterly  to  bi-monthly. 

Also  in  the  media  review  area,  the 
Foundation  last  summer  underwrote  with 
a  grant  of  $295,000  to  Channel  13-WNET, 
New  York,  a  26- week  televised  series  “Be¬ 
hind  the  Lines”  and  then  added  $14,000  in 
November  for  promotion  and  advertising. 
The  program  is  distributed  on  a  selective 
national  basis  to  23  cities.  Subjects  have 
included  a  day  at  the  New  York  Times, 
production  of  an  issue  of  Time  Magazine, 
examination  of  political  primary  cover¬ 
age,  hiring  practices  in  news  organiza¬ 
tions,  television  news  reporting,  the  world 
of  columnist  Jack  Anderson,  sports  writ¬ 
ing,  the  new  journalism,  Howard  Hughes- 
Clifford  Irving  coverage,  and  news  sources 
backgrounders. 

Reports  due  on  projects 

The  Foundation  anticipates  reports 
from  two  major  studies  this  Fall,  one 
from  the  $100,000  grant  made  in  1970  to 
the  Communications  Institute,  a  division 
of  the  Academy  for  Educational  Develop¬ 
ment,  New  York,  for  a  look  of  the  long 
term  selection  and  preparation  of  man¬ 
power  for  all  branches  of  journalism  over 
the  next  10  to  15  years.  The  project  is 
under  the  direction  of  Edward  W.  Bar- 
(Continued  on  page  44) 
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By  Lenora  Williamson 

A  grant  of  $100,000  has  been  made  to 
the  Fund  for  Investigative  Journalism,  a 
Washington-based  foundation,  by  the  John 
and  Mary  R.  Mar- 
kle  Foundation, 
whose  resources  are  ^ 

devoted  entirely  to  '  j 

the  field  of  mass  t 

communications.  ' 

The  grant  is  part 
of  nearly  $500,000 
given  to  projects  in 
journalism,  televi- 
sion,  and  radio  so 
far  this  year. 

Since  1969,  the 

Markle  Foundation  Lloyd  Morrbett 
located  in  New  York 

City  has  been  awarding  approximately  $2 
million  annually  in  mass  media  and  com¬ 
munications  technology  areas,  with  special 
emphasis  on  studies  and  research  relating 
to  cable  television.  Current  market  value 
of  the  Foundation’s  investments  is  about 
$49  million. 

The  1972  grant  to  the  Fund  for  investi¬ 
gative  Journalism  will,  according  to 
James  Boyd,  executive  director  of  FIJ, 


“enable  us  to  step  up  our  aid  to  investiga¬ 
tive  reporters  and  intensify  our  encourage¬ 
ment  of  self-criticism  within  the  press  it¬ 
self.  It  will  also  enable  us  to  expand  our 
support  of  investigative  books.” 

Among  stories  subsidized  by  FIJ  was 
the  exposure  of  the  My  Lai  massacre  by 
Seymour  Hersh,  who  won  a  Pulitizer 
Prize  for  his  work.  The  grant  to  Hersh 
was  identified  at  the  time  as  from  the 
Philip  M.  Stern  Fund  for  Investigative 
Reporting,  occasioned  by  Stern’s  being  an 
original  donor  to  FIJ,  but  he  declined  sug¬ 
gestions  to  have  the  fund  named  for  him. 

Before  the  Markle  Foundation  began 
making  grants  entirely  in  the  mass  com¬ 
munications  ai-ea,  activities  were  in  the 
fields  of  social  welfare,  research  projects 
in  medical  science,  and  the  Foundation’s 
Scholars  in  Academic  Medicine  program. 
From  1948  to  1969,  grants  in  the  medical 
area  totaled  $23  million. 

Educational  aspect 

The  Foundation’s  program  goal  is  “to 
strengthen  the  educational  uses  of  mass 
media  and  communications  technology” 
based  on  the  knowledge  “that  the  commu- 
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Markle  funds 

(Continued  from  page  42) 

rett,  director  of  the  Communications  In¬ 
stitute  and  former  dean  of  the  Columbia 
University  Graduate  School  of  Journal¬ 
ism. 

The  second  report  will  result  from  the 
1971  prrant  of  $188,000  to  the  National 
Opinion  Research  Center,  University  of 
Chicago,  for  a  sociological  study  of  jour¬ 
nalists  in  the  United  States,  including 
such  hard  data  as  level  of  eductation, 
work  hours,  job  responsibilities,  back¬ 
ground  and  training.  This  study  is  direct¬ 
ed  by  Dr.  John  W.  C.  Johnstone,  Univei-si- 
ty  of  Illinois  sociologist. 

In  1970,  the  Foundation  made  a  grant 
of  $35,000  to  the  National  Council  of 
the  Advancement  of  Education  Writing, 
Washington. 

In  late  1971,  the  foundation  made  a 
grant  of  $267,000  to  the  Aspen  Institute 
for  Humanistic  Studies  for  its  long-term 
Program  on  Communications  and  Society 
and  to  the  .\cademy  for  Educational  De¬ 
velopment,  a  grant  of  $132,000  for  re¬ 
search  for  the  Aspen  Program.  The  project 
will  concentrate  on  four  areas:  Public 
broadcasting,  television  and  social  behavi¬ 
or,  government  and  the  media,  cable  tele¬ 
vision  and  the  new  technology.  Other  ar¬ 
eas  for  attention  include  trends  in  media 
economics,  ownership  and  decision¬ 
making,  consumerism  and  advertising’s 
impact,  education  for  management  and 
leadership  in  communications,  media  criti¬ 


cism  and  grievance  procedure,  and  the 
emerging  world  satellite  organization. 

President  Morrisett,  who  was  with  the 
Carnegie  Corporation  of  New  York  and 
Carnegie  Foundation  for  the  Advance¬ 
ment  of  Teaching  as  vicepresident  from 
1965  to  1969,  in  discussing  the  Markle 
funding  of  print  and  television  studies, 
said: 

“We  are  very  much  concerned  with  the 
future  of  the  printed  media  and  in  finding 
ways  to  help  improve  the  effects  of  the 
printed  media  as  well  as  studying  them.  It 
seems  to  us  that  perhaps  the  most  impor¬ 
tant  single  influence  on  the  print  media  is 
likely  to  be  television  and  therefore  we 
are  concerned  with  interaction  between 
the  print  media  and  television.” 

3  areas  for  improvement 

In  a  1971  program  direction  statement 
from  the  Foundation  emphasis  was  given 
to  “thi'ee  needs  for  improving  the  media”: 
1.  More  solid  social  science  research  into 
the  effects  of  mass  media.  2.  Improving 
performance  of  professionals  working 
within  the  media.  3.  Improved  service  by 
the  media  to  specialized  groups  within  the 
American  public. 

The  statement  points  out  the  interde¬ 
pendence  of  these  three,  adding,  “This  can 
be  seen  if  the  giants  which  the  Founda¬ 
tion  has  made  are  considered  substantive¬ 
ly.  Looking  at  the  Foundation’s  program 
this  way,  one  can  say  it  has  b^n  con¬ 
cerned  with  the  areas  of  cable  television, 
children  and  television,  manpower  train¬ 
ing,  and  media  criticism.” 

The  John  and  Mary  R.  Markle  Founda¬ 


tion  was  given  a  broad  charter  which  per¬ 
mits  changes  in  and  freedom  of  choice  in 
its  program  “to  promote  the  advancement 
and  diffusion  of  knowledge  .  .  .  and  the 
general  good  of  mankind.” 

Markle  headed  one  of  the  largest  inde¬ 
pendent  anthracite  coal  operations  in  the 
country  during  his  50-year  business 
career. 

Mr.  and  Mrs.  Markle  had  no  children, 
and  it  was  in  1927  that  he  set  up  the 
Foundation  whose  initial  grants  under  his 
guidance  were  in  social  welfare.  Follow¬ 
ing  his  death  in  1933,  these  grants  were 
continued  for  several  years,  with  the  di¬ 
rectors  subsequently  concentrating  funds 
on  research  projects  in  medical  sciences, 
grants  to  medical  colleges  and  scientific 
institutions  until  1947,  when  the  Grants  to 
Scholars  in  Academic  Medicine  began. 

Fortune  in  coal  mining 

Markle,  born  in  1858,  grew  up  in 
Hazleton,  Pennsylvania.  He  had  been 
graduated  from  Lafayette  College  in  1880 
with  a  degree  in  mining  engineering  when 
the  severe  illness  of  his  father  placed  him 
at  the  head  of  George  B.  Markle  Compa¬ 
ny.  He  was  builder  of  the  five-mile  Jeddo 
drainage  tunnel  that  reclaimed  mines 
inundated  by  the  1886  floods.  The  couple 
moved  to  New  York  City  in  1902,  where  he 
devoted  his  time  to  financial  and  philan¬ 
thropic  interests. 

The  Markle  directors  in  addition  to 
Morrisett  include:  Chairman  William  M. 
Rees,  chainnan  and  president  of  Chubb  & 
Son,  Inc.,  New  York;  Stuart  W.  Craigin, 
Greenwich,  Conn.;  Jarvis  Cromwell  (trea¬ 
surer),  Iselin-Jefferson  Financial  Co., 
Inc.,  New  York;  William  Friday,  pres¬ 
ident,  University  of  North  Carolina;  F. 
Warren  Heilman,  Lehman  Bros.,  Inc., 
New  York;  Maximilian  W.  Kempner,  of 
Webster  Sheffield  Fleischmann  Hitchcock 
&  Brookfield,  New  York;  Walter  H.  Page, 
Morgan  Guaranty  Trust  Company,  New 
Yoi-k;  and  James  C.  Pitney,  Pitney, 
Hardin  &  Kipp,  Newark. 

Cable  tv  studies 

The  Foundation’s  grants  in  the  televi¬ 
sion  field  have  included  the  recently  an¬ 
nounced  $500,000  to  the  Cable  Television 
Information  Center  of  the  Urban  Insti¬ 
tute,  Washington.  The  Ford  Foundation 
granted  $2.5  million  for  the  program  at 
the  same  time. 

Other  grants  made  in  communications 
projects  and  studies  since  1969  include: 

National  Educational  Television,  $250,- 

000; 

Rand  Corporation,  study  of  cable  televi¬ 
sion  regulation,  $45,000  and  research  in 
cable  television  policy,  $500,000; 

American  Friends  Service  Committee, 
research  on  effects  of  television  on  atti¬ 
tude  formation  about  members  of  the 
black  community,  $10,000; 

Harvard  University,  research  and  writ¬ 
ing  on  television  and  children,  $15,645; 

Institute  for  Educational  Development, 
for  program  for  more  effective  utilization 
of  Sesame  Street  with  inner-city  children, 
$169,600; 

Society  of  Neurosurgeons  Research 
Foundation  for  improving  neurosurgical 
(Continued  on  page  46) 
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NEW  $9  MILLION  SPECIAL  EVENTS  CENTER 

Now  under  construction  at  Oral  Roberts  University 
.  .  .  a  flexible,  modern  marvel  .  .  .  to  house 
university  activities,  as  well  as  many  of 
Tulsa's  fine  arts  events  .  .  .  not  to 
mention  the  nationally  top  ranked 
O.R.U.  Basketball  team. 


TULSA’S  BEST  KNOWN  PERSONALITY 

ORAL  ROBERTS,  known  to  millions  for  his  evangel¬ 
ical  work,  is  not  only  a  native  Tulsan,  but  is  building 
a  testament  to  his  faith  in  his  hometown  in  the  mag¬ 
nificent  Oral  Roberts  University,  a  500  acre,  fully 
accredited  University  with  an  enrollment  of  1375  and 
with  the  most  modern  teaching  aids  and  equipment 
of  any  University  in  America.  All  built  within  the  last 
7  years!  Another  intangible  but  important  reason  why 
the  Tulsa  market  is  different  .  .  .  and  responsive! 
Use  the  .... 
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Managing  editor 
foils  girVs  escape 

A  15-year-old  girl’s  second  attempt  to 
escape  the  Montgomery  County  Jail  in 
Crawfordsville,  Ind.,  was  foiled  when  she 
was  tackled  by  Jack  Hess,  managing  edi¬ 
tor  of  the  Crawfordsville  Journal-Review. 
The  girl,  being  held  as  a  runaway,  bolted 
from  the  jail  matron  and  a  police  officer 
and  ran  toward  Hess. 

“I  violated  one  of  football’s  oldest  rules; 
I  tried  to  tackle  her  around  the  shoulders 
instead  of  around  the  ankles,  and  she 
knocked  me  flat,”  Hess  said. 

But  Hess  kept  his  grip,  if  not  his  bal¬ 
ance,  and  the  girl  was  returned  to  the  jail 
in  handcuffs. 


Open-meeting  bill 
passes  in  Georgia 

A  bill  that  forbids  barring  the  press 
from  meetings  of  Georgia  state  or  local 
governments  has  been  signed  into  law  by 
Gov.  Jimmy  Carter. 

The  new  law  makes  it  a  misdemeanor  to 
bar  the  press  or  the  public  except  at 
meetings  called  for  investigative  purposes 
for  acquisition  of  real  estate. 

Carter,  a  strong  supporter  of  the  mea¬ 
sure,  called  the  exceptions  “loopholes”  and 
said  he  will  work  to  remove  them. 


Week’s  paternity 
leave  is  allowed 
in  Newsweek  pact 

A  new  25-month  New  York  Newspaper 
Guild  contract  with  Newsweek  magazine 
pi-ovides  a  paternity-leave  clause  and  gen¬ 
eral  pay  increases  of  8  percent  the  first 
year  and  6  percent  for  the  last  13  months. 

The  contract,  retroactive  to  December 
1,  1971,  increases  the  top  for  associate 
editor  $44.90,  to  $354.40;  for  writers 
$42.40,  to  $334.90;  for  researchers  $29.70, 
to  $235.20,  for  stenographer-typists 
$21.65,  to  $170.90,  and  for  copy  clerks 
(formerly  office  boys)  $15.85,  to  $125.10. 

A  new  clause  gives  male  employes  with 
a  year’s  service  paid  paternity  leave  of 
one  week  on  the  birth  of  a  child.  The  only 
other  paternity-leave  clause  in  a  Guild 
contract,  at  the  Portland  (Me.)  Press 
Herald  and  Express,  provides  for  three 
days’  leave. 

Maternity  leave  itself  is  improved  in 
the  Newsweek  contract.  Formerly  unpaid, 
it  will  now  be  paid  for  the  first  month  and 
can  extend  to  a  year  after  birth,  instead 
of  being  limited  to  six  months. 

A  “privilege”  clause  patterned  on  one 
at  the  New  York  Times  requires  the  com¬ 
pany  to  pay  the  legal  expenses  of  em¬ 
ployes  subpoenaed  for  confidential  in¬ 
formation  or  sources  and  to  reimburse 
them  for  fines  or  any  loss  of  pay  and 


benefits  resulting  from  legal  action. 

A  severance-pay  ceiling  of  $16,010  is 
eliminated,  mileage  allowances  are  in¬ 
creased  five  cents,  to  15^,  and  the  service 
requirement  for  five  weeks’  vacation  is 
reduced  from  25  years  to  15. 

51%  raise  in  St.  Louis 

The  reporter  top  minimum  is  increased 
$106.66,  to  $346.66,  in  a  new  three-year 
Newspaper  Guild  contract  at  the  St.  Louis 
Globe-Democrat. 

The  51  percent  increase  brings  the 
Globe-Democrat  top  closer  to  parity  with 
the  St.  Louis  Post-Dispatch  scale  of 
$360.16.  General  increases  range  fram 
$106.66  down  to  $21.94.  The  contract  is 
retroactive  to  January  1. 

The  top  for  outside  classified  represen¬ 
tatives  is  boosted  by  $106.66,  to  $314.41, 
that  for  classified  phone  representatives 
by  $68,  to  $222,  that  for  circulation  dis¬ 
trict  men  by  $39.52,  to  $199.27,  and  that 
for  copy  boys  $27.94,  to  $109.44. 

Women  employes  will  no  longer  be  lim¬ 
ited  to  one  child  apiece.  A  provision  re¬ 
stricting  maternity  leaves  to  one  per  em¬ 
ploye  is  eliminated. 

A  personal  holiday  is  allowed  in  addi¬ 
tion  to  a  previous  birthday  holiday. 

• 

Opens  printing  plant 

Bill  Moore,  former  general  manager  of 
the  Rogers  (Ark.)  Daily  News,  has  an¬ 
nounced  the  formation  of  the  Benton 
County  Publishing  Co.  The  firm  special¬ 
izes  in  typesetting,  web  offset  printing 
and  a  mailing  service.  Moore  had  been 
with  the  Donrey  Media  Group  for  13 
years. 


Markle  funds 

{Continued  from  page  44) 


communications  through  television,  $340,- 
000; 

National  Association  of  Educational 
Broadcasters,  support  for  Office  of  Minor¬ 
ity  Affairs,  $100,000; 

United  Church  of  Christ  Office  of  Com¬ 
munication,  for  Guide  to  Citizen  Action  in 
the  Media,  $18,632; 

Action  for  Children’s  Television,  $164,- 
500; 

The  Mitre  Corporation,  research  on  re¬ 
quirements  for  fully  developed  cable  tele¬ 
vision  systems  in  urban  settings,  $250,000, 
and  research  on  broadband  telecommuni¬ 
cations  cable  systems,  $50,000; 

New  York  University,  establishment  of 
Alternate  Media  Center  to  experiment 
with  cable  television  programming,  $260,- 
000; 

Planning  Corporation  for  the  Arts,  $18,- 
900  (community  cable  television)  ; 

Twentieth  Century  Fund,  support  for 
an  international  satellite  symposium,  $10,- 
000; 

Claremont  Universitty  Center,  study  of 
Spanish  language  television  audiences, 
$87,500; 

University  of  North  Carolina  School  of 
Medicine,  $75,000  for  southern  medical 
school  consortium  self-instructional  pro¬ 
ject,  $75,000. 
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M  -  A  President  views  wall, 
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ofi  bus  compromise  _  _ 

upD  JU  n 

Ban  on  filing  foa  upheld  j  | 

iliiHisiHE 

NO^VD/1lly 
IN  DAUS 

From  the  changes  of  the  masthead,  the 
new  headline  style  and  other  format  revi¬ 
sions,  it  looks  like  a  new  daily  for  Dallas. 

But,  it’s  the  same  responsive,  in-tune-with- 
the-times  newspaper  with  a  New  Look  . . . 
the  Now  Look  of  the  Dallas  Times  Herald 
...  a  new  concept  in  news  coverage, 
packaged  in  a  fresh,  vibrant,  eye-appeal¬ 
ing  makeup  style. 

Represented  Nationally  by  Branham-Moloney  Inc 
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TRFNEL  □  BOOKS  □  THEATER  FIL/NS,  NRT  AND  M\USIC 


THE  CHRISTIAN  SCIENCE  MONITOR 

News  Service 


Distributed  by  THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Des  Moines,  Iowa  50304 

Dennis  R.  Allen,  Executive  Vice  President  and  General  Manager 


News  vehicles 
cut  accident 
rate  last  year 

Twenty-one  daily  newspapers  are  win¬ 
ners  of  awards  for  the  best  safety  records 
of  their  delivery  vehicles  in  1971  in  the 
annual  Safe  Driving  Campaign  sponsored 
by  the  American  Newspaper  Publishers 
Association  and  International  Circulation 
Managers  Association. 

Awards  go  to  three  winners  in  each  of 
seven  divisions  of  the  contest  which  com¬ 
pleted  its  31st  year  of  operation  in  1971. 
Certificates  of  Merit  are  awarded  to  all 
participants  who  complete  the  year  with¬ 
out  a  reportable  accident. 

Reports  show  that  the  536  daily  news¬ 
papers  participating  in  the  campaign  op¬ 
erated  9,039  vehicles  a  total  distance  of 
215,062,750  miles.  There  were  3,526  acci¬ 
dents  resulting  in  an  accident  rate  of  1.64 
accidents  per  100,000  miles. 

The  campaign  represents  the  largest 
single  class  safety  operation  in  existence 
in  the  United  States  and  Canada.  During 
its  31-year  history,  the  participants  have 
recorded  over  4%  billion  miles  of  driving 
on  an  around-the-clock  exposure  basis,  ex¬ 
periencing  an  accident  rate  of  only  1.88 
accidents  per  100,000  miles. 

Organized  in  1941,  the  Safe  Driving 
Campaign  has  two  principal  goals — first 
to  cooperate  with  safety  authorities  in  re¬ 


ducing  fatalities  and  injuries  resulting 
from  unsafe  driving  over  the  highways  of 
the  United  States  and  Canada;  and  sec¬ 
ond,  to  create  a  safe  driving  record  in  the 
newspaper  business  which  would  warrant 
reductions  in  classification  ratings  for  in¬ 
surance  covering  motor  vehicles  engaged 
in  the  distribution  of  newspapers. 

The  1971  list  of  citations  announced  by 
J.  F.  Prendergast  Jr.,  manager  of  the 
ANPA  Traffic  Department,  follows: 

PRIVATE  MOTOR 
CARRIER  DIVISION 

GROUP  A 

(Daily  circulation  up  to  20,000  copies) 

41  newspapers  operated  247  vehicles  4,- 
736,734  miles  with  38  accidents. 

Pendleton  (Ore.)  East  Oregonian,  12 
vehicles  388,890  miles  without  an  acci¬ 
dent. 

2.  Greenville  (Mich.;  Daily  News,  3  ve¬ 
hicles  107,883  miles  without  an  accident. 

3.  Sidney  (Ohio)  Daily  News,  4  vehicles 
79,291  miles  without  an  accident. 

GROUP  B 

(Daily  circulation  20,001  to  50,000  copies) 

119  newspapers  operated  784  vehicles 
16,527,800  miles  with  220  accidents 

Mansfield  (Ohio)  News  Journal,  37  ve¬ 
hicles  1,550,110  miles  without  an  accident. 

2.  Greenville  (Mich.)  Daily  News,  3  ve- 
vehicles  390,508  miles  without  an  acci¬ 
dent. 

3.  Hamilton  (Ohio)  Journal-News,  17 
vehicles  326,849  miles  without  an  acci¬ 
dent. 


WERE’S  A  NOk/  Dm  IN  DAMS 

It’s  been  the  now,  dominant  daily  for  years,  owning 
a  decisive  lead  in  metro  circulation,  advertising  lin¬ 
eage  and  the  all-important  acceptance  by  the 
affluent  young  market.  The  more  readable,  unclut¬ 
tered  New  Look  features  ad-free  section  pages  for 
Sports,  Metropolitan  and  Gallery,  A  greatly  ex¬ 
panded  staff  assures  a  broadened  program  of  pro¬ 
ject  writing,  more  penetrating  reporting  and  greater 
in-depth,  background  coverage.  Another  dramatic 
innovation  from  the  Now  Newspaper... the  Now 
Daily  in  Dallas. 


1HE  DdLMS  TIMES  HEMLD 

Represented  Nationally  by  Branham-Uoloney  Inc 


GROUP  C 

(Daily  rirrulalion  5,001  to  100,000  copiea) 

72  newspapers  operated  671  vehicles 
15,215,637  miles  with  241  accidents. 


1.  Sioux  Falls  (So.  Dak.)  Argus- 
Leader.  2  vehicles  14,670  miles  without  an 
accident. 

2.  Saginaw  (Mich.)  News.  23  vehicles 
1,504,119  miles  with  1  accident. 


3.  Bakersfield  (Calif.)  Californian.  30 
vehicles  797,279  miles  with  one  accident. 


GROUP  D 

(Daily  circulation  in  excess  of  100,000  copies) 

145  newspapers  operated  4,972  ve¬ 
hicles  112,197,284  miles  with  2,812  acci¬ 
dents. 

1.  Tucson  (Ariz.)  Daily  Citizen  &  Ari¬ 
zona  Daily  Star.  32  vehicles  834,816  miles 
w'ith  3  accidents. 

2.  Nashville  (Tenn.)  Banner  &  Ten¬ 
nessean.  245  vehicles  3,572,900  miles  with 
16  accidents. 

3.  Corpus  Christi  (Texas)  Caller- 
Times.  34  vehicles  1,251,656  miles  with  6 
accidents. 

CONTRACT  MOTOR 
CARRIER  DIVISION 

GROUP  A 

(Daily  circulation  up  to  25,000  copies) 

49  newspapers  had  operated  for  their 
accounts  514  vehicles  10,150,831  miles 
with  23  accidents. 

1.  Goldsboro  (N.C.)  News-Argus.  25  ve¬ 
hicles  536,100  miles  without  an  accident. 

2.  Elizabeth  City  (N.C.)  Daily  Ad¬ 
vance.  19  vehicles  463,476  miles  without 
an  accident. 

C.  Sherman  (Texas)  Democrat.  14  ve¬ 
hicles  407,178  miles  without  an  accident. 


GROUP  B 

(Daily  circulation  25,001  to  100,000  copies) 

72  newspapers  had  operated  for  their 
account  971  vehicles  27,639,014  miles 
with  47  accidents. 

1.  Santa  Montc*^  Calif.)  Evening  Out¬ 
look,  36  vehicles  ^,040,000  miles  without 
an  accident. 

2.  Springfield  (Ill.)  State  Journal  & 
Register.  25  vehicles  947,507  miles  with¬ 
out  an  accident. 


3.  Topeka  (Kan.)  Capital-Journal  17 
vehicles  826,529  miles  without  an  acci¬ 
dent. 


GROUP  C 

(Daily  circulation  in  excess  of  100,000  copies) 

41  newspapers  had  operated  for  their 
account  942  vehicles  29,622,798  miles  with 
145  accidents. 


1.  El  Paso  (Texas)  Times  &  Herald- 
Post.  20  vehicles  630,215  miles  without  an 
accident. 

2.  Wichita  (Kan.)  Eagle  &  Beacon.  12 
vehicles  150,521  miles  without  an  acci¬ 
dent. 

3.  Des  Moines  (Iowa)  Register  & 
Tribune.  131  vehicles  5,139,720  miles  with 
7  accidents. 
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WANTED:  Manufacturer  of  heavy  machinery,  with 
vision,  to  build  a  rotary  newspaper  printing  press 
equipped  with  a  new  kind  of  PATENTED  inking 
system.  Lucrative,  unlimited  market  assured. 
Exclusive  marketing  and  sales  rights  available. 
Precision  workmanship  a  "must." 


EVERYONE 


*The  basic  inking  system  now  used  in  rotary  newspaper  print¬ 
ing  presses  was  invented  in  1863.  It  was  a  part  of  the  original  rotary 
newspaper  printing  press  designed  to  use  stereotype  printing 
plates. 

The  rotary  printing  press  is  now  on  the  threshold  of  a  new 
horizon.  The  patented  Granger  automatic  circulating  inking  sys¬ 
tem  is  the  answer  to  many  problems:  time  consuming  hand  ad¬ 
justment  of  ink,  column  by  column  and  costly  electronic  ink  con¬ 
trol  devices,  plus  a  myriad  of  other  costly  parts,  are  eliminated. 

The  inking  system  is  the  “heart  of  the  press.”  The  Patented 

Granger  automatic  circulating  inking  system  represents  a  new 
breakthrough  in  ink  distribution. 

Versatility:  any  type  of  printing  plate  is  usable. 

Other  advantages:  press  noise  reduced.  Ink  mist  controlled. 
Manufacturing  costs  reduced.  Save  money  on  operation  and  main¬ 
tenance.  This  inking  system  also  usable  in  a  “coating”  press. 

Press  buyers:  insist  on,  demand  and  get  this  all  new,  total 
precision,  vibration  free  inking  system  in  your  new  press.  Worth 
thinking  about.  Worth  having.  Worth  waiting  for.  Don't  buy  an 
obsolete  inking  system. 

So  simple:  it  should  have  been  thought  of  before. 

Is  there  a  qualified  manufacturer  in  your  area? 

For  manufacturing  particulars  or  informative  brochure,  write  to: 

Wallace  H.  Granger,  Box  157,  Kentfleld,  California  94904. 


♦Refer  to  "Development  of  the  Printing  Press"  by  the  I.P.P.&A.U.  of  N.A. 
Printed  in  1965. 


Admen  want 

consumer 

protection 

A  cross-section  sui*vey  of  people  in  the 
marketing-advertising  community  reveals 
the  majority  (04%)  favor  a  fonn  of  con¬ 
sumer  protection,  and  two-thirds  think 
more  needs  to  be  done  in  this  area. 

On  the  question  of  whether  regulation 
of  advertising  is  adequate  or  inadequate, 
the  response  was  split  50-50.  More  than 
half  .said  they  feel  it  is  adequate  today; 
the  remainder  (47%)  think  more  needs  to 
be  done. 

These  are  key  results  of  an  opinion  poll 
on  the  present  state  of  consumer  protec¬ 
tion  made  by  Grey  Advertising  Inc.  in 
January  by  way  of  a  questionnaire  to  13,- 
250  readers  of  its  newsletter.  Grey  Mat¬ 
ter.  To  date,  raw  data  has  been  tabulated 
on  2,800  of  the  3,500  responses  by  the 
agency’s  computer  and  analyzed. 

By  occupation,  the  agency  said  replies 
break  down  as  follows:  advertisers,  60%; 
media,  18% ;  education  (business  and  mar¬ 
keting),  9%;  advertising  agencies,  8%; 
and  other  segments  of  marketing  (such  as 
research,  public  relations),  6%.  The  agen¬ 
cy  said  it  could  not  break  out  just  the 
responses  from  newspapermen  to  get  a 
reading  on  their  attitudes  toward  con¬ 
sumer  protection. 


On  balance.  Grey  said  most  respondents 
feel  that  the  consumer  protection  move¬ 
ment  will  be  beneficial  in  improving  stan¬ 
dards  of  products  and  services  (46%),  or 
at  least  will  help  somewhat  in  keeping 
standards  from  being  lowered  (37%). 

Only  one-sixth  checked  off  the  box  that 
the  consumer  movement  will  have  a  nega¬ 
tive  effect  by  restricting  free  enterprise, 
or  think  that  in  the  end  it  will  increase 
unemployment  and  lower  our  living  stan¬ 
dards,  the  agency  reports  in  the  April 
issue  of  Grey  Matter. 

The  replies  show  mixed  feelings  about 
leaders  of  the  consumer  movement.  Less 
than  a  third  hold  totally  positive  atti¬ 
tudes,  while  19%  hold  negative  views  on 
their  roles.  A  larger  group  (44%)  feels 
that  most  consumerists  are  constructive 
and  want  to  protect  consumers  from  de¬ 
ception.  Yet,  they  also  worry  that  there 
are  too  many  who  are  irresponsible  or  out 
to  w’in  publicity  and  a  name  for  them¬ 
selves. 

While  the  admen  back  the  idea  of  con¬ 
sumer  protection,  almost  everyone,  ac¬ 
cording  to  Grey,  agreed  that  government 
should  not  do  the  job.  The  majority 
(82%)  favors  closer  business-government 
cooperation  and  self-regulation  (87%). 
The  most  effective  method  of  protection, 
according  to  92%  of  the  respondents,  is 
to  educate  consumers. 

A  surprise  finding  was  the  view  shared 
by  only  60%  of  the  respondents  that  the 
primary  function  of  advertising  is  to 
boost  the  economy.  93%  felt  the  prime 
job  is  to  “build  confidence”  in  the  manu¬ 
facturer  and  brand. 


Comic  strip  exhibits 
at  the  Graham  Gallery 

A  new  exhibition,  “Cartoon  and  Comic 
Strip  Art,”  an  event  celebrating  the  75th 
year  of  the  American  comic  strip,  is  at 
the  Graham  Gallery,  1014  Madison  Ave¬ 
nue,  through  April  29. 

Cartoonist  Jerry  Robinson,  author  of 
“The  Comics:  An  Illustrated  History  of 
Seventy-Five  Years  of  Comic  Strip  Art,” 
has  written  the  show’s  catalog  essay  trac¬ 
ing  cartooning  from  early  efforts  on  prim¬ 
itive  cave  walls  to  modem  successes  such 
as  Johnny  Hart’s  B.C.  strip. 

The  show  includes  145  comic  strip  origi¬ 
nals,  magazine  cartoons,  caricatures,  po¬ 
litical  cartoons,  and  comic  books,  with  14 
of  the  drawings  dated  before  1896,  the 
year  of  Richard  Outcault’s  “The  Yellow 
Kid.”  In  addition  to  a  tear  sheet  of  “The 
Yellow  Kid,”  Outcault  is  represented  by  a 
1905  pencil  sketch  of  “Buster  Brown.” 

Earlier  cartoons  shown  include  three  by 
Thomas  Nast  and  an  1885  DuMaurier. 

Missouri  weekly  sold 

The  weekly  Glasgow  Missourian  has 
been  sold  by  Mrs.  Anna  Ruth  Stevenson  to 
J.  0.  and  Ruth  Young  after  42  years  own¬ 
ership  of  the  1,427  circulation  newspaper. 
Mrs.  Young,  daughter  of  the  previous 
owner,  was  reporter  and  typesetter. 
Young  served  as  advertising  manager. 


The  American  Optometrie  Association 

Proudly  Announces  and 
Congratulates  the  1971  Recipients 
of  the  AO  A  Public  Service  Awards 

for  Distinguished  Service  to  the  Visual 
Welfare  of  the  American  People. 


Deadline  for 
1972  entries: 

July  1, 1972 

Rules  and  nomination  forms 
available  on  request; 

Public  Information  Division 
American  Optometrie  Association 
7000  Chippewa  Street 
St.  Louis,  Missouri  63119 


Television:  Fred  Rogers,  Station  WQED, 

Pittsburgh,  Pa.,  for  a  children's  program  on  vision  presented  as 
a  part  of  the  "Mister  Rogers'  Neighborhood"  series  on  March  23,  1971.  . 

Radio:  Fred  Williams,  Station  WCAU,  Philadelphia,  Pa., 

for  a  program  entitled,  "1  Just  Didn't  See"  presented  March  5,  1971. 
Newspapier:  Franklynn  Peterson,  Brooklyn,  N.Y.,  for  a  syndicated  newspapier 

feature  article  entitled,  "Eyeing  the  Eyeglass  Problem." 

Magazine:  Phyllis  and  Arthur  S.  Harris,  Schenectady,  N.Y.,  for  an  article 

entitled,  "Why  Johnny  Can't  Read  Now:  He  May  Be  Word  Blind," 
published  by  FAMILY  HEALTH  Magazine,  February  7, 1971. 

Jack  Runninger,  O.D.,  Rome,  Ga.,  for  four  articles 
written  by  a  health  care  professional  published  by  POPULAR  SCIENCE 
(August,  1970),  MODERN  MATURITY  (April-May,  1971), 
_ GOLF  (March.  1971)  and  WORLD  TENNIS  (March,  1971)  Magazines. 
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THE  DAWN  OF  A  NEW  AGE? 


Not  for 

The  Associated  Presd 
and  its  members. 

For  us, 

it's  High  Noon. 


For  more  than  a  year,  CRT  writing  and  editing  have  played 
a  major  role  in  our  nationwide  news-gathering  operation. 

Our  national  Interbureau  Wire,  serving  hundreds  of  mem¬ 
ber  papers,  has  been  edited  on  CRTs  for  months . . .  AP  bureaus 
and  correspondencies  are  writing  and  editing  on  CRTs,  with 
some  handling  up  to  98%  of  their  copy  on  CRTs. 

All  this  means  more  -and  better-  copy,transmitted  quickly 
and  economically  to  AP  members.  So,  we  are  forging  ahead  and 
this  week  will  put  our  60th  CRT  into  action. 


THE  ASSOCIATED  PRESS 

. . .  where  the  New  Age  is  Old  Hat 


1 


Mexico  newspaper  conducts 
training  program  for  its  staff 


By  Ray  Newton 


When  Don  Rodolfo  Junco  de  la  Vega 
founded  El  Sol  50  years  ago  in  Monter¬ 
rey,  Nuevo  Leon,  he  had  little  idea  he  was 
setting  in  motion  the  wheels  which  would 
make  his  plant  one  of  the  most  modern  in 
Mexico  and  the  training  ground  for  re¬ 
porters. 

Sixteen  years  after  starting  El  Sol,  he 
began  El  Sorte,  the  larger  of  the  two 
most  widely-circulated  newspapers  in 
northeast  Mexico.  And  his  son  Rodolfo 
Jr.,  and  his  grandsons,  Alejandro  and  Ro¬ 
dolfo,  have  developed  further  the  tradition 
of  independent,  responsible  jounialism  in 
a  nation  not  often  praised  for  the  quality 
of  its  press. 

The  most  recent  innovation  of  the  Junco 
de  la  Vega  family  has  been  the  construc¬ 
tion  of  an  eight-story  annex  and  the  in¬ 
stallation  of  new  lithographic  equipment 
for  the  printing  of  El  Norte.  They  started 
planning  the  move  to  shift  to  offset  a  little 
over  two  years  ago,  and  on  November  25, 
1971,  the  first  issue  of  El  Norte  rolled  out 
of  the  huge  Goss  Metro  press,  imported 
from  the  United  States. 

They  anticipate  the  conversion  of  El 
Sol  from  letterpress  to  offset  this  year. 

They  installed  NuArc  lithographic  proc¬ 
essing  equipment,  also  imported,  and  are 
continually  checking  reference  books  and 
technical  journals  to  be  certain  they’re 
getting  the  best  from  their  equipment. 
The  two  sons  toured  several  major  print¬ 
ing  plants  in  the  United  States  before 
making  final  decisions  about  the  kind  of 
equipment  and  operation  procedures  they 
wanted. 

The  mechanical  operation  is  supervised 


SCAN  MAGAZINE  has  been 
published  by  ACB  since 
1954.  It  is  the  “Reader’s  Di¬ 
gest’’  of  advertising  &  mar¬ 
keting.  Reports  creative 
selling  ideas.  Read  by  news¬ 
paper  publishers,  ad  agen¬ 
cies,  advertisers,  stores. 
Sent  free  monthly  to  execu¬ 
tives  of  papers  using  ACB 
Checking  Proof  Service.  It 
builds  national  and  local 
newpaper  linage. 

W*  read  every  daily 
newspaper  advertisement 

ADVERTISING 

^CHECKING  BUREAU, INC. 

NEW  YORK  (10)  353  Park  Avenue,  South 
CHICAGO  (5)  434  S.  Wabash  Avenue 
MEMPHIS,  Tenn.  •  COLUMBUS,  Ohio 
SAN  FRANCISCO,  (2)  20  Jones  Strert 


by  Bob  Capalbo,  formerly  with  the  Copley 
Newspapers.  He  also  assists  in  training 
new  workers  for  the  press  room,  for  Mex¬ 
ico  has  no  formal  training  programs  in 
printing  technology. 

Skilled  help  is  a  problem 

“Getting  skilled  employes  is  one  of  our 
biggest  problems,”  says  the  older  of  the 
two  Junco  de  la  Vega  executives,  Rodolfo. 
“We’re  forced  to  train  all  our  workers  on 
the  job,  so  much  of  our  time  involves 
teaching  as  w'ell  as  publishing.” 

Even  so,  he  says  that  most  staffers  have 
strong  loyalties  toward  the  paper,  as  indi¬ 
cated  by  their  15-year  average  employ¬ 
ment. 

The  move  toward  offset  was  prompted 
by  several  factors,  among  them  the  in¬ 
creasing  circulation  of  El  Norte.  Circula¬ 
tion  is  77,000  daily,  with  a  growth  rate  of 
about  one  percent  a  month,  Rodolfo  noted. 
He  said  when  the  conversion  of  El  Sol 
was  complete,  he  expected  its  circulation 
rate  to  grow  comparably. 

The  increased  circulation  and  the  self- 
imposed  demands  for  a  better  newspaper 
prompted  the  Junco  de  la  Vega  family  to 
initiate  another  improvement  program — a 
reportorial  training  school. 

In-house  training  programs  are  not 
unique  in  Mexico,  for  the  nation  literally 
trains  no  qualified  or  competent  reporters 
in  its  educational  institutions. 

The  training  program  is  supervised  by 
Alejandro  and  Rodolfo,  Alejandro,  whose 
major  i-esponsibility  is  personnel  and  pro¬ 
duction  supervision,  teaches  trainees  many 
of  the  mechanical  fundamentals.  His 
brother,  Rodolfo,  whose  fulltime  job  is  ed¬ 
itorial  assistant,  works  with  trainees  in 
learning  news  writing  fundamentals. 

Both  men,  fonner  journalism  majors  at 
the  University  of  Texas  in  Austin,  stress 
that  their  emphasis  is  upon  practicality. 
“We  want  trainees  to  have  a  functional 
knowledge  of  reporting,  not  a  textual 


Ray  Newton  is  working  for  a  doctorate 
and  teaches  journalism  at  the  University 
of  Texas,  Austin. 


one,”  Alejandro  says. 

Program  content  was  generally  deter¬ 
mined  during  the  summer  of  1970,  when 
Dr.  Mary  A.  Gardner,  a  professor  from 
the  journalism  department,  Michigan 
State  University,  helped  the  Junco  de  la 
Vegas  develop  a  concentrated  six-week 
training  program.  She  devised  many  of 
the  exercises  and  assignments,  and  she 
herself  taught,  in  Spanish,  reporting  fun¬ 
damentals  to  11  recruits. 

“We  were  so  pleased  with  the  results  of 
the  first  summer  that  we  hired  six  of  the 
trainees,”  Rodolfo  reported. 

The  following  summer,  the  two  brothers 
offered  the  program  again,  this  time  to  17 
ti’ainees. 

“Alejandro  and  I  handled  all  the  in¬ 
struction  the  second  summer,”  Rodolfo  ex¬ 
plained.  “We  used  the  materials  developed 
by  Dr.  Gardner  and  supplemented  them 
with  assignments  of  our  own.  Not  all  the 
trainees  completed  the  course,  for  it’s  de¬ 
manding  and  requires  work.  But  we  feel 
we’re  getting  better  journalists  than  those 
we  might  hire  from  universities  in  Mex¬ 
ico.” 

Applicants  are  carefully  screened  by 
the  brothers,  who  insist  that  trainees 
must  have  completed  high  school,  must  be 
able  to  type,  and  should  be  between  the 
ages  of  18  and  25. 

“We  want  young,  intelligent  trainees 
who  are  willing  to  work  hard  and  who 
will  feel  pride  in  what  they’re  doing,” 
Alejandro  explained  of  the  requirements, 
which  are  stringent  for  Mexico. 

The  two  men  emphasized  they  planned 
to  continue  the  program.  “Our  future  con¬ 
centration  will  be  on  developing  broad  re¬ 
porting  skills,  but  we  plan  to  expand  the 
course  to  include  some  photo-joumalism 
skills.  We’d  like  our  reporters  to  be  able 
to  handle  a  camei’a  when  they  cover  a 
stor>',  for  it  will  cut  down  on  our  staff 
demands  and  labor  expense,”  Rodolfo 
said. 

He  added,  “Evidently  the  trainees  who 
completed  the  program  liked  it,  for  all  but 
two  of  those  we  hired  from  it  are  still 
with  us.” 

Trainees  receive  daily  instruction.  They 
spent  one  hour  in  lecture  and  two  in  labo¬ 
ratory,  Avorking  on  classroom  assign¬ 
ments.  They  also  handled  basic  news  cov¬ 
erage  in  Monterrey  for  El  Norte  and  El 
Sol  in  order  to  get  immediate  practical 
experience.  They  were  paid  during  the 
training  period,  with  the  understanding 
that  if  they  were  hired,  they  would  re¬ 
ceive  approximately  24-hundred  pesos  a 
month,  the  American  equivalent  of  $200. 
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A  Small  Wonder 
Brings  Big  Business 


...to  Newspaper-reading  New  England! 

They  call  it  PDP-8,  and  it’s  the  world’s  first  mass-produced  minicomputer!  Introduced  in  1965,  this  mighty  midget  is  performing 
hundreds  of  services  now  all  over  the  world— controlling  fo!)d  processing,  regulating  traffic  flow,  operating  cash  registers  on  a  store¬ 
wide  basis,  sorting  airline  luggage,  setting  and  editing  type— and  many  more  operations.  So  many,  in  fact,  that  in  six  years  the 
product  line  has  helped  move  its  Massachusetts-based  maker.  Digital  Equipment  Company,  into  second  place  among  all  computer 
manufacturers.  DEC,  together  with  other  Massachusetts  manufacturers,  now  produces  75%  of  the  world’s  minicomputers,  so  it’s  no 
wonder  that  late  in  1971,  Massachusetts  was  declared  “The  Minicomputer  State.” 

The  mini  puts  money  in  manv  a  pocket  in  newspaper-reading  New  England.  It  not  onlv  pays  high  wages  to  4,500  now  employed 
at  dec’s  three  Massachusetts  plants,  but  in  the  past  three  years  has  poured  over  $20-million  into  plant  expansions  that  will  even¬ 
tually  give  work  to  3,500  more  people  in  New  England— the  region  with  the  highest  per-household  retail  sales  in  the  United  States, 
and  per-household  newspaper  readership  far  above  the  national  average. 

When  you  advertise  your  products  in  New  England  daily  newspapers,  you’re  more  than  likely  to  need  a  minicomputer  to  keep  track 
of  your  growing  sales! 


Advertising  gets  results  in  these  leading  New 


England  newspapers: 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Hartford  Times  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Fitchburg  Sentinel  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 
Springfield  Republican  (S) 
Taunton  Gazette  (E) 
Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

VERMONT 

Barre-Montpelier  Times-Angus  (E) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 
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High  praise  given 
for  lively  urban 
affairs  reporting 


Jacksonville  i 
celebrating! 

it's  sesquicentennial  time 


The  American  Society  of  Planning 
Officials  has  selected  the  Detroit  News 
and  its  reporter,  Don  Ball,  as  winner  of 
its  1972  Journalism  competition. 

Ball’s  articles  were  cited  as  “an  out¬ 
standing  example  of  investigative  report¬ 
ing  in  the  field  of  urban  affairs”  as  well 
as  a  reflection  of  the  “highest  use  of  re- 
portorial  skills — perserverance  and  con¬ 
tinuity  of  efforts,  a  respect  for  finely  de¬ 
tailed  documentation,  and  lively,  readable 
prose.” 

In  addition,  the  jury  noted  that  Ball’s 
articles  “effectively  personalized  the 
series  of  articles  by  relating  the  plight  of 
individuals  to  the  over-all  housing  scand¬ 
al.”  Receiving  “excellent  support  on  the 
editorial  page  of  the  Detroit  News  ,  .  .  the 
crusade  produced  many  tangible  results  in 
the  public  interest.” 

In  general,  the  jury  observed  that  this 
year’s  entries  contained  less  “downtown 
boosterism  which  frequently  manifest  it¬ 
self  in  the  form  of  pie-in-the-sky  projects 
of  grandiose  scope  which  rarely  come  to 
fruition.” 

The  jury  warned  that  the  “press  must 
be  alert  to  the  limits  of  their  ability  to 
educate  readers.  Over-written  articles  and 
massed  collections  of  articles  on  a  single 
subject  (sometimes  shoveled  into  one  or 
more  full  pages)  can  constitute  an  over¬ 
dose  of  information  which  dampens  reader 
interest  at  first  sight.” 

Members  of  the  1972  jury  were:  Lach¬ 
lan  F.  Blair,  professor  of  Planning,  Uni¬ 
versity  of  Illinois  at  Urbana-Champaign ; 
Paul  Gapp,  director  of  Special  Projects, 
the  University  of  Chicago;  and  N.  W. 
Newman,  reporter,  Chicago  Daily  News, 
and  editor.  Inland  Architecture. 


and  we  re  covering  all 
the  excitement,  report¬ 
ing  all  the  news  just  as 
we  have  for  well  over  a 
hundred  years 


Prof.  Merrill  invited 
to  Yugoslav  seminar 

Dr.  John  C.  Merrill,  professor  of  jour¬ 
nalism  at  the  University  of  Missouri- 
Columbia,  has  been  invited  to  participate 
in  a  five-week  seminar  in  Sali,  Yugoslavia, 
this  summer.  Sponsored  by  International 
Communications  of  Zurich,  Switzerland, 
the  seminar  (June  12-July  17)  will  focus 
on  political  communication  and  will  bring 
together  journalists  and  communication 
scholars  from  all  over  the  world. 

Dr.  Merrill,  the  author  of  several  books 
and  many  articles  on  international  com¬ 
munications,  will  lecture  on  elite  newspa¬ 
pers  as  agents  of  international  communi¬ 
cation,  on  the  social  responsibility  of 
media  systems,  and  on  press  controls  in 
Taiwan. 

Director  of  the  Yugoslav  seminar  is 
Prof.  Stanley  E.  Smith  of  Michigan  State 
University.  Sponsor  of  the  seminar  is  the 
Association  for  International  Communica¬ 
tion  Seminars,  Zurich,  Switzerland,  with 
the  endorsement  of  UNESCO  and  the  In¬ 
ternational  Press  Institute,  and  approval 
of  the  Ministry  of  Information  of  Yugo¬ 
slavia. 
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Way  back  in  1864,  the  Florida  Union  was  telling  it 
like  it  was  to  its  readers  in  Jacksonville.  And  today, 
as  The  Florida  Times-Union,  the  oldest  continuously 
published  newspaper  in  the  state,  we're  still  doing 
the  same.  And  doing  it  in  a  big  way.  The  Florida 
Times-Union  and  Jacksonville  Journal  have  the  high¬ 
est  combined  daily  total  penetration  percentage  of 
ADI  and  own  home  county  of  Florida's  major  news¬ 
papers  .  .  .  leading  Orlando,  St.  Petersburg,  Tampa 
and  Miami.*  Yes,  we're  proud  to  be  growing  with 
and  serving  one  of  the  south's  action  markets,  Jack¬ 
sonville,  The  Other  Florida. 

‘Source:  CIRCULATION  '71 


The  Florida  Times-Union  •  |acksonville  |ournal 


Multimedia’s  profits 
close  to  $-million 

J.  Kelly  Sisk,  president  of  Multimedia 
Inc.  announced  that  net  earnings  for  the 
three  months  ended  March  31,  amounted 
to  $996,685,  an  increase  of  19%  from 
$834,675  for  the  same  period  of  1971.  Op¬ 
erating  revenues  for  the  period  amounted 
to  $8,990,176  compared  to  $8,179,178  for 
the  first  quarter  of  1971, 

Operating  profits  increased  $159,642  to 
$2,066,328  compared  to  $1,906,686  for 
1971.  Reductions  in  long  term  debt  con¬ 
tributed  to  reduced  interest  expense  in  the 
amout  of  $177,712  which  also  materially 
benefited  net  earnings. 

Earnings  per  share  of  common  stock 
increased  to  36^  from  32^  for  the  first 
quarter.  Earnings  on  a  fully  diluted  basis 
for  the  three  months  equalled  34^  per 
share  as  compared  to  31^  per  share  for 
1971.  Sisk  stated  that  the  1972  earnings 
per  share  reflects  the  200,000  shares  of 
common  stock  sold  to  the  public  and  em¬ 
ployes  in  April  1971. 

Multimedia  publishes  newspapers  in 
Greenville,  S.C.,  Montgomery,  Ala.  and 
Asheville,  N.C.,  and  operates  television 
and  radio  stations  in  Greenville,  S.  C., 
Knoxville,  Tenn.  and  Macon,  Ga.  The  com¬ 
pany  also  operates  a  radio  station  and  a 
trucking  company  in  Asheville,  N.C.  and  a 
trucking  company  in  Charlotte,  N.C. 

• 

Newscheck  service 
aids  NIC  programs 

Several  newspapers  are  using  a  new 
service  designed  for  their  Newspaper-in- 
the-Classroom  programs.  It  is  called  Na¬ 
tional  News  check  and  is  a  weekly  compi¬ 
lation  of  current  issues  and  events  with 
suggested  topics  and  questions  for  stu¬ 
dents. 

Subscribers  to  the  service,  which  is 
provided  by  Congressional  Quarterly  and 
Editorial  Research  Reports,  Washington, 
D.C.,  receive  advance  notice  of  a  topic  to 
be  investigated  so  they  can  prepare  local 
tiein  angles. 

CQ-ERR  has  been  advised  by  the  U.S. 
Office  of  Education  that  National 
Newscheck  is  qualified  for  federal  aid 
funds  under  Title  II  of  the  Elementary 
and  Secondary  Education  Act  when  used 
in  NIC  programs. 

Current  users  of  Newscheck  include  the 
Boston  Herald  Traveler,  New  Haven  Reg¬ 
ister,  Tarentum  (Pa.)  Valley  Daily  News, 
Allentown  Morning  Call,  Baltimore  Sun, 
and  St.  Petersburg  Times,. 


Goss  salesman  in  South 

Lee  Tougas  has  been  named  sales  rep¬ 
resentative  for  the  Goss  division  of  MGD 
Graphic  Systems,  North  American  Rock¬ 
well.  He  will  be  responsible  for  the  sale  of 
the  complete  line  of  Goss  press  equipment 
in  the  Southeast  territory.  His  office  will 
be  in  Atlanta.  A  graduate  of  Georgia 
Tech  University,  Tougas  worked  in  the 
Goss  sales  department  in  1967  before 
serving  with  the  U.S.  Navy. 


When  I  go  into  an  area  and  cut 
down  all  the  trees,  some  people 
don’t  understand  why.  They  want 
to  know  why  I  have  to  cut  all  the 
trees,  why  I  have  to  take  something 
so  beautiful  and  leave  something 
so  ugly  in  its  place. 

What  many  people  don’t  know 
is  that  I’m  clearcutting  to  save  the 
forest— the  same  way  Nature  does. 

These  trees  are  Douglas  Fir. 
Here  in  western  (Dregon,  their 
seedlings  are  only  going  to  grow  out 
in  the  open,  where  they  can  get 
plenty  of  sunlight,  so  if  I  don’t  clear- 
cut,  Nature  will— with  winds  or 
disastrous  forest  fires  that  bum  out 
thousands  of  acres.  That’s  been 
Nature’s  way  for  10,0(X)  years,  but 
1  can  do  the  same  thing  by  planned 
harvesting  and  regeneration— and 
the  trees  1  clearcut  can  be  used 
instead  of  going  up  in  smoke. 

I’ve  logged  areas,  burned  the 
slash,  replanted,  and  watched 
beautiful  new  forests  come  back,  so 
I  know  what  we’re  doing  is  right. 


And  the  best  way  I  know  of  to 
convince  you  is  to  show  you.  So 
give  Jim  Plumb  a  call  at  AFI  in 
Washington,  let  him  arrange  a 
personal  guided  tour.  And  decide 
for  yourself  if  we’re  not  doing  right 
by  your  forests. 

Dave  Burwell,  Forester 
Rosboro  Lumber  Company 
Oregon 


Are  we  running  out  of  forests?  You'll  find  the 
answers  in  “Forests  USA!’  a  full-color,  lb-page 
booklet.  For  your  copy  send  25^  to  AFI,  1619 
Mass.  Ave.,  N.W.,  Washington.  D.C.  20036. 


Name 


Address 


City 


American  Forest  Institute 


Responsible  forest  management 
to  keep  America  green. 


EDITOR  at  PUBLISHER  for  April  22,  1972 


0 


Ncxlhem  Cali&Mtvkls  No.  1 


No. 


Metro  San  Jose  is  Santa  Clara  County,  one  of  the  three  major 
counties  in  the  San  Francisco  Bay  Area  of  Northern  California. 
The  other  two  major  counties  are  San  Francisco  and  Alameda 
(Oakland's  county.) 


POPULATION  OVER  A  MILLION 

Metro  San  Jose  now  has  1,101,000  people.  It  passed  San 
Francisco  in  1962,  Alameda  County  in  1971. 

RETAIL  SALES  $2.5  BILLION 

Of  the  Bay  Area’s  total  retail  sales  of  $10.5  billion,  Metro  San 
Jose  does  24%.  Alameda  County  does  21%,  San  Francisco  18%. 

A  NATIONAL  LEADER  IN  HIGH  INCOMES 

In  Metro  San  Jose  this  year  effective  buying  income  per 
household  is  projected  at  $15,140.  That’s  31%  higher  than 
San  Francisco’s,  25%  above  Alameda  County’s.  And  among 
all  big  metro  areas  in  the  U.S.  (over  a  million  population), 

Metro  San  Jose  is  the  richest  one  west  of  the  Potomac. 

TWICE  SAN  FRANCISCO’S  MANUFACTURING 
PAYROLL 

Metro  San  Jose’s  annual  wages  from  manufacturing  now  total 
$1.3  billion-virtually  double  San  Francisco’s  and  $200  million 
more  than  Alameda  County’s. 

RUNAWAY  LEADER  IN  CONSTRUCTION 

Of  all  construction  in  the  Bay  Area  since  1960--residential, 
commercial  and  industrial--Metro  San  Jose  has  accounted  for 
i  28%.  That’s  almost  twice  San  Francisco’s  share,  nearly  half- 
'  again  Alameda  County’s. 


First,  too,  in  airline  passengers  and  in  new 
car  sales.  In  fact,  Metro  San  Jose  ranks 
first  in  Northern  California  in  44  significant 
market  indicators.  For  in-depth  information 
on  any  aspect  of  this  market,  please  use 
the  coupon  on  opposite  page. 


ket...\i^th  newspapers  to  matdv 

In  1971,  the  San  Jose  Mercury  and  News  (morning, 
evening  and  Sunday)  carried  106,883,294  lines 
of  advertising. .  .a  gain  of  5,612,447  lines  over  1970. 
Only  one  other  newspaper  combination  in  the  U.S. 
exceeded  100  million  lines*. 

SAN  JQSE^NEWS  RANKS  3rd  NATIONALLY 

In  advertising  volume,  among  all  U.S.  evening  papers,  the 
San  Jose  News  ranked  3rd. 

iloB?  ranks  5th  nationally 

[  Among  all  morning  papers,  the  San  Jose  Mercury  ranked  5th. 

\  Mercury  and  News  circulation  now  exceeds  200,000  daily, 

1  200,000  Sunday-after  the  greatest  gains  of  all  Northern 

California  newspapers.  They  are  the  “must  buy”  for 

effective  coverage  of  Northern  California’s  #1  market  ,  •  State  Dept  of  Finance 

w  •  Sales  Management 

•  US  Dept  of  Commerce 

•  State  Dept  of  Human  Resources  Development 

•  Media  Records  me 

•  The  Miami  Herald  and  News 


Anyone  engaged  in  marketing  products  or 
services  in  Northern  California  should  now 
turn  his  attention  first  to  the  area’s  first 
county-Metro  San  Jose.  For  further  up-to- 
date  information  on  the  area,  please  send 
in  the  coupon. 


Marketing  Dept.,  Mercury  and  News 

752  Bidder  Park  Drive.  San  Jose.  CA.  95131 

P/ease  send  me  fhe  reports  on  tho  Bay  Area  checked: 

□  Stanford  Research  Institute's  Projections  to  1980 

□  Special  Report  Series  (includes  Population.  Personal  Incomes, 
Retail  Sales.  Construction.  Automotive,  etc.) 

□  New  Car  Sales  Analysis 

□  Stanford  Research  Institute  Airport  Surveys 

□  U.S.  Census  Characteristics  of  Population 

□  Retail  Trade  Characteristics 

NAME _ _ _ 

TITLE  _ _ 

COMPANY _ 

ADDRESS  _ _ _ 

CITY _ STATE _ ZIP _ 

San  Jose  Mercury  and  News 


Two  of  the  Ridder  Newspapers  and  members  of  Million  Market  Newspapers,  Irtr 


on-line 


By  Craig  Tomkinson 


IT’S  ANNUAL  REPORT  TIME 
and  the  one  just  issued  for  the  Graphic 
Arts  Technical  Foundation  shows  that  the 
1971  fiscal  picture  was  much  brighter 
than  it  was  the  previous  year.  Expendi¬ 
tures  ran  ahead  of  income  again,  but  not 
by  much  and  by  a  far  smaller  margin 
than  in  1970.  G.\TF,  according  to  H.  Paul 
Rosenberg,  president,  has  “faced  a  diffi¬ 
cult  economic  trend  and  reversed  it.”  The 
1971  figures  show  that  GATF  expendi¬ 
tures  ran  only  $14,000  ahead  of  income — 
a  trifle  compared  with  1970  when  ex¬ 
penditures  outran  income  by  $129,000. 
The  annual  report  pointed  out  that  costs 
were  cut  in  a  “belt  tightening”  program 
that  actually  saw  an  increase  in  produc¬ 
tivity.  As  an  example  the  report  cited  a 
20  pei’cent  increase  in  the  number  of 
“plant  audits”  (in-plant  technical  an- 
anlysis)  some  of  which  were  performed 
for  newspapers. 

♦  ♦  ♦ 

NEXT  PLEASE!  Photon,  over  the  past 
couple  years,  has  been  systematically 
(and  successfully)  suing  competitors  over 
what  the  Wilmington,  Mass,  manufac¬ 
turer  of  phototypesetters  has  claimed  are 
patent  infringements.  The  latest  targets 
are,  relatively  small  Graphic  Systems  Inc., 
Lowell,  Mass.,  and  the  Singer  Corp., 
(the  latter  has  exclusive  distribution 
rights  to  certain  Graphic  Systems  photo¬ 
comp  equipment).  Photon  is  suing  the 
pair  for  infringement  on  three  patents, 
although  it  was  not  disclosed  w'hich  three 
or  whether  it  was  the  same  three  Photon 
was  successful  in  suing  Compugraphic 
Corp.,  (also  in  Wilmington)  over  last 
year  (E&P,  July  17).  Those  three  dealt 
with  width  control,  flash  timing,  and  auto¬ 
matic  line  ending  capabilities.  Compu¬ 


graphic  settled  out  of  court  and  agreed 
to  pay  Photon  $1  million  over  a  two-year 
period.  The  year  before,  a  court  found 
the  Mergenthaler  Linotype  Corp.  had  in¬ 
fringed  on  two  Photon  patents  and  Pho¬ 
ton  is  receiving  some  $2.5  million  from 
that  settlement  (E&P,  February  21,  1970). 
According  to  a  release  from  Graphic  Sys¬ 
tems,  which  manufactures  the  Computer 
Actuated  Typesetter  (C/A/T)  and  other 
systems,  the  company  expects  to  contest 
the  Photon  complaints  on  the  ground  that 
its  equipment  does  not  infringe  on  any 
Photon  patents. 

*  *  * 

COME  ON  OVER!  CompuScan  Inc., 
Teterboro,  N.J.,  will  have  its  optical  char¬ 
acter  reading  equipment  on  exhibit  in  the 
Lincoln  Room  (6th  floor)  of  the  Belmont 
Plaza  Hotel  for  the  benefit  of  interested 
attendees  of  the  ANPA  Convention  this 
week  at  the  Waldorf  Astoria.  If  you  slip 
out  the  back  door  of  the  Waldorf  the  Bel¬ 
mont  Plaza  is  diagonally  across  Lexington 
Avenue. 

*  *  >i< 

AT  LEAST  TWO  PRESS  MANUFAC¬ 
TURERS  feel  there  is  a  void  in  that  “mid¬ 
dle  sized”  newspaper  offset  press  market. 
Cottrell  with  its  1650  is  aiming  at  it  and 
just  last  week  Wood-Hoe  took  aim  with  the 
announcement  of  the  Lithoflex  four-page 
double-width  press.  A  number  of  papers 
in  that  middle  market  have  filled  the  void 
with  Goss  Metros.  Tom  Redstone,  Wood 
vicepresident,  called  the  Lithoflex  “the 
first  result  of  the  merger”  of  the  Hoe 
press  division  and  Wood.  He  called  the 
Lithoflex  “all  new”  but  with  some  “func¬ 
tional  Hoe  designs.”  It  will  have  a  ver¬ 
tical  web  lead.  The  Lithoflex  is  not  a 
hardware  reality  as  yet,  said  Redstone, 


One  Operation 


GLUES 


TRIMS' 


24,000  TV  Magazines  per  Hour! 

COLE  (Model  101)  Combination  Quarter-folder  with  two-knife 
trimmer,  and  vacuum  system  can  be  mounted  on  your  rotary 
press  to  produce  TV  magazines,  mini-tabs,  comics,  booklets, 
etc.  as  the  product  leaves  the  press. 


m  to  8Vi  ' 

A  COLE  gluing  system  is  available 
for  your  press  to  glue  the  product 
as  it  comes  through  the  press 
and  over  the  former.  The  glued, 
folded  and  trimmed  product  de¬ 
livers  out  onto  the  conveyor  ready 
for  the  customer.  No  other  oper¬ 
ation  is  required. 

other  equipment 
available  for  rotary  presses: 

•  Double  Parallel  Folders 

•  Eighth  Folders 

•  Any  combination  of  operations 

•  Asbestos  Brake  Shoes  for  roll  stands 


OKLAHOMA  CITY  MACHINE  WORKS,  INC. 

1637  W.  Main  Oklahoma  City,  Oklahoma  73106  Phone  AC  405, 236-8841 


but  certain  elements  are  and  will  be  dis¬ 
played  at  the  June  ANPA/RI  Production 
Management  Conference.  He  also  said  de¬ 
livery  time  is  about  the  same  as  for  the 
Colormatic  press. 

*  >•>  * 

NO  OFFICIAL  ANNOUNCEMENT  of 
the  arrival  of  the  new  Cottrell  1650  dou¬ 
ble-width  offset  press  has  yet  come  from 
the  Harris-Intertype  division,  but  Cottrell 
has  announced  the  name  of  the  man  who’ll 
be  selling  the  big  presses.  He’s  James  M. 
Crowe,  who  is  a  23-year  veteran  of  R. 
Hoe  &  Co.  and  most  recently  was  man¬ 
ager  of  new  business  for  Lockwood- 
Greene  Engineers  Inc.  Crowe’s  official  title 
at  Cottrell  is  manager  of  sales  engineer¬ 
ing. 

it>  *  * 

DON’T  LOOK  FOR  PAKSEAL-GER- 
ARD  at  the  ANPA/RI  Production  Man¬ 
agement  Conference  again  this  year — it 
has  dropped  out.  The  Canadian-based  dis¬ 
tributor  of  mailroom  equipment  made  a 
big  splash  last  year  at  the  Cincinnati 
PMC  with  a  2,000  square  foot  booth,  its 
first  time  in  the  show.  This  year  its  reser¬ 
vation  was  for  only  1,500  square  feet  but 
was  cancelled.  The  available  space  was 
picked  up  by  another  newcomer,  Vari- 
systems,  Plainview,  N.Y.  which  is  in 
mini-computers  and  keyboards.  Also  ab¬ 
sent  from  the  show  will  be  Connecticut 
Technical  Coi-p.  which  recently  went  out 
of  business.  It’s  worthy  of  note  that  Star 
Parts,  which  has  been  collecting  compli¬ 
ments  on  its  new  Compstar  191  photo¬ 
typesetter,  has  a  considerably  larger 
booth  area  this  year — 2,500  square  feet. 

♦  ♦  ♦ 

CONVERSION— The  Daily  Eagle  at 
Brj’an-College  Station,  Texas,  has  com¬ 
pleted  a  total  conversion  to  photocomposi¬ 
tion  and  offset.  Concurrent  with  the  con¬ 
version,  the  10,000  square  foot  plant  was 
modernized  to  reflect  the  change  to  the 
new  process.  The  12,000-circulation  Eagle, 
one  of  19  Harte-Hanks  Newspapers,  has  a 
four-unit  Goss  Urbanite.  Two  units  were 
transferred  from  another  Harte-Hanks 
newspaper  and  stacked  on  two  new  units. 
This  reduced  the  initial  capital  require¬ 
ment  for  the  new  installation  and  optim¬ 
ized  the  rate  of  return  from  the  invest¬ 
ment  at  the  two  plants.  The  composing 
room  consists  of  two  Compugraphic  4961 
TL’s  for  setting  ads  and  some  straight 
matter.  One  of  the  CG  4961  TL’s  is 
equipped  for  wire  stripping  and  a  direct 
input  keyboard  for  making  corrections. 
Two  Compugraphic  7200’s  are  used  for 
setting  heads  and  large  type.  One  of  the 
7200’s  has  an  extended  range  which  will 
set  type  sized  to  120  points.  A  Compugra¬ 
phic  2961  HS  is  used  for  setting  text.  An 
S  D  Warren  1826  is  used  for  proofing. 

A  Chemco  Spartan  II  camera  is  used 
for  preparing  halftones  and  art  work  for 
direct  paste  up  using  the  Kodak  PMT 
process.  In  addition,  the  camera  is  used 
for  shooting  page  negatives  which  are 
processed  through  a  LogE  automatic  pro¬ 
cessor.  Pre-sensitized  wipe  on  plates  are 
exposed  on  a  nu-Arc  flip  top  exposure 
frame.  The  Carlson  registration  system  is 
used  from  the  composing  room  to  the 
plate  including  drills  in  the  camera.  The 
Eagle  is  the  fourth  Harte-Hanks  newspa¬ 
per  to  convert  to  offset. 
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Mthankyour 
chemcochemlcalinan 


neSLUtuisPost-Disiuitcii  did»idr 
PowMiiD  Developer  that  cut  aid^ 
processing  time  IV  25% 


Having  increased  their  offset  negative*makirrg  output  with 
Chemco  Spartan  and  Marathon  roll-film  cameras,  the 
St.  Louis  Post-Dispatch  decided  to  speed  up  their  automatic 
film  processing,  too.  They  chose  a  new  Chemco 
product— Powerflo®  Developer  and  Replenisher. 

Ray  Pelley,  Chemcochemicalman.  urged  Offset  Preparatory 
Foreman,  Jim  Schillinger,  to  try  Powerflo.  As 
Mr.  Schillinger  says:  “Chemco  provided  a  system 
with  the  use  of  Powerflo  chemistry  that  reduced  our  total 


Formaldehyde  Type 
Contents 

1  Gallon  Concentrate 


Chemco  Photoproducts  Company 
Glen  Cove,  N.Y. 


film  processing  time  from  11  minutes,  30  seconds  to 
7  minutes,  10  seconds  from  copyboard  to  finished  negative. 

With  Powerflo,  contrast  and  dot  quality  of  negatives 
stayed  consistent  month  after  month.  “Bromide  drag”  was 
minimized,  too— no  brownish  or  yellowish  look  to  the  film, 
no  fog  in  the  highlights.  Just  clean,  sharp  dots. 


J 


J 


Your  Chemcoman  brings  a  chemist’s 
know-how  to  your  problerns.  He  has 
the  confidence  that  only  comes  when 
you  have  a  staff  of  expert  chemical  , 
researchers  behind  you.  For  a 
Powerflo  demonstration, 
contact  Chemco 
*  Photoproducts  Co., 

Div.  of  Powers 
Chemco,  Glen  Cove, 

New  York  11642. 
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Jaycees  dub  Silha 
^Bo88  of  the  Year^ 

Otto  A.  Silha,  executive  vicepresident 
and  publisher  of  the  Minneapolis  Star  and 
Minneapolis  Tribune,  has  been  named  the 
“boss  of  the  year”  by  the  Minneapolis 
Junior  Chamber  of  Commei-ce. 

Silha,  who  received  the  award  at  a  din¬ 
ner  attended  by  300  Jaycees  and  civic 
leaders,  was  nominated  for  his  “encour¬ 
agement  and  support  of  Jaycee  activities 
through  the  years,”  contributions  to  the 
community,  achievements  such  as  chair¬ 
manship  of  the  national  steering  commit¬ 
tee  of  the  Minnesota  Experimental  City, 
and  national  service  in  promotion,  adver¬ 
tising  and  newspaper  publishing  fields. 

*  *  # 

Robert  H.  O’Brien,  former  publisher 
of  the  Council  Bluffs  (la.)  Nonpareil,  is 
new  general  manager  of  Sun  Newspapers 
of  Lincoln,  Nebraska,  a  group  of  four 
weekly  newspapers  with  a  central  print¬ 
ing  plant. 

*  *  * 

Maurice  Pearson,  former  advertising 
manager  of  the  Prince.  Ceorge  (B.C.) 
Citizen,  is  joining  the  Windsor  (Ont.) 
Star  in  May  as  retail  advertising  man¬ 
ager. 

*  *  if 

Horace  Sutton  is  leaving  Saturday 
Review  after  25  years  to  take  an  editorial 
executive  position  with  World  Magazine 
which  Norman  Cousins  is  preparing  for 
publication  in  June.  Sutton  will  write  on 
travel  subjects  and  will  continue  his  news¬ 
paper  travel  column  for  Publishers  Hall 
Syndicate. 

♦  ♦  ♦ 

William  Shuck,  department  store  ac¬ 
count  executive — promoted  to  assistant 
retail  advertising  manager  of  the  New 
York  Times. 

♦  *  ♦ 

George  H.  Nortiiridge,  editor  of  the 
Geneva  (N.Y.)  Times — a  sesquicentennial 
award  from  Hobart  and  William  Smith 
Colleges. 


Keep  Up-fo-Dafe  wifh 

AUSTRALIA'S 

rapidly  expanding  marketing,  advertising,  publishing 
and  graphic  arts  opportun.tles.  Read 

ADVERnSING  NEWS 

Published  every  second  Friday. 


ADVERTISING  NEWS 

Butt  t  Clisdell  Streets,  Surry  Hills, 

Sydney,  Australia  2010 

Send  me  a  copy  for  one  year  including  FREE 

•  National  Advertisers  list  and  brand  names  indev. 

•  Guide  to  all  advertising  agencies  and  their  ac¬ 
counts.  •  Guide  to  iOOO  advertisers  and  their  ad¬ 
vertising  agencies. 

Annual  subscription  to  U.8.A.  SAIB.OO.  Payments  must 
be  made  by  bank  draft  In  Australian  currency. 
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Otfo  Silha  James  Burgess 


Jim  Burgess  succeeds 
his  father  as  publisher 

The  appointment  of  James  E.  Burgess, 
36,  to  succeed  his  father  as  publisher  of 
the  La  Crosse  (Wis.)  Tribune  was  an¬ 
nounced  by  David  K.  Gottlieb,  president  of 
Lee  Enterprises  Inc. 

James  Burgess  is  the  third  generation 
of  his  family  to  become  the  chief  execu¬ 
tive  officer  of  the  newspaper.  His  father, 
William  T.  Burgess,  retires  after  43  years 
with  the  Tribune,  the  last  33  as  its  pub¬ 
lisher.  William  Burgess’  father,  the  late 
Frank.  H.  Burgess,  was  publisher  and 
business  manager  of  the  paper  from  1918 
until  his  death  in  1939  after  joining  the 
Tribune  in  1907. 

James  Burgess  joined  the  Tribune  Sep¬ 
tember  1,  1970  as  assistant  publisher.  He 
came  from  Helena,  Mont.,  where  he  was 
publisher  of  the  Independent  Record,  a 
Lee  newspaper.  Previously  he  was  pro¬ 
duction  manager  of  another  Lee  paper — 
the  Missoulian  of  Missoula,  Mont. — and 
later  became  its  business  manager.  He  is 
a  1958  journalism  graduate  of  the  Uni¬ 
versity  of  Wisconsin. 

♦  ♦  ♦ 

John  J.  Zakarian,  editorial  writer  of 
the  St.  Louis  Post-Dispatch,  received  the 
1972  Alumnus  of  the  Year  Award  from 
Southern  Illinois  University’s  School  of 
Journalism.  Zakarian  received  his  degree 
from  SIU  in  1961  and  went  to  work  for 
the  As.sociated  Press  in  Chicago. 

*  *  * 

Robert  Nesoff — elected  president  of 
.  the  North  Jersey  Press  Association.  He 
I  follows  James  T.  Prior  of  the  Bergen 
!  Record.  Nesoff  is  a  former  Newark  News 
and  Bergen  Record  reporter.  He  is  a  col¬ 
umnist  with  GSM  News  Service  and  is 
associated  with  Cherenson,  Carroll  &  Hol- 
zer,  a  public  relations  firm. 


How  to  protect  yourself  against 
Publishers  Liability  losses 

Figure  out  what  you  could  afford  to  lose,  and 
let  us  insure  you  against  judgments  over  that 
amount.  We’re  experts  in  the  fields  of  libel 
slander,  piracy,  invasion  of  privacy  and  copy¬ 
right.  We  have  5  U.S.  offices  so  we're  instantly 
available  for  consultation  in  time  of  trouble. 

Drop  us  a  line,  and  get  full  details  from  our 
nearest  office.  Employers  Reinsurance  Corp., 

21  West  10th,  Kansas  City,  Missouri  64105.  Other 
U.  S.  offices:  New  York,  San  Francisco  Chicago, 
Atlanta. 


Telegraph  editors 
at  API  seminar 

Daily  newspapers  in  15  states,  the  Dis¬ 
trict  of  Columbia,  Canada,  and  Brazil  and 
two  wire  seiwices  will  be  represented  at  a 
two-week  seminar  for  telegraph  editors 
and  copy  desk  chiefs  beginning  Monday 
(April  24)  at  the  American  Press  Insti¬ 
tute,  Columbia  University. 

The  members  are: 

Richard  J.  Canty,  Flint  (Mich.)  Jour¬ 
nal. 

Ross  C.  Carnahan,  Quincy  (Ill.)  Her¬ 
ald-Whig. 

Lloyd  A.  Carver  Jr.,  Nashville  (Tenn.) 
Tennessean. 

Paul  G.  Cragg,  Ottawa  Citizen. 

Rupert  L.  Day,  Macon  (Ga.)  Tele¬ 
graph. 

Priscilla  A.  Deacon,  Washington  (D.C.) 
Daily  News. 

Frederick  L.  Ferris,  United  Press  In¬ 
ternational,  Washington. 

Bill  Findlay,  Hamilton  (Ont.)  Specta¬ 
tor. 

Brooke  H.  Focht,  Reading  (Pa.)  Ea- 
gle. 

Jay  L.  Franz,  Spokane  (Wash.)  Spo- 
kesman-Review . 

Franklin  C.  Garner,  Williamsport  (Pa.) 
Grit. 

Stanley  Goldstein,  Camden  (N.J.) 
Courier-Post. 

William  G.  Greer,  Spartanburg  (S.C.) 
Herald. 

William  P.  Jobes,  Salt  Lake  City 
(Utah)  Tribune. 

John  D.  McClain,  Associated  Press, 
Washington. 

Harry  J.  McNamara  Jr.,  Coca  (Fla.) 
Today. 

Sergio  B.  Noronha,  Jornal  do  Brasil, 
Rio  di  Janeiro. 

Paul  T.  O’Boyle,  Biloxi  (Miss.)  Daily 
Herald. 

Howard  Riley,  Saranac  Lake  (N.Y.) 
Adirondack  Enterprise. 

Richard  K.  Stilley,  Beaver  County 
(Pa.)  Times. 

George  E.  Sutton  Jr.,  Memphis  (Tenn.) 
Commercial  Appeal. 

David  C.  Swanson,  Rome  (N.Y.)  Daily 
Sentinel. 

Christopher  T.  Thompson,  Saginaw 
(Mich.)  News. 

Peter  J.  Trigg,  Orlando  (Fla.)  Senti¬ 
nel. 

Fred  J.  Twitchell,  Bellingham  (Wash.) 
Herald. 

Robert  J.  Walker,  Hamilton  (Ohio) 
Journal-News. 

Harry  Weinheimer,  Philadelphia  (Pa.) 
Inquirer. 

Frank  M.  Williams,  Rochester  (N.Y.) 
Times-Union. 

Carlyle  D.  Winters,  Hartford  (Conn.) 
Courant. 

Promotion  Manager 

Jack  Squire,  a  former  director  of  pub¬ 
lic  relations  and  information  services  for 
Look  magazine — named  promotion  man¬ 
ager  of  Newsday,  Long  Island  daily,  with 
responsibility  for  advertising  and  circu¬ 
lation  sales  projects. 
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THE  CHRONICLE  IS 
PART  OF  THE  ACTION 

More  and  more  important  U.S.  firms  are  bringing  their  headquarters  to  Houston. 

Or  they  are  already  here.  Fortune  Magazine  recently  called  Houston  a  headquarters  city, 
and  with  good  reason.  To  keep  on  top  in  business,  you’ve  got  to  be  where  the 
action  is.  If  the  action  is  drilling  and  producing  oil  and  gas,  chemicals,  refining,  and 
manufacturing,  you’ve  got  to  be  in  Houston  to  be  part  of  the  action. 

Houston  is  big  business.  And  The  Houston  Chronicle  reports  that  big  business 
every  day  of  the  year.  Specialized  reporting  of  finance,  manufacturing, 
retailing,  and  the  oil  and  chemical  industries  in  all  their  facets.  The  Chronicle 
tells  where  the  action  is.  It’s  part  of  the  action. 


Texas’  Largest  Newspaper 


^Public  *  papers 

(Continued  from  page  20) 


Weekday 

Sunday 

Connecticut 

Hartford  Times 

131,498 

130,330 

Florida 

Cocoa  Today 

48,101 

52,281 

Fort  Myers 

News  Press 

37,417 

39,707 

Melbourne  Times 

7,658 

Pensacola  Journal 

62,973 

68,500 

Pensacola  News 

23,749 

Titusville 

Star-Advocate 

6,126 

Hawaii 

Honolulu  Star-Bulletin  124,601 

177,929* 

Idaho 

Boise  Daily  Statesman 

54,307 

61,726 

Illinois 

Danville 

Commercial-News 

32,827 

33,161 

Rockford  Star 

54,329 

72,697 

Rockford 

Register-Republic 

29,968 

Indiana 

Lafayette 

Journal  &  Courier 

43,274 

Marion 

Chronicle-  Tribune 

24,910 

25,097 

Michigan 

Battle  Creek 

Enquirer  and  News 

37.431 

40,-597 

Lansing  State  Journal 

76,589 

77,362 

Port  Huron 

Times  Herald 

35,233 

34,925 

New  Jersey 

Camden  Courier-Post 

120,444 

Plainfield  Courier-News 

56,029 

New  York 

Binghamton 

Sun-Bulletin 

24,415 

Binghamton 

Evening  Press 

75.640 

79,493 

Elmira  Star-Gazette 

47,359 

52,927 

Ithaca  Journal 

18,318 

Mamaroneck  Times 

9,511 

Mount  Vernon  Argus 

17,300 

Newburg  News 

31,975 

New  Rochelle 
Standard-Star 

19,858 

Niagara  Falls  Gazette 

34,204 

36,470 

Nyack  Rockland- 
Journal-News 

44,940 

Ossining 

Citizen-Register 

9,353 

Port  Chester  Item 

4,737 

Rochester  Democrat 
&  Chronicle 

139,103 

222,188 

Rochester 

TimesrUnion 

140,248 

Saratoga  Springs 
Saratogian — 
Tri-County  News 

13,374 

15,015 

Tarrytown  News 

6,587 

Utica  Press 

27,945 

Utica 

Observer-Dispatch 

42,352 

56,915 

White  Plains 

Reporter  Dispatch 

47,685 

Yonkers  Herald 
Statesman 

47,852 

Pennsylvania 

Chambersburg 

Public  Opinion 

18,043 

Tennessee 


Nashville  Banner 

Weekday 

97,800 

Sunday 

Vermont 

Burlington  Free  Press  45,842 

Washington 

Olympia  Olympian 
Bellingham  Herald 

23,008 

22,909 

23,375 

23,875 

West  Virginia 

Huntington 

Herald-Dispatch  49,684 

Huntington  Advertiser  16,557 

56,286 

Guam 

Pacific  Daily  News 
Pacific  Dateline 
Territorial  Sun 

15,600 

3,000 

15,400 

2,182,821 

1,479,423 

Harte-Hanks  Newspapers  Inc. 

Weekday  Sunday 

Alabama 

Huntsville  Newst  15,881 

Massachusetts 


Framingham  News 

24,833 

24,494 

Michigan 

Ypsilanti  Press 

15,870 

New  Jersey 

Woodbury  Times 

22,959 

Ohio 

Hamilton 

Journal-News 

28,689 

South  Carolina 

Anderson  Independent 

52,910 

53,602 

Anderson  Mail 

8,420 

Texas 

Abilene  Reporter-News 

64,981 

55,061 

Big  Spring  Herald 

10,332 

11,206 

Bryan  Daily  Eagle 

11,866 

13,137 

Corpus  Christi  Caller 

68,626 

87,997 

Corpus  Christi  Times 

37,842 

Corsicana  Sun 

9,942 

9,942 

Denison  Herald 

12,987 

13,-384 

Greenville 

Herald-Banner 

11,370 

11,650 

Marshall 

News  Messenger 

11,127 

11,527 

Paris  News 

13,361 

13,878 

San  Angelo 

S  tandard-  Times 

50,477 

42,860 

San  Antonio  Express 

81,936 

San  Antonio  News 

67,607 

San  Antonio 

Express  &  News 

126,928 

612,016 

475,666 

Jefferson-Pilot  Corp. 

Florida 

Clearwater  Sun 

38,552 

40,869 

Oklahoma 

Altus  Times-Democrat 

7,229 

7,229 

Texas 

Beaumont  Enterprise 

63,471 

75,675 

Beaumont  Journal 

19,964 

Laredo  Times 

18,082 

18,082 

Texas  City  Sun 

10,240 

10,663 

157,538 

152,518 

Knight  Newspapers  Inc. 

Florida 

Boca  Raton  News 

6,654 

Miami  Herald 

393,901 

489,868 

Tallahassee  Democrat 

363,327 

36,962 

EDI 


Georgia 

Macon  Telegraph 
Macon  News 

Weekday 

50,423 

23,908 

Sunday 

72,568 

Michigan 

Detroit  Free  Press 

574,431 

657,976 

North  Carolina 
Charlotte  Observer 
Charlotte  News 

172,758 

68,751 

211,980 

Ohio 

Akron  Beacon- Journal  174,709 

208,554 

Pennsylvania 
Philadelphia  Inquirer 
Philadelphia 

Daily  News 

453,842 

239,627 

849,541 

2,522,331 

2,527,449 

Lee  Enterprises  Inc. 


Illinois 


Kewanee  Star-Courier 

11,632 

Iowa 

Davenport 

Times-Democrat 

60,076 

81,281 

Mason  City 
Globe-Gazette 

25,028 

Muscatine  Journal 

11,297 

Ottumwa  Courier 

19,062 

Montana 

Billings  Gazette 

54,618 

55,381 

Butte 

Montana  Standard 

22,964 

23,066 

Helena 

Independent  Record 

10,025 

9,751 

Missoula  Missoulian 

27,308 

27,677 

Nebraska 

Lincoln  Star 

27,122 

Lincoln  Journal 

46,948 

60,487 

Oregon 

Corvallis 

Gazette-Times 

11,965 

Wisconsin 

La  Crosse  Tribune 

35,359 

35,498 

Madison  Wisconsin 
State  Journal 

71,460 

110,210 

RcLcine  Journal-Times 

40,443 

Racine  Bulletin 

40,723 

475,307 

444,074 

Media  General  Inc. 

Florida 

Tampa  Tribune  162,463  190,830 

Tampa  Times  27,420 

New  Jersey 

Newark  Evening  News  248,302 
North  Carolina 

Winston-Salem  Journal  77,752  97,152 

Twin  City  Sentinel  45,549 

Virginia 

Richmond 

Times-Dispatch  140,618  193,540 

Richmond 

News  Leader  118,410 

820,514  481,522 

(Continued  on  page  64) 
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”Air  bags 

are  more  reliable  than 
many  auto  safety 
systems-more  reliable 
than  brake  systems^ 
for  example!^ 

Douglas  Toms,  Administrator 
National  Highway  Traffic  Safety  Administration 


There’s  no  time  to  delay. 

There’s  only  time  to 
act.  And  save  lives. 

Would  air  bags  be  able 
to  save  lives?  “We  could 
cut  traffic  deaths  in  half 
if  all  cars  were  equipped 
with  air  bags,”  says 
Douglas  Toms. 


If  all  cars  had  air  bags, 
we’d  eliminate  24,000 
deaths  a  year,  plus  hum 
dreds  of  thousands  of 
crippling  injuries.  We’ re 
told  we’ll  save  at  least 
5,000  lives  the  first  year 
they’re  installed  on  new 
cars. 


For  more  information 
—including  informa¬ 
tion  on  what  you  can  do 
to  help  get  air  bags  on 
new  cars  — write  the 
Safety  Director,  Allstate 
Insurance  Companies, 
Northbrook,  Illinois 
60062. 


/iiistate 

Let’s  make  driving  a  good  thing  again. 


Weekday  Sunday 


Weekday  Sunday 


(Continued  from  page  62) 

Weekday  Sunday 

Multimedia  Inc. 


Alabama 


Montgomery 

Advertiser 

Montgomery 

58,742 

79,075 

Alabama  Journal 

25,796 

North  Carolina 
Asheville  Citizen 

47,081 

69,951 

Asheville  Times 

22,220 

South  Carolina 
Greenville  News 

88,476 

97,908 

Greenville  Piedmont 

26,181 

268,496 

246,934 

New  York  Times  Co. 

Weekday 

Sunday 

Florida 

Gainesville  Sun 

Lake  City 

22,834 

24,185 

Reporter  Circulation  not 

available 

Lakeland  Ledger 

27,800 

28,504 

Leesburg  Commercial 

4,425 

4,683 

Ocala  Star-Banner 

15,275 

16,284 

Palatka  News 

6,836 

New  York 

New  York  Times 

814,290 

1,412,017 

891,460 

1,485,673 

Panax 

Corp. 

Michigan 

Alma  Record-Leader 

2,986 

Escanaba  Press 

10,288 

Iron  Mountain  News 

10,736 

Macomb  Daily 
Marquette 

50,903 

Mining  Journal 
Mount  Pleasant 

16,795 

Times  News 

5,884 

Wayne  Daily  Eagle 

15,600 

113,192 

Post  Corp. 

Wisconsin 

Appleton  Post-Crescent 

&  Neenah-Menasha 
Twin-City  News 
Record 

45,353 

49,345 

West  Bend  News 

6,473 

51,826 

49,345 

Bidder  Publications  Inc. 

California 

Long  Beach 
Independent 

Long  Beach 

53,962 

144,948 

Press-Telegram 

103,851 

Pasadena  Star-News 

62,776 

55,716 

San  Jose  Mercury 
San  Jose  News 

127,721 

74,304 

San  Jose 

Mercury-News 

201,355 

Colorado 

Boulder 

Daily  Camera 

20,096 

20,280 

Indiana 

Gary  Post-Tribune 

72,351 

73,253 

Michigan 

Niles  Star 

7,663 

Minnesota 

Duluth  News  Tribune 

55,733 

82,972 

Duluth  Herald 

24,067 

St.  Paul 

Pioneer  Press 

106,424 

230,189 

St.  Paul  Dispatch 

127,787 

Neiv  York 

New  York  Journal 
of  Commerce  & 
Commercial 

24,103 

North  Dakota 

Grand  Forks  Herald 

36,704 

36,449 

South  Dakota 
Aberdeen 

American-News 

21,328 

22,130 

918,870 

288,768 

Thomson  Newspapers  (U.S.A.) 

Subsidiary  of  Thomson  Newspapers  Ltd. 


Alabama 


Dothan  Eagle 

26,024 

28,843 

Arkansas 

Fayetteville  Northwest 
Arkansas  Times 

11,907 

Connecticut 

Ansonia  Sentinel 

17,165 

Florida 

Punta  Gorda 
Herald-News 

5,102 

Georgia 

Dalton  Citizen-News 
Valdosta  Times 

11,567 

16,754 

Indiana 

New  Albany  Tribune 
New  Albany 

Ledger  &  Tribune 

11,529 

11,826 

Iowa 

Council  Bluffs 
Nonpareil 

21,169 

21,781 

Kansas 

Leavenworth  Times 

10,053 

10,219 

Louisiana 

Lafayette  Advertiser 

24,874 

26,100 

Massachusetts 
Fitchburg  Sentinel 
Leominster  Enterprise 

20,229 

4,780 

North  Carolina 
Rocky  Mount 


Telegram 

15,921 

16,161 

Ohio 

Coshocton  Tribune 

9,495 

9,975 

Greenville  Advocate 
Lancaster 

10,512 

Eagle-Gazette 

Zanesville 

18,725 

Times  Recorder 

31,631 

24,425 

Pennsylvania 

Monessen  Valley 

Independent 

15,976 

South  Dakota 

Mitchell  Republic 

16,334 

Virginia 

Petersburg 

Progress-Index 

23,050 

23,116 

West  Virginia 
Fairmont  Times 
Fairmont 

12,971 

18,333 

West  Virginia 

7,015 

Wiscomin 

Manitowoc 

Herald-Times 

16,643 

Two  Rivers  Reporter 

3,832 

455,382 

201,738 

Thomson-Brush-Moorc 

California 

Eureka  Times-Stnndard  24,937 

24,864 

Oxnard  Press-Courier 
San  Gabriel  Valley 

21,691 

21,501 

Tribune 

83,005 

83,374 

Maryland 

Salisbury  Times 

29,871 

30,396 

Ohio 

Canton  Repository 

74,031 

85,381 

East  Liverpool  Review 

17,432 

Marion  Star 

23,478 

Portsmouth  Times 

23,844 

Salem  News 
Steubenville 

12,224 

Herald-Star 

30,259 

Pennsylvania 

Hanover  Sun 

27,814 

W est  Virginia 

Weirton  Times 

7,396 

375,955 

245,516 

Michigan 

Times  Mirror  Co. 

Adrian  Telegram 

Minnesota 

20,012 

California 

Los  Angeles  Times 

981,661 

1,162,910 

Orange  Coast  Pilot 

42,186 

45,000 

Albert  Lea  Tribune 

11,037 

10,959 

Austin  Herald 

12,625 

New  York 

Mississippi 

Laurel  Leader-Call 

11,276 

Long  Island 

Newsday 

429,162 

400,000 

New  Hampshire 

Texas 

Dallas  Times  Herald 

233,547 

280,171 

Portsmouth  Herald 

18,172 

1,686,556 

1,888,081 

New  York 

Herkimer  Telegram 

7,134 

Washington  Post  Co. 

Oswego 

District  of  Columbia 

Palladium-  Times 

11,798 

Washington  Post 

510,688 

671,604 

EDITOR  Sc  PUBLISHER  for  April  22,  1972 


64 


1 


Best  equipment. 
Best  service. 


The  best  service  a  piece  of  equipment  can  deliver  is  not  needing  any 
service  at  all  That's  why  we  design  Photon  pho'totypesetters  with  very 
large  measures  of  engineering'reliability  in  every  component  And  when 
you  buy  Photon  equipment,  an  important  part  of  our  customer  support 
program  includes  training  your  people  to  operate  and  maintain  the 
equipment  and  perform  routine  repairs  ^ 

When  you  do  need  service,  we  re  ready  to  provide  it  fast  Our  service 
organization  is  second  to  none  Each  of  our  regional  offices  has  a  large 
staff  of  Technical  Representatives  to  provide  Photon  equipment  service 
whenever  and  wherever  you  need  it  Our  Tech  Reps  know  our 
equipment  inside  out  They  are  specialists  trained  to  operate  it  trouble 
shoot  It.  find  the  problem  and  solve  it  quickly 

Whether  you  re  in  the  printing,  publishing,  commercial  typesetting  or 
other  phases  of  the  graphics  industry;  we  know  that  your  Photon  photo 
typesetters  are  important  to  your  business  and  your  profits  So  when 
you  need  service,  we  respond  And  we  re  as  near  as  your  telephone 
Here  s  where  to  contact  your  nearest  Photon  service  center 


Atlanta.  Georgia 
Dallas,  Texas 

Philadelphia,  Pennsylvania 
Portland,  Oregon 
Chicago,  Illinois 
Los  Angeles,  California 
Canada 

New  York,  New  York 


(404)  458  9646 
(214)  231  8291 
(609)  663-3322 
(503)  646  6106 
(312)  827  7809 
(213)  788  3610 
(514)  631  9816 
(212)  423  1533 


Set  in  Photon  Univers  typefaces 


DHOTOn 

m  woiHD  ifMOfu  itt  PMOiOJr^isfniMC 


PHOTON,  INC  .  WILMINGTON.  MASS  01887 
(617)  933-7000 


Boston  New  York  Philadelphia  Chicago  Atlanta  Dallas  Los  Anr^eles  Portland  Montreal  Canada 
International  Photon  Corporation  Wilmington  Mass  USA  International  Photon  Ltd  Edgware  Middlesex  England 


Sized  Line  Art, 

Sized  Typography, 
Halftone  Prints  For 
News  Columns, 
Silhouetted  Halftones 
For  Ad  Layouts, 

Screen  Dropout  Prints 
From  “Fluoro”  Artwork 

Your  Itek  Positive  Printmaker  can  produce 
them  all  .  .  .  automatically. 

And  that  gives  you  faster  schedules,  reduced 
costs,  and  wide  latitude  for  layout 
originality  .  .  .  automatically. 

Write  today  for  our  brochure,  ‘‘Getting  the 
Most  Out  of  Cold  Composition.” 


It(‘k 

Itek  Business  Products,  Department  PC 

1001  Jefferson  Road,  Rochester,  New  York  14603 
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EDITORIAL  WORKSHOP 


No.  446 


By  Roy  H.  Copperud 

The  Cloudy  Crystal  Ball 

In  reporting  that  the  Daily  Trojan  at  the  University  of 
Southern  California  had  adopted  the  designation  Ms.  last 
fall  upon  the  accession  of  a  woman  editor,  Cathy  Meyer, 
I  predicted  that  it  would  go  out  the  window  with  the  next 
male  editor. 

My  crystal  ball  Avas  a  little  cloudy  that  day.  Ms.  has 
gone  out  the  window,  all  right,  but  it  was  with  the  ac¬ 
cession  of  another  woman  editor,  Rivian  Taylor,  at  the 
beginning  of  the  spring  semester.  The  Daily  Trojan  now 
refers  to  women,  after  they  have  been  named  in  full,  by 
their  last  names  alone,  as  is  the  common  practice  among 
newspapers  in  referring  to  men. 

Recently  a  United  Press  International  dispatch  re¬ 
ported  that  Suburban  News  Trends,  a  biweekly  newspa¬ 
per  published  in  Riverdale,  N.  J.,  had  adopted  this  style. 
Miss  and  Mrs.,  it  was  explained,  would  be  used  in  stories 
of  deaths,  weddings,  and  engagements,  where  the  paper 
feels  a  woman’s  marital  status  should  be  given.  “This 
newspaper  will  not  use  Ms.,  which  we  feel  reflects  the 
sex  of  the  individual  and  defeats  any  purpose  of  equality,” 
an  editorial  announced. 

*  *  * 

The  great  Ms.  controversy  seems  to  be  conducive  to 
muddled  thinking.  Is  an  effect  of  inequality  created  by 
indicating  the  sex  of  people  mentioned  in  a  newspaper? 
If  so,  newspapers  are  going  to  have  to  find  some  way  of 
suppressing  women’s  first  names,  which  nearly  always 
indicate  their  sex.  There  are  exceptions,  of  course,  like 
Lee,  Leslie,  Dana,  Evelyn,  and  Gail.  But  these  are  few. 
If  indeed  there  is  something  unequal  about  letting  on 
that  a  woman  is  not  a  man  it  will  become  necessary  to 


refer  to  Mary  Jane  Smith  as  M.  J.  Smith,  and  to  John 
Paul  Jones  as  J.  P.  Jones. 

*  *  * 

The  practice  of  referring  to  a  woman  by  her  last  name 
alone  (e.  g..  Smith,  rather  than  Miss,  Mrs.,  or  Ms.  Smith) 
strikes  me  as  disagreeably  blunt,  and  I  suspect  a  great 
many  people  will  agree.  There  is  also  consideration  that 
the  feminine  designations  help  readers  to  keep  the  drama¬ 
tis  personae  of  a  story  straight  when  it  contains  ref¬ 
erences  to  a  number  of  people,  some  of  them  men  and 
some  of  them  women. 

*  «  * 

The  Post  Publishing  Co.  of  Minneapolis,  publishers  of 
five  suburban  weeklies,  recently  experimented  with  Ms., 
H.  Kenneth  Hansen  of  Brooklyn  Park,  Minn.,  informed 
me.  Then  when  readers  were  asked  for  their  opinion, 
about  80%  opposed  replacing  Miss  and  Mrs.  with  Ms. 
Most  of  the  objectors  to  the  new  style  were  women ;  they 
never  could  be  Ms.ed.  These  results  were  similar  to  those 
I  reported  earlier  concerning  an  experiment  by  the  News- 
Chronicle  of  Thousand  Oaks,  Calif. 

*  ♦  * 

One  of  the  unsettling  things  about  Ms.  is  that  it  is  the 
abbreviation  of  nothing.  On  the  other  hand,  we  have  the 
comforting  knowledge  that  Mr.  stands  for  Mister  and 
Mrs.  for  Mistress,  even  though  the  full  forms  are,  in  the 
first  case,  rare,  and  in  the  second,  obsolete  in  this  sense. 
Mr.  in  fact  derives  from  Master. 

Mr.  Hansen  relayed  to  me  a  question  raised  by  his 
13-year-old  daughter:  How  do  we  get  missus  from  mis¬ 
tress,  in  pronouncing  Mrs.?  Such  telescopings  are  common 
in  Britain,  where  Cholmondeley  becomes  Chumley  and 
Leicester  becomes  Lester,  and  where  mistress  and  Mrs. 
originated.  For  that  matter,  mistress  was  once  a  title  of 
courtesy  applied  to  an  unmarried  woman ;  none  of  its  cur¬ 
rent  senses  designates  a  married  one. 


Best  prep  team 
in  town. 


Pakorol  Super-G— There  are 
seven  models  available  for  widths 
of  17,  24  and  48  inches.  Most 
models  may  be  used  for  either 
continuous  tone  or  line  and  half¬ 
tone.  You  may  choose  a  model 
that  fits  your  needs  without  pay¬ 
ing  for  capacity  or  features  you 
don’t  need.  Each  Super-G  gives 
you  unmatched  processing  qual¬ 
ity  with  unequalled  machine 
reliability. 

Pakorol  GT-12  Photocomp 
Processor — produces  long-last¬ 
ing  photographically  processed 
copy  with  visibly  sharper  char¬ 


acters.  Material  comes  out  of  the 
processor  dry  and  ready  for 
paste-up.  The  GT-12  is  adapt¬ 
able  for  film  as  well  as  paper. 
*Users  have  reported  up  to  85% 
paper  and  chemical  saving  upon 
switching  from  stabilization 
processing. 

If  your  growing  business  makes 
additional  processing  equipment 
a  necessity  or  consideration,  Pako 
can  help  you.  Send  now  for  facts 
on  the  processors  that  meet  your 
needs  and  return  the  greatest 
value  for  your  investment. 


PAKOROL  SUPER-G 
widest  choice  for 
1  unmatched  quality!^ 


- 

■^PAKOROL  GT-12 
Photocomp  Processor 
JIL  —saves  up  to  85%* 


I - 1 

I  PAKO  PREP  TEAM  INFORMATION  REQUEST  | 


I  sISi  □□□  52  =  351 

I 

I 

GRAPHIC  ARTS  j 
,  PRODUCTS  I 

I  Pako  Corporation,  6300  Olson  Mem.  Hwy.  i 

Minneapolis,  Minnesota  55440 

Processing  Systems  for  the  Graphic  Arts,  Photographic, 
M  Motion  Picture,  Medical  and  Industrial  X-Ray  Industries. 
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Andy'  R!gg$  Jr. 


Riggs  to  direct  Goss 
commercial  division 

Establishment  of  a  commercial  web 
press  division  of  Goss,  MGD  Graphic  Sys¬ 
tems,  North  American  Rockwell,  has  been 
announced  by  G.  W.  Bassett,  MGD  pres¬ 
ident. 

Bassett  said  this  division  will  be  head¬ 
quartered  in  Rockford,  Ill.,  where  Goss 
maintains  two  plants.  “The  commercial 
web  division  was  orgranized  to  give  Goss 
better  penetration  and  growth  in  the  chal¬ 
lenging  and  expanding  commercial  press 
market,”  Bassett  said. 

Bassett  also  announced  the  appointment 
of  J.  A.  (Andy)  Riggs  Jr.  as  vicepres¬ 
ident  and  general  manager  of  the  new 
division.  Riggs,  who  has  been  with  Goss 
since  1956,  was  previously  Goss  vicepres¬ 
ident-marketing. 

4^  *  ♦ 

Sanders  Hook,  a  member  of  the  staff 
for  six  years — appointed  operations  di¬ 
rector  of  the  LaCrosse  (Wis.)  Tribune. 

*  )f 

Johnny  Martin,  sports  editor  of  the 
Anderson  (S.C.)  Independent  and  Mail 
for  15  years — now  sports  editor  of  the 
Natchez  (Miss.)  Democrat. 

if  *  * 

Roger  Rosenblum — named  an  assist¬ 
ant  city  editor  of  the  St.  Paul  (Minn.) 
Pioneer  Press. 


PRESS  FREEDOMS 
UNDER  PRESSURE 

A  TWENTIETH  CENTURY  FUND 
TASK  FORCE  REPORT  ON 
GOVERNMENT  AND  THE  PRESS 
WITH  A  BACKGROUND  PAPER  BY 
FRED  P.  GRAHAM.  SUPREME 
COURT  CORRESPONDENT  FOR 
THE  NEW  YORK  TIMES 

Subpoenas,  censorship,  the  under¬ 
ground  press — important  policy  rec¬ 
ommendations  on  these  critical  is¬ 
sues  of  press  freedom  from  a  dis¬ 
tinguished  panel  of  experts. 

Free  on  request  from: 

The  Twentieth  Century  Fund 

P.  0.  Box  184 

West  Haven,  Conn.  06516 
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news-people 


Mergenthaler  appoints 
Ross  advertising  head 

Mergenthaler  Linotype  Co.,  a  division 
of  ELTRA  Corp.,  has  announced  the  ap¬ 
pointment  of  Philip  I.  Ross  as  director  of 
advertising  and  public  relations.  He  will 
have  overall  responsibility  for  all  func¬ 
tions  of  Merlin  Advertising,  the  compa¬ 
ny’s  advertising  unit. 

Ross  recently  came  to  Mergenthaler  as 
coordinator  of  promotional  programs,  hav¬ 
ing  sold  his  account  interest  in  the  agency 
he  headed  for  more  than  25  years.  Mer¬ 
genthaler  had  been  his  client  for  15  years. 
*  *  * 

Bill  McMurray,  former  co-owner  of 
the  Adams  County  Standard,  is  now  gen¬ 
eral  manager  and  advertising  sales  man¬ 
ager  of  the  North  Zone  Newspapers  at 
Brighton,  Colo. 

*  *  * 

Robert  H.  Musselman  Jr,,  a  principal 
in  the  accounting  firm  of  Haskins  &  Sells, 
has  become  controller  of  the  Dayton  (O.) 
Newspapers  Inc.  .  .  .  Joseph  F.  Englert 
advanced  from  assistant  controller  to  as¬ 
sistant  treasurer  of  Cox  Newspapers,  the 
parent  group,  and  Carl  R.  Gross  relin¬ 
quishes  the  title  of  controller  to  be  chief 
financial  officer  of  the  Cox  papers. 

*  ♦  ♦ 

John  Dunn,  who  went  to  the  Peta¬ 
luma  (Calif.)  Argus-Courier  in  1969  as 
circulation  manager,  has  returned  to  the 
Roseburg  (Ore.)  News-Review  as  circu¬ 
lation  manager  to  succeed  Don  Raugust, 
who  took  a  similar  position  at  the  Walla 
Walla  Union- Bulletin. 

*  *  * 

Joanne  Firestone,  a  senior  journalism 
student  at  Michigan  State  University,  has 
joined  the  Lansing  bureau  staff  of  the 
Marquette  (Mich.)  Mining  Journal. 

if  ^  if 

David  A.  Rood,  a  former  editor  of  the 
Manistique  Pioneer-Tribune,  has  been 
named  managing  editor  of  the  Escanaba 
(Mich.)  Daily  Press. 

*  *  * 

Sam  Schraeger,  who  went  into  public 
relations  work  in  1969  after  a  newspaper 
career,  has  been  named  editor  of  the 
Observer  Courier-Sun  at  Toms  River, 
N.J.  .  .  .  Robert  A.  Malanga  becomes 
editorial  page  editor. 


RETIRES — At  the  age  of  65  and  26  years  with 
the  Bureau  of  Advertising,  John  Holzapfel  (left) 
has  decided  it  is  time  to  retire.  The  Bureau  ac¬ 
count  executive  was  presented  an  honorary  plaque 
by  Leo  Bogart  (right),  general  manager,  at  a 
presentation  in  the  Bureau's  officers  in  New  York. 
*  * 

William  F.  La  Mee — named  general 
manager  of  the  Dover-New  Philadelphia 
(0.)  Times-Reporter  to  succeed  Roger  G. 
McGregor,  w’ho  is  taking  a  health  leave. 
LaMee  has  been  assistant  to  publisher 
Harry  Horvitz  in  Cleveland.  Previously 
he  was  assistant  comptroller  at  the  Was/i- 
ington  Post  and  business  manager  of  the 
Owetisboro  (Ky.)  Messenger  and  Inquirer. 
*  *  * 

Howard  (Ben)  Tenny,  sports  editor 
of  the  Fort  Wayne  (Ind.)  News-Sentinel 
for  43  years — retiring  July  1. 

*  *  « 

Lili.ian  Vinson— appointed  editor  of 
the  Mitchell  Observer,  Bakersville,  N.C. 
The  newspaper  will  be  published  by  the 
Twin  Cities  Publishing  Co.  Jim  Vinson 
will  be  manager. 

Ht 

Jody  Higgins — named  editor  of  the  new 
Yancey  (N.C.)  Journal  and  Pat  Briggs, 
manager.  The  newspaper  will  be  pub¬ 
lished  every  Thursday  in  Burnsville,  N.C. 
♦  *  ♦ 

Mead  Parce — from  executive  editor, 
Hendersonville  (N.C.)  Times-News  to  edi¬ 
tor.  He  joined  the  newspaper  in  1958  as 
a  reporter  and  became  executive  editor 
in  1969. 
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in  the  news 


John  Colburn  joins 
Landmark  newspapers 

John  H.  Colburn,  former  editor  and 
publisher  of  the  Wichita  (Kansas)  Eagle 
and  Beacon,  has  joined  Landmark  Com¬ 
munications  Inc.,  as  vicepresident — 
corporate  development. 

Frank  Batten,  chaii-man,  said  Colburn 
will  be  responsible  for  studying  and  de¬ 
veloping  Landmark’s  opportunities  for 
gi-owth  in  the  newspaper  industry.  His 
duties  will  also  be  research  and  analysis 
on  innovations  in  newspaper  publishing. 

Landmark,  based  in  Norfolk,  publishes 
the  Virginian-Pilot  and  the  Ledger-Star 
in  Tidewater,  the  Greensboro  Daily  News 
and  the  Greensboro  Record  in  North  Caro¬ 
lina,  and  the  Roanoke  Times  and  World- 
News  in  Roanoke,  Virginia. 

Colburn  started  in  the  newspaper  busi¬ 
ness  as  a  copy  boy  and  reporter  for  the 
Columbus  (0.)  Dispatch. 

♦  ♦  * 

J.  T.  Fain  Jr.  retired  April  1  as  editor 
of  the  Hendersonville  (N.C.)  Times-News. 
He  became  associated  with  the  paper  in 
1928  after  graduation  from  the  Citadel, 
Charleston,  S.C. 

*  *  * 

H.  Mitchell  Bliss,  former  city  editor 
of  the  Janesville  (Wis.)  Gazette  who  has 
been  information  director  for  the  State 
Bar  of  Wisconsin  since  November  1,  1967, 
will  join  the  Milwaukee  Journal  staff  as 
a  home  section  writer  May  1. 

*  *  * 

Edwin  C.  Jones,  formerly  executive 
editor  of  the  Norristown  (Pa.)  Times 
Herald,  is  now  managing  editor  of  the 
Lockport  (N.Y.)  Union-Sun  and  Journal. 

*  *  « 

Don  Boyett — from  executive  editor  of 
the  Beaumont  (Tex.)  Enterprise  and 
Journal  to  editor  of  the  Wichita  (Kans.) 
Eagle  and  Beacon. 

*  * 

Arnold  Rosenfeld,  Dayton  (O.)  Daily 
News,  is  the  newly  named  chairman  of 
the  Publications  committee  of  the  Asso¬ 
ciated  Press  Managing  Editors  Associa¬ 
tion,  succeeding  Jeff  Gillaspy,  Elkhart 
Truth,  who  resigned. 

♦  ♦  ♦ 

Will  Cori  and  Al  Eirich  are  new 
members  of  the  retail  advertising  sales 
staff  of  the  Huntington  (N.Y.)  Long-Is¬ 
lander. 

♦  ♦  * 

Gary  Edmondson,  a  1971  graduate  of 
Stephen  F.  Austin  State  University,  and 
Sylvia  Ann  Waters,  a  1968  graduate  of 
East  Texas  State  University,  have  joined 
the  news  staff  of  the  Corsicana  (Tex.) 
Daily  Sun. 

*  *  * 

Eliot  Fremont-Smith,  a  former  New 
York  Times  book  critic,  has  joined  Satur¬ 
day  Review  magazine  as  books  editor.  He 
will  move  from  Boston  to  San  Francisco 
when  the  magazine  relocates  there  this 
summer. 
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L.  R.  Ringhofer  has  become  editor 
emeritus  of  the  Owatonna  (Minn.)  Daily 
People’s  Press  and  his  son,  Jerry  Ring¬ 
hofer,  formerly  executive  editor,  is  now 
editor  . .  .  Greg  Wright — from  sports  edi¬ 
tor  to  managing  editor. 

«  *  * 

David  E.  Easterly — from  city  editor  of 
the  Dayton  (0.)  Daily  News  to  assistant 
business  manager  of  Dayton  Newspapers 
■Inc.  . .  .  James  H.  Dygert,  former  legisla¬ 
tive  reporter  for  Detroit  radio  station 
WJR — now  city  editor  of  the  Dayton 
News.  Easterly  moved  to  Dajien  a  year 
ago  from  the  Austin  (Tex.)  American- 
Statesman  where  he  was  assistant  M.E. 

*  >i>  * 

Chaffin  Wallace — from  assistant  to 
the  editor  to  managing  editor  of  the  San 
Diego  (Calif.)  Union.  He  is  a  former 
managing  editor  of  the  Torrance  (Calif.) 
Daily  Breeze  .  .  .  Ellsworth  E  Zahn — 
assistant  to  the  editor  . . .  Donald  C.  Carr 
— assistant  managing  editor. 

*  *  * 

Jerald  C.  Schniepp,  former  managing 
editor  of  the  San  Diego  (Calif.)  Union, 
has  been  named  director  of  editorial  anal¬ 
ysis  for  the  Copley  Newspapers. 

*  *  if 

William  L.  Winter — appointed  Asso¬ 
ciated  Press  correspondent  at  Cincinnati, 
succeeding  Harold  Harrison,  who  is  re¬ 
tiring.  Winter  joined  AP  at  Helena, 
Mont,  in  1970  after  working  a  year  on  the 
Bozeman  (Mont.)  Chronicle. 

*  *  * 

Bruce  Ellison,  formerly  with  the  Day- 
ton  (O.)  Daily  News,  has  joined  the  busi¬ 
ness-financial  department  of  the  Cleve¬ 
land  Plain  Dealer.  Also,  he  has  begun  a 
weekly  stamp  column,  succeeding  the  late 
Don  Grieve,  who  wrote  such  a  column 
for  38  years. 


A  COMPLETE  SERVICE 

FOR  ADVERTISING 


.  .  .  on  Sunday  Color  Comics 
and  R.O.P.  Color  in  Newspapers 

Let  us  help  you.  Call; 

COLOR  PRODUCTION 
SERVICE  INC. 

801  .Second  Avenue,  New  York,  N.Y.  10017 
212-532-7860 
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Delta  is  an 
air  line  run  by 
professionals. 
Like  Pete 
Sherman, 
Passenger 
Service  Agent. 
The  man  in 
the  red  coat 
who  knows  all 
the  answers 
and  can  speed 
you  from 
curbside  to 
your  Delta 
flight.  Always 
on  hand  when 
you  need 
a  hand. 


Delta  is  ready 
when  you  are! 
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Quarter  earnings 
for  Gannett  rise; 
over  $4  million  net 

First  quarter  gains  of  27  percent  in 
operating  earnings  and  in  earnings  per 
share  before  goodwill  amortization  ivere 
announced  Sunday  by  Gannett  Company 
Inc. 

New  highs  in  revenues,  net  earnings  and 
earnings  per  share  for  the  13-week  period 
which  ended  March  26  were  reported  in  a 
letter  to  shareholders  from  Paul  Miller, 
chairman  and  chief  executive,  and  Allen 
H.  Neuhai  th,  president. 

The  first  quarter  results  for  1972  and 
the  comi)arlson  with  1971,  restated  to 
reflect  acquisitions  made  for  common  stock 
on  a  pooling  of  interests  basis,  were  as 
follows: 

Net  income  before  goodwill  amortization 
and  extraordinary  items  was  $4,053,533, 
up  27  per  cent  from  $3,190,846  in  1971. 
Amortization  of  goodwill  of  $176,540  was 
offset  by  net  extraordinary  gains  of  $197,- 
464,  resulting  in  a  final  net  income  for  the 
first  quarter  of  1972  of  $4,074,457. 

Consolidated  revenues  were  $61,833,406, 
up  16.3  pei'cent  from  $53,162,118  in  1971. 

Earnings  per  share  were  42  cents,  up 
27.3  percent  from  33  cents  in  1971.  Amor¬ 
tization  of  goodwill  of  two  cent#  per  share 
was  offset  by  extraordinary  gains  totaling 
two  cents  per  share. 

• 

Lee  income  gains 
and  debt  is  cut 
to  $11  million 

Net  income  and  revenues  of  Lee  Enter¬ 
prises  Inc.  climbed  to  new  records  for  the 
second  quarter  and  first  half  of  its  fiscal 
year,  David  K.  Gottlieb,  president,  re¬ 
ported. 

Newspaper  and  broadcasting  revenues 
for  the  three  months  ended  March  31  rose 
to  $9,623,012  from  $8,351,693  in  the  same 
quarter  a  year  earlier.  Per  share  earnings 
of  22  cents,  showed  a  gain  of  15.8  percent 
over  19  cents,  in  the  comparable  1971 
period. 

For  the  first  half,  net  earnings 
amounted  to  $1,914,043,  or  62  cents  a 
share,  compared  with  $1,650,550,  or  56 
cents  a  share,  in  the  first  six  months  of 
fiscal  1971.  First  half  revenues  this  year 
totaled  $20,265,325  in  comparison  with 
$17,948,283  a  year  earlier.  Both  revenues 
and  earnings  reflect  the  operation  of 
WSAZ-TV,  Huntington,  \V.  Va.,  in  1972, 
not  owned  or  operated  in  the  comparable 
1971  period. 

In  April,  1971  the  Company  borrowed 
$19,000,000  from  First  National  Bank  of 
Chicago  to  finance  its  acquisition  of  Sta¬ 
tion  WSAZ-TV.  On  January  18,  1972  the 
Company  sold  350,000  shares  of  its  com¬ 
mon  stock,  and  the  net  proceeds  were  ap¬ 
plied  to  reduce  the  indebtedness  to  the 
Bank  by  $5,900,000.  As  of  March  31,  1972 
this  indebtedness  had  been  further  re¬ 
duced  to  $11,000,000. 
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Past  week’s  range 
of  stock  prices 

(NEW  YORK  STOCK  EXCHANGE) 

4(12 

4/19 

Addressograph  Multigraph  ... 

39'/. 

22H 

3734 

Berkey  Photo  . 

21% 

Boise  Cascade  . 

18 

1734 

Capital  Cities  Bdcstg . 

59 

60 

Cowles  Communications  . 

II 

11% 

Crown  Zellerbach  . 

30% 

33% 

Cutler  Hammer  . 

43% 

43% 

Dayco  Corp . 

20'/, 

20% 

Digital  Equipment  . 

87% 

83% 

Eastman  Kodak  . 

119%  119% 

Eltra  Corp . 

38% 

38% 

Fairchild  Camera  . 

38 

37% 

Foote,  Cone,  Belding  . 

iiy, 

11% 

Gannett  Co . 

72 

77% 

Georgia  Pacific  . 

47% 

471% 

Great  Northern  Nekoosa  . 

55% 

55 

Harris  Intertype  . 

50% 

52% 

Inmont  . 

13 

11% 

International  Paper  . 

37% 

383/, 

Interpublic  Group  . 

24% 

24 

Jefferson-Pilot  Corp . 

50 

4934 

Kimberly  Clark  . 

28% 

31% 

Knight  Newspapers  . 

90% 

33% 

93 

North  American  Rockwell  . 

35V, 

Richardson  Co . 

17% 

17% 

Ridder  Publications  . 

33% 

33% 

Singer  . 

90 

90% 

Southwest  Forest  Ind . 

15% 

16% 

Sun  Chemical  . 

31% 

32% 

J.  W.  Thompson  . 

44% 

44 

Time  Inc . 

59 

5734 

Times  Mirror  . 

54'/, 

56% 

Wells  R!ch  Greene  . 

21% 

22% 

White  Consolidated  . 

26% 

27 

(AMERICAN  STOCK  EXCHANGE) 

Compugraphic  Corp . 

17% 

18% 

Domtar  . 

I2»A 

13 

Ehrenreich  Photo  . 

26% 

Lee  Enterprises  . 

2634 

27% 

Media  General  . 

4714 

45 

Milgo  Electronics  . 

37V, 

3734 

Millmaster  Onyx  . 

14 

15 

New  York  Times  . 

19% 

20% 

PKL  Co . 

6% 

7 

Washington  Post  . 

33% 

34% 

Wood  Industries  . 

18% 

1734 

(OVER  THE  COUNTER) 

American  Financial  Corp . 

3234 

35% 

39% 

Booth  Newspapers  . 

39V, 

Boston  Herald-Traveler  . 

13 

13 

Com  Corp . 

7 

8 

Compuscan  . 

7 

7 

Datascan  . 

10 

9 

Doremus  . 

10 

8'/j 

Dow  Jones  . 

49 

47 

Downe  Comm . 

13% 

13% 

Doyle,  Dane,  Bernbach  . 

27 

27 

Grey  Advertising  . 

16% 

15% 

Harfe  Hanks  . 

28% 

29 

Hurletron  . 

5% 

43V, 

5% 

Multimedia  Inc . 

44 

Ogiivy,  Mather  . 

55V, 

55% 

14% 

Photon  . 

1414 

Post  Corp.  (Wise.)  . 

29% 

27% 

(CANADIAN  EXCHANGE) 

Abitibi  . 

8V, 

9 

B.  C.  Forest  . 

20V, 

22 

Great  Lakes  Paper  . 

17% 

17% 

MacMillan,  Bloedel  . 

2434 

24% 

Southern  Press  . 

24 

23% 

Thomson  Newspapers  . 

34 

35 

Toronto  Star  Ltd . 

48 

46 

E&P  moves  in  Chicago; 
Williams  joins  ad  staff 

Editor  &  Publisher  has  moved  its  Mid¬ 
west  news  and  advertising  offices  in  Chi¬ 
cago  to  111  East  Wacker  Drive  from  360 
North  Michigan  Avenue. 

The  telephone  number  at  the  new  office 
is  (312)  565-0123. 

Ferdinand  C.  Teubner,  advertising 
manager,  announced  that  Jay  L.  Williams 
has  joined  the  Chicago  advertising  sales 
staff,  replacing  Harry  Yocherer  who 
resigned  to  join  another  publishing  firm. 

Williams  had  been  working  for  Adver¬ 
tising  Age,  and  had  served  as  an  account 
executive  for  Paul  H.  Raymer  Company, 
broadcast  media  representatives.  Williams 
joins  Richard  E.  Schultz  on  E&P’s  Chica¬ 
go  sales  staff. 

Gerald  B.  Healey,  midwest  editor,  is 
also  in  the  Chicago  office. 
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Knight’s  earnings 
up  to  35c  a  share; 

$3.7  million  net 

Knight  Newspapers  Inc.  reported  first 
quarter  earnings  of  35  cents  a  common 
share,  an  all  time  first  quai’ter  figure  for 
the  company.  In  1971,  first-quarter  earn¬ 
ings  were  30  cents  a  share. 

Earnings  for  both  periods  have  been 
adjusted  to  give  effect  to  the  two-for-one 
stock  split  voted  by  KNi  shareholders  at 
the  annual  meeting  in  Miami  April  11. 

Operating  revenues  for  the  first  quarter 
of  1972  were  $71,897,000  compared  with 
$62,788,000  for  the  same  period  in  1971. 

Net  income  was  $3,704,000  for  the  first 
quarter  of  1972  against  $3,142,000  for  the 
first  quarter  of  1971. 

Board  chairman  James  L.  Knight  and 
president  Lee  Hills  cited  an  increased  vol¬ 
ume  of  advertising  for  the  gains.  Total 
linage  for  KNI  newspapers  was  up  10.2 
percent  in  the  first  quarter  of  1972  over 
1971’s  first  quarter.  They  said  advertising 
gains  were  the  result  of  a  strengthened 
national  economy,  resurgence  of  classified 
advertising  “and  the  dedicated  leadership 
of  KNI’s  advertising  directors  and 
staffs.” 

Weekday  circulation  was  up  20,000  and 
Sunday  up  35,000  over  the  first  quarter  of 
1971. 

• 

HartC’Hanks  income 
up  to  $2.3  million 
for  three  quarters 

Record  third  quarter  earnings  for  Harte- 
Hanks  Newspapers  Inc.  were  announced 
by  Houston  H.  Hai-te,  chairman,  and 
Robert  G.  Marbut,  president.  Earnings 
per  share  of  23  cents  represented  a  35% 
increase  over  those  for  the  same  quarter 
in  fiscal  1971. 

Year  to  date  earnings  per  share  of  75 
cents  registered  a  21%  improvement  over 
the  prior  year. 

Aggregate  net  income  for  the  first  three 
quarters  was  $2.3  million,  up  23%  over 
last  year.  Third  quarter  operating  reve¬ 
nues  of  $12.8  million  were  up  48%.  Sales 
for  the  first  three  quarters  exceeded  the 
same  period  in  1971  by  9.7  million  dollars, 
a  gain  of  36%. 

• 

N.J.  agency  issues 
rules  for  job  ads 

The  New  Jersey  Division  on  Civil 
Rights  promulgated  a  rule  this  week  that 
prohibits  advertisers  from  using  sex  pre¬ 
ference  and  other  “signal”  terms  in  news¬ 
paper  help  wanted  ads. 

James  H.  Blair,  the  director,  said  the 
rule  requires  the  discontinuance  of  terms 
such  as  “salesman.”  Such  jobs,  he  said, 
must  now  be  listed  as  “sales  person,”  or 
“salesman/woman”  or  “salesman-M/W.” 

Ads  for  men  and  women  separately  are 
legal,  Blair  said,  only  when  the  job  re¬ 
quires  it.  “Actor,”  or  “actress”  can  be 
advertised. 
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Is  small-town  America  really  disappearing? 
Not  if  59,360 of  us  can  help  it. 


We  like  the  life  in  small  cities 
and  towns.  We  work  in  them.  And 
we  work  for  them. 

Of  our  total  U.S.  work  force  of 
153,630  people,  38  percent— or 
59,360— work  in  places  with  pop¬ 
ulations  of  50,000  or  less. 

There's  Hoquiam,  Washington. 
Monterey  Park,  California. 
Clayton,  Missouri.  Temple,  Texas. 
Easton,  Pennsylvania.  Jesup, 
Georgia. 

Take  Jesup,  for  instance,  with  a 
population  just  under  10,000. 

There  we  employ  about  950 
people  at  our  Rayonier  plant  to 
make  chemical  cellulose  and 
paper  pulp. 

Local  benefits 

Our  annual  Jesup  payroll  is 
better  than  $10  million.  And  we 
buy  over  $25  million  worth  of 
raw  materials  and  supplies  in  the 


area  every  year. 

Directly  and  indirectly  our 
Jesup  operation  contributes  to  the 
livelihood  of  over  6,000  people 
living  within  a  six-county  radius. 

How  it  adds  up 

In  total,  we're  at  home  in  301 
small  American  cities  and  towns, 
where  last  year  our  payrolls  added 
up  to  over  $292  million  and  our 
local  and  in-state  purchases  came 
to  about  $258  million. 

Community  involvement,  too 

We  get  involved  in  our  home¬ 
towns,  too. 

Some  of  us  are  councilmen  and 
members  of  school  boards. 

Many  of  us  are  active  in  the 
Lions  and  Rotary,  the  Chamber  of 
Commerce,  in  Junior  Achieve¬ 
ment,  Boy  Scouts  and  Girl  Scouts, 
Little  League  teams,  and  local 


charity  and  Savings  Bond  Drives. 

Some  of  us  are  instructors  in 
our  local  churches  and  temples. 
And  volunteer  firemen,  too. 

Small  town's  friend 

Because  our  business  isn't 
strictly  business— because  we're 
involved  socially  and  civically, 
too— we  think  we're  one  of  the 
best  friends  our  hometowns  ever 
had. 

International  Telephone  and 
Telegraph  (Corporation,  320  Park 
Avenue,  New  York,  N.Y.  10022. 
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SERVING  PEOaE  AND  NATIONS  EVERYWHERE 


Buyers  of  newspaper  space  developed  NCA 
specifically  for  their  own  use. 

Since  the  first  issue  in  1958,  newspaper 
planners  and  buyers  have  actively  set  the 
editorial  direction  of  NCA.  They  tell  us  what 
information  they  need  and  how  it  should  be 
arranged  and  presented.  Out  editors  merely 
translate  their  suggestions  into  print. 

After  fourteen  years,  they’re  still  adding 
refinements,  polishing  rough  edges;  even  in¬ 
corporating  major  revisions  as  need  dictates. 

And  we  wouldn’t  have  it  any  other  way. 


prlHiiiprospecls 

Each  NCA  advertiser  is  assured  as  nearly 
personal  contact  with  newspaper  planning/ 
buying  influences  as  the  printed  word  can 
offer.  Your  ad  is  your  best  salesman  pitching 
each  of  your  prospects  every  time  he  or  she 
shows  any  interest  in  newspapers  —  your 
newspaper  market,  your  newspaper  or  group. 

Your  NCA  ad  is  a  once  a  year  investment 
in  a  salesman  who  works  day  in  and  day  out 
all  year.  How  many  salesmen  can  claim  to 
reach  over  6,000  prospects  (all  paid  subscrib¬ 
ers)  —  most  of  whom  are  responsible  for 
hundreds  of  newspaper  buys  a  year? 

NCA  users  don’t  skim.  They  pull  informa¬ 
tion  out  of  NCA  —  source  recommendations 
to  it.  They  plan  . . .  they  buy. 

NCA  may  not  be  the  only  way  to  reach 
newspaper  buying  influences  ...  but  it’s  the 
most  stable  foundation  from  which  to  build 
a  truly  productive  campaign. 


Newspaper  Circulation  Analysis 


5201  Old  Orchard  Road,  Skokie,  Illinois  60076 


312-966-8500 


Contact  your  SRDS  District  Manager  or  Len  Kudlata 


“At  first  we  didn’t  believe  you  could  print  a 
better  paper  at  a  lower  cost  using  offset.  Not 
with  a  big  run  like  ours,”  says  Alex  Primm.. 
“Goss  showed  us  it  was  possible,  then  worked 
closely  with  our  people  to  adapt  these  presses 
to  do  the  job.  When  we’re  running  completely 
offset,  both  the  composing  room  and  the 
engraving  department  will  be  in  a  position 
to  use  the  latest,  most  economical  equipment.” 


This  advertisement  was  printed  on  a  Goss  Metro-Ottset 
at  the  St.  Louis  Post-Dispatch,  St.  Louis,  Mo.,  U  S. A. 


MOD  Graphic  Systems 

North  American  Rockwell 


"We  couldn’t  have  considered  leapfrogging 
p  photo  composition  without  going  offset. 
Goss  worked  with  us  to  make  it 


economically  possible’ 


n  —  Alex  T.  Primm 

General  Manager 
St.  Louis  Post-Dispatch 


"We’re  in  a  tough,  competitive  market,”  says  Bob 
Hentschell,  Post-Dispatch  Business  Manager. 
"Our  color  has  to  be  top  quality  because  we  run 
editorial  color  every  day.  And  our  advertisers 
are  demanding  better  color.  We  were  looking 
for  a  way  to  produce  a  consistently  better 
_  paper.  And  working  with  Goss,  we’ll  have  it  with 
our  new  Metro-Offset  presses.” 


Goss 

5601  West  31st  Street,  Chicago,  Illinois  60650 
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*‘Toenishuman..7 

When  CompStar  191  was  first  demonstrated  in  a  customer's  newspaper 
composing  room,  incorrectly  coded  tape  was  inadvertently  fed  into  the  system. 
Only  the  combination  of  our  high  speed  reader  and  our  base  core  storage  —  8K 
minicomputer  in  CompStar  191  knew  the  tape  was  wrong.  A  quick  check  of  the 
incorrect  tape  uncovered  the  error.  Although  reprogramming  is  not  standard 
procedure,  CompStar  191  was  quickly  reprogrammed  to  correct  the  mistake  and 
proceeded  to  produce  perfect  type  without  further  delay,  saving  the  cost  of  re¬ 
punching  a  complete  new  tape.  This  is  sophistication.  Needless  to  say,  our  cus¬ 
tomer  was  delighted. 

CompStar  191  proved  again  that  this  new  generation  of  photocomposi¬ 
tion  systems  from  Star  Parts  can  produce  high  speed  phototype  in  a  multiplicity 
of  type  sizes  and  faces  while  compensating  for  human  error.  It  is  in  demand  for 
both  commercial  and  newspaper  applications. 

For  complete  information  on  all  CompStars,  call  or  write  today  — 
201  -489-0200. 


mAR* 

^  I  /  %  PARTS  COMPANY 

SOUTH  HACKENSACK.  N.  J  07606  •  A  DataSCan  COMPANY 
CHICAGO  *  DENVER  •  LOS  ANGELES  ’  MONTREAL 


Be  sure  to  see  all  models  of  CompStar  at  Booth  439  during  ANPA,  June  11-15. 
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The  Weekly  Editor  By  Gary  Sumner 

SATURATED  WITH  DAILIES 


Len  Sullivan,  editor  of  the  weekly 
Moores ville  (N.C.)  Tribune,  is  answering 
the  question,  “can  a  weekly  compete  in 
a  town  saturated 
with  dailies  (five  of 
them )  from  sur¬ 
rounding  cities  all 
of  which  give  local 
coverage?”  with  a 
resounding  “yes.” 

Mooresville,  popu¬ 
lation  8,500,  is  a 
textile  mill  town  at 
the  southern  tip  of 
Iredell  County  in 
the  western  foothills 
of  the  state.  There 
are  no  other  week- 


give  people  an  understanding  of  what’s 
going  on.” 

.Soinrthing  they  don't  know 

Sullivan  doesn’t  try  to  compete  with  the 
dailies  on  breaking  news.  He  and  his  news 
editor,  Everett  Jones,  often  approach  a 
story  with  the  understanding  that  people 
already  know  about  it. 

“We  attempt  to  tell  them  something 
they  don’t  know  about  it  and  couldn’t  have 
found  out  any  place  else.  And  that’s  really 
our  approach  to  the  whole  business.” 

It’s  an  approach  whose  success  speaks 
for  itself.  Unperturbed  by  the  crossfire  of 


dailies,  the  Tribune  keeps  quietly  growing 
as  the  community  grows.  When  Sullivan 
took  over  as  editor  in  1961,  circulation 
was  about  5,000.  Weekly  runs  nowadays 
are  hitting  close  to  6,000.  (There  are  2,- 
400  households  in  the  town.) 

Local  readers  obviously  like  the  paper 
and  so  do  professional  journalists.  In  the 
annual  awards  of  the  North  Carolina 
Press  Association,  the  Tribune  has  come 
up  winners  more  times  than  Sullivan  can 
remember.  During  his  11-year  tenure  the 
paper  has  won  at  least  one  first  place  in 
ev’ery  division  from  editorials  to  makeup. 

But  despite  the  steady  success  and 
awards,  the  Tribune  remains  very  much  a 
country  weekly — mom’s  apple  pie  with 
buttermilk.  Ju.st  to  prove  it,  Sullivan 
writes  a  column  of  cracker-barrel  philoso¬ 
phy — pure  Southern  com  pone,  with  delib- 

(Continued  on  page  80) 


lies  in  the  county,  but  those  five  dailies 
make  up  for  that. 

Each  morning  from  the  county  seat  of 
Statesville,  just  12  miles  to  the  north,  the 
Daily  Record  &  Landmark  comes  to 
Mooresville.  And  from  28  miles  to  the 
south  in  Mecklenburg  County  issues  the 
Charlotte  Observer.  In  the  afternoon 
Charlotte  sends  up  the  News  and  from 
Rowan  County  on  the  east  come  the  Kan¬ 
napolis  Independent  and  the  Salisbury 
Post. 

Yet  Sullivan  is  sui-viving  nicely.  His 
paper  has  a  circulation  more  than  double 
the  number  of  households  in  the  town. 

What  does  a  weekly  have  to  do  to  pros¬ 
per  amid  such  a  welter  of  dailies? 

Two  ingredients 

According  to  Sullivan,  the  Tribune 
offers  two  ingredients  that  local  readers 
want  and  can’t  get  elsewhere.  The  first 
consists  of  personal  items  about  ordinary 
people. 

“We  figure  anj-thing  that  happens  in 
Mooresville  is  big  enough  to  report,”  Sul¬ 
livan  says.  “Sometimes  you  feel  this  gets 
a  little  picayunish,  for  instance,  ‘Aunt 
Jane  had  dinner  wdth  so-and-so,’  but  prob¬ 
ably  these  little  personal  items  that  no¬ 
body  else  has  are  the  best  read  part  of  the 
newspaper.” 

But  don’t  get  the  idea  that  Sullivan’s 
approach  to  weekly  journalism  is  strictly 
Mickey  Mouse.  His  second  ingredient  is 
in-depth  reporting. 

“Say  our  town  board  meets  on  a  Mon¬ 
day,”  he  explains.  “We  come  out  on  a 
Wednesday.  Well,  on  Tuesday  the  dailies 
around  here  might  have  a  six-inch  story 
on  the  meeting  in  which  they  wi-ap  up 
several  items  of  business.  But  we  feel  we 
have  to  go  beyond  that.  We  might  have  as 
many  as  four  or  five  separate  items. 

“And  we’ll  take  one  item,  say  a  change 
in  the  housing  code,  and  we  won’t  be  con¬ 
tent  simply  to  say  that  the  board  amended 
the  code  in  this  fashion.  We’ll  try  to  say 
how  this  affects  our  housing  development 
out  here.  Or  how  this  affects  the  future 
possibilities  of  housing. 

“To  do  the  job  on  a  weekly,  things  are 
getting  so  complex,  even  in  a  little  town 
like  Mooresville,  that  you  just  can’t  list 
the  who,  what,  why,  when  and  where  and 
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Students  Seen  As  Key  To 
Success  Of  Traffic  Plan 
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The  £ist  talkiiig, 
strai^  soimding 
editii^  terminal 
mafket^ace. 


(or) 

What  did  you  say  your  problem  was  again? 


Seems  every  day  a  new  CRT  editing 
terminal  is  on  the  market  offering 
instant  utopia  for  anyone  with  a  com¬ 
posing  room.  It  all  adds  up  to  a  lot  of 
terminal  devices  for  everybody  and  a 
single  question  for  you  -  Who  really 
qualifies? 

Truth  is,  while  everyone  else  has 
been  busy  announcing  the  availability 
of  their  brand  new  editing  display  ter¬ 
minals.  we’ve  been  installing  ours  -  In 
newspapers,  book  publishing  houses, 
printers  and  commercial  typesetters. 
And  because  we  know  single  display 
terminals  don’t  always  solve  all  of  the 
problems,  we  also  install  complete 
computerized  text  editing  and  han¬ 


dling  systems  that  do  the  total  job. 

Hendrix  does  not  offer  just  another 
editing  terminal.  No.  Hendrix  offers 
many  years’  experience  in  the  news¬ 
paper,  book  and  commercial  copy 
preparation  business  with  working, 
proven,  problem-solving  system  in¬ 
stallations.  Around  the  country.  In 
plants  like  yours. 

Hendrix  terminals  are  just  a  part  of 
the  broadest,  most  experienced  line 
of  text  editing  and  handling  systems 
available  to  the  graphic  arts  industry. 
There  are  stand-alone  terminals  (that 
really  stand  alone),  multi-terminal 
systems  and  complete  text  publishing 
systems  that  automatically  input. 


store,  retrieve,  process  and  manipu¬ 
late  copy  just  the  way  you  want  it- 
fast  and  accurate.  And  our  building 
block  systems  let  you  start  now,  grow 
later  without  worry  of  equipment  ob¬ 
solescence. 

So  look  at  all  the  others  committed 
to  their  products.  Then  talk  to  Hendrix. 
Or  talk  to  some  Hendrix  customers 
like  Associated  Press.  Christian 
Science  Monitor,  Eagle  Printing  Com¬ 
pany,  North  Platte  Telegraph.  Mack 
Printing  Co.  and  Richmond  Newspa¬ 
pers,  Inc.,  to  name  a  few.  You’ll  find 
that  Hendrix  is  commit  ted  to  you  first. 
And  always  will  be. 

Let’s  talk.  Write  or  call  today. 


Hendrix  Electronics,  Inc. 


Hendrix  Electronics,  Inc.,  Grenier  Industrial  Village,  Londonderry,  New  Hampshire  03053  Telephone  (603)  669-9050 


Weekly  Editor 
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erate  misspellinps — which  he  also  syndi¬ 
cates. 

Sullivan  was  horn  in  1933  in  the  little 
farming  community  of  Bath  near  the 
coast.  When  he  came  to  the  Tribune  in 
February  1961,  he  had  a  journalism  de¬ 
cree  from  the  Uni%’ersity  of  North  Caroli¬ 
na,  plus  three  years’  experience  as  a  re- 
poi-ter  for  the  daily  Rocky  Mount  Evening 
Herald. 

Tom  McKniprht,  founder  (1932)  and 
owner  of  the  Tribune,  died  in  November 
1968,  and  Sullivan  went  in  with  J.  I). 
Chamberlain,  lonp-time  pi-oduction  man¬ 
ager,  to  buy  the  paper.  They  are  now 
co-publishers. 

The  Tribune’s  offices  consist  of  a  con¬ 
verted  wood-fiame  house  a  half-block 
from  the  main  street  and  a  50-by-.'jl-foot 
metal  buildinp:  that  houses  the  press.  It’s 
a  three-unit  web  offset  that  pi’ints  12 
papes  at  a  time.  The  Tribune  converted  to 
offset  a  year  apo. 

Altogether  the  company  has  10  em¬ 
ployes.  Job  printing  customers  include  a 
shopper,  the  alumni  reports  of  nearby  Da¬ 
vidson  Collepe  and  several  house  orRans 
for  area  industrial  plants. 

The  Tribune’s  method  of  distributiiiR  its 
6,000  papers  each  week  is  unusual.  It’s  all 
“paid  circulation,”  yet  less  than  half  is 
mailed  to  subscribers. 

“We  have  a  fellow  who  backs  his  truck 
up  to  the  shop  on  Wednesday  afternoon 
and  loads  up  about  3,400  papers,”  Sullivan 
explains.  “He  simply  buys  those  papers 
from  us  and  resells  them.  He’ll  put  stacks 
of  them  in  the  food  stores  and  at  mill 
Rates  and  ju.st  all  over,  for  sinRle-copy 
sales  at  10  cents  apiece.  He  brinRs  us  a 
check  for  about  $200  every  week  and 
that’s  it.  So  it’s  a  real  Rood  arranRement 
for  us  and  for  him  too. 

Sold  at  the  oflice 

“And  then  the  remainder,  we  sell  300  or 
400  here  at  our  office.  The  rest  of  what 
we  print  we  put  in  the  post  office  on 
Wednesday  and  it’s  delivered  on  Thurs¬ 
day.” 

Sullivan’s  philosophy  of  makeup  reflects 
the  fact  that  most  of  his  circulation  is  in 
over-the-counter  sales.  This  prompts  him 
to  divei-Re  from  the  current  trend  of  hav- 
inR  just  a  few'  hiR  stories  on  paRe  one. 

“We  want  to  Ret  as  many  stories  above 
the  fold  as  we  can,”  he  says.  “When  the 
papers  are  on  sale  on  the  .«tack,  we  want 
people  to  see  as  many  stories  as  possible. 
So  w'e  rarely  use  banner  headlines.” 

It’s  not  unusual  for  the  paper  to  have 
as  many  as  10  stories  above  the  fold.  The 
Tribune  averaRes  26  paRcs  a  week  and 
uses  color  about  every  third  issue. 

But  the  Tribune  does  have  its  problems. 
One  is  the  decIininR  number  of  those  cor¬ 
respondents  willinR  to  w'rite  up  the  “.4unt 
Jane”  items. 

“We  have  a  dwindlinR  number  of  what 
W'e  call  country  correspondents,”  Sullivan 
says.  “We  used  to  have  15  and  now'  w'e’re 
down  to  nine.  They  Ret  old  and  it’s  hard  to 
find  a  younR  person  today  who  will  do  it. 


“People  just  aren’t  that  involved  with 
their  neiRhboi'S  any  more.  In  the  old  days 
people  used  to  walk  down  the  road  and  sit 
around  the  stove  and  Ret  up  all  the  news 
from  everywhere.  I  Ruess  television  has 
killed  that  soi-t  of  thinp. 

“Also,  we’ve  heard  our  correspondents 
say  that  people  resent  their  intrusions 
now'adays.  A  Reneration  apo  people  ran  a 
dairy  faim  or  somethinp,  you  know',  and 
they  were  stationary.  Now'  you  have  peo¬ 
ple  cominp  in  as  trainees,  salesmen  and  so 
on.  They’re  here  a  few  years  and  then 
pone  and  they  just  aren’t  poinp  to  pet 
that  involved. 

“I  w'ould  say,  based  on  my  experience 
here,  that  the  country  correspondent  in 
the  old  sense  is  passinp.” 

The  paper  is  tryinp  to  compensate  for 
this  by  pivinp  thorouph  coverape  to  orpa- 
nized  activities  centered  in  the  churches, 
schools,  homemakers  clubs,  4-H  Clubs  and 
so  on. 

The  Tribune  is  hustlinp  to  please  its 
readers,  but  there’s  nothinp  humble  about 
it.  Far  from  it.  When  an  issue  surfaces 
and  there  is  a  stand  to  be  taken,  the 
Tribune  w'ill  take  it. 

As  an  example,  the  most  explosive  issue 
the  paper  has  been  involved  in  w'as  the 
liquor  referendum  of  1965.  Under  North 
Carolina’s  local  option  system,  any  povei'n- 
inp  unit,  city  or  county,  can  choose  to 
lepalize  liquor.  Mooresville,  in  “dry”  Ire¬ 
dell  County,  had  an  election  scheduled  for 
June  12  to  decide  whether  the  town  would 
have  an  ABC  (Alcoholic  Beverape  Con¬ 
trol)  store. 

Created  a  storm 

The  cominp  referendum  stirred  up  a 
storm,  “not  too  rabid,”  says  Sullivan,  but 
still  a  storm.  There  were  meetinps, 
speeches,  Sunday  sermons  devoted  to  the 
subject.  Half  and  full-pape  ads  were 
placed  in  the  Tribune  by  churches  and 
other  proups  inveiphinp  apainst  the  evils 
of  stronp  drink. 

All  durinp  this  time  the  Tribune  kept 
cominp  out  with  editorials  supportinp  the 
establishment  of  an  ABC  store. 

“We  simply  took  the  economics  of  the 
thinp,”  says  Sullivan.  “We  had  people 
poinp  for  liquor  to  China  Grove  16  miles 
away. 

“And  hell,  they  had  to  black-top  that 
road  for  use  every  year.  You  could  meet 
all  your  friends  at  the  China  Grove  liquor 
store.” 

On  the  day  of  the  refeiendum  1,974 
people  turned  out  and  the  “wets”  won  by 
116  votes.  The  ABC  store  opened  in  Octo¬ 
ber  1965. 

Tw'o  years  later  Sullivan  did  an  objec¬ 
tive  study  of  the  effects.  He  could  find  no 
increase  in  cases  of  drunk  drivinp,  public 
drunkenness,  etc.  Also,  that  first  year  the 
county  pot  back  $137,000  fiom  the  state 
liquor  tax.  This  year  it’s  expected  to  hit 
$160,000. 

So  there  is  some  satisfaction  in  actinp 
as  a  positive  influence.  And  Sullivan 
doesn’t  worry  about  his  stands  alienating 
1‘eadei's. 

“People  W'ill  tell  you  that  you’re  dead 
wronp,  but  it’s  nothinp  personal,”  he  says 
casually.  And  the  fact  that  the  Tribune 
continues  to  prow  with  the  community 
seems  to  bear  him  out. 


SCORING — Miles  Madorin,  University  High 
School,  Chicago,  displays  award  received  for 
best  sports  story  entry  in  school  newspaper  com. 
petition  sponsored  by  the  American  Newspaper 
Publishers  Association  and  Columbia  Scholastic 
Press  Association.  Stewart  R.  Macdonald,  execu¬ 
tive  director,  ANPA  Foundation,  (left)  looks  on 
as  Charles  O'Malley,  director,  CSPA,  presents 
the  plaque  to  Madorin. 


Sullivan  has  a  wife  named  Lou  and 
three  sons,  Leonard,  Jr.,  18;  Larry,  14; 
and  Lee,  11.  None  of  the  hoys  seems  in¬ 
tent  on  a  career  in  journalism.  But  as  far 
as  the  Tribune  poes,  that  has  ahvays  been 
a  team  effort. 

To  illustiate  this,  Sullivan  tells  a  story 
about  the  birth  of  his  youngest  son. 

“Lee  was  due  to  be  born  on  a  Sunday, 
but  his  mother  delayed  things  till  Wed¬ 
nesday  after  we’d  gotten  the  paper  out.” 

• 

Big  circulation 
drive  includes 
vacation  offer 

The  Cleveland  Plain  Denier  has  begun  a 
major  circulation  drive  w'ith  in-paper  pro¬ 
motions,  a  carrier  conte.st,  a  one-hour  tele¬ 
vision  special,  30-second  commercials  and 
radio  spots. 

A  feature  of  the  six-w'eek  campaign 
was  a  24-pape  rotogiavure  magazine  in 
the  April  16  Sunday  Plain  Dealer.  Printed 
in  color,  it  focuses  upon  the  editorial  at- 
tiibutcs  of  the  Newhouse  newspaper,  its 
activities  in  community  relations  projects 
and  the  many  benefits  to  readers  from 
advertising. 

In  addition,  the  supplement  included  a 
special  offer.  Plain  Dealer  subscribers  can 
have  the  new’si)aper  mailed  free  to  their 
vacation  address  if  they  agree  to  have  the 
newspaper  delivered  at  regular  subscrip¬ 
tion  rates  to  their  home  for  the  same 
length  of  time  w'hen  they  return. 

Jacob  C.  Rosenheim,  Plain  Dealer  pro¬ 
motion  director,  said  the  circulation  drive 
is  the  most  ambitious  project  ever  em¬ 
barked  on  by  the  newspapei'. 

Curi'ent  weekday  circulation  of  the 
Plain  Dealer  exceeds  400,000  and  for 
Sunday  it’s  more  than  527,000. 
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PRESSFAX  in  transmits  completed 
newspaper  pages  to  branch  plants 
for  simmtaneons  printing. 


hhzN/1 


CORPORATION 

HELL-COLOR  METAL 


The  Pressfax  III,  a  third  generation, 
completely  transistorized  facsimile 
transmission  system  permits  reliable 
and  economical  transmitting  of  full 
size  newspaper  pages  to  satellite 
printing  plants  for  simultaneous 
publication  of  nationwide  or  regional 
editions.  It  will  accurately  transmit 
or  receive  screened  film  or  paper 
negatives,  film  or  paper  positives 
(including  proofs),  right  reading  or 
wrong  reading. 


GENERAL  COST  SAVINGS 

Pressfax  III  will  enable  the  central¬ 
ization  of  the  main  editorial  staff, 
art  department  and  typesetting  facil 
ities  and  dual  utilization  of  identical 
feature  pages  for  regional  editions. 


BANDWIDTH  COMPRESSION 

Via  Hell  bandwidth  compression,  trans 
missions  are  50%  faster  on  the  same 
channel  or  twice  the  resolution  for 
finer  screen  rulings  may  be  obtained. 


SIMPLIFIED  OPERATION 

Pressfax  III  is  equipped  with  simple 
semi-automatic  loading  of  the  scanning 
drum,  allowing  loading  of  reproduction 
proofs  while  the  ink  is  still  wet. 


TO  TRANSMIT 

(1)  Attach  copy,  close  safety  cover, 

(2)  Select  scanning  resolution, 

(3)  Press  transmit  button. 


TO  RECEIVE 

(1)  Attach  film  to  drum, 

(2)  Select  Scanning  resolution, 

(3)  Press  ready  button. 


115  Cutter  Mill  Road,  Great  Neck,  N.Y.  11021  (516)  466-0710 


See  this  equipment  at  the 
AN  PA  Management  Conference,  Booth  320 
in  Atlantic  City,  June  11-15, 1972 


Portable  telephoto  transanitter  and 
automatic  recorder  for  press  and  tv. 


CORPORATION 

HELL-COLOR  METAL 


Portable  Hell  Telephoto  Transmitter  TS985 

suitable  for  radio,  telephone  or  wire 
transmission  over  any  distance,  simple 
operation  for  photographers  in  the 
field.  Picture  transmission  is  fully 
automatic  and  recycles  automatically 
to  the  ready  position  for  the  next 
picture.  Model  TS985  will  transmit 
photos  up  to  8"  X  10".  Model 
TS985  1  will,  transmit  photos 
up  to  10"  X  10". 


Hell  Automatic  Telephoto  Recorder  TM830 

receives  telephotos  transmitted  by  radio  or  wire 
and  operates  unattended.  It  delivers  fully 
developed  and  dried  photographs  ready  to  use, 
with  a  picture  quality  so  superb  they  can  be 
used  without  any  retouching. 


The  addition  of  SP890  (not  illustrated)  picture 
tape  storage  unit  enables  central  stations  to 
record  photos  on  magnetic  tape  for  reception 
and  distribution  of  press  photos  and  makes 
a  tape  file  copy  of  all  photographs 
transmitted. 


See  this  equipment  at  the 
AN  PA  Management  Conference,  Booth  320 
in  Atlantic  City,  June  11-15, 1972 


115  Cutter  Mill  Road,  Great  Neck,  N.Y.  11021  (516)  466-0710 


Gemini  is  adding 
U.S.  clients  for 
news-pix  service 

A  new  credit  line  is  appearing  on  sto¬ 
ries  in  U.S,  newspapers.  The  new  name: 
Gemini. 

It  has  nothing  to  do  with  the  space 
program.  Or  astrology.  Gemini  is  a  Brit¬ 
ish-based  news  service  which  specializes 
in  stories  and  pictures  from  the  British 
Commonwealth  and  off-beat  parts  of  the 
world. 

The  agency,  founded  by  Derek  Ingram, 
former  London  Daily  Mail  deputy  editor, 
sends  out  twice-a-week  packages  of  news, 
maps  and  pictures  to  newspapers  in  60 
countries. 

From  a  small  start,  with  one  reporter 
working  from  a  one-room  office,  the  agen¬ 
cy  now  occupies  space  in  two  buildings 
just  off  Fleet  Street  in  London  with  a 
staff  of  nearly  30  people.  It  has  a  chain  of 
stringer-correspondents  around  the  world. 

In  recent  months  staff  correspondents 
have  filed  on-the-spot  reports  from  Ban¬ 
gladesh,  Rhodesia,  Northern  Ireland,  Mal¬ 
ta,  Cyprus  and  the  Spanish  Sahara. 

The  agency  also  services  newspapers 
with  a  strip  series  called  Focus  on  Fact  in 
which  a  topical  news  story  or  feature  is 
related  in  strip  cartoon  form. 

Explaining  the  choice  of  name  for  the 


Alan  Johnson  W.  S.  Pearson 


agency,  co-founder  Oliver  Carruthers, 
who  formerly  headed  a  radio  service  in 
East  Africa,  said:  “We  were  looking  for  a 
one-word  title  that  would  be  recognizable 
and  pronouncable  in  any  language.  The 
fact  that  we  were  both  bom  under  the 
same  astrological  sign  was  just  a  coinci¬ 
dence.” 

Most  recent  venture  of  the  agency  is  a 
once-a-month  picture-feature  package  of 
photographs  from  an  associate  company 
Gemini/Photographers  International.  In 
charge  of  the  new  division  is  former  Dai¬ 
ly  Express  photographer  Terry  Fincher 
who  four  times  has  won  the  British  “Pho¬ 
tographer  of  the  Year”  award. 

Agent  in  America  for  the  Gemini  serv¬ 
ice  is  Interpress  of  London  and  New 
York,  400  Madison  Avenue,  New  York,  a 
syndication  service  started  last  year  by 
Jeffrey  Blyth,  former  Daily  Mail  chief 
correspondent  in  America. 


Executive  posts  filled 
on  Harte-Hanks  papers 

Harte-Hanks  Newspapers  Inc.  has 
named  W.  S.  Pearson  publisher  of  the  Big 
Spring  (Texas)  Herald.  He  will  assume 
his  duties  on  May  1,  The  Big  Spring  Her¬ 
ald  has  a  daily  and  Sunday  circulation  of 
approximately  12,000. 

Pearson  is  the  former  executive  vice- 
president  and  ganeral  manager  of  the 
Midland  (Texas)  Reporter-Telegram. 

Allan  P.  Johnson  III,  has  been  named 
general  manager  of  the  Corpus  Christi 
(Texas)  Caller-Times,  a  division  of  Har¬ 
te-Hanks  Newspapers. 

Johnson  has  been  with  Columbia  News¬ 
papers  Inc.  in  Columbia,  South  Carolina, 
as  personnel  manager,  business  manager 
and  assistant  secretary-assistant  trea¬ 
surer  of  subsidiary  companies  of  the 
State-Record  Company. 

Johnson  was  slated  to  be  business  man¬ 
ager  at  the  Express-News  in  San  Anton¬ 
io,  Texas.  However,  with  the  acquisition 
of  Anderson,  South  Carolina,  newspapers, 
Haney  Womack,  general  manager  of  the 
Caller-Times,  moved  to  Anderson.  This 
created  an  opening  for  Johnson  in  Corpus 
Christi. 

♦  «  « 

Jack  Flowers,  former  sports  editor  of 
the  W.  Palm  Beach  (Fla.)  Post  and  Co¬ 
coa  (Fla.)  Today — appointed  assistant 
sports  editor  of  Westchester  Rockland 
newspapers  at  White  Plains,  N.Y. 


from  the  editors  of  The  Wall  Street  Journal 


A  great  buy 
at  $2.95, 
THE  PRESS 
provides  a 
detailed 
look  at... 


CRITICAL 

LOOK 

FROM 

THE  INSIDE 


•  New  York  Daily  News 

•  Washington  Post 

•  Chicago  Tribune 

•  E.  J.  Van  Nostrand:  Easygoing  Editor 

•  William  Loeb:  Irascible  Publisher 

•  Pravda:  The  Kremlin's  Voice 

•  Obituaries;  Telling  It  Like  It  Was 

•  Variety:  Bible  of  Broadway 

•  Trade  Journals:  Biased  and  Bland 

•  Penal  Press:  A  Behind-Bars  View 

•  Time  and  Newsweek 

•  Reader's  Digest 

•  Free-Lance  Writers 

•  Art  Buchwald:  Non-Court  Jester 

•  Clive  Barnes:  Man  on  the  Aisle 

•  Wire  Services;  AP  and  UPI 

•  Unethical  Newspaper  Practices 

•  Naming  Names:  Some  Papers  Don't 

•  "New  Journalism":  Believe  It  or  Not 

•  Reporter  Activism:  A  Debate 


Until  recently,  criticism  of  the  press— by  the  press— has  been 
almost  nonexistent. ..except  in  the  pages  of  The  Wall  Street 
Journal.  Since  1966,  The  Journal  has  been  monitoring  press 
performance  in  a  series  of  in-depth  profiles  of  both  large 
and  small  publications. 

Dow  Jones  &  Company,  Inc.,  publisher  of  The  Journal,  an¬ 
nounces  publication  of  an  intriguing  new  paperback  entitled 
THE  PRESS:  A  Critical  Look  From  The  Inside.  A  compi¬ 
lation  of  the  twenty  best  of  the  features  on  print  journalism 
as  reported  in  The  Journal,  it  touches  on  nearly  every  as¬ 
pect  of  the  printed  word.  You'll  read  about  the  giants  and 
pygmies  of  American  journalism. ..their  successes  andfailures 
...their  high-  and  low-minded  policies  and  practices. ..the 
men  who  write,  edit  and  own  them. 

Order  a  copy  now  through  your  local  bookstore  or  use  the 
handy  coupon  below. 


liil 


EP1 


Dow  Jones  Books 
P.  O.  Box  60 

Princeton,  New  Jersey  08540 

Please  send  me . copy(ies)  of  THE  PRESS;  A  Critical 

Look  From  The  Inside  at  $2.95  each.  I  enclose  payment 
in  full. 

Amount  enclosed . 

Name  _ _ 


Address . 
City  _ 


State- 


Zip- 
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5.  Make  picture  presentation  as  easy  as 
possible  to  understand. 

6.  Learn  to  use  picture  series. 

7.  Learn  to  crop  your  headshots  depen¬ 
dent  on  what  you  are  tiying  to  do  with 
that  headshot. 


Photo  conference 

(Continued  from  page  19) 


National  Press  Photographers  Associa¬ 
tion. 

Chuck  Scott,  head  of  the  photojournal¬ 
ism  program  at  Ohio  University  and 
former  picture  editor  of  the  Milwaukee 
Journal  and  graphics  director  of  the  Chi¬ 
cago  Daily  News,  stressed  that  with  a 
picture  conscious  management,  75  percent 
of  the  job  is  done.  The  rest  entails  talent 
in  the  photography  department — pho¬ 
tographers  who  care  about  pictures 
and  someone  who  cares  in  charge  of  the 
photo  operations — and  picture  editors  who 
will  take  a  stand  and  declare  that  “this  is 
the  way  it  ought  to  be  done,”  Scott  said. 

The  conference  roster  of  participants 
included  managing  editors,  news  editors, 
city  editors  in  a  range  of  word-oriented 
staffers,  through  graphics  editors,  picture 
editors,  and  several  staff  photographers. 

Some  of  the  current  photo  and  pictures 
editor  titles  were  worn  by  former  staff 
photographers. 

They  heard  Steven  Pyle,  picture  editor 
of  the  Newark  (Ohio)  Advocate,  outline 
his  unique  operation  in  that  he,  as  picture 
editor  of  the  paper,  gets  “first  crack”  at 
all  news  pages  and  places  the  pictures 
before  pages  are  turned  over  to  other  edi¬ 
tors. 

“Content  comes  first.  You  could  have 
the  greatest  story  in  the  world  and  screw 
it  up  in  the  presentation,”  Pyle  com¬ 
mented. 

Pyle  likes  horizontal  makeup,  floating 
pictures  to  get  away  from  ads,  “packag¬ 
ing”  pictures  and  stories  in  boxes,  and 
takes  a  stand  against  jumps — all  in  line 
with  “making  it  as  easy  as  possible  for 
the  reader.” 

Pyle,  who  joined  the  Advocate  in  1967 
as  chief  photographer  after  working  as  a 
television  newsfilm  cameraman  in  Cincin¬ 
nati  following  graduation  from  Ohio  Uni¬ 
versity,  said  that  his  small  newspaper  re¬ 
ally  believes  pictures  are  important  and 
“uses  the  best  photographs  possible  in  the 
best  way  possible,”  incorporating  all  the 
new  techniques. 

He  took  issue  with  the  trends  of  de¬ 
emphasizing  pictures  of  brides.  Pyle  said 
the  Advocate  was  set  to  put  brides  on  the 
grocery  page  but  a  readership  suiwey 
proved  that  all  age  groups  wanted  to  see 
the  pictures.  “Bride  pictures  are  the  third 
highest  read  local  feature,”  he  noted. 

The  art  director  of  the  Toronto  Star, 

Bob  De  Piante,  said  pictures  are  “the 
most  subiective  things”  that  appear  in 
papers.  Thirty  picture  editors  will  give 
you  30  versions  of  cropping,  he  said.  “It’s 
a  personal  sort  of  thing.” 

But  his  general  outline  to  the  editors 
included: 

1.  Pictures  look  better  when  cropping  is 

tight.  Peter  Altman,  books  and  arts  editor  of 

2.  Pictures  must  follow  the  original  the  Minneapolis  Star,  has  been  awarded  a 

lines  of  composition.  The  picture  is  the  Bush  Leadership  Fellowship  for  1973  by 

most  inflexible  element  that  the  editor  has  the  Bush  Foundation,  St.  Paul.  He  will 

to  work  with.  take  a  year’s  leave  from  the  Star,  combin- 

3.  Eliminate  the  excess  focal  points.  ing  advanced  study  at  Haiward  Universi- 

4.  Look  for  pictures  of  unusual  size;  ty  and  extensive  travel  to  observe  and 

pictures  different  from  routine  size  will  research  theater  and  other  phases  of  the 

grab  attention.  arts  in  this  country  and  abroad. 
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Participants 

Attending-  the  newsphoto  conference  -were : 

Albert  C.  Allen,  executive  director  of  photog¬ 
raphy,  Louisville  Courier-Journal  and  Times; 

Bob  Austin,  assistant  city  editor,  Hamilton 
(Ont.)  Spectator; 

Dane  N.  Bath,  picture  editor,  Chicago  Tri¬ 
bune  : 

Bill  Bishop,  photo  editor,  Windsor  (Ont.) 
Star; 

Richard  Blood,  managing  editor,  Astabula 
(Ohio)  Star-Bcacon; 

Robert  J.  Busby,  news  editor,  Kansas  City 
(Mo.)  Star. 

Richard  P.  Carpenter,  assistant  editor,  Salem 
(Mass.)  Evening  News; 

Ernest  Doclar,  photo  editor.  Boys’  Life,  Ex¬ 
ploring  and  Scouting; 

David  Cohen,  news  editor,  Gloucester 
(Mass.)  Times; 

Len  Delmar,  picture  editor,  Buffalo  Courier- 
Express; 

Janies  C.  Dooley,  picture  editor,  Arizona 
Republic,  Phoenix  ; 

Mike  Dundore,  copy  editor,  Roanoke  (Va. ) 
World  News. 

Andrew  Y.  Elliott,  managing  editor,  Afariet- 
ta  (Ohio)  Times; 

John  Gates,  assistant  managing  editor, 
Wilmington  (Del.)  Evening  Journal; 

Dorothy  Hawk,  news  editor,  Shelby  (Ohio) 
Globe : 

William  S.  Hopp,  news  editor,  Pittsburgh 
Press : 

Randy  Jessee,  Virginia  editor,  Roanoke 
Times  ; 

Ted  Kaplan,  chief  photographer.  Aft.  Kisco 
(N.Y. )  Patent  Trader; 

Ken  Kilpatrick,  assistant  district  editor, 
Hamilton  (Ont.)  Spectator, 

Edward  L.  Lallo,  photographer.  University 
Daily  Kansan,  Lawrence ; 

Marvin  J.  Laninga,  photo  director :  and 
David  Nicolette,  city  editor.  Grand  Rapids 
(Mich.)  Press; 

G.  Michael  Lewis,  assistant  news  editor, 
Huntington  (W.  V'^a. )  Herald-Dispatch; 

Tim  Manning,  director  of  photography,  ilor- 
ristoicn  (N.J. )  Daily  Record; 

Ralph  M.  May,  regional  editor,  Flint  (Mich.) 
Journal ; 

Carl  Miller,  news  editor,  Elkhart  (Ind. ) 
Truth. 

John  Rammel,  picture  editor,  Milwaukee 
Journal; 

Peter  Robertson,  picture  editor,  Toronto 
(Ont.)  Star; 

Marion  Russell,  editor,  Sidney  (Ohio)  News; 

Lyle  R.  Salvo,  photo  editor,  Racine  (Wis.) 
Journal-Times  ; 

David  C.  Scott,  picture  editor,  Dayton  (Ohio) 
News  ; 

Judson  R.  Shelnutt,  assistant  graphics  edi¬ 
tor,  Cleveland  Plain  Dealer; 

Nelson  Skuce,  city  editor,  Ottawa  (Ont.) 
Citizen; 

Paul  H.  Smith,  picture  editor,  Indianapolis 
Star ; 

Patrick  Strickler,  Detroit  Free  Press ; 

Christopher  Thompson,  editor,  and  Donald 
J.  Demers,  photographer,  Saginaw  (Mich.) 
News; 

Wendell  Trogdon,  city  editor,  Indianapolis 
News  ; 

Bill  Westbrook,  picture  editor,  Atlanta  Con¬ 
stitution; 

James  V.  Wilkinson  Jr.,  assistant  picture 
editor.  Louisville  Courier-Journal  and  Times; 

Rex  Woodford,  executive  news  editor  and 
George  Gianodis  assistant  news  editor. 
Charleston  (W.  Va. )  Daily  Mail; 

Jeane  Mast,  feature  writer,  Fairfield  Re¬ 
corder,  Baltimore,  Ohio ; 

Sam  Stanley,  world  editor,  Huntington  (W. 
Va. )  Advertiser. 


Sam  Stanley,  world  editor  of  the  Huntington 
(W.  Va.)  Advertiser,  takes  a  look  at  a  negative 
after  the  informal  "weather"  photo  contest  for 
word  and  picture  men. 


Conference  director  Chuck  Scott,  head  of  the 
Ohio  University  photojournalism  program,  cheer¬ 
fully  accepted  the  assignment  of  critiquing  news¬ 
papers  of  conference  participants. 


Steven  Pyle,  picture  editor  of  the  Newark  (Ohio) 
Advocate,  comments  on  a  page  dummy  sub¬ 
mitted  by  an  editor  during  the  workshop  on 
makeup. 


Photos  by  Gary  Smith,  graduate  student  in 
journalism  at  Ohio  University. 


Push  button  production! 
Get  great  black  and  white 
proofs  direct  from 
paste-ups  with  the  warren 
i826  Proofing  System. 

Don’t  wait  for  film,  or  tie  up  your  men  to  make  in-plant 
and  customer  proofs.  Now  anyone  who  can  push  a  button 
can  run  off  one  proof  or  hundreds  of  entire  newspaper  pages. 

Work  right  from  paste-ups,  and  get  fast,  full  size,  corrected 
page  proofs  .  .  .  proofs  for  customer  okay .  .  .  advance  proofs 
of  store  ads  for  p.o.p.  display.  Our  1826  electrostatic  proofing 
system  delivers  dry  18"  x  26"  sheets  in  40  seconds  or  less,  for 
only  about  lOd:  a  copy,  including  paper  and  toner.  Proofing 
machine,  electrostatic  paper  and  toner- all  from  a  single  source 
-are  yours  on  a  purchase  or  lease  basis.  Warren’s  1826  offers 
you  greater  speed,  better  quality  proofs  and  easier  maintenance 
than  units  at  more  than  twice  the  price.  There 
are  also  extra  advantages  from  roll  stock  and 
liquid  toner.  Mail  the  coupon  today  for 
samples  and  full  details. 


INSERT  copy  (paste-up, 
artwork,  anything  printed, 
written  or  drawn). 


SET  desired  length  and 
dial  number  of  copies. 


PRESS  the  print  button. 
Get  dry  proofs  in  seconds! 


Balanced  Systems 
your  key  to 
better  printing 
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S.  D.  Warran  Company,  a  Division  of  Scott  Paper  Company 
225  Franklin  St..  Boston,  Mass.  02101 


Show  me! 

■  Please  send  me 
a  sample  proof 

■  Send  new 
brochure  with  full 
details 

■  Have  your  local 
dealer  call 


State  ZiD 
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New  York  Addresses  of  Convention  Visitors 


Aberdeen  (S.D.)  American-News 
Henry  J.  Schmitt,  Waldorf-Astoria 
Peter  O.  Schmitt,  Waldorf-Astoria 
Ada  (Okla.)  Evening;  News 

Mr.  and  Mrs.  William  D.  Little,  Jr.,  Barclay 
Ag;ana  (Guam)  Pacific  Daily  News 
Robert  E.  Udick,  Waldorf-Astoria 
Akron  (O.)  Beacon  Journal 

William  A.  Ott,  Waldorf-Astoria 
John  S.  Knight,  Waldorf-Astoria 
Albuquerque  (N.M.)  Journal  Publishing  Co.  and 
Albuquerque  Publishing  Co. 

T.  H.  Lang,  Barkley 
John  M.  McMillion,  Barkley 
Alexandria  (La.)  Town  Talk 

Mr.  &  Mrs.  Tom  J.  Hardin,  Waldorf-Astoria 
Mr.  &  Mrs.  Joe  D.  Smith,  Jr.,  St.  Regis- 
Sheraton 

Allentown  (Pa.)  Call-Chronicle 
Donald  P.  Miller,  Waldorf-Astoria 
Guyer  B.  Candy.  Summit 
Altoona  (Pa.)  Mirror 
Roosevelt : 

R.  B.  Beeler  Robert  Boyer 

Blair  Bice  Daniel  Slep 

J.  E.  Holtzinger 

Amarillo  (Tex.)  Glol)e-News  Publishing  Co. 

Mr.  £  Mrs.  S.  B.  Whittenburg,  Waldorf-Astoria 
Ansonia  (Conn.)  Sentinel 

S.  John  Siam.  Waldorf-Astoria 
Asheville  (N.C.)  Citizen-Times 

Mr.  &  Mrs.  Robert  Bunnelle  (Frances),  Barclay 
Mr.  &  Mrs.  Richard  B.  Wynne  (Betty),  Barclay 
Athens  (Tex.)  Review 

Mr.  &  Mrs.  M.  M.  Donosky,  Waldorf-Astoria 
Atlanta  (Ga.)  Journal  &  Constitution 

Jack  Tarver,  Barclay :  William  I.  Ray,  Jr., 
Waldorf-Astoria 

Augusta  (Ga.)  Southeastern  Newspaper  Corp. 
Mr.  &  Mrs.  W.  S.  Morris  III.  Pierre 
Mr.  &  Mrs.  Paul  S.  Simon,  Pierre 
Mr.  &  Mrs.  Robert  R.  Norris,  Pierre 
Aurora  (Ill.)  Beacon-News 

Mr.  &  Mrs.  Warren  L.  Taylor,  Barclay 
Austin  (Tex.)  American-Statesman 

Mr.  &  Mrs.  Richard  F.  Brown.  Roosevelt 
Mr.  &  Mrs.  Bill  M.  Meroney,  Roosevelt 

Baltimore  (Md.)  News  American 
Mr.  &  Mrs.  Mark  F.  Collins,  Waldorf-Astoria 
Mr.  &  Mrs.  Roy  W.  Anderson,  Barclay 


Bangor  (Me.)  News 

Richard  K.  Warren.  St.  Regis  Sheraton 
Mr.  &  Mrs.  Robert  E.  Kiah,  Waldorf-Astoria 
Mr.  &  Mrs.  Kenneth  L.  MacMannis,  Waldorf- 
Astoria 

Mr.  &  Mrs.  Richard  J.  Warren,  Waldorf-Astoria 
Mrs.  Joanne  Van  Namee,  Waldorf-Astoria 
Baton  Rouge  (La.)  State-Times  and  Morning 
Advocate 

Mr.  &  Mrs.  Charles  P.  Manship,  Jr.,  Barclay 
Mr.  &  Mrs.  Douglas  L.  Manship,  Barclay 
Mr.  &  Mrs.  Douglas  L.  Manship,  Jr.,  Barclay 
Mr.  &  Mrs.  Charles  Garvey,  Barclay 
Biddeford  (Me.)  Biddeford-Saco  Journal 
W.  Paul  ()asavant,  Lexington 
Biloxi  (Miss.)  Gulf  Publishing  Co.,  Inc.,  Biloxi- 
Gulfport  Herald 

Mr.  &  Mrs.  Roland  Weeks,  Jr.  (June),  Plaza 
Binghamton  (N.Y.)  Press 
Orb  C.  Reeder,  Biltmore 
Harry  S.  Milligan,  Biltmore 
Bloomington  (Ind.)  Herald-Telephone/ 

Herald  Times 

Scott  C.  Schurz,  Belmont  Plaza 
Boise  (Idaho)  Idaho  Statesman 
Robert  B.  Miller,  Jr.,  Waldorf-Astoria 
Boston  (Mass.)  Christian  Science  Monitor 
Wilson  Morgan  Riley,  Waldorf-Astoria 
Richard  M.  Heath,  Waldorf-Astoria 
Glenn  A.  Evans,  Waldorf-Astoria 
Paul  Sampson,  Barclay 
C.  Ross  Cunningham,  Barclay 
Kenneth  D.  Sumner,  Summit 
Harold  Greenlaw.  No  hotel — one  day  only 
Boston  (Mass.)  Globe 
Davis  Taylor,  Waldorf-Astoria 
John  Taylor,  Waldorf-Astoria 
Wm.  O.  Taylor,  St.  Regis 
John  P.  Giuggio,  Waldorf-Astoria 
George  McManus,  Waldorf-Astoria 
Richard  Ockerbloom,  Waldorf-Astoria 
Boulder  (Colo.)  Camera 
Norman  J.  Christiansen,  Waldorf-Astoria 
Bradenton  (I^a.)  Herald 
Mr.  &  Mrs.  W.  E.  Pape.  Waldorf-Astoria 
Bradford  (Pa.)  Bradford  Publications  Inc. 
Henry  A.  Satteiyrhite,  Waldoid-Astoria 
Margaret  H.  Satterwhite,  Waldorf-Astoria 
Brandon  (Mtha.)  Sun 

L.  D.  Whitehead,  140  East  56th  St. 
Bridgeport  (Conn.)  Post  Publishing  Co. 

John  E.  Pfriem,  Delmonico 


VINCENT  J.  MANNO 

BROKERS  •  FINANCIAL  CONSULTANTS 
NEWSPAPERS  •  RADIO  AND  TELEVISION  STATIONS 

rJlon^  ..JJ'idtor^ 

C^ondtructive  -Service  to  puLiidkerd 
smaiiy  medium  and  iar^  neu/dpaperd 
tkrou^kout  tke  United  Stated 

Associate,  GEORGE  ROMANO 


50  EAST  58TH  STREET,  NEW  YORK,  N.  Y.  10022 
TELEPHONE  ELDORADO  5-0405 


Bridgewater  (N.J.)  Courier-News 
John  J.  Curley,  Waldorf-Astoria 
Bristol  (Va.-Tenn.)  Worrell  Newspapers  Inc. 
Waldorf-Astoria : 

T.  E.  Worrell  Anne  Worrell 

T.  E.  Worrell.  Jr.  Robin  Worrell 

Brockton  (Mass.)  Enterprise  Publishing  Co. 

Charles  A.  Puller,  Waldorf-Astoria 
Buffalo  (N.Y.)  Evening  News 

Mrs.  ^ward  H.  Butler.  Hotel  Pierre 
Mrs.  Kate  B.  Righter,  825  Fifth  Ave.,  Apt.  17-B 
Henry  Z.  Urban,  St.  Regis 
William  M.  Fallis,  Waldorf-Astoria 
Hugh  C,  Monaghan,  Waldorf-Astoria 
Abner  A.  Homburger,  Waldorf-Astoria 
Burlington  (Vt.)  Free  Press 
Urban  L.  Bergeron,  Waldorf-Astoria 


Cambridge  (Md.)  Banner 

Mr.  &  Mrs.  Ernest  R.  Adams,  Waldorf-Astoria 
Camden  (Ark.)  Palmer  Newspapers 

Walter  Hussman,  Jr.,  hotel  not  assigned 
Camden  (N.J.)  Courier-Post 
William  A.  Stretch,  Barclay 
Gary  C.  Snyder.  Barclay 
Campbell  Hall  (N.Y.)  Ottaway  Newspapers.  Inc. 
Mr.  &  Mrs.  James  H.  Ottaway,  Sr.,  Waldorf- 
Astoria 

James  H.  Ottaway,  Jr.,  Waldorf-Astoria 
Mr.  &  Mrs.  J.  Allan  Meath,  Barclay 
Mr.  &  Mrs.  John  S.  Goodreds,  Barclay 
Mr.  &  Mrs.  Stephen  W.  Ryder,  Barclay 
Mr.  &  Mrs.  Elton  P.  Hall,  Barclay 
Canton  (O.)  Thomson-Brush-Moore  Newspapers. 
Inc. 

G.  Gordon  Strong,  Waldorf-Astoria 
Richard  C.  Kettler,  Barclay 

Cedar  Rapids  (Iowa)  Gazette 
J.  F.  Hladky,  Jr..  Park  Lane 
Joe  Hladky  III.  Barclay 
Chambersburg  (Pa.)  Public  Opinion 
Mr.  &  Mrs.  Harold  E.  Burdick,  Waldorf-Astoria 
Charleston  (W.  Va. )  Clay  Communications.  Inc. 
Mr.  &  Mrs.  Lyell  B.  Clay,  Regency 
Mr.  &  Mrs.  John  F.  McGee,  Regency 
Mr.  &  Mrs.  Buckner  Clay,  Regency 
Charlotte  (N.C.)  Knight  Publishing  Co. 
(Charlotte  Observer  and  Charlotte  News) 

Mr.  &  Mrs.  Beverly  R.  Carter,  St.  Regis 
Chattanooga  (Tenn.)  Times 

Mrs.  Ruth  S.  Golden,  c/o  N.Y.  Times 
A.  W.  Holmberg,  Park  Lane 
Chester  (Pa.)  Delaware  County  Daily  Times 
Mr.  &  Mrs.  Ronald  A.  He<lley,  Waldorf-Astoria 
Mr.  &  Mrs.  George  R.  Straka,  Waldorf-Astoria 
Chicago  (Ill.)  Chicago  Today 

Luke  P.  Carroll,  Waldorf-Astoria 
Chicago  (Ill.)  Sun-Times/ Chicago  Daily  News 
Waldorf-Astoria: 

Marshall  Field 
Leo  Newcombe 
Albert  von  Entrees 
Virgil  P.  Schroeder 
Russ  Stewart.  Barclay 
Chicago  (III.)  Tribune 
Waldorf-Astoria : 

S.  R.  Cook 

H.  F.  Grumhaus 
Glayton  Kirkpatrick 

Cincinnati  (O.)  Enquirer 

Francis  L.  Dale.  Waldorf-Astoria 
Richard  D.  Adler,  Waldorf-Astoria 
Thomas  R.  Gormley,  Waldorf-Astoria 


Alexander  Hehmeyer 
Gabe  Joseph 
Robert  McAllister 
Charles  D.  Fegert 


W.  D.  Maxwell 
F.  A.  Nichols 
J.  Howard  Wood 


Cincinnati  (O.)  Post  &  Times-Star 

Mr.  &  Mrs.  Joe  R.  Williams,  Waldorf-Astoria 


Clarksburg  (W.  Va.)  Clarksburg  Publishing  Co. 
(Exponent  &  Telegram) 

Mr.  &  Mrs.  ()ecil  B.  Highland,  Jr.,  Waldorf- 
Astoria 


Cleveland  fO.)  Plain  Dealer 
Thomas  Vail.  Waldorf  Towers 
F.  William  Dugan.  Waldorf  Towers_ 

Edward  J.  O’Clonnor,  Waldorf-Astoria 
Cocoa  (na.)  Gannett  Florida  Newspapers 
Mr.  &  Mrs.  James  H.  Jesse.  Barclay 
Columbia  (S.C.)  State/Columbia  Record 
Ambrose  G.  Hampton,  Barclay 
Ben  R.  Morris,  Barclay 
Arthur  D.  Cooper,  Barclay 
Dr.  A.  G.  Hampton,  Jr.,  Barclay 
Sam  L.  Latimer.  Jr.,  Barclay 
Columbus  fGa.)  Ledger-Enqu'rer  Newspapers 
Mr.  &  Mrs.  M.  R.  Ashworth.  Waldorf-Astoria 
Mrs.  A.  H.  (Chapman,  Sr.,  Waldorf-Astoria 
Columbus  (Ind.)  Republic 

Mr.  &  Mrs.  Robert  N.  Brown,  Waldorf-Astoria 


Columbus  fO.)  Cit'zen-Jonrnal 

Gregory  A.  Dembski,  Waldorf-Astoria 
Concord  (N.C.)  Tribune 

Mr.  &  Mrs.  A.  W.  HucVle.  Waldorf-Astoria 
Miss  FUzalwtb  Huckle.  Waldorf-Astoria 
Mrs.  H.  V.  Murdaugh.  Jr.,  Waldorf-Astoria 
Connellsville  (Pa.)  Courier 

James  M.  Driscoll,  Waldorf-Astoria 
Walter  C.  Driscoll,  Waldorf-Astoria 
James  G.  Driscoll,  Waldorf-Astoria 
Cumberland  (Md.)  Times-News 
James  A.  Black,  Waldorf-Astoria 
John  J.  McMullen,  Jr.,  Waldorf-Astoria 
Dallas  (Tex.)  News 

Joe  M.  Dealey,  Waldorf-Astoria 
Richard  D.  Blum,  Waldorf-Astoria 
Sol  Katz,  Waldorf-Astoria 
W.  C.  Smellage,  Waldorf-Astoria 
Jack  B.  Krueger,  Waldorf-Astoria 
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Dallas  (Tex.)  Times  Herald 
Jim  Chambers,  Waldorf-Astoria 
Robert  Jensen,  Waldorf-Astoria 
Felix  McKnight,  Waldorf-Astoria 
Danbury  (Conn.)  News-Times 
John  Van  Kleeck,  Barclay 
Richard  A.  Myers,  Barclay 
Danville  (Ill.)  (Commercial  News 
Robert  J.  Burow,  Barclay 
Dayton  (O.)  Dayton  Newspapers.  Inc. 

Daniel  J.  Mahoney,  Jr.,  St.  Retris 
Charles  Glover,  Barclay 
Hklward  F.  Dierker,  Waldorf-Astoria 
Robert  C.  Snyder,  Waldorf-Astoria 
Daytona  Beach  (Fla.)  News-Journal 
fl.  M.  “Tippen"  Davidson,  Barkley 
Josephine  Davidson,  Barkley 
Decatur  (III.)  Lindsay-Schaub  Newspapers 
Edward  E.  Lindsay,  Waldorf-Astoria 
Byron  C.  Vedder,  Waldorf-Astoria 
Denver  ( Colo. )  Post 

Charles  R.  Buxton,  Donald  R.  Seawell,  Robert 
H.  Shanahan,  Hotel  not  assigned 
Denver  (Colo.)  Rocky  Mountain  News 
W.  W.  Fletcher,  Barclay 
Des  Moines  (Iowa)  Register  and  Tribune 
Gardner  Cowles,  488  Madison  Ave. 

David  Kruidenicr,  Berkshire 
Kenneth  MacDonald,  Canadian  Club 
Louis  H.  Norris,  Waldorf-Astoria 
Lyle  A.  Lynn,  Sheraton-Russell 
J.  Wootlrow  Beard,  Sheraton-Russell 
Detroit  (Mich.)  Free  Press 

Mr.  &  Mrs.  Lee  Hills.  Waldorf  Towers 
Mr.  &  Mrs.  Lee  Templeton.  Waldorf-Astoria 
Mr.  &  Mrs.  Lee  Guittar.  Plaza 
Mr.  &  Mrs.  Larry  Wallace,  Barclay 
Derick  Daniels.  Barclay 
Detroit  (Mich.)  News 

Peter  B.  Clark,  Waldorf-Astoria 
Edwin  K.  Wheeler,  Barclay 
James  T.  Dorris,  Barclay 
Martin  S.  Hayden.  Plaza 
Kenneth  T.  Carlson,  Barclay 
V.  Leonard  Hanna,  Waldorf-Astoria 
Roger  T.  Hildenbrand,  Barclay 
Dover  (Del.)  Independent  Newspapers,  Inc. 

Mr.  &  Mrs.  D.  Smyth,  Barclay 
Mr.  &  Mrs.  John  W.  Beach.  Barclay 
Duluth  (Minn.)  Herald  &  News-Tribune 
Mr.  &  Mrs.  Eugene  R.  Lambert.  Barclay 
Mr.  &  Mrs.  J.  Roger  Grier,  Barclay 
Dunkirk-Fredonia  (N.Y.)  Observer 
H.  K.  Williams,  Plaza 
Durham  (N.C.)  Herald  and  Sun 

Mr.  &  Mrs.  Steed  Rollins,  Waldorf-Astoria 
Mr.  &  Mrs.  E.  T.  Rollins.  Jr.,  Waldorf-Astoria 
Easton  (Pa.)  Express 
Donald  W.  Diehl,  Waldorf-Astoria 
Mrs.  Jean  M.  Diehl,  Waldorf-Astoria 
George  F.  Coffin,  Jr.,  Waldorf-Astoria 
Mrs.  Claire  Coffin,  Waldorf-Astoria 
Miss  Henrietta  A.  McPherson,  Waldorf-Astoria 
Edward  E.  Howard,  Biltmore 
Mrs.  Phyllis  Howard.  Biltmore 
Burleigh  Arnold,  St.  Regis 
Commuting: 

Mrs.  Adeie  S.  Fretz  Henry  Fretz 

J.  L.  Stackhouse  William  C.  Stackhouse 

Lloyd  E.  Milligan 

El  Paso  (Tex.)  Times  and  Herald-Post 

Mr.  &  Mrs.  Dorrance  D.  Roclerick,  Waldorf- 
Astoria 

Mr.  &  Mrs.  Prank  Feuille  III,  Waldorf-Astoria 
Mr.  &  Mrs.  J.  Clinton  Bagwell,  Jr..  Waldorf- 
Astoria 

Elizabeth  City  (N.C.)  Advance 

Mr.  &  Mrs.  W.  G.  Sheldon.  Waldorf-Astoria 
Mr.  &  Mrs.  Loyal  Phillips.  Waldorf-Astoria 
Elyria  (O.)  Chronicle-TelegiTim 

Mr.  &  Mrs.  A.  D.  Hudnutt,  Waldorf-Astoria 
O.  B.  Schoepfle,  Barclay 
Everett  (Wash.)  Herald 
Mr.  &  Mrs.  Robert  D.  Best,  Waldorf-Astoria 
Robert  D.  Best.  Jr..  Waldorf-Astoria 
Findlay  (O.)  Republican-Courier 
Edwin  L.  Heminger,  Barclay 
Harold  H.  Heminger.  Barclay 
Florence  (Ala.)  Hammell  Newspapers 

Mr.  &  Mrs.  Richard  N.  Hammell.  Waldorf- 
Astoria 

Mr.  &  Mrs.  Tonnie  Pyron,  Waldorf-Astoria 


NEWSPAPER  SALES  —  PURCHASES 

DURING  ANPA,  April  23-27 
available  at  Waldorf  for 
PRIVATE  CONFERENCES 

BOX  17127  RAIEIGH.N  C.  27609 
(9191  782-3131 

NATION  WIDE  PERSONAL  SERVICE 
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Fort  Lauderdale  (Fla.)  News 
(Gore  Newspaper  CIo.) 

Ted  &  Marion  Gore,  Waldorf-Astoria 
Jack  &  Betty  Gore,  Waldorf-Astoria 
Fred  &  Elaine  Pettijohn,  Waldorf-Astoria 
Fort  Scott  (Kans.)  Tribune 

Mr.  &  Mrs.  G.  W.  Marble,  Waldorf-Astoria 
Fort  Wayne  (Ind.)  News-Sentinel 
Helene  R.  Foellinger,  Waldorf-Astoria 
Fort  Worth  (Tex.)  News  Citizen  Newspapers 
Mr.  &  Mrs.  Staley  T.  McBrayer,  Woldorf- 
Astoria 

Framingham  (Mass.)  South  Middlesex  News 
William  B.  Parry.  Waldorf-Astoria 
Gadsden  (Ala.)  Times 

Mr.  &  Mrs.  Frank  Helderman,  Jr.,  Waldorf- 
Astoria 

(jeneva  (N.Y.)  Times 

J.  F.  Bertram,  Waldorf-Astoria 
Glendale  (Calif.)  News-Press 

Carroll  W.  Pardier,  Waldorf-Astoria 
Grafton  (W.  Va.)  Sentinel 

Mr.  &  Mrs.  Monte  F.  Bourjaily  (Norma). 
Waldorf-Astoria 
Grand  Forks  (N.D.)  Herald 

Mr.  &  Mrs.  Ralph  S.  Roth.  (Bobbie).  Barclay 
Mr.  &  Mrs.  John  B.  Lux  (Carolyn),  Barclay 
Great  Falls  (Mont.)  Tribune 

William  A.  Cordingley,  Waldorf-Astoria 
Greensboro  (N.C.)  News  and  Record 
Peter  B.  Bush,  Barclay 
Greenfield  (Mass.)  Recorder 

John  J.  Broughan,  Delmar  P.  Magoon,  Summit 
Greenville  (Pa.)  Record-Argus 

Frank  E.  Frampton,  Waldorf-Astoria 
Greenville  (S.C.)  News-Piedmont 

J.  Kelly  Sisk,  E.  A.  Ramsaur,  Charles  Sterling. 
Barclay 

Greenville  (Tenn.)  Sun 

Mr.  &  Mrs.  John  Jones,  Barclay 
John  M.  Jones,  Jr.,  Barclay 
Mrs.  E.  O.  Susong,  Barclay 
Haekensack-Bergen  (jounty  (N.J.)  The  Record 


Peter  C.  Hearne 
Jerry  Bellune 
Frank  J.  Savino 
Robert  J.  Sapanara 
Charles  Hayes 
Theorlore  Andrews 
Earle  H.  DuBoie 


Malcolm  A.  Borg 
James  A.  Marohn 
Gregory  C.  Borg 
Herbert  E.  Cox,  Jr. 

Carl  F.  Jellinghaus 
Robert  Davis.  Jr. 

Bernard  J.  Buranelli 
Hamilton  (Bermuda)  Royal  Gazette  Ltd. 

E.  T.  Sayer,  Plaza 
Hamilton  (O.)  Journal-News 

Mr.  &  Mrs.  Tucker  Sutherland.  Waldorf- 
Astoria 

Hamilton  (Ont.)  Spectator 
John  D.  Muir  (Pat),  Summit 
James  S.  Thomson,  Summit 


Hagerstown  (Md.)  Herald-Mail 
Joseph  M.  Harp,  Lexington 
Harrisburg  (Pa.)  Patriot-News  Co. 

John  H.  Baum,  Barclay 
James  R.  Doran,  Barclay 
Ernest  P.  Reed,  Barclay 

EJdwin  F.  Russell,  c/o  Newhouse  Newspapers, 
420  Lexington  Ave. 

Hartford  (Conn.)  Courant 
Eldmund  W.  Downes,  Waldorf-Astoria 
Martin  L.  Fleming,  Waldorf-Astoria 
Bob  Eddy,  Beverly  Hotel 
Sidney  A.  Kaplan,  Waldorf-Astoria 
Hartford  (Conn.)  Times 
Robert  R.  Elckert,  Drake 
Haverhill  (Mass.)  Gazette 

Mr.  &  Mrs.  Kimball  Davis,  hotel  not  assigned 
Hazelton  (Pa.)  Standard-Speaker 
Frank  H.  Walser,  Waldorf-Astoria 
Patrieia  V.  Walser,  Waldorf-Astoria 
Hickory  (N.C.)  Hickory  Publishing  Co.  (Record) 
Mrs.  L.  C.  (Mildred)  Gifford.  Waldorf-Astoria 
Mrs.  Marjorie  Boyer.  Waldorf-Astoria 
Mrs.  Kenneth  (Suzanne  G.)  Millholland, 
Waldorf-Astoria 

Kenneth  K.  Millholland,  Waldorf-Astoria 
High  Point  (N.C.)  Enterprise.  Inc. 

David  A.  Rawley,  Jr.,  Waldorf-Astoria 
Honolulu  (Hawaii)  Advertiser 
Thurston  Twigg.5mith.  Waldorf-Astoria 
Honolulu  (Hawaii)  Star-Bulletin 
John  A.  Scott,  Summit 
Chinn  Ho,  Waldorf-Astoria 
Porter  Dickinson,  Waldorf-Astoria 
Hudson  (N.Y.)  Register-Star 

Mr.  &  Mrs.  Frederick  P.  Andrews.  Waldorf- 
Astoria 

Huntington  (Ind.)  Herald-Press 
Tuscany : 

Corrine  P.  Quayle  Jame  C.  Quayle 

Huntington  (W.  Va.)  Huntington  Publishing  Co. 
Mr.  &  Mrs.  N.  S.  Hayden  (Elaine),  Waldorf- 
Astoria 

John  L.  Foy,  New  York  Athletic  Club 
Mr.  &  Mrs.  James  D.  Hoffman,  Waldorf- 
Astoria 

Huntsville  (Ala.)  Times 

Mr.  &  Mrs.  Leroy  A.  Simms,  Barclay 
Hutchinson  (Kans.)  News 
Peter  Macdonald,  Drake 
Stuart  Awbrey,  Algonquin 
Hyannis  (Mass.)  Cape  Cod  Standard  Times 
Mr.  &  Mrs.  Albert  DeLuca.  Summit 


NEWSPAPER  CONSULTANTS 

SALES  NEGOTIATORS  -  BROKERS  -  APPRAISERS 

Continuing  for  over  forty  years  successful 
negotiations  for  the  sale  and  acquisition  of 
newspaper  publishing  properties. 

Discreet  and  confidential  discussions  invited 
regarding  your  needs  throughout  the  country. 

GEORGE  J.  COOPER 

Maurice  K.  Henry 

AREA  CODE  2  12  Ga7-.3727 
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Indiana  (Pa.)  Gazette 
Joseph  L.  Donnelly,  Waldorf-Astoria 
Lucy  Donnelly,  Waldorf-Astoria 
Indianapolis  (Ind.)  Indianapolis  Newspapers.  Inc. 
Mr.  &  Mrs.  W.  A.  Dyer  Jr.,  Waldorf-Astoria 
Mr.  &  Mrs.  Frank  E.  Russell,  Waldorf-Astoria 
Mr.  &  Mrs.  Thomas  K.  Crowe,  Waldorf-Astoria 
Mr.  &  Mrs.  Golden  L.  Paris,  Waldorf-Astoria 
Mr.  &  Mrs.  E.  S.  Pulliam,  Tuscany 

Jackson  (Tenn.)  Sun  Publishing  Co. 

Albert  A.  Stone.  Waldorf-Astoria 
William  Stone,  Waldorf-Astoria 
Jeannette  (Pa.)  News-Dispatch 
J.  Graff  Bc«nberger.  Summit 
Mrs.  Patricia  M.  Bomberger,  Summit 
Joliet  (III.)  Herald-News 

Mr.  &  Mrs.  William  F.  Blackburn.  Barclay 
Junction  City  (Kans.)  Union 
M.aryliz  Montgomery,  St.  Regis 
John  T).  Montgomery,  St.  Regis 

Kankakee  (III.)  Journal 

Len  H.  Small.  Waldorf-Astoria 
August  Janssen,  Waldorf-Astoria 
Kenosha  (Wis.)  News 
Mr.  &  Mrs.  Howard  J.  Brown,  Park  Lane 
Mr.  &  Mrs.  Willis  H.  Shulte,  Park  Lane 
Kinston  (N.C.)  Free  Press 
Waldorf-Astoria : 

H.  Galt  Braxton  Albert  M.  Stroud 

Frances  Stroud  Carrie  Braxton  McAllister 
Knoxville  (Tenn.)  Journal 

Mr.  &  Mrs.  Charles  H.  Smith  III,  Waldorf- 
Astoria 

Mr.  &  Mrs.  Charles  M.  Mason.  Waldorf-Astoria 
Knoxville  (Tenn.)  News-Sentinel 
Roger  A.  Daley.  Waldorf-Astoria 
Ralph  L.  Millette.  Jr.,  Waldorf-Astoria 
Kokomo  (Ind.)  Tribune 

R.  H.  Blacklidge,  Waldorf-Astoria 


La  Crosse  (Wis.)  Tribune 
W.  T.  Burgess.  Barclay 
Lafayette  (Ind.)  Journal  &  Courier 

Mr.  &  Mrs.  Louis  A.  Weil  HI,  Waldorf-Astoria 
La  Jolla  (Calif.)  (k>pley  Newspapers 
Robert  Letts  Jones,  Waldorf-Astoria 
Robert  P.  Paffen,  Waldorf-Astoria 
Alex  De  Bakcsy,  St.  Regis-Sheraton 
Lancaster  (Pa.)  Lancaster  Newspapers,  Inc. 
Douglas  R.  Armstrong,  Waldorf-Astoria 
Willis  W.  Shenk.  Waldorf-Astoria 
Jay  Wenrich,  Lexington 
Jack  S.  Gerhart,  Waldorf-Astoria 
Jack  Buckwalter,  Waldorf-Astoria 
Warren  L.  Swartz,  Waldorf-Astoria 
Ray  W.  Gilliland,  Waldorf-Astoria 
Lansing  (Mich.)  State  Journal 

Mr.  &  Mrs.  Maurice  Hickey,  Barclay 
La  Salle  (III.)  News-Tribune 

Mr.  &  Mrs.  Frederick  C.  Miller,  Waldorf- 
Astoria 

Lawrence  (Kans.)  Journal-World 

Mr.  &  Mrs,  Dolph  C.  Simons,  Jr.,  Waldorf- 
Astoria 

Lebanon  (Pa.)  News 

Arbelyn  Wilder  Sansone,  Park  Lane 
Joseph  Sansone.  Park  Lane 
Jack  Schropp,  Park  Lane 
Rosemary  L.  5^hropp.  Park  Lane 
S,  D.  Evans.  Barclay 
Peter  P.  Rudegeair,  Barclay 


WlLLlMlGraEItG 

I  ASSOCIATES 


Engineers 

CONSULTATION  PLANT  EXPANSION 

NEW  PLANT  CONSTRUCTION 

DESIGN  ADMINISTRATION 

Over  four  decades 
of  service  ...  to  the 
newspaper  industry 
and  the  graphic  arts. 


331  Madison  Avenue 
New  York,  N.  Y.  10017 
212  687-6693 


Lexington  (Ky.)  Herald-Leader 

Mr.  &  Mrs.  Tom  Adams,  Waldorf-Astoria  or 
Dorsett 

Lewiston  (Me.)  Sun-Journal 
Russell  H.  Costello,  Barclay 
Quentin  A.  Whittier.  Barclay 
James  R.  Costello,  Barclay 
Little  Rock  (Ark.)  Democrat 

Mr.  &  Mrs.  C.  S.  Berry,  Waldorf-Astoria 
Mr.  &  Mrs.  Marcus  B.  George,  Waldorf-Astoria 
Little  Rock  (Ark.)  Gazette 

Mr.  &  Mrs.  Hugh  B.  Paterson,  Jr.,  St  Regis- 
Sheraton 

Mr.  &  Mrs.  James  R.  Williamson,  Waldorf- 
Astoria 

Lock  Haven  (Pa.)  Express 
P.  D.  O’Reilly,  Jr..  Yale  Club 
Lockport  (N.Y.)  Union-Sun  &  Journal 
Robert  D.  Wilkinson,  Barclay 
Logansport  (Ind.)  Pharos-Tribune  &  Press 
Mr.  &  Mrs.  J.  M.  Druck,  Barclay 
London  (Ont.)  Free  Press 

Walter  J.  Blackburn,  Barclay 
William  J.  Carradine,  Barclay 
Charles  G.  Fenn,  Summit 
C.  Robert  Turnbull,  Barclay 
Long  Beach  (Calif.)  Independent  Press-Telegram 
Daniel  H.  Bidder,  Park  Lane 

A.  E.  Rosene,  Barclay 

B.  J.  Bidder,  Jr.,  Barclay 
Longview  (Wash.)  News 

J.  M.  McClelland  Jr.,  Waldorf-Astoria 
Lorain  (O.)  Journal 
Harry  R.  Horvitz,  Waldorf-Astoria 
James  D.  Lonergan,  Waldorf-Astoria 
Los  Angeles  (Calif.)  La  Opinion 
Ignacio  E.  Lozano.  Jr..  Waldorf-Astoria 
Mrs.  Marta  N.  Lozano,  Waldorf-Astoria 
Los  Angeles  (Calif.)  Times 

Robert  D.  Nelson,  Waldorf-Astoria 
Vance  Stickell,  Waldorf-Astoria 
Robert  D.  Nelson,  Waldorf-Astoria 

Macon  (Ga.)  Telegraph  and  News 

Mr.  &  Mrs.  Bert  Struby.  Waldorf-Astoria 
Madison  (Wis.)  Madison  Newspapers,  Inc. 

Miles  McMillin,  Private  Home 
Martin  Wolman,  Waldorf-Astoria 
Manchester  (Ck)nn.)  Herald 

Mr.  &  Mrs.  Thomas  F.  Ferguson,  Barclay 
Mansfield  (O.)  Journal 

Mr.  &  Mrs.  Harry  R.  Horvitz,  Waldorf-Astoria 
Martins  Ferry  (O.)  Times-Lieader 
A.  V.  Dix.  Waldorf-Astoria 
Marion  (Ind.)  Chronicle-Tribune 
Richard  B.  Thomas.  Plaza 
McAllen  (Tex.)  Monitor-Freedom  Newspapers 
Mr.  &  Mrs.  Ralph  M.  Juillard,  Waldorf-Astoria 
Mr.  &  Mrs.  V.  L.  DeBolt,  Waldorf-Astoria 
McKeesport  (Pa.)  Dailv  News  Publishing  Co. 
Mary  H.  Mansfield,  Pierre 
William  J.  Cox.  Jr..  Pierre 
Thomas  D.  Mansfield.  Pierre 
Meadville  fPa.l  Tribune 

Mr.  &  Mrs.  Jack  Bates  (Louise),  Barclay 
Memphis  fTenn.)  Memphis  Publishing  Co. 

Mr.  &  Mrs.  W.  Frank  Aycock,  Jr.,  Waldorf- 
Astoria 

Meriden  (Conn.)  Record 

Mr.  &  Mrs.  Carter  H.  White,  Barclay 
Mr.  &  Mrs.  Charles  G.  Iwanicki,  Summit 
John  J.  Brosnan  III,  Summit 
Mexico  (Mo.)  Ledger 

Robert  M.  White  II,  Barclay 
Miami  (na.)  Herald 

H.  J.  Jurgensmever,  Waldorf-Astoria 
Howard  Grothe,  Waldorf-Astoria 
Miami  (Fla.)  Knight  Newspapers,  Inc. 

James  L.  Knight,  Park  Lane 
Alvah  H.  Chapman,  Jr.,  Waldorf-Astoria 

C.  Blake  McDowell.  Waldorf-Astoria 

J.  Montgomery  Curtis,  Waldorf-Astoria 
Charles  E.  CHark,  Waldorf-Astoria 
Michigan  City  (Ind.)  Dispatch  Pub.  Co. 
(News-Dispatch) 

Mr.  &  Mrs.  Robert  C.  Averitt,  Waldorf-Astoria 
George  R.  Averitt,  Waldorf-Astoria 
Mr.  &  Mrs.  John  R.  Nixon,  Waldorf-Astoria 
Mr.  &  Mrs.  Joseph  H.  Nixon.  Waldorf-Astoria 
Mr.  &  Mrs.  John  Mitchell,  Waldorf-Astoria 
Middletown  (Conn.)  Press 

Woodbridge  A.  D’Oench,  Regency 
Millville  (N.J.)  Daily 

Carl  A.  Johnson,  Jr.,  Waldorf-Astoria 
Milwaukee  (Wis.)  The  Journal  Co. 

(Milwaukee  Journal-Sentinel) 

Waldorf-Astoria : 

Irwin  Maier  Donald  B.  Ahert 

Robert  K.  Drew  Frank  Kelly 

Minneapolis  (Minn.)  Star  and  Tribune 
John  Cowles,  Hotel  not  assigned 
John  Cowles.  Jr..  St.  Regis 
Joyce  Swan,  Waldorf-Astoria 
Otto  Silha,  Waldorf-Astoria 
Howard  M'thum,  Hotel  not  assigned 
Gale  W.  Freeman.  Waldorf-Astoria 
Harold  Hughes,  Waldorf-Astoria 
Mobile  (Ala.)  Press  Register 

Mr.  &  Mrs.  W.  J.  Hearin,  Barbizon-Plaza 
Monroe  (Mich.)  News 

Mr.  &  Mrs.  J.  S.  Gray,  Waldorf-Astoria 
Moline  (III.)  Dispatch 

Edgar  A.  Shipley,  Waldorf-Astoria 
Len  Robert  Smal,  Waldorf-Astoria 
Monterey  (Calif.)  Peninsula  Herald 
Mr.  &  Mrs.  R.  B.  Gifford,  Warwick 


Montreal  (Quebec)  Gazette 

Mr.  &  Mrs.  Charles  H.  Peters,  Waldorf-Astoria 
Morristown  (N.J.)  Record 
Commuting: 

Norman  B.  Tomlinson,  Jr.  Herbert  H.  Thorpe, 
Jr.,  Ward  R.  Young,  Jean  T.  Auringer,  Jack 
Center 

Muncie  (Ind.)  Star  and  Press 
Mr.  &  Mrs.  Willard  C.  Worcester,  Waldorf- 
Astoria 

Mr.  &  Mrs.  Wayne  Botkin,  Waldorf-Astoria 
Muskogee  (Okla.)  Phoenix  and  Times-Democrat 
Mr.  &  Mrs.  Tams  Bixby,  III,  Waldorf-Astoria 
Mrs.  Walter  W.  Weber.  Waldorf-Astoria 
Mrs.  John  G.  Tarpley,  Waldorf-Astoria 


Nashua  (N.H.)  Telegraph 

J.  Herman  Pouliot,  Waldorf-Astoria 
Barbara  J.  Pouliot,  Waldorf-Astoria 
Nashville  (Tenn.)  Banner 

James  H.  Armistead,  Barclay 
Nashville  (Tenn.)  Tennessean 

Amon  Carter  Evans.  Waldorf-Astoria 
John  Seigenthaler,  Waldorf-Astoria 
Allen  Pettus,  Waldorf-Astoria 
Naugatuck  (Conn.)  News 

R.  M.  Hennick,  Belmont  Plaza 
F.  F..  Hennick,  Belmont  Plaza 
C.  R.  Sumpf,  ^Imont  Plaza 
New  Bedford  (Mass.)  Standard-Times 
Mr.  &  Mrs.  Gerald  T.  Tache,  Barclay 
New  Britain  (Conn.)  Herald 
Judith  W.  Brown.  Waldorf-Astoria 
Lindsley  Wellman.  Waldorf-Astoria 
Richard  S.  Zesk,  Waldorf-Astoria 
New  Brunswick  (N.J.)  Home  News 
Commuting : 

Robert  Rhodes  Walter  P.  Nelson 

H.  Wesley  Bogle  William  M.  Boyd 

Edward  Kenney  John  V.  Donnelly 

William  Wagner  Joseph  Fontana 

Richard  S.  Kain  Hugh  N.  Boyd 

Timothy  Martin.  16  W.  11th  St. 

New  Haven  (Conn.)  Register  Publishing  Co. 
Lionel  S.  Jackson,  Carlyle 
George  S.  Steams.  Barclay 
Donald  A,  Spargo,  Summit 
Raymond  Dowd,  Summit 
John  F.  Hine,  Summit 
Walter  Mills,  Summit 
Curtis  Pollen,  Summit 
New  Iberia  (La.)  Wick  Newspapers 
Milton  I.  Wick.  Waldorf-Astoria 
New  Kensington-'Tarentum  (Pa.)  Valley  News 
Dispatch 

Gene  Simon,  Waldorf-Astoria 
New  Orleans  (La.)  Times-Picayune  and  States- 
Item 

Mr.  &  Mrs.  Ashton  Phelps,  Waldorf-Astoria 
Robert  E.  Gough,  Waldorf-Astoria 
Mr.  &  Mrs.  Norman  N.  Newhouse.  Barclay 
Mr.  &  Mrs.  John  R.  O’Mealle.  Waldorf-Astoria 
Mr.  &  Mrs.  Geo.  W.  Healy,  Jr.,  Plaza 
Ashton  Phelps.  Jr..  Waldorf-Astoria 
Peter  C.  Newhouse.  Hotel  not  assigned 
New  York  (N.Y.)  Journal  of  Ciommerce 
(Ridder  Publications) 

Eric  Ridder  Don  Schulte 

Eric  Ridder,  Jr.  Boh  Potesky 

Adelrick  Benzinger,  Jr.  Joe  Faraci 

Nick  A.  Rigas  Tom  Butler 

Harold  Gold 

New  York  (N.Y.)  News,  New  York,  N.Y. 

220  East  42nd  St. 

F.  M.  Flynn 
W.  H.  James 
B.  G.  McCauley 
R.  J.  Rohrhach 

V.  E.  Palmer 
J.  P.  Hewitt 
A.  M.  Flaherty 

W.  K.  Graham 
New  York  (N.Y.)  Times 

229  West  43rd  St. 

Arthur  Ochs  Sulzberger 
Harding  Bancroft 
Ivan  Veit 
Walter  Mattson 
John  Mortimer 
Howard  Bishow  _  _ 

Newark  (N.J.)  Evening  News  Publishing  Co. 
Bruce  Mair,  St.  Regis 
Ommuting:  -  t 

Edwin  C.  Frederickson  Ivan  J.  Netter 

James  McKearney  Frank  Dunn 

Walter  Campbell 

Newark  (O.)  Advocate  Printing  Co. 

Mr.  &  Mrs.  John  D.  Spencer,  Hotel  not  as¬ 
signed 

Newark  (O.)  Spenley  Newspapers.  Inc. 
Waldorf-Astoria : 

Theodore  D.  Griley  II, 

Mr.  &  Mrs.  Frank  W.  Spenrer,  Jr., 

Mr.  and  Mrs.  Clarence  Pennington 


H.  J.  Kracke 
Paul  Martin 
E.  F.  Kroepke 
F.  R.  Walsh 
J.  E.  Underwood 
W.  A.  Carey 
C.  J.  Hickey 


Max  Falk 
Joseph  P.  Wagner 
Nathan  Goldstein 
Frank  H.  Adams 
Mark  E.  Senigo 


Newport  (R.I.)  News 

BMward  A.  Sherman  Jr.,  Waldorf-Astoria 
Albert  K.  Sherman  Jr.,  Waldorf-Astoria 
Niles  (Mich.)  Star  Publishing  Co. 

Harold  W.  Deadman,  Waldorf-Astoria 
Madeline  Deadman,  Waldorf-Astoria 
Norristown  (Pa.)  Times-Herald 
Robert  I.  McCracken.  Barclay 
Northampton  (Mass.)  Hampshire  Gazette 
Peter  L.  DeRose,  Drake 
Norwalk  (Conn.)  The  Hour 
Walter  Whitton,  Commuting 
Sidney  Bedient,  Commuting 
Nathaniel  Hemenway,  Commuting 
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...is  right  here! 


In  your  composing  room  the  most  costly  oper¬ 
ation  is  copy  corrections  and  author’s  altera¬ 
tions  . . .  right?  Anything  that  can  cut  this  costly 
operation  has  to  be  its  heart . . .  right?  Well  here 
is  an  optical  page  reader . . .  Compuscan  170... 
that  can  do  just  that.  The  Compuscan  170  pro¬ 
vides  a  simple,  positive  method  of  corrections 
BEFORE  typesetting  to  produce  a  clean  tape 
for  single  pass  typesetting... and  do  this  at  a 
speed  of  better  than  720  words  per  minute. 

Successful  installations  in  Newspapers,  Com¬ 
mercial  Printing  and  Typesetting  Plants,  Serv¬ 
ice  Bureaus  etc.  will  attest  to  Compuscan’s 
flexibility,  accuracy  and  dependability. 


Here  are  some  of  the  reasons  why  this  com¬ 
pact  scanner  can  solve  your  ‘‘input  bottle¬ 
necks”,  save  you  lots  of  money  and  simplify 
your  operation: 

■  Simplest  input  keyboarding  on  standard 
electric  typewriters. 

■  Typewriters  provide  unlimited  number  of 
editing  terminals  at  less  than  $500  each. 

■  Integral  computer  power  —  at  least  50% 
greater. 

■  Best  price/performance  ratio  in  industry. 
For  the  complete  story,  write  for  our  new  bro¬ 
chure...  or  better  still,  call  for  a  live  demon¬ 
stration  in  one  of  our  customers’  plants. 


900  Huyler  Street,  Teterboro,  N.  J.  07608 
Tel;  (201)  288-6000 


When  you  add  it  all  up  a  Mergenthaler  V-l-P  costs  less! 

The  V-l-P  is  the  all-purpose  phototypesetter  .  .  .  justified  and  hyphenated  output,  handles  com- 
with  its  built-in  brain  power  it  will  perform  typo-  plex  quadding  and  tabbing  routines,  and  freely 
graphic  functions  limited  purpose  machines  mixes  up  to  6  fonts  and  16  sizes  from  6  to  48 
couldn’t  begin  to  handle.  From  tape  produced  point.  And  with  a  display  attachment  it  will  set 
on  the  simplest  form  of  non-counting  keyboard —  16  sizes  from  12  to  96  point.  Output  film  or  paper 

even  on-line  MT/ST  input — the  V-l-P  produces  comes  in  3  widths;  you  save  on  supplies,  too! 


up  to  a  Mergenthalep  V-l-P 
as  little  as  W  an  hour! 


If  you  own  a  limited  purpose  typesetter,  you’re 
probably  prepared  for  something  better- more 
versatile.  Now  it’s  ready  for  delivery  with  no  bugs 
in  it.  Step  up  to  a  fine  new  phototypesetter-shop- 
proven  Mergenthaler  V-l-P.  You  can  afford  it! 

If  you  are  still  living  with  the  first  edition  of 
phototypesetters— “get  with”  the  new  generation. 
Push  button  control  of  the  V-l-P  permits  the  oper¬ 
ator  to  produce  more  profitable  jobs  with  less 
effort.  Cut  out  the  paste  and  the  scissors.  It’s 
done  on  the  keyboard  along  with  format  and 
makeup.  Remember  the  one  compelling  feature 
in  going  from  hot  to  cold  type  finally  reduced  the 
clutter  of  limited  purpose  equipment,  and  broke 
away  from  the  practice  of  a  different  machine  for 
a  different  job.  Why  keep  the  buggy  behind  the 
auto  engine  just  because  that  was  the  practice 
before  the  changeover? 

Don’t  listen  to  sales  blandishment.  To  provide 
a  total  system,  you  don’t  need  an  accumulation  of 
special  purpose  machines:  down  time  is  multi¬ 
plied  along  with  the  capital  investment.  To  Mer¬ 
genthaler,  this  is  old  stuff.  We  have  more  typeset¬ 
ting  equipment  extant  than  all  others  combined. 


The  V-l-P  accepts  anybody’s  input  tapes,  but  you  can  pro¬ 
duce  them  faster,  more  accurately  on  Mergenthaler’s  new 
V-l-P  Keyboards.  And  for  the  most  advanced  method  of 
proofing,  editing  and  marking-up  text  prior  to  typesetting, 
you  get  it  with  this  Mergenthaler  CorRecTerm. 


For  as  little  as  72e  an  hour  .  .  .  you  can  put  a 
Mergenthaler  V-l-P  to  work,  including  $1,500 
in  bonafide  fonts  from  the  great  Mergenthaler 
type  library.  Let  us  tell  you  how  you  can  acquire 
the  compact  V-l-P  system  that  is  equally  at  home 
in  office  or  plant.  Check  the  coupon  and  get  it  off 
to  Mergenthaler  Linotype  Company,  a  Division 
of  ELTRA  Corporation,  Mergenthaler  Drive,  P.O. 
Box  82,  Plainview,  New  York  11803.  Telephone: 
(516)  694-1300. 

SOON  OFF  THE  PRESS  ...  a  sixteen 
page  booklet  that  tells  you  “How  to  Make 
a  Rational  Choice  of  Photocomposing 
Equipment.”  This  informative  bookiet 
expiains  among  other  things,  how  pros 
shop  for  phototypesetters.  It’s  authorita¬ 
tive —  the  resuit  of  almost  a  century  of 
experience  with  publishers,  typographers 
and  printers.  We’li  be  happy  to  include 
your  name  when  we  mail  them. 


Send  us  further  information 

on  the  following: 

□  The  Mergenthaler  V-l-P.  And  "How  1  can  use 

it  and  own  it  for  as  little  as  72C  an  hour.” 

□  The  Mergenthaler  V-l-P  Keyboards 

□  The  Mergenthaler  CorRecTerm 

□  The  Linotron  505 

□  Place  my  name  on  list  to  receive  brochure: 

"How  to  Make  a  Rational  Choice.” 

Name  .  -  . 

.  Firm .  — . . . 

State . - . Zip . . 

175B 

Oak  Ridgre  (Tenn.)  The  Oak  Ridger 

Mr.  and  Mrs.  Tom  Hill,  Waldorf-Astoria 
Oakland  (Calif.)  Tribune 
William  F.  Know-land,  Waldorf-Astoria 
Ogdensburg  (N.Y.)  Journal/Sunday  Advance- 
News 

Franklin  R.  Little,  Waldorf-Astoria 
Oklahoma  City  (Okla.)  Daily  Oklahoman-Okla- 
homa  City  Times 
E.  K.  Gaylord,  Waldorf-Astoria 
Edward  L.  Gaylord,  Waldorf-Astoria 
Howard  J.  Nicks,  Drake 
Robert  H.  Spahn,  Waldorf-Astoria 
Omaha  (Neb.)  World-Herald 
Harold  W.  Andersen,  Waldorf-Astoria 
Laurance  R.  Hoagland,  St.  Regis-Sheraton 
Dean  R.  Bartee,  Waldorf-Astoria 
G.  Woodson  Howe.  Waldorf-Astoria 
Oneonta  (N.Y.)  Star 

Mr.  &  Mrs.  Donald  J.  Clifford,  Barclay 
Ottawa  (Ill.)  Times 

Stanton  M.  White,  Waldorf-Astoria 
O\vensboro  (Ky.)  Messenger  and  Inquirer 
Waldorf-Astoria : 

Mr.  and  Mrs.  Lawrence  W.  Hager,  Sr. 

Mr.  and  Mrs.  Larry  Hager,  Jr. 

Mrs.  George  M.  Fuqua  Miss  Geneva  Cottrell 
Owosso  (Mich.)  Argus-Press 
George  T.  C^ampliell.  Barclay 

Palo  Alto  (Calif.)  Peninsula  Newspapers 

Mr.  &  Mrs.  Eugene  Bishop,  Waldorf-Astoria 
Passaic  (N.J.)  Herald-News 
Commuting : 


Richard  Drukker  A.  Allen  Zucker 

Mrs.  D.  June  Serafin  William  P.  Monahan 
Charles  A.  West  James  S.  Durante 

Arthur  G.  McMahon  James  J.  Todd 

C.  Richard  Paduch  Melvin  Cook 

Haiwey  H.  Benson  Fred  A.  Stehle 

Miss  Rosemarie  Maio 
Paterson  (N.J.)  News 

Harry  B.  Haines.  Essex  House 
Edward  B.  Haines,  Essex  House 
Pawtucket  (R.I.)  Times 
Chester  M.  Spooner,  Waldorf-Astoria 
Peoria  (Ill.)  Journal  Star,  Inc. 

Frank  A.  Green.  Dorset 
Victor  I.  Kaspar,  Dorset 
Walter  A.  Barker,  Barclay 
Robert  D.  Rittler,  Barclay 
Philadelphia  (Pa.)  Inquirer/ News — Philadelphia 
Newspapers,  Inc. 

Frederick  Chait.  Regency 
N.ntt  Getlin,  Elysee 


Phoenix  (Ariz.)  Arizona  Republic  and  Pheonix 
Gazette 

Mr.  &  Mrs.  Mason  Walsh,  Barclay 
Mr.  &  Mrs.  Louis  Reynolds,  Waldorf-Astoria 
Mr,  &  Mrs.  Cleo  Smith,  Waldorf-Astoria 
Pittsburgh  (Pa.)  Post-Gazette 
William  Block,  Drake 
Pittsburgh  (Pa.)  Press 

Barney  G.  Cameron.  Waldorf-Astoria 
Pontiac  (Mich.)  Press 

Harold  A.  Fitzgerald,  Waldorf-Astoria 
Port  Huron  (Mich.)  Times  Herald 
Mr.  &  Mrs.  Fred  G.  Eaton,  Barclay 
Portland  (Ore.)  Oregonian 
Robert  C.  Notson,  Waldorf-Astoria 
Fred  A.  Stickel,  Waldorf-Astoria 
Poughkeepsie  (N.Y.)  Poughkeepsie  Newspapers, 
Inc. 

Michael  M.  Pennock,  Waldorf-Astoria 
Portland  (Me.)  Guy  Gannett  Publishing  Co. 

Mrs.  Jean  Gannett  Hawley,  Barclay 

Robert  B.  Beith,  Barclay 

George  F.  Marshall,  Jr.,  Barclay 

Quincy  (Mass.)  Patriot  Ledger 

Mr.  &  Mrs.  K.  Prescott  Low,  Plaza 

Racine  (Wis.)  Journal  Times/Sunday  Bulletin 
John  W.  Dewey,  Barclay 
Raleigh  (N.C.)  News  and  Observer  Publishing  Co. 

Frank  Daniels,  Jr,,  St.  Regis 
Rapid  City  (S.D.)  Journal 
Mr.  &  Mrs.  James  W.  Swan,  Waldorf-Astoria 
Reading  (Pa.)  Times/Eagle  (Reading  Eagle  Co.) 
William  J.  Rohn,  Barclay 
William  J.  A.  Rohn,  Barclay 
James  C.  Flippin,  Barclay 
William  Flippin,  Private  accommodations 
Thomas  Boland.  Barbizon  Plaza 
Richard  Peters,  Hilton 
Reno  (Nev.)  Speidel  Newspapers  Inc. 

Mr.  &  Mrs.  RoIIan  D.  Melton,  Waldorf-Astoria 
Richmond  (Va. )  Times-Dispatch  and  News  Leader 
Mr.  &  Mrs.  D.  Tennant  Bryan,  Waldorf- 
Astoria 

Riverside  (Calif.)  Press-Enterprise  Co. 

Howard  H.  (Tim)  Hays,  Jr.,  St.  Regis 
Roanoke  (Va.)  Times  and  World-News  (Times- 
World  Corp.) 

M.  W.  Armistcad,  HI.  Waldorf-Astoria 
Shields  Johnson,  Waldorf-Astoria 


Rochester  (N.Y.)  The  Gannett  Newspapers  (Gan¬ 
nett  Co.,  Inc.) 

Waldorf-Astoria : 

Vincent  Spezzano  Ronald  A.  White 

S.  Elugene  Buttrill  Albert  Dolata 

Douglas  H.  McCorkindale  Eugene  C.  Dorsey 
John  R.  Purcell  John  E.  Heselden 

J.  Warren  McClure 

Paul  Miller,  Waldorf-Astoria  Towers 
Allen  H.  Neuharth.  Waldorf-Astoria  Towers 
Rochester  (Minn.)  Post-Bulletin 
Robert  Withers,  Waldorf-Astoria 
Paul  McCue,  Waldorf-Astoria 
Charles  Withers,  Waldorf-Astoria 
Rockford  (III.)  Register-Republic/Morning  Star 
Cove  Hoover.  Barclay 
Rock  Hill  (S.C.)  Herald 
Mr.  &  Mrs.  Talbot  Patrick.  Waldorf-Astoria 
Mr.  &  Mrs.  Wayne  T.  Patrick,  Waldorf-Astoria 
Mr.  &  Mrs.  Roger  L.  Sovde,  Waldorf-Astoria 
Rome  (N.Y.)  Sentinel  Co. 

Mr.  &  Mrs.  George  B.  Waters,  Biltmore 
Rutland  (Vt.)  Herald 

Mr.  &  Mrs.  Robert  W.  Mitchell,  Waldorf- 
Astoria 

Mr.  &  Mrs.  Gene  E.  Noble,  Waldorf-Astoria 
St.  Johnsbury  (Vt.)  Caledonian-Record 
Mr.  &  Mrs.  Gordon  Smith.  Carlyle 
Mr.  &  Mrs.  Jack  Byrne.  Carlyle 
St.  Joseph  (Mo.)  News-Press  &  Gazette 
Mr.  &  Mrs.  David  R.  Bradley,  Waldorf-Astoria 
Mr.  &  Mrs.  Victor  A.  Modeer,  Waldorf-Astoria 
St.  Louis  (Mo.)  Globe-Democrat 

Mr.  &  Mrs.  G.  Ihincan  Bauman,  Barclay 
Mr.  &  Mrs.  Ben  Magdovitz,  Barclay 
St.  Louis  (Mo.)  Post-Dispatch 
Alex  T.  Primm,  Drake 
Arthur  Diaz,  Drake 
Selwyn  Pepper,  Drake 

St.  Paul  (Minn.)  Dispatch  and  Pioneer  Press 

B.  H.  Bidder,  Jr.,  Westbury 

T.  L.  Carlin,  Summit 
L.  M.  Bidder,  Barclay 

St.  Thomas  (U.S.  Virgin  Islands)  Daily  News 
of  the  Virgin  Islands 
Ariel  Melchoir,  Sr.,  Waldorf-Astoria 
Salem  (Mass.)  News 

Mr.  &  Mrs.  Cyrus  J.  Newbegin,  Waldorf- 
Astoria 

Salt  Lake  City  (Utah)  Tribune 
J.  W.  Gallivan,  Waldorf-Astoria 
San  Antonio  (Tex.)  Express  &  News 
Houston  H.  Harte.  Drake 

C.  O.  Kilpatrick,  Drake 
James  H.  Smith,  Summit 
Ed  Bennett,  Summit 


Let's  face  it. 

The  Occupational  Safety  and  HealthAct 
IS  significantly  affecting  the  Pnnting|ndustry 
Acid,  noise,  smoke  and  other  elements  inherent  in  your 
operations,  unfortunately  can  violate  aspects  of 
this  legislation 

Chas  T  Mam.  Inc  provides  Environrnental  Engineering 
services  that  can  help  you  meet  the  requirements 
of  OSHA 
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Southeast  Towe'  PfuOentiaf  Center  Boston  Mass  0?199 
1301  C  Mo'eheaO  Street  Cha''otte  NC  28?0< 
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More  than  9  million  households 
look  forward  every  weekend 
to  America’s  fastest-growing 
gravure  newspaper  magazine 
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Independent 

Surveys 

prove  Family  Weekly 
usually  the  best-read  section 
in  subscribing  nev/spapers 
and  the  best-read  part 
of  the  paper  except 
V  for  local  news  ^ 


Helps  develop  circulation  and  create  local  linage 
for  272  subscribing  newspapers 

Consistent  editorial  merit  and  a  colorful  format  that  produce  Likewise,  Family  Weekly’s  merchandising  plan  enables  news- 
high-score  readership  .  .  .  effective  promotional  aids  that  papers  to  develop  extra  rop  advertising  through  our  unique 
stimulate  above-average  growth  for  Family  Weekly  papers.  tie-in  retail  incentive  program.  Family  Weekly  is  economical, 
And  Family  Weekly’s  “Bonanza”  program  motivates  circu-  too.  It’s  the  lowest-cost  portion  of  any  subscribing  paper  .  .  . 
lation  staffers  to  sell  more  subscriptions  and  single  copies.  thus  an  important  aid  to  a  publisher’s  profit  performance. 


For  more  information  about  Family  Weekly,  write  or  phone  any  of  our  offices. 

President  and  Publisher:  MORTON  FRANK,  641  Lexington  Ave.,  New  York,  N.Y.  10022  •  (212)  935-5256 
Vice  President  and  Director,  Publisher  Rel.:  ROBERT  D.  CARNEY,  2530  Sherbrooke  Dr.,  N.E.,  Atlanta,  Ga.  30345  •  (404)  636-5258 
Vice  President  and  Director,  Publisher  Relations:  LEE  ELLIS,  1537  Stanford  St.,  Santa  Monica,  Calif.  90404  •  (213)  828-4282 
Central  Publisher  Relations  Manager:  ROBERT  H.  MARRIOTT,  3610  Market  Ave.,  N.,  Canton,  Ohio  44714  •  (216)  492-3110 
Eastern  Publisher  Relations  Manager;  THOMAS  H.  O’NEIL,  641  Lexington  Ave.,  New  York,  N.Y.  10022  •  (212)  935-5257 


Trenton  (N.J.)  The  Trentonian 

Mr.  &  Mrs.  Dean  A.  Krenz,  Waldorf-Astoria 
Edward  L.  HolTman,  Waldorf-Astoria 
William  Gervon,  Waldorf-Astoria 
Tulsa  (Okla.)  Tribune/ World 

Richard  L.  Jones.  Jr.,  Park  Lane 

Byron  V.  Boone,  Pierre 

Robert  Lorton,  Pierre 

Kenneth  S.  Fleming,  Waldorf-Astoria 


South  Bend  (Ind.)  Tribune 

Franklin  D.  Schurz,  Jr.,  Waldorf-Astoria 
Warren  G.  Wheeler,  Jr.,  Lombardy 
Clarence  W.  Harding,  Summit 
Springfield  (Ill.)  Illinois  State  Journal-Register, 
Inc. 

John  P.  Clarke,  Waldorf-Astoria 
Springfield  (O.)  Springfield  Newspapers,  Inc. 
John  E.  Black,  Barclay 
Robert  S.  Hamilton,  Barclay 
Stamford  (Conn.)  Advocate 
Hotel  not  assigned ; 

Kingsley  Gillespie  James  H.  Wilson 

John  W.  Lord  Richard  H.  Gillespie 

State  College  (Pa.)  Pennsylvania  Mirror 
Blair  M.  Bice,  Roosevelt 
Staten  Island  (N.Y.)  Advance 

Mr.  &  Mrs.  Richard  E.  Diamond,  Commuting 
Stillwater  (Okla.)  News-Press 
James  R.  Bellatti,  Waldorf-Astoria 
Sydney  (N.S.)  Cape  Breton  Post 
Roy  D.  Duchemin,  Waldorf-Astoria 
Syracuse  (N.Y.)  Herald-Journal  and  Post- 
Standard 

Mr.  &  Mrs.  Stephen  Rogers.  Waldorf-Astoria 


San  Bernardino  (Calif.)  Sun-Telegram 

Mr.  &  Mrs.  Marvin  W.  Reimer,  Waldorf- 
Astoria 

San  Diego  (Calif.)  Union-Tribune  Publishing  Co. 

Alex  DeBakcsy,  St.  Regis 
San  Francisco  (Calif.)  Chronicle 
Charles  de  Young  Thieriot.  Regency 
Richard  T.  Thieriot,  Waldorf-Astoria 
San  Jose  (Calif.)  Mercury  and  News 
Waldorf-Astoria : 

Joseph  B.  Ridder  A.  F.  Peterson 

F.  W.  Mannon  L.  E.  Heindel 

P.  Anthony  Ridder,  Westbury 
K.  S.  0)nn,  Barclay 
San  Juan  (Puerto  Rico)  El  Mundo 
Waldorf-Astoria : 

Peter  F.  Albi  Ismael  Rotlriguez 

Tina  S.  Hills  Octavio  Gonzalez 

San  Juan  (Puerto  Rico)  Star 
John  A.  Zerbe,  Jr.,  Berkshire 
San  Mateo  (Calif.)  Times 
Mr.  &  Mrs.  J.  Hart  Clinton.  Waldorf-Astoria 
Mary  Jane  Clinton,  Waldorf-Astoria 
Santa  Ana  (Calif.)  Freedom  Newsp.apers.  Inc. 

Mr.  &  Mrs.  C.  H.  Hoiles,  Waldorf-Astoria 
Mr.  &  Mrs.  H.  H.  Hoiles,  Waldorf-Astoria 
Santa  Barbara  (Calif.)  News-Press 
Mr.  &  Mrs.  Stuart  S.  Taylor.  Waldorf-Astoria 
Mr.  &  Mrs.  Wm.  F.  Sykes.  Berkshire 
Santa  Monica  (Calif.)  Outlook 
Deane  Funk.  Biirclay 
Mrs.  J.  D.  Funk.  Barclay 
Sapulpa  (Okla.)  Herald 
Mr.  &  Mrs.  Ed  K.  Livermore.  Commodore 
Sarasota  (Fla.)  Lindsay  Newspapers 
David  B.  Lindsay,  Jr.,  Hotel  not  assigned 
David  G.  B.  Lindsay.  Hotel  not  assigned 
Sault  Ste.  Marie  (Mich.)  News 

Mr.  &  Mrs.  Stanley  R.  Pratt,  Hotel  not  as¬ 
signed 

Scranton  (Pa.)  Times-Sunday  Times 
Waldorf-Astoria : 

Edward  J.  Lynett  Jr.  George  V.  Lynett 

William  R.  Lynett  Frank  J.  Blewitt 

Seattle  (Wash.)  Times 

W.  J.  Pennington,  Waldorf-Astoria  Tower 
Sharon  (Pa.)  Herald 

Mr.  &  Mrs.  G.  A.  Harshman,  Barclay 
Sheboygan  (Wis. )  Press 
Timothy  B.  Werner,  Park  Lane 
Anthony  M.  Werner,  Jr..  Waldorf-Astoria 
Shenandoah  (Pa.)  Shenandoah  Valley  Pub.  Corp. 

Mr.  &  Mrs.  Joseph  E.  Dalton.  Waldorf-Astoria 
Shreveport  (La.)  Times 

Mr.  &  Mrs.  W.  H.  Bronson,  Plaza 
Somerset  (Pa.)  American 
Mr.  &  Mrs.  Henry  B.  Reiley,  Jr.,  Prince  George 


Valpariso  (Ind.)  Videttc-Messenger 
Mrs.  L.  M.  Whipple,  Waldorf-Astoria 
Mr.  &  Mrs.  Vince  Anderson.  Waldorf-Astoria 
Vincennes  (Ind.)  Sun-Commercial 

Mr.  &  Mrs.  Howard  N.  Greenlee,  Waldorf- 
Astoria 

Wm.  E.  Brooks,  Jr.,  Cornell  Club 
Vineland  (N.J.)  Times  Journal 
Joel  C.  Leuchter,  Park  Lane 


Washington  (D.C.)  News 

Ray  P.  Mack,  Waldorf-Astoria 
Washington  (D.C.)  Post 
c/o  Newsweek  Magazine: 

Frederick  S.  Beebe  Katharine  Graham 

Barclay : 

John  S.  Prescott,  Jr.  Lawrence  W.  Kennelly 
Joseph  P.  Lynch  Julian  J.  Eberle 

Washington  (D.C.)  Star 

Crosby  N.  Boyd.  Waldorf-Astoria  Towers 
John  H,  Kautfmann,  Barclay 
Godfrey  W.  Kauffmann,  St.  Regis 
John  W.  Thompson,  Jr.,  St.  Regis 
Jack  C.  Schoo,  St.  Regis 
Willmott  Lewis,  Jr.,  Lexington 
Harold  Boyd,  Cornell  Club 
Newbold  Noyes.  Jr.,  St.  Regis 
Watertown  (N.Y.)  Times 

Gordon  W.  Bryant.  Waldorf-Astoria 
James  W.  Higgins,  Waldorf-Astoria 
West  Warwick  (R.I.)  Pawtuxet  Valley  Times 
Mr.  &  Mrs.  RoViert  W.  McCreanor,  Meurice 
Westerly  (R.I.)  Sun 

Charles  W.  Utter,  Barclay 
Annice  S.  Utter,  Barclay 
George  H.  Utter.  Meurice 
Anne  H.  Utter,  Meurice 
Wheeling  (W.Va.)  Intelligencer /News  Register 
Mr.  &  Mrs.  John  R.  Williams.  Barclay 
Mr.  &  Mrs.  G.  Ogden  Nutting,  Barclay 
White  Plains  (N.Y.)  Westchester  Rockland  News¬ 
papers 

Mr.  &  Mrs.  Thomas  P.  Dolan,  Drake 
Wichita  (Kans.)  Eagle  &  Beacon 
Britt  Brown,  Plaza 

Wichita  Falls  (Tex.)  Times  and  Record  News 
Mr.  &  Mrs.  Rhea  Howard  (Kathleen),  Barclay 
Mrs.  Annie  Lee  Williams,  Barclay 


Tampa  (Fla.)  Tribune/Times 

Mr.  &  Mrs.  Stewart  Bryan  (Kit),  Waldorf- 
Astoria 

Mr.  &  Mrs.  R.  F.  (Red)  Pittman  (Dadal, 
Waldorf-Astoria 
Taunton  (Mass.)  Gazette 

Mr.  &  Mrs.  William  R.  Reed,  Waldorf-Astoria 
Temple  (Tex.)  Telegram 

Frank  W.  Mayborn,  Waldorf-Astoria 
Toledo  (O.)  Blade  and  Times 

Mr.  &  Mrs.  Paul  Block.  Jr.,  Regency 
Mr.  &  Mrs.  John  D.  Willey,  Warwick 
Mr.  &  Mrs.  Wayne  G.  Current,  Warwick 
Mr.  &  Mrs.  Louis  Abney,  Jr.,  Warwick 
Mr.  &  Mrs.  Newell  Kest,  Warwick 
Mr.  &  Mrs.  Paul  W.  Tovey,  Warwick 
Topeka  (Kans.)  Stauffer  Publications,  Inc. 

Mr.  &  Mrs.  Oscar  S.  Stauffer,  Waldorf-Astoria 
Mr.  &  Mrs.  Stanley  H.  Stauffer.  Waldorf- 
Astoria 

Toronto  (Ont.)  Southam  Press  Limited 
St.  Clair  Balfour.  St.  Regis-Sheraton 
Gordon  N.  Fisher,  St.  Regis-Sheraton 
Torrington  (Conn.)  Register 

Walter  G.  Gisselbrecht.  Barbizon  Plaza 
Trenton  (N.J.)  Evening  Times 
St.  Regis  Sheraton: 

James  Kerney.  Jr.  John  H.  Notman 

James  I.  Dougherty  R.  George  Kuser,  Jr. 

Robert  L.  Moyer 


The  Spirit  of  ’76  is  working  across  America 


Not  long  a(jo,  we  realited 
thiit  we  were  huving  a  Unromotive 
built  which  would  hear  the 
number  1776. 

.■\nd  we  believed  thi>  offered 
uc  a  genuine  opportunity  to 
reaffirm  our  faith  in  the  principles 
of  freedrrm  and  free  enterprise 
that  have  };i\  en  tliis  country  its 


yvorkinu  part  of  the  railroad  fleet, 
haulin)’  y  ital  jjixids  in  the  tradition 
that  helped  build  .\merica. 

But  its  (jreater  destiny  is  as 
a  syml»l  of  patriotism  tliiit  will 
proudly  fly  its  cirlors  across 
the  nation,  callin)’  on  all 
industry  to  jr>in  in  the 
Spirit  of  '76. 


strenijth  and  values. 

In  addition,  it  provided  an 
opfK>rtunity  to  resprtnd  to 
Prt“sident  Nixrm’s  call  for  the 
supp*)rt  and  participation  of 
.■\merican  industry  in  observinj; 
our  nation’s  Bicentennial. 

Trxlay  SeaKrard  Qrast  Line 
liK-omotive  number  1 776  is  a 


SeAMOAftO 

COAST  um 
RAHmOAD 


If  you  d  like  to  know  more  about  The  Spirit  of  76  or  anything  else  on  our  railroad,  write  Donald  T  Martin.  Assistant 
Vice  President  and  Director  of  Public  Relations.  Seaboard  Coast  Line  Railroad.  Jacksonville.  Florida  32202 


UPl  fulfils 

a  promise 


To  get  more  news 
to  you— faster. 

To  give  you 
cleaner  copy. 

To  help  you  reduce 
production  costs. 


A  little  less  than 

two  years  ago,  UPl  ^ 

gave  you  a  preview  * ,,  g 

of  a  massive  project  ^ - - 

known  as  IS&R— Information  Storage 
and  Retrieval.  We  told  you  it 
would  be  the  “editor”  of  the  future. 
And  we  warned  you,  “Please  don’t 
expect  it  tomorrow.”  “Tomorrow” 
is  already  here.  Starting  March  6 
the  UPl  A  and  B  wires  went  into 


electronic  produc- 
^  f  tion.  This  has  re- 
^  suited  in  cleaner 
copy,  more  efficient 
use  of  wire  time,  and  typographical 
errors  and  restarts  have  virtually 
been  eliminated.  And  we  can  now  say 
with  complete  confidence  that  IS&R 
has  turned  out  to  be  even  better 
than  we  had  planned  and  hoped  two 
years  ago. 


UPl-today’s  iiews...tomorrow’s  technology 

220  East  42nd  Street,  New  York  City  10017  (212)  MU  2-0400 


Here's  all  the  print 
that's  lit  lor  news. 
And  lit  lor  a  lot 
ol  other  thlngSftoo. 

Meet  your  winning  news  team.  The  Electro/Set  430  perforating  keyboard  and  the 
AM  744  phototypesetter.  | 

They  also  double  as  admakers  and  job  workers.  And,  therefore,  as  money-  I 

makers  for  you.  ■ 

With  the  versatile  new  AM  744  phototypesetter  you  can  print  the  news  fast.  \ 

50  lines  a  minute.  t 

Type  comes  in  5  to  36  point  sizes.  And  the  744  handles  four  type  faces,  ! 

in  four  sizes,  at  a  time.  Changes  only  take  one  minute.  Just  one. 

And,  most  important,  the  744  also  lets  you  get  into  other  kinds  of  work.  i 

Ad  guts.  Job  printing.  With  quality  as  high  as  specialized  machines  provide.  f 

You  won’t  find  anything  as  flexible  in  its  price  range.  [ 

Couple  the  744  with  the  Electro/Set  430  perforating  keyboard  and 
you’ve  got  perfect  teamwork. 


The  430  is  a  blind/non-counting  unit  that  provides 
simplified,  very  high  speed  input  for  hyphenless 
justification. 

It  is  completely  electronic,  with  all  the 
auxiliary  controls  you  need.  Including  optional 
visual  display  that  shows,  on  a  continuous 
strip,  the  last  64  characters  pressed. 

Be  sure  to  see  the  AM  744 
and  the  Electro/Set  430. 

They  not  only  get  out  the 
news,  they  bring  in  the  extras. 

f^VARITYPER  DIVISION 

ADDRESSOGRAPH-MULTIGRAPH  CORPORATION 
mSZiM  BOX  3176,  CLEVELAND,  OHIO  44117 


fMf 


-if? 


VARITYPER  Division  Addressograph  Multigraph  Corp.  Box  3176, 
Cleveland,  Ohio  44117 

□  Send  me  complete  information  on  the  Electro/ Set  430 
Perforating  Keyboard 

□  Send  me  complete  information  on  the  AM  744  Phototypesetter 

□  I’d  like  a  demonstration  of  your  system 


1  -•-< 
f  •-  <  - 
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Name _ 

Company 
Position  _ 
Address  _ 

City _ 

State  _ 

7ir, 


Williamsport  (Pa.)  Grit 

Ralph  R.  Cranmer,  Waldorf-Astoria 
James  H.  Lamade,  Waldorf-Astoria 
Robert  J.  Cunnion,  Jr.,  Waldorf-Astoria 

Willingboro  (N.J.)  Burlinfrton  County  Times 
Mr.  &  Mrs.  Marvin  E.  Ellis,  Waldorf-Astoria 

Wilmington  (Del.)  News-Journal  Co. 

Richard  P.  Sanger,  Barclay 
Frederick  Walter,  Barclay 
Lynn  R.  Bryan,  Waldorf-Astoria 
Eugene  Christmann.  Jr.,  Summit 
W^alter  Hempton,  Belmont  Plaza 
Charles  C.  DiJorio,  Belmont  Plaza 
William  E.  Shipe  (one  day  only) 

Carl  B.  Slabach,  Roosevelt 


Wilson  (N.C.)  Times 

Mrs.  Elizabeth  G.  Swindell,  Waldorf-Astoria 
Mr.  &  Mrs.  Paul  Dickerman,  Waldorf-Astoria 
Woonsocket  (R.I.)  Call 

Mr.  &  Mrs.  Andrew  P.  Palmer,  Waldorf-Astoria 
Mr.  &  Mrs.  Drew  H.  Palmer,  Belmont  Plaza 
Wooster  (O.)  Record 

R.  E.  Dix,  Waldorf-Astoria 
Mrs.  R.  E.  Dix,  Waldorf-Astoria 
Worcester  (Mass.)  Telegram  &  Gazette 
Waldorf-Astoria : 

Richard  C.  Steele  William  G.  Weinrich 

Leland  J.  Adams  John  W.  Reeves 

Gordon  A.  O’Brien,  Barclay 


Ypsilanti  (Mich.)  Press 

Wayne  Powell.  Waldorf-Astoria 
Rita  Powell,  Waldorf-Astoria 


Newspaper  Groups  and 

COPLEY  NEWSPAPEIRS,  La  Jolla.  Calif. 

Robert  Letts  Jones,  Waldorf-Astoria 
Robert  P.  Paffen,  Waldorf-Astoria 
Alex  De  Bakcsy,  St.  Regis-Sheraton 

DONREY  MEDIA,  INC..  Las  Vegas.  Nev. 

Donald  W'.  Reynolds.  Waldorf-Astoria 


FAIRCHILD  PUBLICATIONS.  INC. 

7  E.  12  St..  New  York.  N.Y. 

John  B.  Fairchild  Phillip  L.  McGovern 

John  B.  Sias  Daniel  Newman 

William  D.  Dwyer  J.  W.  Cohn 

Richard  J.  Lynch 


FAMILY  WEEKLY.  New  York,  N.Y. 
Waldorf-Astoria : 

Robert  D.  Carney  Lee  Ellis 

Thomas  O’Neil 

Plaza: 

Morton  Frank  Robert  Marriott 

641  Lexington  Ave. 

Mort  Persky  Ronald  HufTord 

W.  Page  Thompson  Robert  Christian 

Marilyn  Hansen  Gerald  W’roe 

Ros  Abreveya 


Magazine  Sections 

PARADE,  New  York,  N.Y. 

733  Third  Ave. 

Mr.  &  Mrs.  Arthur  H.  Motley 
Mr.  &  Mrs.  Warren  J.  Reynolds 
Mr.  and  Mrs.  Walter  I.  Tenney 
Mr.  &  Mrs.  Milton  P.  Rasmussen 
Mr.  &  Mrs.  Daniel  D.  Kinley 
Mr.  &  Mrs.  William  J.  Gillerlain 
Mr.  &  Mrs.  Bradford  B.  Reynolds 
Mr.  &  Mrs.  James  G.  Baher 

SMALL  NEWSPAPERS,  Kankakee.  Ill. 
Waldorf-Astoria : 

Len  H.  Small  Len  Robert  Small 

August  Janssen  Stanton  M.  White 

Edgar  A.  Shipley 

SOUTHAM  PRESS  LIMITED,  Toronto.  Ont. 

St.  Regis-Sheraton : 

St.  Clair  Balfour  Gordon  N.  Fisher 

SOUTHE3RN  NEWSPAPER  PUBLISHERS 
ASSN.  Chattanooga.  Tenn. 

Mr.  &  Mrs.  Walter  C.  Johnson,  Jr.,  Waldorf- 
Astoria 

Claude  V.  Capers.  Belmont-Plaza 


FIELD  ENTERPRISES,  INC.,  Chicago,  III. 


Waldorf-Astoria : 
Marshall  Field 
Alexander  Hehmeyer 
Leo  Newcombe 
Gabe  Joseph 
Barclay : 

Russ  Stewart 


AJliert  von  Entress 
Robert  McAllister 
Virgil  P.  Schroe<ler 
Charles  D.  Fegert 


GANNETT  NEWSPAPERS  (Gannett  Co.,  Inc.), 


Rochester,  N.Y. 

W  aldorf -Astoria : 
Vincent  Spezzano 
Ronald  A.  White 
S.  Eugene  Buttrill, 
Douglas  H.  McCorkin- 
dale 

Waldorf-Astoria  Tower 
Paul  Miller 


Albert  Dolata 
Eugene  C.  Dorsey 
John  R.  Purcell 
John  E.  Heselden 
J.  Warren  McClure 

Allen  H.  Neuharth 


SOL’THSTAR  PUBLISHERS  LIMITED. 

Toronto,  Ont. 

Mr.  E.  J.  Mannion,  Canadian  Club 

SPEIDEL  NEWSPAPERS.  INC.,  Reno.  Nev. 

Mr.  &  Mrs.  Rollan  D.  Melton,  Waldorf-Astoria 

TEXAS  DAILY  PRESS  LEAGUE.  INC., 

Tex* 

Mr.  &  Mrs.  S.  W.  Papert,  Jr..  Waldorf-Astoria 

TEXAS  SUNDAY  COMIC  SECTION,  INC., 

Tex 

Mr.  &  Mrs.  S.  W.  Papert,  Jr.,  Waldorf-Astoria 

THOMSON-BRUSH-MOORE  NEWSPAPERS. 
INC.,  Canton,  O. 

G.  Gordon  Strong,  Waldorf-Astoria 
Richard  C.  Kettler,  Barclay 


HARTE-HANKS  NEWSPAPERS,  INC.,  San  An¬ 
tonio,  Tex. 

Waldorf-Astoria:  Robert  G.  Marbut 

Houston  H.  Harte  Charles  Wahlheim 

KNIGHT  NEWSPAPERS,  INC.,  Akron.  O. 

C.  Blake  McDowell,  Waldorf-Astoria 


LINDSAY-SCHAUB  NEWSPAPERS.  Decatur.  Ill. 
Waldorf-Astoria : 

EJdward  E.  Lindsay  Byron  C.  Vedder 

OTTAWAY  NEWSPAPERS.  INC.,  Campbell 
Hall,  N.Y. 

Mr.  &  Mrs.  James  H.  Ottaway,  Sr.,  Waldorf- 
Astoria 

James  H.  Ottaway,  Jr..  Waldorf-Astoria 
Mr.  &  Mrs.  J.  Allan  Meath,  Barclay 
Mr.  &  Mrs.  John  S.  Goodreds,  Barclay 
Mr.  &  Mrs.  Stephen  W.  Ryder.  Barclay 
Mr.  &  Mrs.  Elton  P.  Hall.  Barclay 


WESTCHESTER  ROCKLAND  NEWSPAPERS, 
White  Plains,  N.Y. 

Mr.  &  Mrs.  Thomas  P.  Dolan,  Drake 

• 

Honor  in  Derby  Week 

James  Doyle,  sports  columnist  of  the 
Cleveland  Plain  Dealer,  who  retired  in 
March,  will  be  honored  at  the  Kentucky 
Derby  Week  dinner  of  the  National  Turf 
Writers  Association  in  Louisville  May  3. 
He  will  receive  the  Walter  Hight  Award 
for  “outstanding  contributions  to  his  pro¬ 
fession.” 


Companies,  Services 

ABITIBI  NEWSPRINT  OORP.,  Atlanta,  Ga. 
Mr.  &  Mrs.  G.  B.  DeLashmet.  Barclay 
Mr.  &  Mrs.  J.  E.  Hickey,  Jr.,  Barclay 
Mr.  &  Mrs.  J.  A.  Logan.  Barclay 
Mr  &  Mrs.  N.  E.  Paukert,  Barclay 


ABITIBI  NEWSPRINT  (X)RP.,  Birmingham,  Ala. 
Mr.  &  Mrs.  R.  C.  Gimlin,  Barclay 
Mr.  &  Mrs.  L.  E.  Mansfield,  Jr.,  Barclay 
Mr.  &  Mrs.  R.  G.  McHugh,  Barclay 


ABITIBI  NEWSPRINT  CORP,  Chicago.  Ill. 

Mr.  &  Mrs.  B.  E.  Barnett,  Barclay 

Mr.  &  Mrs.  R.  J.  Kludac,  Barclay 

Mr.  &  Mrs.  R.  W.  Marsh.  Barclay 

Mr.  &  Mrs.  W.  C.  Pratt.  Barclay 

Mr.  &  Mrs.  D.  A.  Stalle,  Barclay 

Mr.  &  Mrs.  E.  Williams,  Barclay 


ABITIBI  NEWSPRINT  CORP.,  Dayton.  O. 
Mr.  &  Mrs.  G.  W.  Collard,  Barclay 
Mr.  &  Mrs.  M.  T.  Daly,  Barclay 
Mr.  and  Mrs.  N.  F.  Krueckeberg,  Barclay 


ABITIBI  NEWSPRINT  CORP..  New  York 
Mr.  &  Mrs.  P.  J.  Corboy,  Waldorf-Astoria 
Mr.  &  Mrs.  J.  H.  Parish.  Waldorf-Astoria 
Mr.  &  Mrs.  P.  F.  Regan,  Waldorf-Astoria 


ABITIBI  PAPER  CO.,  LTD.,  Toronto,  Ont. 
Waldorf-Astoria : 

Mr.  &  Mrs.  J.  E.  Cottrelle,  Waldorf-Astoria 
Mr.  &  Mrs.  J.  R.  Dryman,  Waldorf-Astoria 
Mr.  &  Mrs.  G.  H.  Hudson.  Waldorf-Astoria 
Mr.  &  Mrs.  R.  B.  Moore.  Waldorf-Astoria 
Mr.  &  Mrs.  C.  H.  Rosier.  Barclay 
Mr.  &  Mrs.  T.  J.  Bell,  Regency 


AMERICAN  NEWSPAPER  MARKETS,  INC., 
Northfield,  Ill. 

Mr.  &  Mrs.  Felix  J.  Tomei,  Jr.,  Waldorf-Astoria 


ANGLO-CANADIAN/MONTMORENCY  PAPER 
CO.,  New  York,  N.Y. 

R.  Poirier,  Sheraton-Russell 
M.  J.  Foley,  Regency 

S.  A.  Meighen,  Canadian  Club-Waldorf-Astoria 
F.  L.  Mundinger,  Dryden  East 

R.  C.  Kuhns,  Dryden  East 
J.  E.  Wilkins,  Sheraton-Russell 


AP  NEWSFEATURES.  New  York,  N.Y. 
bO  Rockefeller  Plaza 
Dan  Perkes  Sid  Moody 

Jack  Elcik 


ASSOCIATED  PRESS. 
50  Rockefeller  Plaza: 
Wes  Gallagher 
Harry  T.  Montgomery 
Ben  Bassett 
Louis  D.  Boccardi 
David  L.  Bowen 
Ted  Boyle 
Hal  Buell 
Rene  J.  Cappon 
Paul  Clifford 
A I  Edmonds 
Robert  Eunson 
Conrad  Fink 
Irwin  Frank 
Keith  Fuller 


New  York.  N.Y. 

Robert  Haring 
Bob  Johnson 
E.  Blanton  Kimbell 
John  Koehler 
Douglas  Lovelace 
Webb  McKinley 
Nate  Polowetzky 
Glen  Pusey 
Jack  Schwadel 
Roy  Steinfort 
Stanley  M.  Swinton 
Ronald  E.  Thompson 
James  Tomlinson 
Jerry  Trapp 


AUTOMIX  KEYBOARDS.  INC.,  Bellevue,  Wash. 
Lexington : 

Don  Rogers  Pete  McKee 

Jim  Lucas 


BALL  METAL  &  CHEMICAL  CO.,  Greeneville, 
Tenn. 

A.  A.  Collart,  Waldorf-Astoria 
D.  W.  Bastyr,  Waldorf-Astoria 


NO  PICTURES — NO  BLURBS — NO  PLANES — NO  BOATS 

SINCE  1897  we  have  dismantled — moved — rigged — installed — repaired — rebuilt 
Offset  and  Letterpresses:  GOSS  •  WOOD-HOE  •  MIEHLE  •  HARRIS  •  COTTRELL 

Mailing  Room — Composing — Stereo — Engraving.  In  tools,  equipment  and  expert 
supervision,  WE  ARE  NO.  1!  WE  QUOTE  •  WE  PERFORM  •  WE  SATISFY! 

Office:  212-925-3650  Plant:  212-431-6890 

COAST  TO  COAST  24-HOUR  SERVICE 

PLANT  INSTALLATION  ASSOCIATES  DIVISION 

Rathbun  &  Bird  Company,  379  West  Broadway,  New  York,  N.  Y.  10012 


BELL-McCLURE  SYNDICATE.  New  York,  N.Y. 


Waldorf-Astoria : 
William  C.  Payette 
Harry  Gilburt 
John  J.  Carroll 
Sidney  Goldberg 
William  Ravenscroft 


James  L.  Freeman 
Sheldon  Engelmayer 
Donald  LaSpaluto 
Jack  R.  Horddy 
Michael  Dunagan 


BERNHEIM  &  KAHN,  Chicago.  Ill. 
Fred  L.  Bernheim.  Hilton 
Adrian  Lozano,  Hilton 


SAMUEL  BINGHAM  CO.,  Boston,  Mass. 

AI.  Shapnitz,  Lexington 

James  H.  Murphy.  Jr.,  Lexington 


BOOK  WORLD,  New  York.  N.Y. 
Frederick  M.  Shaine,  342  Madison  Ave. 

(Continued  on  page  100) 
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The  autoreader.* 

leading  a  quiet  revoiution 
in  the  composing  room. 


ttos  JnnpiiT^^ 

I  SticBtninft  <6aztttt 


0l|f  Dallas  ^oroing 
?hf  Salt  Cak<  ^ntanc 


^ptWOWHSTARTP-II^ 

TELEurj^m 


THE  MILWAUKEE  JOURNAL 


Over  30  systems  installed.  For  example: 


USER 

COMPUTER 

TYPESETTER 

INPUT  SYSTEM 

LOS  ANGELES  TIMES 

IBM  360-4n’s 

HOT  METAL  and  VIDEOCOMP 

AUTOREADER 

MONTGOMERY  ADVERTISER 

JUSTAPE 

HOT  METAL 

AUTOREADER 

WORCESTER  GAZETTE 

PDP-8 

HOT  METAL  and  PHOTON  560 

AUTOREADER 

MIAMI  HERALD 

IBM  360-40’s 

HOT  METAL 

AUTOREADER 

DE  STANDARD  (BRUSSELS) 

SIEMENS 

DIGISETS 

AUTOREADER 

FORT  WORTH  STAR  TELEGRAM 

IBM-1130 

HOT  METAL  and  LINOTRON  505 

AUTOREADER 

BATTLE  CREEK  ENQUIRER  &  NEWS 

PDP-8 

HOT  METAL 

AUTOREADER 

THE  ECRM  AUTOREADER,  in  less  than  a  year,  has  no  need  to  re-program  your  existing  software  or  change 

quietly  automated  composition  input  for  many  of  the  your  present  hardware.  You  can  be  confident  that  the 

most  progressive  newspapers  and  trade  typesetters  in  experience  of  ECRM  with  total  systems  responsibility 

the  United  States  and  abroad.  In  composing  operations  —  including  installation,  training,  customized  software 

of  widely  varying  sizes  and  equipment  combinations,  and  applications  support  —  is  the  sure  and  effective 

edited  original  copy  and  classified  ad  forms  are  electron-  answer  to  composition  input  problems.  And  if  you  had 

ically  scanned  and  converted  directly  to  typesetter  code.  an  AUTOREADER  six  months  ago,  it  could  have  paid  for 

As  the  sample  listing  above  illustrates,  the  AUTO- 

READER  works  compatibly  with  virtually  any  combina-  Isn’t  itabouttimewehelpedyoujointhequiet  revolution? 
tion  of  computer  and  typesetting  equipment.  There  is 


17  Tudor  Street,  Cambridge,  Massachusetts  02139  •  (617)  491-6842 


BOWATER  SALES  CO..  INC.,  Old  Greenwich. 
Conn. 

R.  T.  Houk.  Yale  Club 

G.  B.  Hutchinfrs.  Drake 

H.  K.  Joyce.  Waldorf-Astoria 

W.  J.  Schechter.  500  E.  77th  St. 

Barclay : 

D.  A.  Carroll  R.  W.  Raiford 

J.  C.  Davis  D.  R.  Snoad 

A.  W.  B.  Chalmers  D.  D.  Jones 

R.  F.  Chastain  B.  L.  Pelton 

J.  R.  Inness  R.  W.  Ritter 

C.  J.  Kittrell  M.  B.  Davis 

E.  N.  MontRomery  G.  H.  McKee 

G.  J.  Munck.  Jr.  J.  C.  Goobie 

Plaza: 

J.  E.  Burdett  R.  W.  Toellc 

J.  A.  Delutio  R.  F.  Weary 

W.  B.  Devine  J.  T.  Shuler 

W.  J.  Knox  A.  H.  King 

R.  G.  Linkins  T.  G.  Hart 

H.  B.  Medders.  Jr.  R.  C.  Teaprle 

R.  K.  Pfister  K.  H.  Sturm 

E.  M.  Saums  A.  V.  Wiles 

BRANHAM-MOLONEY.  INC..  New  York.  N.Y. 

A.  J.  Engelhardt  (Chi)  Barclay 
R.  E.  Erickson  (S.  Fran.).  Barclay 
H.  L.  Ralls  (Atl.).  777  3rd  Ave. 

Francis  J.  Stapleton.  Barclay 

CENTRAL  INK  &  CHEMICAL  CO..  West 
ChicaRO.  III. 

John  Geary.  New  Yorker 
C.  Edward  Breen.  New  Yorker 

CENTRAL  RIGGING  &  CONTRACTING  CORP.. 

New  York.  N.Y. 

Dale  C.  Welsh.  275  Madison  Ave. 

COMPOSITION  SYSTEMS.  INC.,  White  Plains. 

N.Y. 

325  Central  Ave..  White  Plains.  N.Y. 

Charles  Fizer  James  Torregiani 

Kenith  King 

COMPU.SCAN  INC..  Teterboro.  N.J. 

William  Schoenenberger.  No  Hotel 
Williah  Fraher.  No  Hotel 
Joan  McCaffrey.  No  Hotel 

CONSOLIDATED  NEWSPRINT.  INC..  New 
York.  N.Y. 

John  D.  Andrew.  Waldorf-Astoria 
Paul  B.  Collins.  Waldorf-Astoria 

K.  Ross  Hughes,  Canadian  Club 

GEORGE  J.  COOPER  ASSOCIATES,  New  York. 
N.Y. 

George  J.  Cooper,  250  Park  Ave. 

Maurice  K.  Henry.  250  Park  Ave. 

COTTREDL  DIVISION/HARRIS-INTERTYPE 
CORP..  Westerly,  R.I. 

Waldorf-Astoria : 

Richard  C.  Holliday  James  M.  Crowe 

Richard  H.  Bell  Harry  L.  DeVore 

CRESMER,  WOODWARD  O'MARA  &  ORMS- 
BEE,  INC.,  New  York.  N.Y. 

Mr.  &  Mrs.  Charles  L.  Healy,  Waldorf-Astoria 
Mr.  &  Mrs.  John  C.  Davidson,  Waldorf  Towers 
Mr.  &  Mrs.  Frederic  B.  Farrar,  Stanhope 
Mr.  &  Mrs.  John  L.  Scolaro,  Barclay 
Mr.  &  Mrs.  States  D.  Tompkins,  W'aldorf-Astoria 
Mr.  &  Mrs.  Herbert  R.  Meeker,  Barclay 

CROWN  ZELLERBACH.  San  Francisco,  Calif. 
Mr.  &  Mrs.  V.  E.  McIntyre.  Barclay 
Mr.  &  Mrs.  O.  T.  ("Bob”)  Connors,  Waldorf- 
Astoria 


DATA  TYPE  INC.,  Miami.  Fla. 

Kent  N.  Satter  Carl  Hendrickson 

Richard  Wright  Roy  F.  Higginbotham 

DICKINSON  NEWSPAPER  SERVICES.  New 
York,  N.Y. 

271  Madison  Ave. : 

Harry  Dickinson  Francis  Knox 

DOMTAR  PULP  &  PAPER  INC.,  Stamford. 
Conn. 

C.  M.  Fellows,  Waldorf-Astoria 
Barclay: 

S.  J.  Blish  J.  E.  Palmieri 

D.  P.  Campbell  G.  D.  Reilly 

J.  P.  Doelman  P.  T.  Reynolds 

M.  N.  Holmes  J.  R.  Welch 

L.  J.  McHugh 

DYNA-FLEX  CORP..  Salt  Lake  City,  Utah 
Hotel  not  assigned : 

Richard  D.  Bunker  Wm.  Bain 

Ormond  F.  Lavery  John  Czinger 

Stephen  B.  Bunker  Paul  Jessop 

David  Paulsen 


WILLIAM  GINSBERG  ASSOCIATES,  New  York. 
N.Y. 

Robert  K.  Ginsberg.  331  Madison  Ave. 

GRAPHIC  .SY.STEMS.  INC.,  Lowell.  Mass. 
Samuel  L.  Blum,  Belmont 
Jack  R.  Crush,  Belmont 
George  A.  Boucher,  Belmont 


GREAT  NORTHE3RN  PAPER  CO. 

Suite  at  Waldorf-Astoria 
H.C.M.  CORP..  Great  Neck,  N.Y. 

Roy  E’uller 

HAMILTON-LANDIS  &  ASSOCS.,  INC. 

Ray  Hamilton,  Carlyle  Milton  Q.  E'ord,  Carlyle 
C.  L.  Richards,  Carlyle 

J.  M.  HUBER  CORP.,  Edison,  N.J. 

E'rank  Dassouri,  Summit 

IDAB  OF  AMERICA,  INC.,  Hialeah  Gardens, 
Fla. 

Bengt  Brunnberg,  Summit 
Dan  Reeves,  Jr.,  Summit 

INLAND  NEWSPAPER  MACHINERY  CORP., 
Kansas  City,  Mo. 

Clark  Murray,  Waldorf-Astoria 
W.  S.  Coulson,  Waldorf-Astoria 
Don  Prentice,  Waldorf-Astoria 

INTERNATIONAL  PAPED  SALES  CO..  INC., 
Montreal,  Canada 

R.  C.  Neely,  Barclay 

J.  R.  Janny,  Barclay 

W.  W.  Morrow,  Waldorf-Astoria 

INTERTYPE  CO.,  a  Div.  of  Harris-Intertype 
Corp.,  Watchung,  N.J. 

W'aldorf- Astoria : 

W.  W.  Fisher  B.  H.  Black 

K.  J.  Nolan  C.  W.  Wallen 

S.  S.  Skogen 

KIMBERLY-CLARK  (Xl-RP..  Coosa  River  News¬ 
print  Div.,  Coosa  Pines.  Ala. 

Mr.  &  Mrs.  S.  B.  Pinkerton,  Waldorf-Astoria 
Mr.  &  Mrs.  Robert  A.  Sharp.  Waldorf-Astoria 
Mr.  &  Mrs.  Richard  H.  Kimberly,  Waldorf- 
Astoria 

KING  FEATURES  SYNDICATE,  New  York.  N.Y. 
Waldorf-Astoria : 

Raymond  K.  Rogers  Tom  Blyth 

Clarence  E.  Rabinow  Eldward  F.  Wade 

Charles  M.  Finette  Stanley  A.  Nagle 

George  C.  Driscoll  Beryl  Smith 

John  R.  Truitt  Harold  Schneider 

George  Haslam  Andrew  Weilandt 

Alfrefl  Alofsin  Charles  Naftal 

Frank  Perley  W.  R.  Higginbotham 

Herb  King 

Eric  Butterworth  (Canada) 

James  F.  Cherrier  (Canada) 

KOENIG  &  BAUER  INC.,  Elk  Grove  Village.  Ill. 
H.  D.  Biebrach,  Hotel  not  assigned 

KRUGER  PULP  AND  PAPER  SALES,  INC., 
New  York,  N.Y. 

Waldorf-Astoria : 

B.  J.  Kruger  L.  M.  Thomson 

G.  H.  Kruger  E.  T.  Rumbarger 

J.  C.  Harvison  F.  L.  Brock 

W.  R.  Hermitage  P.  E.  Gould 

J.  A.  Kraemer,  Canadian  Club 

L.  J.  Sohroeder,  277  Park  Ave. 

L.  P.  Fournier,  Barclay 

R.  E.  Glaymon,  Regency 
A.  H.  Barker,  Drake 


LAKE  SUPERIOR  NEW.SPRINT  CO..  Chicago, 
HI. 

T.  B.  Fallows.  Waldorf-Astoria 
W.  D.  E’rost,  Waldorf-Astoria 


LOCKWOOD-GREENE,  New  York,  N.Y. 
Barclay 

D.  G.  Radway  E.  F.  Keegan 

L.  R.  Davis 


MACLAREN  NEWSPRINT  SALES  LIMITED, 
Buckingham,  Que. 

J.  S.  Hermon,  Waldorf-Astoria 

C.  W.  Kenny.  Waldorf-Astoria 
Jock  Coulson,  Waldorf-Astoria 
C.  C.  Cressy,  Lombardy 

MADDEN  CORP.,  New  York.  N.Y. 

Mr.  &  Mrs.  Raymond  G.  Auwater,  Plaza 
Mr.  &  Mrs.  Carl-EJric  Flander,  Plaza 

CHAS.  T.  MAIN.  INC.,  Boston,  Mass. 

Wm.  Baumrucker,  Belmont  Plaza 
Daniel  F.  Smith,  Belmont  Plaza 

VINCENT  J.  MANNO,  New  York.  N.Y. 

Vincent  J.  Manno,  Blackstone 
George  Romano,  Blackstone 

MATHEWS.  SHANNON  &  CULLEN,  INC.,  New 
York.  N.Y. 

Waldorf-Astoria : 

O.  E.  Landon,  Jr.  T.  W.  Rathbone 

J.  W.  Cullen  A.  D.  Wright.  Jr. 

W.  V.  .Shannon  R.  D.  Bair 

C.  G.  Shannon,  Jr.  R.  P.  Keeney 


MGD  GRAPHIC  SYSTEMS— Goss  Division, 
Chicago,  III. 

Barclay : 

J.  A.  Riggs,  Jr,  J.  M.  Strong 

K.  F.  Hoenecke  R.  A.  Ehrhardt 

G.  W.  Bassett  C.  M.  Keeter 

H.  Lowry  L.  A.  Kraft 

C.  W.  Burger 

MICROFILMING  CORP.  OF  AMERICA,  Glen 
Rock,  N.J. 

Perry  Bourell,  Tel.  (201)  447-3000 
Gerry  Lester,  Tel.  (201)  447-3000 

HANS  MUELLER  CORP.,  Mineola,  N.Y. 

Ralph  F.  Box,  Jr.,  No  Hotel 

NATIONAL  NEWSPAPER  ASSN.,  Washington. 

D.C. 

Mr.  &  Mrs.  Theodore  A.  Scrrill,  Commodore 

NEWFOUNDLAND  PULP  &  CHEMICAL  CO., 
LIMITED,  U.S.A.,  New  York.  N.Y. 

T.  M.  Clook,  90  Park  Ave. 

R.  E.  Watt.  90  Park  Ave 

NEWSPAPER  ENTERPRISE  ASSOCIATION, 
Cleveland,  O. 

Waldorf-Astoria : 

Robert  Roy  Metz  Richard  W.  Johnson 

Fred  Bishop 
Barclay : 

Earl  H.  Anderson  Tom  Peoples 

William  H.  Borglund  Jean  Mooney 

Ed  Kennedy 

NEWSWiaiK  FEATURE  SERVICE.  New  York. 
N.Y. 

W.  Parkman  Rankin,  444  Madison  Ave. 

NOLAN-JAMPOL,  INC..  Rome,  N.Y. 

A1  Allen,  Commuting 

NORTH  AMERICAN  NEWSPAPER  ALLIANCE. 

INC.,  New  York.  N.Y. 

Waldorf-Astoria : 

William  C.  Payette  James  L.  Freeman 

Harry  Gilburt  Sheldon  Engelmayer 

John  J.  Carroll  Donald  LaSpaluto 

Sidney  Goldberg  Jack  R.  Horddy 

William  Ravenscroft  Michael  Dunagan 

VERNON  V.  PAINE.  Claremont.  Calif. 

Mr.  &  Mrs.  Vernon  V.  Paine.  Waldorf-Astoria 

JOHN  A.  PARK.  JR.  AND  CO.,  Raleigh,  N.C. 

John  Park,  Waldorf-Astoria 

Mrs.  John  Park  (Julia).  Waldorf-Astoria 

PERKINS-GOODWIN  CO.,  INC.,  Dallas.  Tex. 
Hotel  not  assigned : 

J.  W.  Price  James  G.  Clarke 

J.  W.  Bair  Myer  M.  Donosky 

W.  J.  Fey 

PHOTON.  INC.,  Wilmington.  N.J. 

Robert  M.  Campbell  Edward  C.  Ross 

Walter  J.  Stanton  Chas.  Noonan 

PLANT  INSTALLATION  ASSOCIATES,  New 
York.  N.Y. 

Robert  J.  Marcus  Joel  A.  Marcus 

Chas.  F.  Baier  Peter  lanniello 

Thomas  Kilpatrick  Isaac  Princer 

Fred  Ott  Robert  Baier 

PRICE  PAPER  CORP.,  New  York,  N.Y. 
Waldorf-Astoria : 

Walter  I.  Tenney,  Jr.  W.  B.  Bradley 

C.  G.  Convey  C.  A.  Kinnear 

R.  O’Rourke  R.  C.  Nesbitt 

E.  W.  E.  Hughes 

SAWYER-FEPGUSON-WALKER  CO.,  INC., 
New  York,  N.Y. 

Waldorf-Astoria : 

James  W.  Sikes 

C.  Richard  Splittorf  Daniel  S.  Tomlinson 
Roy  G.  Blackfleld  Robert  F.  Jobson 

.SHERIDAN  CO.,  New  York.  N.Y. 

Edward  E.  Guss,  800  Second  Ave. 

SPRUCE  FALLS  POWER  AND  PAPER  CO. 

LIMITED,  Toronto,  Ont. 

Barclay : 

A.  E.  Davis  R.  J.  Rosebush 

R.  H.  Stafford  D.  J.  Schalk.  Jr. 

J.  C.  McCutcheon 

STA-HI  CORP.,  Newport  Beach.  Calif. 

Vernon  R.  Spitaleri,  Drake 
Wm.  C.  Baumgardner,  Drake 

STANDARD  GRAVURE  CORP.,  Louisville.  Ky. 

P.  Galt  Miller,  Waldorf-Astoria 

.STAR  PARTS  CO.,  Hackensack,  N.J. 

Commuting : 

Henry  J.  Grube  Steve  Keenan 

Donald  Sweeney 


MERGENTHALER  LINOTYPE  CO..  Plainview, 
N.Y. 

Summit: 

Fred  B.  Asdel,  Jr.  Robert  Yeomans 
Henry  L.  Murphy  P.  S.  Chisholm 

Mr.  &  Mrs.  Rotert  Penney 

EDIT 


JACK  L.  STOLL  &  ASSOCIATES,  Los  Angeles, 
Calif. 

Jack  L.  Stoll.  Waldorf-Astoria 
Bruce  A.  Stoll,  Waldorf-Astoria 

(Continued  on  page  102) 
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TAFT  CONTRACTING  CO.,  INC.,  Chicago,  111. 
Waldorf-Astoria : 

L.  D.  Pollock  J.  F.  Smiekel 

H.  Hallstrom  M.  W.  Coon 

M.  Stevens  R.  Ryan 

H.  Owen 


Promotion 


By  George  Wilt 


CHARGING  AHEAD 


TAL-STAR  COMPUTER  SYSTEMS,  INC., 
Hightstown,  N.J. 

Robert  J.  Smallaoombe,  Drake 
John  McBride,  Drake 


UNITED  FEATURE  SYNDICATE,  INC.,  New 
York.  N.Y. 

Waldorf-Astoria : 

William  C.  Payette  James  L.  Freeman 
Harry  Gilburt  Sheldon  Engelmayer 

John  J.  Carroll  Donald  LaSpaluto 

Sidney  Goldberg  Jack  R.  Hornaday 

William  Ravenscroft  Michael  Dunagan 


UNITED  PRESS  INTERNATIONAL.  New  York, 

N.Y. 

Waldorf-Astoria : 

Mims  Thomason  James  F.  Darr 

F.  H.  Bartholomew  Paul  G.  Eberhart 

R.  W.  Beaton  Richard  E.  Fales 

Frank  Tremaine  Dale  M.  Johns 

Roger  Tatarian  Donald  J.  Knapp 

Barnard  Townsend  P.  W.  Lyon 

A.  P.  Bock  E.  T.  Majeski 

H.  L.  Stevenson  B.  F.  Middlebrooks 

John  Alius  Kenneth  Smith 

C.  E.  Allen  Donald  H.  Till 

Norman  A.  Cafarell  Peter  S.  Willett 
T.  E.  Cunningham  C.  Robert  Woodsum 


U.S.  PRINTING  INK  CO.,  East  Rutherford,  N.J. 
Commuting : 

D.  H.  Seixas  Richard  Stearns 

Chester  Sirkus 


J.  N.  WELLS  &  CO.,  Wheaton.  Ill. 
Joe  N.  Wells,  Waldorf-Astoria 


WOMEN’S  NEWS  SERVICE.  New  York,  N.Y. 
Waldorf-Astoria : 

William  C.  Payette  James  L.  Freeman 

Harry  Gilburt  Sheldon  Engelmayer 

John  J.  Carrol!  Donald  LaSpaluto 

Sidney  Goldberg  Jack  R.  Horddy 

William  Ravenscroft  Michael  Dunagan 


WOOD-HOE,  Div.  of  Wood  Industries,  Inc., 
Plainfield,  N.J. 

Waldorf-Astoria : 

Daniel  McColley  John  A.  Pascarella 

Burton  C.  Polglase  Leonard  Lebenson 

Charles  L.  Wyman  John  Bobko 


INPA  goes  to  Reston; 
Rock  retires  as  GM 

International  Newspaper  Promotion  As¬ 
sociation  (INPA)  will  be  moving  its  head¬ 
quarters  offices  to  the  new  ANPA  com¬ 
plex  at  Reston,  Va.  on  April  26,  according 
to  Newell  Meyer,  president  of  the  promo¬ 
tion  organization. 

Simultaneous  with  the  announcement  of 
the  move  of  the  office,  INPA  announced 
that  Gerald  J.  Rock,  general  manager  of 
the  organization  since  1968,  has  resigned. 
Rock,  a  former  executive  with  United 
Press  International  for  30  years,  plans 
for  an  early  retirement,  relocating  in  the 
southwestern  U.S. 

During  Rock’s  four  years  of  managing 
the  INPA  office,  the  association  had  dou¬ 
bled  in  membership,  added  a  European 
i-egional  conference,  and  a  program  of  in¬ 
structional  seminars  for  promotion  per¬ 
sonnel. 

Meyer  has  appointed  a  committee  to  se¬ 
lect  a  successor  to  Rock’s  position.  Mem¬ 
bers  are:  Alan  Schrader,  Washington 
Star;  Roy  Follett,  Des  Monies  Register  & 
Tribmie;  and  William  Shover,  Phoenix 
Republic  &  Gazette. 
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More  than  Jack  Nicklaus  charged  ahead 
in  Augusta. 

Six  weeks  before  the  first  items  about 
the  Masters  Golf  Tournament  had  ap¬ 
peared  in  the  nation’s  sports  pages,  the 
Augusta  Chronicle-Herald  launched  a 
market  promotion,  “Charge  Ahead  with 
Augusta.’’ 

According  to  local  statistics  experts,  the 
Augusta  market  was  going  great,  with  an 
expansion  “unmatched  by  other  areas  of 
the  state  and  country.”  Promotion  pointed 
out  that  new  construction  of  all  types, 
highways,  plants,  offices,  residential — was 
at  an  all-time  high.  To  give  a  little  drama 
to  the  growth  story,  the  “Charge  Ahead” 
promotion  was  born. 

“The  first  thing  we  did,”  said  A1 
L’Heui’eux,  promotion  manager,  “is  com¬ 
mission  one  of  our  artists  to  do  an  oil 
painting  of  a  battle  charge  scene,  com¬ 
plete  with  bugles,  banners  and  sabres.  The 
banner  in  the  painting  became  the  basis 
for  a  teaser  campaign  w’hich  was  depicted 
as  a  3x3  teaser  campaign,  simply  showing 
the  top  of  the  banner  with  the  words  in 
reverse,  “Join  the  charge.”  The  little  ads 
were  scattered  throughout  the  morning 
and  evening  papers  for  a  two-week  peri¬ 
od.  This  was  followed  by  a  full-page,  pro¬ 
cess  color  page,  reproducing  the  painting 
and  featuring  the  first  of  18  economic 
indicators  which  were  the  basis  of  follow¬ 
ing  ads. 

Subsequent  ads  were  half-page  in  size, 
and  each  featured  the  growth  taking  place 
in  each  economic  area  covered  by  the  sta¬ 
tistics.  Ads  were  scheduled  twice  weekly, 
on  Sunday  and  Thursday. 

Each  ad  also  appeared  half  size  in  black 
and  white,  and  utilized  as  a  direct  mail 
piece  by  the  local  retail  staff,  as  well  as 
national  ad  men.  A  full-color  brochure 
included  all  of  the  data  from  the  ad 
series,  and  was  utilized  as  a  leave-behind 
by  local  ad  salesmen,  and  representatives 
at  Branham-Moloney,  Inc. 

Included  in  the  brochure  was  a  detailed 
statistical  report  covering  year-by-year 
growth  of  economic  indicators  used  in  the 
campaign,  and  a  special  banner-type  pen¬ 
cil,  with  the  message,  “Join  the  Charge.” 

According  to  L’Heureux,  the  campaign 
was  well-received  by  both  local  and  na¬ 
tional  advertisers,  and  helped  create  en¬ 
thusiasm  with  the  ad  staff. 

*  *  * 

GLOBE’S  lOOTH — To  observe  its  100th 
Anniversary,  the  Boston  Globe  distributed 
a  handsome  64-page,  full-color  roto¬ 
gravure  section,  “Treasures  of  Massa¬ 
chusetts.”  The  booklet  featured  illustra¬ 
tions  and  descriptions  of  the  state’s  art 
treasures,  including  paintings,  sculpture, 
libraries,  architecture  and  historic  arti¬ 
facts,  and  was  conceived  as  the  Globe’s 
gift  to  its  readers  and  community  to  serve 
as  a  guide  to  museums  in  Massachusetts. 

A  special  edition,  with  heavy  covers, 
was  prepared  for  mailing  to  lists  of  opin¬ 
ion  leaders. 

EDIT 


DANN  GROUP — A  brochure  mailed  by 
Mathews,  Shannon  &  Cullen,  Inc.,  newspa¬ 
per  representatives,  has  announced  the 
fonnation  of  the  organization’s  23rd 
newspaper  network,  the  Dann  group.  The 
Detroit  Area  Newspaper  Network  is  com¬ 
prised  of  three  newspapers:  Port  Huron 
Times  Herald;  Mount  Clemens  Macomb 
Daily,  and  Royal  Oak  Daily  Tribune.  Co¬ 
pies  of  the  folder  are  available  by  writing 
William  V.  Shannon,  Mathews,  Shannon  & 
Cullen  Inc.,  757  Third  Ave.,  New  York, 
N.Y. 

♦  ♦  * 

PREPRINTS— The  Rochester  (N.Y.) 
Democrat  &  Chronicle  and  Times-Union 
have  released  a  promotion  folder  on  “Ad¬ 
vertiser-supplied  Preprint  Inserts — the 
3-in-l  media.  The  promotion  calls  atten¬ 
tion  to:  conti'olled  color  reproduction,  in¬ 
trusiveness  and  impact,  proad  coverage, 
flexibility  and  merchandisability  of  pre¬ 
print  inserts.  Copies  of  the  promotion  are 
available  from  Paul  B.  Flynn,  director  of 
public  service,  Rochester  Gannett  News¬ 
papers. 

*  *  * 

POLITICAL  HANDBOOK— A  booklet, 
“The  Political  Handbook,  how  to  win  at 
the  polls  with  newspapers,”  has  been  pub¬ 
lished  by  the  California  Newspaper  Pub¬ 
lishers  Association.  The  book  provides 
candidates  with  information  on  the  politi¬ 
cal  scene  in  California,  and  tells  why 
newspapers  are  the  best  advertising  in¬ 
vestment.  The  booklet  was  prepared  by 
the  Newspapers  First  Committee  of 
CNPA,  and  is  set  up  for  distribution  by 
newspapers  to  potential  political  ad  cus¬ 
tomers,  with  accompanying  material  de¬ 
signed  to  aid  newspaper  ad  staffs  with 
solicitation  of  advertising,  and  with  a 
presentation  on  behalf  of  their  newspa¬ 
pers. 

Copies  may  be  ordered  from:  California 
Newspaper  Publisher  Assn.,  9841  Airport 
Bled.,  Los  Angeles,  Calif.  90045.  Single 
copies  are  $3,  with  discounts  for  bulk  or¬ 
ders. 

«  *  * 

SLOGAN  CONTEST— A  community 
need  and  a  newspaper’s  interest  in  public 
sei-vice  dovetailed  in  a  compatible  pro¬ 
gram  in  Bryan-College  Station,  Texas. 

The  Chamber  of  Commerce  determined 
it  needed  to  develop  a  bi-city  slogan 
which  could  be  used  in  a  multi-faceted 
program  for  promoting  the  market’s  thir¬ 
ty  percent  metro  area  growth. 

Hal  Taxel,  publisher  of  the  Eagle,  Bry¬ 
an-College  Station,  volunteered  to  take  the 
slogan  challenge  directly  to  his  readers. 
He  offered  to  put  on  a  community-wide 
contest,  handled  exclusively  by  the  Eagle, 
with  readers  sending  to  the  newspaper 
their  suggestions  for  a  winning  slogan. 
Over  600  responses  followed,  with  the 
winner  receiving  a  $250  prize.  The  win¬ 
ning  slogan,  “Progress  is  a  way  of  life,” 
was  selected  by  a  Chamber  of  Commerce 
(Continued  on  page  106) 
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DELIVERS  HIGHEST  PRODUCTIOH  RATE  IN  THE  INDUSTRY. 


Here  is  the  ultimate  in  stereotype 
production  from  the  world  leader  in 
plate  making  equipment. 

Model  4-60  automatically  precision- 
casts,  shaves,  trims  and  cools 
at  the  rate  of  4  or  more  plates  per 
minute.  It  features  a  cylinder-type 
casting  box  assembly  that  casts  one 
plate  while  simultaneously 
delivering  another.  You  get 
maximum  casting  speed  with 
minimum  delay  between  plates.  All 
functions  of  the  4-60  are  controlled 
from  operator’s  console. 

Typical  of  Wood-Hoe  plate  making 


Casting  box  tilts  toward  operator’s 
platform  for  precise,  easy  mat  setting 
on  close  schedules. 


systems  leadership,  the  4-60  is 
distinguished  by  top  performance, 
durability  and  complete  reliability. 

Phone  or  write  for  information  about 
Wood-Hoe  Stereo  Plate 
Casting  Machines. 

WOOD -HOE 


301  Sylvan  Ave.,  Englewood  CliKs.  N.J.  07632 
(201)567-9090 

688  South  2nd  Street.  Plainfield.  N.J.  07060 
(201 )  756-5700 


VA- 


Never  underestimate 
the  power  of  this  woman! 


Margaret  Dana 


America’s  No.  1  columnist 
on  consumer  affairs  — fre¬ 
quently  consulted  by 
government  agencies,  man- 
ufacturers,  distributors 
and  hosts  of  consumer 
groups. 

(1  column,  6  Q.  and  A.s  a  week) 


HiZXOMOR 


Here’s  Henry  Blooper, 
Mayor  of  Levityville. 


All  his  efforts  go  into  his 
Department  of  Fun  and  his 
small  town  is  the  laugh  cen¬ 
ter  of  the  world. 

Every  day  is  fun  day  in  Lev¬ 
ityville— and  that’s  a  laugh¬ 
ing  matter! 

(Daily  strip) 


220  E.  42nd  St.  New  York,  N  Y.  10017 
212-682-2030 


Syndication  planned 
for  science  column 

Dr.  Wendell  A.  Mordy,  author  of  the 
newspaper  column  “Science  Today,”  has 
announced  plans  to  allow  national  dis¬ 
tribution  of  the  column. 

Mordy  is  the  director  of  Sea  Grant  at 
the  University  of  Miami’s  School  of  Ma¬ 
rine  &  Atmospheric  Sciences,  former 
vicechancellor  of  the  University  of 
Nevada  and  founding  director  of  the 
Desert  Research  Institute.  He  has  au¬ 
thored  the  column  since  1960. 

“  ‘Science  Today’  is  a  commentary  on 
advances  in  technology,”  Mordy  said.  “It 
is  prepared  for  general  readership  and 
written  in  a  manner  that  reflects  the  hard 
facts  of  scientific  research  throughout  the 
world  and  discusses,  sometimes  humorous¬ 
ly,  the  potential  effects  of  such  research 
on  everyone. 

“The  column  began  as  a  hobby,”  said 
Mordy.  “The  intent  was  to  communicate 
with  persons  not  associated  with  the 
academic  community — to  let  them  in  on 
the  successes  and  occasionally  the  frustra- 
,  tions  of  scientific  research.  Over  the 
I  years,  more  than  a  dozen  newspaper  edi¬ 
tors  requested  the  column  and  it  has  been 
provided  them  weekly. 

“Recently,  there  has  been  a  marked  in¬ 
crease  in  curiosity  about  science  and 
scientists.  Because  of  the  apparent  nation¬ 
al  interest  in  the  subject  matter,  I  have 
agreed  to  permit  syndication  of  ‘Science 
Today’.” 

Mordy’s  column  is  published  and  dis¬ 
tributed  by  Science  Today,  P.O.  Box  775, 
North  Miami,  Fla.  33161. 

• 

Bill  CaldwelPs  columns 
brought  out  in  a  book 

The  Rutgers  Press  at  New  Brunswick, 
N.J.  is  publishing  a  book,  In  The  Record, 
by  William  A.  Caldwell,  associate  editor 
of  the  Record  of  Hackensack  and  1971 
winner  of  the  Pulitzer  Prize  for  commen¬ 
tary.  The  book  contains  112  of  the  “Sime¬ 
on  Stylites”  columns  which  originally  ap¬ 
peared  on  the  editorial  pages  of  the  Rec¬ 
ord. 

The  columns  were  drawn  from  a  monu¬ 
mental  body  of  wiiting.  As  fellow  Record 
staffer  Mark  A.  Stuart  notes  in  his  intro¬ 
duction,  “Simeon  Stylites”  has  been 
preaching  from  the  editorial  pages  of  the 
Record  for  40  years,  six  days  a  week. 
That’s  12,000  columns,  give  or  take  a  doz¬ 
en,  or  10,200,000  words.” 


Connally  names  aide 

Secretary  of  the  Treasury  John  B.  Con¬ 
nally  has  appointed  James  W.  Donley  as 
special  assistant  to  the  Secretary  (Public 
Affairs).  He  succeeds  the  late  Calvin  E. 
Brumley.  Donley  has  been  vicepresident 
and  assistant  to  the  chairman  of  Edward 
Gottlieb  &  Associates,  a  New  York  public 
relations  counseling  firm  for  the  past 
year. 


Honor  for  Bill  Mauldin 

Bill  Mauldin,  a  New  Mexico  native  and 
Chicago  Sun-Times  editorial  cartoonist 
who  in  1945  at  the  age  of  23  became  the 
youngest  Pulitzer  Prize  winner,  will  re¬ 
ceive  an  honorary  doctor  of  letters  degree 
from  New  Mexico  State  University  at 
commencement  May  13  in  Las  Cruces. 
Mauldin  received  his  first  Pulitzer  for 
“Willie  and  Joe”  cartoons  and  added  a 
second  Pulitzer  in  1958  for  a  cartoon  on 
the  fate  of  Soviet  novelist  Boris  Paster¬ 
nak. 

New  York  Times 
develops  service 
for  L.A.  papers 

The  New  York  Times  News  Service  and 
LATIN,  a  cooperative  news  agency  owned 
by  Latin  American  newspapers,  have 
reached  an  agreement  under  which  LAT¬ 
IN  will  translate  and  distribute  a  Span- 
ish-language  service  for  the  New  York 
Times  News  Service. 

R.  R.  Buckingham,  editor  and  general 
manager  of  the  News  Service,  said  a  se¬ 
lection  of  about  5,000  words  of  columns, 
news  analyses,  commentaries  and  features 
from  the  New  York  Times  will  be  trans¬ 
mitted  six  nights  a  week  from  New  York 
to  LATIN  headquarters  in  Buenos  Aires. 

LATIN  will  translate  the  service  into 
Spanish  and  transmit  it  by  radio  tele¬ 
printer  to  Santiago,  Caracas,  Mexico  City, 
Lima  and  Bogota. 

LATIN  will  also  transmit  the  English- 
language  copy  to  Rio  and  Sao  Paulo 
where  subscribers  to  the  New  York  Times 
News  Service  will  handle  their  own  trans¬ 
lations  into  Portuguese. 

In  announcing  the  agreement,  Buck¬ 
ingham  said  “We  have  finally  achieved  a 
long-sought  goal:  a  Spanish -language 
service  that  will  enable  medium-size 
Latin-American  newspapers,  for  whom 
translation  was  a  problem,  to  strengthen 
their  news  coverage  with  Times  dispatches 
in  the  same  way  larger  newspapers  use 
the  Times  News  Service.” 

Present  subscribers  of  the  New  York 
Times  News  Service  in  Latin  America 
who  will  receive  the  new  service  include 
Excelsior,  Mexico  City;  El  Nacional, 
Caracas;  La  Nacion,  Buenos  Aires;  El 
Commercio,  Santiago;  Journal  do  Brazil, 
Rio  de  Janeiro,  and  0  Estado  de  Sax> 
Paulo. 

LATIN  serves  100  subscribers  in  Latin 
America.  It  was  organized  in  collaboration 
with  Reuters  and  took  over  Reuters’  com¬ 
munications  facilities  in  Latin  America  a 
few  months  ago. 

The  Times  service  sends  copy  to  more 
than  350  newspapers  in  the  U.S.  and 
abroad.  In  addition  to  tailored  services  for 
Europe,  the  Far  East  and  Canada,  it  pro¬ 
duces  a  French-language  report  from 
Paris. 
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“ChicAce  PicJSM 


This  is  what  we're  going 
to  need  much  more  of  in  the 
years  to  come.  Food,  And  our 


Lots  of  things. 

The  work  of  the  people  of 
United  States  Steel  touches  al¬ 
most  every  area  that's  vital  to 
a  better  life.  Here  are  just  a 
few  of  the  ways  we're  involved. 


This  is  a  titanium  heart 
valve.  Metallurgists  at  our  affili¬ 
ate,  Reactive  Metals,  Inc., 
worked  with  a  manufacturer  to 
develop  it.  Because  they  suc¬ 
ceeded,  modern  surgery  is  re¬ 
storing  thousands  of  heart 
victims  to  normal  active  lives 
with  heart  valves  of  titanium 
from  United  States  Steel. 


This  is  the  largest  elec¬ 
tron  microscope  in  the  Western 
Hemisphere.  It's  U.  S.  Steel's. 
With  it  our  scientists  are  help- 
ingtoexpand  man's  knowledge 


This  is  the  breakaway 
signpost.  It's  designed  to 


ing.  What  we've  learned  with 
soil  samples  in  the  laboratory, 
we're  putting  to  work  on  farms 
from  coast  to  coast.  In  many 
cases,  the  output  of  farm  land 
can  be  easily  doubled.  Our  re¬ 
search  continues.  We  re  find¬ 
ing  ways  to  grow  the  food  our 
expanding  population  will  need. 


There's  a  lot  riding  on  the 
nation's  railroads.  They  move 
almost  half  of  all  the  goods 
America  needs  and  uses.  And 
U.  S.  Steel  is  helping.  We  devel¬ 
oped  the  stronger  steels  that 
make  today's  giant  new  rail¬ 
road  cars  practical.  And  we 
build  the  longer-wearing  axles, 
wheels  and  rail  to  carry  them. 


This  is  a  house  for  a  fam¬ 
ily  that  needs  housing  in  a  hur¬ 
ry.  U.  S.  Steel  Homes  Division 
developed  a  system  to  help 
builders  put  up  solid,  well-built 
homes  faster.  It's  based  on  pre¬ 
engineered,  steel-framed,  insu¬ 
lated  panels.  Walls,  windows, 
doors,  interiors  . . .  everything 
fits  right  into  place.  We're  help¬ 
ing  some  families  live  a  little 
better,  in  homes  of  their  own. 

Housing,  transportation, 
highway  safety,  agriculture,  re¬ 
search.  art  and  architecture 
and  medicine  are  just  a  few  of 
the  areas  in  which  the  people 
of  U.  S.  Steel  are  contributing 
to  a  better  life. 


in  such  areas  as  the  Apollo  "give"  on  impact,  so  that  the 
moon  rocks,  tooth  enamel,  vac-  post  swings  up  and  away  from 
cines,  muscle  tissue  and  much  the  car.  The  driver  is  unharmed 
more.  and  damage  to  the  car  is  slight. 

Just  one  of  the  ways  U.  S.  Steel 
is  helping  to  save  lives  on  the 
American  road. 


This  sculpture  stands  in 
the  city  of  Chicago  in  front  of 
the  Civic  Center.  The  genius 
was  supplied  by  Picasso,  the 
material  and  engineering  by 
U.  S.  Steel.  The  art  medium  — 
USS  COR-TEN,  a  high  strength 
steel  developed  and  pioneered 
by  U.  S.  Steel.  American  Bridge 
Division  erected  both  the  sculp¬ 
ture  and  the  Chicago  Civic  Cen¬ 
ter  behind  it. 


What  is  U.S.Steel  doing  to 
contribute  to  a  better  IHe? 


IsrlNvaB 


.«*  i’  Ik 

,  If 
‘  If 


Promotion 

{Continued  from  page  102) 


Committee.  A  complete  program  has  been 
build  around  the  slogan,  including  use  of 
industrial  presentations,  bumper  stickers, 
letterheads,  postage  cancellations,  and  on 
the  masthead  of  the  Eagle. 

The  Eagle  is  a  Harte-Hanks,  Inc.  news¬ 
paper. 


WRITE-AN-AD — As  a  salute  to  Inter¬ 
national  Advertising  Month,  the  New 
Westminster  (B.C.)  Columbian  invited  el¬ 
ementary  and  secondary  school  children 
and  teenagers  to  send  in  an  ad,  illustrated 
or  sketched,  with  as  much  copy  as  they 
wished  for  any  product,  service  or  retail 
store  in  a  “Write  An  Ad”  contest.  First 
and  second  prizes  were  offered  in  two  age 
groups.  Several  hundred  entries  were  en¬ 
tered,  and  judged  by  ad  manager  of  the 
two  largest  department  stores  in  the  area. 
A  suniiner  training  job  in  the  Columbian’s 
retail  advertising  department  was  offered 
as  grand  prize. 

Winner  of  the  1969  contest,  Kerry  Far¬ 
rell,  has  been  with  the  Columbian  ever 
since,  working  part-time  and  after  school 
and  weekends.  In  the  1972  competition. 
The  Columbian,  recently  converted  to 
offset,  plans  to  publish  “Write  An  Ad” 
contest  entries  in  a  special  sponsored  sup¬ 
plement. 


EASTERN  REGIONAL  INPA  CONFERENCE  PLANNERS.  (Seated  I.  to  r.)  Bill  Clayton.  The 
New  York  News;  Dave  Lindsey,  Hackensack  Record;  Art  Chesmer,  Montreal  Gazette;  Vern 
Archer,  Toronto  Star;  Rosemarie  Maio,  Passiac  Herald  News;  and  Scott  Himstead,  Cape  Cod 
Standard  Times;  (standing)  Paul  Flynn,  Gannett  Rochester  Newspapers;  Bill  Bernard,  Balti¬ 
more  SUNpapers;  and  Harold  Bibby,  Eastman  Kodak  Company.  The  workshop  will  be  held 
September  17th  to  20th  at  the  Wychmere  Harbor  Inn  on  Cape  Cod. 


new  spiral-bound  booklet,  “Understanding 
your  Newspaper,”  as  a  tool  in  the  news¬ 
paper’s  Newspaper  in  the  Classroom” 
program.  Copies  were  sent  to  all  schools 
in  the  seven-county  metro  Detroit  area. 
Copies  are  available  by  writing  to  E.  J. 
Grofer,  director  of  promotion  and  resear¬ 
ch,  Detroit  News,  615  Lafayette,  Detroit, 
Mich. 


the  reigning  Miss  Maryland,  Michele 
Ehrogott,  was  brought  in  to  break  the  tie 
and  draw  the  winning  name.  The  Sun¬ 
shine  contest  was  a  crosswork  puzzle  open 
to  agency  media  and  account  people  which 
was  filled  with  facts  from  the  recent  Sim¬ 
mons  study  of  Baltimore  newspaper  read¬ 
ership.  Mr.  Hewitt  will  receive  two  round 
trip  first  class  airline  tickets  from  Detroit 
to  Acapulco,  a  bayside  room  for  two  at  the 
Paraiso  Marriott  Hotel,  with  meals  and 
spending  money. 


BALTIMORE  WINNERS— William 
Hewitt,  a  media  supervisor  at  D’Arcy- 
MacManus-Intermarco,  has  won  the  Balti¬ 
more  Sunpapers’  Sunshine  Contest  of  a 
free  tip  to  Acapulco,  recently  described  in 
this  column.  Robert  Trainor,  Sunpapers’ 
general  advertising  manager,  had  so 
many  correct  entries  for  the  contest  that 


VOX  POP — More  than  600  persons 
whose  letters  had  been  published  in  the 
South  Bend  Tribune’s  “Voice  of  the  Peo¬ 
ple”  column  during  1971  were  guests  of 
the  newspaper  recently  at  a  Voice  of  the 
People  Dinner.  A  feature  of  the  Tribune’s 
100th  Anniversary  observance,  the  dinner 
gave  guests  an  opportunity  to  question 
public  officials.  A  panel  of  six  public 
figures  fielded  the  contributor’s  questions 
on  a  wide  range  of  subjects. 


UNDERSTANDING  YOUR  NEWSPA¬ 
PER — The  Detroit  News  has  produced  a 


BOAT  SHOW  —  Retail  sales  passed 
the  $4.4-million  mark  at  the  16th  Annual 
New  England  Boat  Show,  sponsored  by 
the  Boston  Herald  Traveler  February 
19-27.  The  Herald-Traveler  also  sponsors 
the  New  England  Auto,  Snowmobile  and 
Camping  and  Trailer  Shows,  as  well  as 
the  New  England  Careers  Exposition. 


ORDER 
YOUR  OWN 
SUBSCRIPTION 
TODAY.  JUST 
MAIL  THIS 
COUPON. 


LOVE  IS  —  The  Washington  (D.C.) 
Star  ran  a  small  in-paper  promotion  cam- 
paig^n  encouraging  people  to  buy  classified 
ads  to  express  their  Valentine’s  Day 
greetings.  Sufficient  response  was  re¬ 
ceived  to  run  a  nice-looking  full  page  of 
classified,  imder  the  heading,  “Love 
is.  .  .” 

“We  only  had  to  censor  a  few,”  said 
promotion  manager  A1  Schrader. 

On  Valentine’s  Day,  the  Star  ran  a 
page  one  box  directing  readers  attention 
to  the  “Love  is.  .  .”  page.  Write  to  A1 
Schrader  and  he’ll  send  you  a  tearsheet, 
while  they  last.  It’s  happy  reading. 
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$10  a  year,  U.S.  and 
Canada;  all  other 
countries,  %?.S  a  year. 


I  Address 


State 


I  Company 


□  My  remittance  is  en¬ 
closed. 


I  Nature  of  Business 
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classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


FEATURES  AVAILABLE 


CARTOONS 


EDITORS  OF  OFFSET  WEEKLIES 
put  "SHARPIE" — only  cartoon  panel 
of  its  kind — on  your  e<litorial  patre: 
4-\veek’s  free.  Write:  Sharpe  Cartoon 
Syndicate.  2.31.3  E.  7th  St.,  Anderson, 
Ind.  46012. 


CHILDREN 


HUMOR 


"GEE  WHIZ.  BOSS"— Weekly  humor 
feature  by  Eleanor  Harris,  nation’s 
funniest  gal.  Hilarious  account  of 
swinging  secretary  who  sees  ail  bosses 
as  husband  material  and  all  husbands 
as  immateri.al.  Now  in  21  newspapers. 
Samples:  Eleanor  Harris,  c/o  Miami 
Review,  P.O.  Box  689,  Miami,  Fla. — 
33101. 


TV  CATERS  TO  KIDS.  Why  not  ' 

newspapers?  A  new  KIDS’  KOLUM  will  IDEAS 

increase  circulation,  sell  ads.  promote  - - - - — ^ 

go^  will.  Written  by  kids  all  over  the  STORY  i<leas  monthly,  idea  stimulator, 
U.S.  (your  local  kids,  too)  who  are  checklist  for  story  dates,  sample  on 
paid  top  rates.  Copy,  art,  holiday  stuff  request.  Ideas  for  Editors.  238  Royal 
—camera  ready— for  less  than  $1  per  p^lm  Way,  Palm  Beach,  Fla.  33480. 
week.  Send  for  sample;  Joan  O’Hara 
features.  P.O.  Box  1801,  Carson  City, 

INVENTOR’S  GUIDE 


COMEDY  &  COMMENT  everyone’s  an  inventor  at 

- _ _ heart.  Weekly  column  by  authority, 

r'l-irc  vniTD  orAriirtxj  i  goo<l  enough  for  major  daily.  See  my 

GIVE  YOUR  READERS  several  more  L^ide  and  biography.  Editor  &  Pub- 
buying  my  COMEDY  3/2.7/72:  page  74.  S.amples. 

&  comment  compiled  from  news-  Marks,  4940  East  End  Ave., 

papers  coast-to-coast.  Excellent  «lj-  Chicago.  III.  60613. 
tonal  pape  or  split  papre  Smile  Col¬ 
umn.**  Write  for  sample  to  Mack  Mc¬ 
Ginnis,  Box  1225,  Indianapolis,  Ind.  p— - - - - - - — - — - - - - 

46206.  MONEY 


DOGS  &  PETS 

OVER  28.000,000  DOO  OWNERS.  2 
hillion  dollar  annual  market.  Estab- 
lishecl  Dog  Column,  now  in  81  news¬ 
papers.  will  increase  circulation,  hypo 
reader  interest,  sell  ads,  promote  goo<l 
will.  Samples.  Kanine  Korner,  1134 
North  Western  Ave.,  Hollywoo«l,  Calif. 
90029. 


DRIVING 

HUMOROUS,  INFORMATIVE  AND 
AUTHORITATIVE  —  JODY  CARR’S 
column  for  women  drivers:  $1.00  each 
in  sets  of  26.  Write  Box  600,  Editor 
&  Publisher  for  samples. 


TODAY’S  TIGHTWAD  helps  rea.lers 
save  money  .and  recycle  products.  Five 
down-to-earth  tips  in  each  500-word 
column.  Box  9960,  Rochester,  N.Y. 
14623. 


NEWS  LOG 

Inquire  what  "NEWS  LOG  INTER¬ 
NATIONAL’’  can  do  for  you.  Com¬ 
plete  news  and  feature  service,  camera- 
ready  at  prices  any  size  paper  can  af¬ 
ford.  News  Log  International,  Inc., 
101  E.  Milwaukee  St.,  Janesville.  Wise. 
—53545.  (AC  608)  754-8161. 


EDUCATION 

I  "ASK  A  TEACHER”  1 

Elducation  in  action  I  Suiierior  question- 
and-answer  column,  solving  school 
problems  of  students,  parents  and 
teachers.  Timely,  informative,  exciting! 
Reader  questions  answered !  Send  for 
samples  and  rates.  Oslxirne  House  Fea¬ 
ture  Syndicate.  P.O.  Box  E966,  Menlo 
Park,  Calif.  94025. 


FEMINIST  SATIRE 

LITERATE.  PROVOCATIVE  column 
»f  social,  political  satire  for  the  New 
Woman — and  the  men  who  want  to 
understand  her.  Box  617,  Editor  & 
Publisher. 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 

INVESTOR/ASSOCIATE  PUBLISHER 
for  new  concept  weekly  (9  editions) 
Zone  4.  A  truly  unique  opjwrtunity. 
$23,000  cash  required.  Write  Box  596. 
Eklitor  &  Publisher. 


CASSETTES 


SAVE  YOUR  EYES— Have  the  best 
party  in  town.  Chailens^e  to  Professor 
Marshall  McLuhan,  $4.50.  Free  Bro¬ 
chure  of  over  100  selections.  Aquarius 
Educational  Enterprises.  18  Orchard 
St.,  Summit,  N.J. 


STAMPS  AND  COINS 

STAMP.  COIN  AND  HOBBY  features 
that  are  different.  Weiss.  16000  Ter¬ 
race  Rd.,  #208.  Cleveland,  Ohio  44112. 


WEEKLY  FEATURES 

EDITORIAL  CARTOON  and  comment, 
church  directory  illustrations,  horoscope, 
movie  reviews,  crossword  puzzle,  humor¬ 
ous  cartoons,  other  quality  features  for 
the  weekly  editor  (offset  only).  Prices 
for  all  (11)  features  start  at  $6.50, 
based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newnan,  Ga.  30263. 
Ph.:  (404)  2,33-5355 


WESTERN  LORE 


DUE  BILLS 


DUE  BILLS 

FOR  YOUR  MEDIA 

BARTER  AND  TRADE  ARRANGEMENTS 
CLEARING  HOUSE,  INC. 

200S4  Pacific  Highway  So. 
SEATTLE,  WA.  98188 
(206)  248-0082 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTA’TE,  TAX. 
partnership.  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel.  Box  88,  Norton,  Kans.  67654. 

^^lYEWSPAPElf^ROKERS 

Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO., 
6614  Rutgers  Street 
Houston,  'Texas — 77005 
Ph  (7131  664-9414 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JOSEPH  A.  SNYDER,  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 


ROBERT  N.  BOLI’THO,  newspapers, 
magazines ;  appraisals,  consulting. 
Krehbiel-Bolitho  Newspaper  Service, 
Box  133,  Emporia,  Kans.  (316)  342-5280, 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time;  (AC  813)  733-8053  nights;  or 
write  Box  3364,  Clearwater  Beach, 
Florida  33515.  No  obligation,  of  course. 

CONFIDEN’nAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20004 
(AC  202)  NAtional  8-1133 

WE  HAVE  QUALIFIED  BUYERS 
for  your  daily  or  weekly. 

Jim  Southern,  703A  Magellan, 

Lee’s  Summit,  Mo.  64063 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858. 

ME’L  HODELL.  Broker 
Sales-Appraisals-Consultatlon 
1388  N.  Euclid,  Upland,  Calif. — 91786 

PRESERVE  UTMOST  SECITRI’TY  and 
avoid  haggling  in  your  newspaper  sale. 
Newspaper  Service  Co.,  Inc.,  P.O.  Dr. 
12428,  Panama  City,  Fla.,  32401. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address. 


-Zip  Code. 


Authorized  by. 

Classification _ 


_ _ "CALIFORNIA  STAGECOACH  DAYS” 

C  only  weekly  column  of  its  kind! 

llsUr  Adventure,  romance  and  history  of  the 

^ — ’ — ’ — ^ - - - old  days  in  the  West!  Exciting  true 

PICTURE  POWER,  weekly  garden  tales!  Send  for  sample  and  rates.  Os- 
column  with  Growing  Guides.  Write  borne  House  Feature  Syndicate,  P.O. 
Walter  Masson,  Box  66,  Needham,  Box  E966,  Menlo  Park,  Calif.  94025. 
Mass.  02192. 

- ji^^s - 

-  POLLYTALK  FROM  NEW  YORK 

HELP  YOUR  READEIRS  find  fun !  Polly  tells  alwut  fashion,  women’s  in- 
HOBBY  HUNTING  with  Irving  Bac-  terest,  ecological  and  household  subjects 
chus.  Different  hobby  each  column,  for  weeklies  and  dailies.  Reasonably 
Write  3200  Wabash  Ave.,  Ft.  Worth,  priced.  Write:  Polly  Guerin,  15  Park 
’Texas  76109.  Ave.,  New  York,  N.Y.  10016. 
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□  Assign  a  box  number  and  mail  my  replies  daily 

To  Run: _ Weeks _ Till  Forbidden 

Mail  to: 

EDITOR  &  PUBLISHER  •  850  Third  Avenue  •  New  York,  New  York  10022 


.\NNOUNCEMENTS  ' 

ANNOUNCEMENTS 

NEWSP.4PER  BROKERS 

NEWSPAPERS  FOR  SALE 

The  DIAL  Acency,  1503  Nazareth, 
Kalamazoo,  Mich.  49001.  Ph:  349-7422. 
"America’s  No.  1  Ne\vspai)er  Broker." 

SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES.  SERVICES.  MANAGEMENT 
134  S.  Panama  St..  P.O.  Box  7267 
Montgomery,  Ala.  (203)  262-2411 


^EWSPAPERS  FOR  SALE 

AVAILABLE 

Newspapers,  Magazines,  Broadcast  and 
Printing  I'acilities.  Write: 

J.  N.  WE1.LS  &  COMPANY 
P.O.  Box  54,  Wheaton.  III.  60187. 

Rocky  Mountain  Newspapers 
BILL  KING  ASSOCIATES 
2025  Foothills  Rd.,  Golden.  Colo.  80401. 
(303)  279-6343 

.■\RE.A  3— Sparkling  weekly,  estab- 

iishe<l  188S.  average  10  pages  standard, 
printeil  ofTset.  includes  job  shop  and 
ietterpr<‘ss  web.  Real  estate  avaibable. 
Gross  857,000,  ?2,200  paid.  Health 

forces  sale.  Box  1291,  Exlitor  &  Pub¬ 
lisher. 

PROSPEROUS.  WELL  ESTABLISHED 
weekly  in  major  high-income.  pre<lomi- 
nantly  Jewish  oriente<l  suburban  mar¬ 
ket.  Excellent  opportunity.  W.  B. 
Grimes  &  Co..  National  Press  Bldg., 
Washington.  D.C.  20001. 


CLASSIFIED 

Advertisiiif!  Rntes 

"POSITIONS  WANTED" 
(Payable  with  order  I 

4-weeks .  $1.10  per  line,  per  issue 

3-weeks  .  $1.20  per  line,  per  issue 

2-weeks . $1.30  per  line,  per  issue 

1-week  . $1.40  per  line. 

Count  5  average  words  per  line 
or  3S  characters  and/or  spaces 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service  and  count  as  an 
additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Do  not  send  irreplaceable  clippings, 
etc.  in  response  to  ‘help  wanted’ 
advertisements  until  direct  reguest  is 
made  for  them.  E&P  cannot  be  re- 
sponsible  for  their  return. 


"ALL  OTHER  CLASSIFICATIONS" 
IRemIttanee  should  aeeompany  clas¬ 
sified  copy  when  submitted  for  pub¬ 
lication  unless  credit  has  been  es¬ 
tablished.! 

4-weeks  .  $1.60  per  line,  per  issue 

3-weeks  .  $1.70  per  line,  per  issue 

2-weeks  .  $1.80  per  line,  per  issue 

1-week  .  $L90  per  line. 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service  and  count  as  an 
additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

DISPLAY— CLASSIFIED 
The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $3.45  per  agate  line — $48.30 
per  column  inch  minimum  space. 

WBEKLY  CLOSING  TIME 
Tuesday,  4:30  PM 
Eastern  Standard  Time 

Box  numbers,  which  are  mailed  each  day 
as  they  are  received,  are  valid  for  1-year. 

Editor  &  Publisher 
850  Third  Ave..  N.Y..  N.Y.  10022 
(AC  212)  752-7050 


WEEKLY  NEWSPAPER  in  Baton 
Rouge.  Louisiana.  For  details  write 
P.O.  Box  279,  Zachary,  La.  70791. 

WASHINGTON  STATE— Weekly  1,500 
paid:  3,000  shopiver:  printed  offset,  but 
all  LP-equipi)e<l  including  Cox  web, 
job  shop,  new  darkroom,  camera,  etc. 
Gross  $52,000:  net  $16,000;  sell  $47,- 
000.  Box  497,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala,— 35902 
Ph:  (205)  546-3356 

PROFE.S.SIONAL  JOURNALLST  wants 
weekly  in  Los  Angeles  county.  Box 
364,  Bklitor  &  Publisher, 

$100,000  CASH  plus  excellent  credit 
line  available  for  small  daily,  very 
large  weekly — not  metro  or  suburb.  Box 
503,  Editor  &  Publisher. 


I  FREELANCER’S  NEWSLETTER:  the 
j  semimonthly  forum  where  publishers 
I  announce  their  needs  for  freelance 
help  on  editorial, 'gr.aphics  projects.  An 
invaluable  tool  for  writers,  artists, 
e<litors,  photographers,  indexers  and  all 
who  freelance  in  publishing.  $12.00 
yearly.  New  Subscription  Department, 
250  W.  57th  St.,  New  York,  N.Y, 
10019, 


MACHINEKY  &  SUPPLIES 
COMPOSING  ROOM 


2  COMETS,  1  model  14,  1  model  30, 
1  model  31  Linotypes,  Several  fonts  of 
I  9  on  9  Vi  Corona  and  Gothic  display.  4 
i  ad  make  up  cabinets,  32  turtles,  32 
chases.  (Thallenge  proof  press,  Reprex 
full  )>age  proof  press,  2  electric  Ham- 
j  ilton  storage  cabinets.  Nolan  remelt 
I  furnace.  2  H.ammond  glider  saws. 

I  Several  fonts  Ludlow  mats.  Changing 
j  to  offset.  Equipment  available  soon. 
I  Greeley  Daily  Tribune,  Box  1138,  Gree¬ 
ley.  Colo.  80631.  Prices  subject  to  ne- 
I  gotiation. 


2  GAF  #1206  Transflo  Processors  in 
i  good  working  condition  with  takeup 
I  spool  and  daylight  input  cassette. 

I  These  are  automatic  dry  to  dry  proces- 
'  sors  and  B&W  or  paper  with  a  hori- 
i  zontal  flow  path.  Less  than  1  year  old. 
j  Can  l>e  seen  running.  CONTACT: 
j  John  J.  Flood,  Triangle  Publications, 
10  Lake  Drive.  Hightstown.  N.J.  08520. 

!  Call  (609)  448-9100. 

AVAILABLE  NOW 
Three  (3)  brand  new  (still  crated) 
Fairchild  Model  T.P.E.  214-1  'Tape  Per¬ 
forators.  Hughes  Printing  Co.,  34  N. 

,  Crystal  St.,  East  Stroudsburg.  Pa. 

I  18301.  (717)  421-9033. 

WRITE  FOR  INFORMATION  on  one 
of  the  finest  headline  type  machines  in 
the  industry.  At  a  cost  of  less  than 
$400.  Free  test  program.  Easy  payment 
1  plan.  Write:  Ralph  Long.  Publishers’ 
Service  Co,,  P.O.  Box  291,  Clinton, 
Iowa— .52732.  Call  (319)  242-4420. 

FAIRCHILD  PHOTO  TYPESETTERS 
Two  now  running.  Model  2000.  Guar- 
.  anteed  lowest  price.  Cash  or  terms. 
Ph:  (203)  875-0706'.  Frank  Love. 

Journal  Pub.  Co.,  Rockville,  Conn. 

JUSTOWRITERS,  rebuilt  by  Friden 
,  trained  personnel.  Large  selection  of 
j  tyiK?  styles.  Flexowriters — Input  units 
I  for  computers.  FHN  Business  Products. 

1500  Kings  Highway.  Cherry  Hill.  N.J. 
I  -08034  (AC  609)  428-3223 

ALL  MODELS 

'  Linotypes — Intertypes — Ludlows 

PRINTCRAFT  REPRF-SENTATIVES 
j  136  Church  Street.  N.Y..  N.Y.  10007 

!  JUSTOWRITERS — Large  selection  of 
excellent  trade-ins,  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO,  Berlin, 
I  Wise.,  and  18  W  22  N.Y.C.  10010 


MACHINERY  &  SUPPLIES 


COMPOSING  ROOM 


COMPLETE  LINOFILM  SYSTEM  in¬ 
cluding  photo  unit,  two  keyboards, 
extra  reader,  44  grids  and  spare  i>arts. 
New  1963.  Available  July  1,  1972. 

$22,500.  E.  H.  Richey  Co..  1417  Geor¬ 
gia  St.,  Los  Angeles.  Calif.  90015. 
(213)  748-5954. 


PHOTON  660  for  sale.  Used  3  years, 
pi  mat,  universal  prism,  12  lenses,  2 
magazines,  1  disk.  $7,500  or  best  offer 
by  April  30.  Call  Joe  Dupre,  (617) 
897-8815,  Inforonics,  Inc.,  146  Main 
St.,  Maynard,  Mass.  01754. 

MELTIVATOR  attached  to  4-ton  re¬ 
melt  pot  with  pig  mold:  7  Meltivator 
scrap  trucks:  Hammond  "Easy 

KaslJer’’ :  Hammond  scorcher:  Ham¬ 
mond  plate  shaver:  Richard’s  Stereo 
Saw;  Morrison  slug  stripper;  Ham¬ 
mond  Thintype  Glider  Saw.  In  goo<l 
condition  and  available  May  1st.  No 
reasonable  offer  refused  as  we  nee<l 
the  space.  The  Daily  Progress.  Char¬ 
lottesville.  Va.  22902.  (703)  295-9111. 

WHO  NEEDS  TURTLES?  You  do  if 
you  don’t  use  jmSpacemakers.  3444 
Country  Qub  Dr..  Medina,  OH — 44256. 

JUSTOWRITER  SET— Excellent  con¬ 
dition,  always  under  Friden  service 
contract.  Bi-County  Publishers.  Law¬ 
rence,  N.Y.  11559.  (516)  .569-4000. 

LINO  MATS — Font  prices  start  at  $25. 
Ludlow  fonts  at  $50.  Buy  your  entire 
lot  of  Ludlow  mats  at  close  out  deal. 
When  you  wish  to  huy-sell-exchange. 
why  not  get  my  list  of  ’’goo<lJes’’  ? 
Ne^  I  say  more— do  it  Now!  Printers 
Trouble  Shooter,  New  Haven,  Ck)nn. 
06507. 

1  MORISAWA,  movlel  MC  102  Photo- 
tyi>esetter.  Top  condition:  use<l  3 
months;  for  sale  or  resume  lease  pay¬ 
ments.  Call  (212)  247-3603. 

AVAILABLE  NOWl  ’Three  "SOO" 
Comets.  S#3217  (6  molds),  S#3106 
(4  molds).  Electron  S#  70316  (6  molds) 
all  with  hydraquadders,  mat  detectors, 
electric  pots,  blowers.  TOU  units. 
Two  Electron  Meteors,  S#73373  and 
S5t73120  with  electric  pots,  mat  de¬ 
tectors.  TOU-75  units;  also  Compu- 
gmphic  JusTape  Jr.  E.  H.  Richey  Co., 
1417  Georgia  St..  Los  Angeles,  CA 
90015.  (213)  748-5954. 


MACHINERY  &  SUPPLIES 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  IT.S.A.  All 
colors.  Top  quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio— 44313 


PRESSES  &  MACHINERY 


48  PAGE  HOE  SIMPLEX  Press,  serial 
3088.  One  color  unit.  G.E.  Drive  and 
75  H.P.  G.E.  Motor  new  in  1965.  Ix)ts 
of  spare  parts,  rollers  and  blankets. 
Wood  standard  Pony  Autoplate.  Kemp 
furnace  with  two  carburetors.  May  be 
seen  in  operation  daily.  Will  release  in 
a  few  months.  Price  subject  to  nego¬ 
tiation.  Greeley  Daily  Tribune,  Box 
1138,  Greeley,  Colo.  80631. 


WEB  PRESS.  3  unit  Fairchild  like 
new;  available  at  once.  Reminder- 
Enterprise.  Cudahy,  Wise.  53110. 

NEWSPAPER  WEB  OFFSET  presses, 
new  and  used  :  rebuilt  and  guaranteed; 
installation  and  service.  New:  Econ- 
O-Web  |>erfecting  presses,  full  litho 
color  decks  an<l  the  unique  4-color 
unit,  all  adaptable  to  any  22%"  cut¬ 
off  press.  Designed  and  manufactured 
by  Web  Press  Corp.,  200  S.W.  Michi¬ 
gan,  Seattle,  WA  98106.  Call  Tim  York 
(206)  762-6770. 


STEREOTYPE 


2  STA  HI  SCX)RCHERS  new  1968. 
Scott  bleal  Mat  Roller  new  1967.  Mon¬ 
omelt  rotary  shaver,  Hoe  flat  router 
and  curved  plate.  Available  soon. 
Prices  subject  to  negotiation.  Greeley 
Daily  Tribune,  Box  1138,  Greeley,  Colo. 
80631. 


W  ANTED  TO  BUY 


THREE  UNITS  GOSS  COMMUNITY. 
Excellent  condition.  Give  full  specifica¬ 
tions,  age.  condition,  price.  Box  449, 
Eklitor  &  Publisher. 


ENGRAVING 


FAIRCHILD  Scan  A  Sizer,  65-85  lines, 
re<luces  and  enlarges.  Serial  5527.  Com¬ 
pletely  rebuilt,  $1000.  (Ireeley  Tribune, 
Box  1138,  Greeley,  Ckilo.  80631. 


MAILROOM 

CHEISHIRE  545  LABEL  AFFIXING 
m.achine  with  quarter  folder.  Will  lal>el 
affix  newspaiier,  magazine,  etc.  at 
speeds  up  to  16,000  per  hour.  Save 
thousands  of  dollars  as  compare*!  to 
I)rice  new.  Rapid  Leasing  Co.,  Inc.. 
260  W.  Broadway,  New  York,  N.Y. 
10013.  Ph:  (212)  925-7737. 


MATERIAL  FOR  SALE 

SAVE  MONEIY  on  Headliner  paper  and 
litho  films.  Order  from  Natl.  Publish¬ 
ers’  Supply  (NAPSCO),  Berlin.  Wise., 
and  18  W.  22  St..  N.Y.,  N.Y.  10010. 

ZINC  SHEETS  FOR  SALE 
Approx.  500  sheets  .260  thick  14% 
X  22%.  Approx.  2500  sheets  16 
gauge  15  X  18;  16  X  22:  17  X  20. 
Contact  S.  Miller,  New  York  News, 
220  E.  42  St..  New  York.  N.Y.  10017. 
Ph:  (212)  682-1234. 


MISCELLANEOUS 

PAPER  ROLL  CLAMPS  for  folklift, 
handling  paper  stoc-k.  Mfg.  Towmotor 
1966,  7000#  capacity,  mo<lel  R70SP, 
Assy.  910.58-C4  with  M12H  360”  Ro¬ 
tator,  Assy.  92184.  Handles  65"  di¬ 
ameter  96"  roll  or  two  42"  rolls.  Ex¬ 
cellent  condition.  Original  cost  $6000. 
Sale  $875  each.  General  Supply  & 
Ekiuipment,  Box  14628,  Houston,  Tex. 
77021.  (713)  748-3350. 


PRESS  WANTED 

Roll  fed  offset,  suitable  for  8  standard, 
16  page  tabloid,  for  publications.  Or 
double  that  capacity  if  priced  right. 
New,  rebuilt,  or  good  condition  used. 
Call  Glenn  P.  Warnock,  Anderson, 
S.C.  (803)  226-1511  (WAIM-TV,  P.O. 
Box  4047). 


NEWSPAPER  SERVICES 


PRESS  ENGINEERS 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 

1  Sherman  Avenue 
Jersey  City,  N.J. — 07307 
(AC  201)  659-6888 


PRESS  TIME  AVAILABLE 


WITHIN  3S  MILES  OF 
NEW  YORK  CITY 
NEWSPAPER  PUBLISHER’S 
METRO  OFFSET  PLANT 
HAS  OPEN  TIME 
AVAILABLE  FOR 
PRINTING. 

PHOTO  COMPOSITION 
AND  TYPESETTING 

Press  time  available  on  Goss  Metro, 
64-Standard/ 128-tab  capacity,  Thurs¬ 
day  2  shifts.  Friday  7  AM  to  11  AM, 
9  PM  to  Midnight.  Saturday  8  AM  to 
6  PM. 

Computerized  composition  available 
same  days.  Mailroom  has  automatic 
stacking  and  tying,  full  addressing 
and  quarter  folding  capabilities  to  your 
needs. 

PATENT  TRADER 
Mt.  Kisco,  New  York  10549 
Call  David  C.  Simonson 
(914)  666-8951 
(212)  LU  4-2166 
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NEWSPAPER  SERVICES 
PRESS  TIME  AVAILABLE 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
COMPOSING  ROOM 


HELP  WANTED 
EDITORIAL  ART 


PRESS-TIME  AVAILABLE 
Also  Complete  Composition 
and  Make-up  Factlittes 
6-unit  Goss  Community  press  with 
Suburban  and  Community  folders  cap¬ 
able  of  printinsT  24  standard  and  48 
tabloid  pages;  collating  facilities. 
Good  press-time  available  every  day 
including  Wednesday.  Bob  Schultz 
(AC  201)  647-1180.  Recorder  Publish¬ 
ing  Co.,  Stirling,  M.J. 


HELP  WANTED 
ADMim^FRAJlVE 


PURCHASING  DIRECTOR 
Major  newspaper  group  has  a  career 
opportunity  for  an  executive  capable 
of  assuming  full  responsibility  for  the 
corporate  purchasing  function.  Require¬ 
ments  include  at  least  ten  years  of 
varied  buying  experience,  including 
equipment,  general,  and  leasing.  Ex¬ 
perience  with  a  newspaper  group,  a 
major  individual  newspaper,  or  com¬ 
mercial  printing  are  all  acceptable. 
Extremely  attractive  salary  and  bene¬ 
fits  program. 

Send  complete  resume  with  salary  re¬ 
quirements  in  full  confidence  to  Box 
641,  Editor  &  Publisher. 


ELECTRONICS  SPECIALIST 
Expanding  Midwest  graphic  arts  firm 
seeks  electronics  specialist  to  join  its 
management  team.  The  person  we 
want  must  have  expertise  to  oversee 
operation  and  maintenance  of  a  num¬ 
ber  of  devices  which  are  electronically 
activated.  This  is  a  new  position 
which  carries  opportunity  for  advance¬ 
ment  in  salary  and  stature  in  a  field 
where  potential  for  electronic  funct'ons 
is  just  being  tapped.  Understanding 
new  phototypesetting  machines  and 
their  operation  in  conjunction  with 
computers  will  be  very  helpful.  Write 
Box  645,  Eclitor  &  Publisher,  with  full 
details  of  education,  experience,  refer¬ 
ences,  etc. 


ADMINISTRATIVE 
PERSONNEL 
$10,000  to  $40,000 


TITLE 
Publisher 
A-sst.  Bus.  Mgr. 
Controller 

Asst.  Controller  (2) 
Accounting  Mgr. 
Promotion  Director 
Ad  Director 


SALABY 

$:i.'5-4n.nno 

$20-25.000 

$25-30.000 

$18-25.000 

$13-16,000 

$18-24.000 

$20-24.000 


Asst.  Production  Mgr. 
Asst.  Production  Mgr. 
Asst.  Production  Mgr. 
Production  Engineer 
Asst.  Foreman — C.R. 
Composing  Hoorn  Foreman 
Production  Asst. 


$20-25.000 
$18-23.000 
$15-20.000 
$15-19.000 
$12-14.000 
$11-13.000 
$  9-11.000 


Staff  Engineer(s)  $12-18,000 

We  have  several  openings  for  personnel  ex- 
periencec*  in  cold  tsrpe  operations.  These  open¬ 
ings  are  nation-wide. 


All  positions  fee  paid.  Interested  in¬ 
dividuals  should  send  resume  to: 


Patrick  J.  Quinn»  Jr. 

GORDON  WAHLS  CO. 


Executive  Search  Consultants 
33  West  Second  Street 
Media,  Pennsylvania  19063 
215-565-0800 


CIRCULATION 


AT  A  DEAD  END? 

If  you’re  an  ambitious  district  super¬ 
visor  or  promising  No.  2  on  a  small  to 
medium  size  daily  and  want  to  run 
your  own  show,  this  growing  8,000  PM 
in  Zone  2  has  the  top  job  waiting.  Mod¬ 
ern  plant,  award  winning  product  and 
five-figure  starting  salary  plus  bonus. 
Box  597,  Editor  &  Publisher. 


SUNDAY  NEWSPAPER  in  Zone  1 
needs  self  starter  and  follow-through 
circulation  manager.  Must  have  ability 
to  recruit  and  train  district  managers 
and  newspaper  boys,  prepare  and  con¬ 
duct  promotional  programs  and  reor¬ 
ganize  distribution  systems.  No  arm¬ 
chair  job.  Field  work  necessary.  Good 
opportunity  for  development.  Box  593, 
Editor  &  Publisher. 


SALESMAN  WANTED 
We  are  a  national  incentive  sales  or¬ 
ganization  with  warehouses  on  both 
coasts.  We  provide  programs  of  mer¬ 
chandise  to  the  newspaper  industry  and 
have  for  the  past  33  years.  To  meet 
our  expanding  needs  we  seek  the  serv¬ 
ices  of  a  strongly  motivated,  self¬ 
starting  sales  representative  to  travel 
in  the  Ontral  States  area.  Home  week 
ends.  Salary  and  expenses  plus  com¬ 
missions  and  bonus.  For  full  informa¬ 
tion.  write  Box  517,  Editor  &  Pub¬ 
lisher. 


ARE  YOU  PRESENTLY  employe<l  as 
Circulation  Manager  on  a  small  paper? 
Unhappy  as  Assistant  Manager  on  a 
medium  size  daily?  Or  successful  Dis¬ 
trict  Manager  on  a  large  daily?  I  nee<l 
a  hard  working  assistant  on  a  34,000 
combination  daily,  a  result  getter  not 
a  conversation  giver.  We’re  locatecl  in 
a  brand  new  offset  facility  in  the  in¬ 
dustrial  heart  of  East  Tennessee.  If 
you  think  you  have  what  it  takes  to 
he  a  part  of  a  winning  team,  contact 
Don  H.  LaFerney,  Circulation  Director. 
Kingsport  Times-News,  Kingsport. 
Tenn.  37662. 


ASST.  CIRCULATION  MANAGER  for 
40,000  afternoon  daily,  Saturday  and 
Sunday  AM.  This  new  position  requires 
an  individual  with  broad  circulation 
and  promotion  background.  Must  have 
ability  to  supervise  adult  distrietmen. 
College  degree  desired,  although  proven 
accomplishment  and  experience  most 
important.  Excellent  salary  and  fringe 
benefit  program.  Chart  Area  5.  Send 
complete  resume  to  Box  554,  Editor  & 
Publisher. 


PROGRESSIVE  medium-sized  daily  in 
Midwest  needs  nightside  composing 
room  foreman  familiar  with  all  phases 
of  cold  tyjie  and  computer  operations. 
Motlem  plant,  good  benefits.  Send 
resume  of  qualifications,  experience, 
and  goals  to  Box  638,  Editor  &  Pub¬ 
lisher. 


DISPLAY  ADVERTISING 


CIRCULATION  MANAGER  —  8.000 
daily  has  opening  for  on-the-way-up 
person  who  wants  to  grow  with  us. 
Member  of  an  expanding  newspaper 
group.  The  Tribune  presents  a  unique 
opportunity  for  personal  growth  limited 
only  by  your  ability.  Present  manager 
is  advancing  to  metropolitan  circulation 
post.  Contact  R.  E.  Pifer,  Grand  Haven 
'Tribune,  101  N.  ’Third  St.,  Grand  Ha¬ 
ven,  Mich.  49417.  (616)  842-6400. 


CIRCULA’nON  MANAGER— New  Jer¬ 
sey’s  top  prize-winning  newspaper. 
Twice  a  week,  ’Thursday’s  and  Sun¬ 
day’s.  Challenging  spot  for  the  career 
oriented  who  is  ready  to  take  over 
established  department  and  build  a  rec¬ 
ord  of  achievement.  Write  G.  A. 
Glover,  The  Citizen  of  Morris  County, 
25  Bloomfield  Ave.,  Denville,  N.J. 
07834. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVER’nSING 
MANAGER 


EXCELLENT  OPPORTUNITY  for  top- 
notch  display  salesman  strong  on  sales 
and  layout  to  service  new  and  estab¬ 
lished  accounts  for  offset  paper.  Must 
have  marketing  orientation,  adminis¬ 
trative  ability  and  promotion  skills. 
Job-hoppers  please  don’t  apply!  Write 
Mr.  Signer,  913  S.  Florida  Ave.,  Lake¬ 
land,  Fla.  33803  or  Ph:  (813)  688-8508. 


LONG  ISLAND  NEWSPAPER  needs 
Classified  Supervisor  who  can  organize 
department,  set  linage  goals,  hire 
and  train  personnel  and  sell  own  ac¬ 
counts.  Can  lead  to  management  posi¬ 
tion.  Send  resume/salary  wanted,  to 
Box  620,  Editor  &  Publisher. 


Me<1ium-size  award-winning  Northern 
New  Jersey  daily  has  top-spot  opening 
for  a  take-charge  inside/outside  sales 
manager.  Must  have  disciplined  knowl¬ 
edge  and  judgment  of  all  phases  of 
classified  linage  and  revenue  develop¬ 
ment.  Strong  voluntary  operation  re¬ 
quires  this  position  be  filled  by  an  as¬ 
sertive.  promotion-minded  sales  moti¬ 
vator-trainer  for  accelerated  depart¬ 
mental  performance.  A  great  opportun¬ 
ity  and  staff  await  the  right  leader. 
Salary  open,  excellent  company  bene¬ 
fits.  Send  resume  to  Box  563,  Editor 
&  Publisher. 


WE  WILL  PAY  TOP  SALARY  for 
Advertising  Director  whose  experience, 
achievements  and  capabilities  convince 
us  of  being  best  person  to  lead  our 
department.  Excellent  working  condi¬ 
tions  in  fascinating  city  in  a  wonder¬ 
land  where  air  is  clear,  sky  is  blue, 
winters  are  white  and  summers  are 
delightful,  too.  Write  Bob  Atwood, 
Publisher,  Anchorage  (Alaska)  Times, 
Box  40,  Anchorage,  Alaska  99510. 


ASSISTANT  CLASSIFIED  AD  Man¬ 
ager  for  major  daily  in  Zone  2.  Strong 
classified  background  with  supervisory 
experience  necessary.  Send  complete 
resume  and  present  salary  in  con¬ 
fidence  to  Box  609,  Editor  &  Publisher. 
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IMMEDIATE  OPENINGS 

We  have  immediate  openings  for  ag¬ 
gressive  and  energetic  advertising 
salesmen  in  our  classified  and  display 
advertising  departments.  If  you  have 
top  qualifications  and  are  looking  for 
a  friendly  and  interesting  place  to 
work  and  want  to  share  in  our  excel¬ 
lent  benefits  and  pension  plan,  apply 
by  sending  complete  resume  to: 

Publisher,  Fall  River  Herald  News 
Fall  River,  Mass. 


We  are  presently  involved  in  labor 
difficulties. 


EIGHT  PAPER  SUBURBAN  CHAIN. 
Michigan’s  second  market.  Need  live- 
wire  to  spark  sales  volume.  Manage¬ 
ment  opportunity  for  right  person. 
Write  or  phone:  Ann  Frahm,  Almanac 
Newspapers,  4005  Chicago  Dr..  S.W., 
Grandville,  Mich.  49418.  (616)  534- 

7636. 


ADVERTISING  SALES 
The  sales  track  is  wide  open  at  Flor¬ 
ida’s  best  newspapers  for  the  enthu¬ 
siastic  retail  display  professional  who 
knows  the  field  and  who  is  open  to  sales 
innovations  that  pay  handsome  dividends 
in  offering  quality  advertising  to  the 
Sun  Coast  business  community. 

If  you  are  a  seasoned  advertising  rep¬ 
resentative,  this  is  your  opportunity  to 
earn  a  good  base  salary  plus  set  your 
own  pace  in  incentives,  while  also 
profiting  from  "extras”  such  as  com¬ 
pany  paid  profit  sharing,  pension  plan, 
quarterly  cost  of  living  bonuses,  life 
and  health  insurance  and  many  more, 
not  to  mention  enjoying  life  on  the 
Gulf  of  Mexico’s  sunny  shores. 

Write,  describing  yourself,  experience 
and  salary  requirements,  to  Roger 
Owens,  Times  and  Evening  Independ¬ 
ent,  P.O.  Box  1121,  St.  Petersburg. 
Fla.  33731. 


SALES  MANAGER,  Area  1  small 
daily.  Join  a  large  newspaper  group 
with  multiple  chances  of  advancement. 
If  you  can  sell  and  motivate  a  staff, 
send  resume  with  salary  needs  to  Box 
631,  E<litor  &  Publisher. 


AGGRESSIVE,  ENERGETIC  advertis¬ 
ing  director  and  space  salesman  or 
saleswoman  with  ability  in  promotion 
planning  wanted  for  weekly  newspaper 
In  Rhode  Island.  Send  resume  to  Box 
6063,  Providence,  R.I.  02904. 


ASSISTANT  SALES  MANAGER  for 
expanding  advertising  department  of 
weekly  newspaper  group  in  New  York 
C'tv.  Experienced  only.  Salary  open. 
Phone  (212)  839-1080.  ext.  12.  or  write 
Box  625,  Editor  &  Publisher. 


VERMONT — Expanding  daily  and  af¬ 
filiated  weeklies  need  p’"omotion-minded 
advertising  director.  Write  Box  548, 
Editor  &  Publisher. 


NEWS  DEPARTMENT  ARTIST 
We’re  looking  for  a  highly  talented 
artist-designer  to  help  add  new  zest 
and  appeal  to  a  good  newspajjer. 
Should  be  able  to  cartoon  light-hearted 
stories.  Sense  of  humor  important. 
Send  resumes  and  samples  to  James 
K.  Batten.  The  Charlotte  Observer, 
P.O.  Box  2138,  Charlotte,  N.C.  28201. 


EDITORIAL 


GENERAL  REPORTER  wanted  by  6- 
day  daily.  Must  be  willing  to  work, 
learn.  Will  consider  recent  J-Grad. 
Send  information,  salary  requirements 
to  E<litor,  Daily  Press,  Artesia,  N.M. 
88210, _ 

UNUSUAL  OPPORTUNITY :  News¬ 
man  with  foreign  language  and  knowl¬ 
edge  political  affairs  to  write  current 
events  reference  service.  Deadline  Data 
in  World  Affairs,  100  Northfield  St., 
Greenwich.  Conn.  06830.  Ph :  (203) 

661-7800. _ 

CITY  EDITOR  for  40,000  San  Fran¬ 
cisco  Bay  Area  daily.  Stress  on  local 
coverage,  reader-involvement  and  hu¬ 
man  interest.  Send  resume  to  The 
Daily  Review,  P.O.  Box  3127,  Hay- 

ward,  Calif.  94544. _ 

EXPERIENCED  WRITER  with  boat¬ 
ing,  camping,  hunting,  etc.  background 
for  Northwest  suburban  weekly/month¬ 
ly  papers.  Resume,  samples  and  sal¬ 
ary  needs  to:  Editor,  Dept.  W.  P.O. 

Box  9,  Palatine,  III.  60067. _ 

MANAGING  EDITOR  for  San  Fran¬ 
cisco  Bay  area  10,000  circulation  daily. 
Seek  experienced  person  with  competi¬ 
tive  background.  Must  be  imaginative, 
aggressive,  strong  on  local,  sports, 
women’s  news.  Outstanding  organiza¬ 
tion.  Good  salary  and  benefits.  In  com¬ 
plete  confidence,  write  Box  574,  E<li- 

tor  &  Publisher. _ 

NEWS  EDITOR  for  small  daily.  Pay 
goo<!.  Someone  located  in  Ohio  or  ad¬ 
joining  state.  G.  W.  McCoy.  Daily 
News,  Wapakoneta,  Ohio  45895. _ 

EDITORIAL  WRITER— In  sunny  Tuc- 
son.  The  Daily  Citizen,  a  moderately 
conservative  afternoon  newspaper  of 
62.000  circulation,  is  looking  for  a 
No.  3  writer  for  its  editorial  writing 
team.  Contact  George  McLeod,  Edi¬ 
torial  Page  Editor,  P.O.  Box  5027, 

’Tucson,  Ariz.  8.5703. _ 

NO  SPECIALIST 

We  prefer  some  experience,  but  if  you 
have  strong  background  in  English, 
we’ll  train.  We  nee<l  one  person  now 
for  diversified  work  in  newsroom, 
especially  desk.  May  be  openings  soon 
for  second  such  person  and  third  with 
sports  bent.  State  salary  expected. 
Type  reply  on  one  page,  include  phone. 
30M  evening.  Zone  2.  Uncrowded  rec¬ 
reational,  cultural  area.  Compatible 
staff.  Box  602,  Editor  &  Publisher. 

WE  NEED  AN  AGGRESSIVE  and 
creative  editor  for  our  over  50.000  cir¬ 
culation  morning  Mid-west  capital  city 
newspaper.  We  are  in  a  growing  mar¬ 
ket  that  requires  new  talent  to  realize 
our  full  potential.  ’The  person  we  are 
looking  for  may  be  the  managing  edi¬ 
tor,  city  editor  or  news  editor  on  a 
comparable  or  larger  size  newspaper — ■ 
and  must  be  comfortable  with  a  con¬ 
servative  political  philosophy  while 
de<licated  to  unbiased,  accurate  and 
balanced  news  reporting. 

Salary  commensurate  with  background 
and  experience.  Excellent  benefits.  Re¬ 
plies  will  be  held  in  strict  confidence. 

Box  586,  Editor  &  Publisher. _ 

DESKMAN — Experiencefl,  eager  person 
to  manage  reporters  in  two  fast  grow¬ 
ing  upstate  New  York  area  counties. 
Good  salary,  benefits.  Write  George 
Northridge.  Editor,  The  Geneva  Times, 
Geneva.  N.Y.  _ 

~i:^EDIATE  OPENINGS 

We  have  immediate  openines  for  in- 
vestijrative  reporters,  ohotojrraphers. 
copy  editors,  women’s  editor,  assistant 
sports  editor,  wire  editor  and  w’omen’s 
news  specialist.  If  you  have  top  quali¬ 
fications  and  are  loohinpr  for  a  friendly 
and  interesting  place  to  work  and  want 
to  share  in  our  excellent  benefits  and 
pension  plan,  apply  by  sendinpr  com¬ 
plete  resume  to : 

Publisher.  Fall  River  Herald  News 
Pall  River,  Mass. 

We  are  presently  involved  in  labor 
difficulties. 
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HELP  WANTED 


KXPERIENCED  REPORTER 
Fast-i)ace<l  70,000  Midwest  daily  is  look¬ 
ing  for  an  exi>erienced  writer  to  han¬ 
dle  a  challenging  general  assignment 
position. 

If  you  have  several  years  daily  news¬ 
paper  experience  and  the  initiative  to 
tackle  rough  assignments,  we  would 
like  to  hear  from  you. 

We  olfer  room  to  advance,  excellent 
l>enefits  and  salary  to  $10,000.  Send 
resume  to  Box  612,  Editor  &  Publisher. 


GREAT  LAKEiS  your  specialty?  We 
neeci  a  Washington-based  writer  who 
has  a  working  knowledge  of  the  Lakes, 
its  shipping  an<l  maritime  industry  to 
proiluce  creative,  hard-hitting  speeches, 
testimony  and  related  freelance  copy. 
Must  l)e  able  to  move  on  your  own, 
with  only  minimal  su|>ervision.  Back¬ 
ground  in  the  Lakes  is  a  must.  Box 
GO'i,  Exlitor  &  Publisher. 


EDITOR 

E'or  a  large  circulation  publication 
covering  the  National  Contract  Bridge 
audience.  Knowle<lge  of  Contract  Bridge 
re(|uired.  Excellent  opportunity  for 
creative  editor  who  is  capable  of  sup- 
endsing  all  phases  of  production  and 
circulation.  Relocate  to  Memphis  - 
mc»ving  expenses  paid.  Salary  commen¬ 
surate  with  ability.  Send  resume  to 
American  Contract  Bridge  league,  125 
Greenwich  Ave.,  Greenwich.  Conn. 
06S30,  Att<*ntion :  M.  L.  Tasi. 


MANAGING  EDITOR— Major  Midwest¬ 
ern  state  university  nee<ls  managing 
editor  for  News  Service.  Must  l>e  goo<l. 
exi»erience<l  writer,  capable  of  leading 
and  supc'rvising  e<litorial.  photographic 
and  office  staffs.  Equal  Opi>ortunity 
Employer.  Box  606,  Editor  &  Pul)- 
llsher. 


NEWS  EDITOR  —  Responsible  job, 
heavy  emphasis  on  e<liting  and  layout. 
Minimum  2  years  exT>erience  on  news¬ 
papers  with  some  eiliting  experience. 
$9300  to  start  with  chance  for  (juick 
aclvancement  in  progressive  chain. 
Area  2.  Box  650,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER 
for  afternoon  Connecticut  daily.  Re¬ 
quires  diligence  and  hard  work.  Ex¬ 
cellent  l>enefits.  College  degree  and 
some  exT>erience  preferre<l.  Car  re¬ 
quired.  No  phone  calls.  Managing  E<li- 
tor.  Meriden  Journal,  Meriden,  Conn. 
06450. 


REPORTER  FOR 
WOMEN’S  DEPARTMENT 
Bright,  eager  reporter  neede<I  for 
Women’s  Department  of  Midwest  daily. 
Minimum  1  year  professional  experi¬ 
ence  required.  Salary  to  $185  per  week. 
Send  resume  to  Box  607,  Elitor  & 
Publisher. 


REPORTER-PHOTOGRAPHEHl 
Energetic,  enterprising,  enthusiastic 
newsman  for  afternoon  daily  in  pro¬ 
gressive  small  city  in  unspoile<l  Wyo¬ 
ming.  Experiences!  or  I»eginner.  Write 
Publisher,  The  Riverton  Ranger,  River¬ 
ton,  Wyoming. 


SPORTS  EDITOR  for  12,500  PM  East¬ 
ern  offset  daily  in  college  community. 
Must  also  1>e  able  to  handle  small  city 
l>eat:  some  experience  on  a  sports  desk 
desirable.  Full  company  benefits.  Send 
complete  resume,  clippings,  references 
and  salary  requirements  to  Box  639, 
Elitor  &  Publisher. 


MONTANA’S  FINEST  recreation  city. 
Sports  editor,  writing,  layout;  capable 
of  sitting  one  day  a  week  on  wire-city 
desk :  some  county,  court  reporting. 
Afternoon  paper,  5-day  week.  Send 
clips,  references.  Managing  Editor, 
Daily  Chronicle,  Bozeman.  Mont.  59715. 


MANAGING  EDITOR  AT 
NEW  ORLEANS 

Opening  for  an  editor  who  is  a  good 
writer,  researcher,  dedicated.  Oppor¬ 
tunity  to  grow  with  established  busi¬ 
ness  publication,  knowledge  of  maga¬ 
zine  production  necessary.  Must  be 
willing  to  put  in  time  to  get  job  done. 
Willing  to  relocate.  Send  resume  and 
salary  requirements  to  Box  640,  Editor 
&  Publisher. 


CITY  EDITOR  to  direct  local  staff  on 
fast  growing  25,000  unopposed  AM 
daily  in  the  Carolinas.  Progressive 
newspai>er  is  one  of  fastest  growing  in 
South.  Desk  exi)erience  and  ability  to 
direct  congenial  staff  required.  Box 
643,  Editor  &  Publisher. 


ASST.  EDITOR;  ALSO  REPORTER 
Chicago’s  largest  ABC  weekly  (2S,000 
net  paid)  has  oi)ening  for  two  on  eili- 
torial  staff;  assistant  editor  at  $145. 
reporter  at  $120;  opiwrtunity  for  extra 
earnings  in  l)oth  si)ots.  Fringe  bene¬ 
fits.  Replies  confidential.  Write  Mar¬ 
shall  Peterson,  Southwest  News-Her¬ 
ald,  5845  S.  Kedzie,  Chicago,  111. 
60629,  or  call  (312)  476-4800. 


WIRE  EDITOR— MAKE-UP  EDITOR 
to  serve  jointly  two  offset  dailies  pul)- 
li.shed  in  the  sjime  plant.  Supervise 
proofreader  and  paste-up  girls.  Good 
pay  and  benefits,  regular  hours.  Chance 
for  advancement.  Seek  experienced 
l)erson,  but  will  consider  unusual  be¬ 
ginner.  George  Witwer,  Ne>vs-Sun, 
Kendallville,  Ind.  46755. 


EDITOR 

The  position  of  editor  for  a  30M  Michi¬ 
gan  weekly  is  open  for  a  person  who 
has  already  experience<l  all  the  basics 
in  newspapering  .  .  .  copy  editing, 

headline  w’riting,  creative  layout,  pho¬ 
tographic  awareness  and  some  staff 
motivation.  We’re  on  the  move  and 
nee<l  an  accomplishes!  leader-type  with 
room  to  grow,  a  person  who  will  take 
our  11-community  area  toward  a 
greater  awareness  of  real  journalism 
without  losing  touch  with  the  smaller. 
imiKvrtant  facets  of  the  readership. 
And  one  who  will  package  that  re- 
s|>onsibility  with  imagination  and  im- 
])act.  Box  642,  Editor  &  Publisher. 


MISCELLAmOVS 

OPENINGS  IN  PENNSYLVANIA.  All 
types.  Write  Pennsylvania  Newspaper 
Publishers’  Association,  2717  N.  Front 
St.,  Harrisburg,  Pa.  17110. 


PHOTOGRAPHY 

PERSON  TO  HEAD  4-man  photo  de- 
!  partment  and  lab  for  major  manufac- 
I  turer  in  recreation  field.  Must  l)e  ex¬ 
periences!  in  action  and  studio  shoot¬ 
ing  (B&W  and  color),  creative,  work 
organizer  and  able  to  maintain  depart¬ 
ment  enthusiasm.  News  background 
helpful.  Zone  5.  Send  resume  and  sal¬ 
ary  requirements  in  confidence  to  Box 
I  557,  Editor  &  Publisher. 


PRESSROOM 

PRESS  FOREMAN— If  you  are  look- 
inff  for  a  long-term  opportunity  in 
beautiful  country  (Zone  9)  a  mo<Icrn, 
progressive  company  has  an  opening 
for  a  press  foreman  on  a  6-unit  Goss 
Urbanite  press  with  color  deck.  You 
I  must  1*  knowIe<lgeable  in  all  phases 
I  of  the  Urbanite  and  plate  making; 
I  able  to  supervise  press  personnel  and 
I  work  closely  with  other  departments. 

Piease  write  full  particulars  in  first 
!  letter,  including  references.  Open  shop. 
Write  Box  .'>3.'?,  Editor  &  Publisher. 


PERSON  WANTED- Experienced  on 
Goss  Community.  Zone  2.  Salary  open. 
Box  .60.5.  Editor  &  Publisher. 


PRESSROOM  FOREMAN,  experienced 
in  UNI-TUBE.  \vante<l  for  20.000  cir¬ 
culation  7-day  morning  operation  in 
Zone  6.  Open  shop.  Write,  includ’ng 
resume  and  salary  requirements,  to  Box 
.566.  E<litor  &  Publisher. 


OFFSET  PRESSMEN— 

PRESS  ERECTORS 
Due  to  rapid  growth.  Inland  nee<ls 
several  i)ersons  to  install  offset  and 
d'litho  systems.  Send  resume  and  ref¬ 
erences  to  Inland  Newspai)er  Mach’n- 
ery.  1720  Cherry,  Kansas  City,  Mo. 
641  OS. 


PROpiJCTIOy 

PRODUCTION  MANAGER,  for  .sub¬ 
urban  .5.000  circulation  offset  daily,  in 
Zone  2.  Box  536,  Editor  &  Publisher. 


ZONE  2  sales  promotion  company 
needs  4  boy  crew  specialists  imme¬ 
diately  for  major  account.  All  replies 
confiilentially  answered.  Box  581,  BMi- 
tor  &  Publisher. 


INTERNATIONAL  PHOTO  SEHVICE 
(providing  black  and  white  and  color 
illustrations)  seeks  sales  representa¬ 
tion  by  those  calling  on  publishers. 
Write  Box  580,  Editor  &  Publisher. 


PUBLIC  RELATlOm 

ASSISTANT  DIRECrrOR  PUBLIC 
RELATIONS  -Large  Midwestern  Uni¬ 
versity.  Resi)onsible  for  supervision  of 
staff  in  all  facets  of  public  relations. 
Must  iK>ssess  journalistic,  public  rela¬ 
tions  and  managerial  skills  and  experi¬ 
ence.  Box  589,  Eilitor  &  Publisher. 

EDITOR  for  university  magazine  at 
major  university  in  Washington,  D.C. 
Re<iuires  degree  in  Journalism  or  Eng¬ 
lish.  with  at  least  2  years  experience 
in  feature  writing,  e<liting  and  layout. 
.Applicant  must  !>e  excellent  writer  and 
1)6  resi>onsible  for  the  magazine’s  pro¬ 
duction  in  all  phases.  Send  salary  re¬ 
quirements  to  Box  582,  Editor  &  Pub¬ 
lisher. 

ECOLOGY  ORIENTED  association 
seeks  writer  for  newsletters,  speeches, 
features,  re|)orts,  special  assignments. 
J-Grad  with  me<lia,  wire  service  or  PR 
exi)erience.  New  York  location  ;  to  $12.- 
000.  Resume  to  Box  648,  Editor  & 
Publisher. 


MINI-COMPUTER 

SALESMEN 

Experienced  Mini-computer  Salesmen 
re<iuired  to  establish  offices  in  Philadel¬ 
phia,  Chicago.  Dallas  and  other  loca¬ 
tions.  Our  COMPOSER-15  computerize.! 
type  composition  system  has  been 
greeted  by  many  as  long  overdue.  Typi¬ 
cal  orders  for  this  and  other  mini-com¬ 
puter  products  average  $20,000.  Salary 
plus  commission. 

Send  resume  to  Mr.  Leonard  D.  Sacon, 
IMLAC  CORPORATION.  296  Newton 
Street,  Waltham,  Massachusetts  02154. 


SECRETARIAL 

NEW  YORK  CITY— Must  be  de<licated 
to  the  newspaper  business  itself  enough 
to  work  hard  for  four  space  salesmen 
for  the  fun  of  it  as  much  as  for  the 
I>:iy  of  it.  Call  Mr.  McBride,  Editor  & 
Publisher,  (212)  752-7060. 


Positions  Wanted . . . 


ADMIMSTRATIVE 


CIRCVLATIOIS 


GENERAL  MANAGER  of  20,000  cir¬ 
culation  daily  with  8  year  record  of 
achievement.  Strong  in  management, 
editorial  direction,  ial>or  relations,  cir¬ 
culation.  Seeking  a  move  because  of 
change  in  ownership  and  philosophy  of 
newspaper.  Available  for  interview 
during  ANPA  week.  Box  629,  Editor  & 
Publisher. 


MR.  PUBLISHER:  NEED  HELP? 
Production  costs  too  high?  Hot-cold 
conversion  problems?  People  prolilems? 
Need  new  proce<!ures,  training,  super¬ 
visory  development?  Hire  experienced 
newspai>er  executive  who  gets  things 
done.  All  areas  except  Business  Of¬ 
fice.  Reasonable.  3  months  minimum. 
Mets,  non-mets,  large  weekly  or  com¬ 
mercial  operations.  Go  anywhere.  Top 
references.  Phone  (201)  224-7065. 


GENERAL  MANAGER  of  me<!ium 
size<l  daily  seeks  challenging  and  re- 
wanling  |x>sition.  Graduate  engineer 
with  broa<l  experience,  proven  abilities 
and  economy  minded.  In  NYC  for 
ANPA  week.  Box  601,  Editor  &  Pul>- 
lishei*. 


GENERAL  MANAGER  with  10  years 
broad  experience.  Have  \yoen  through 
merger,  remo<!eling,  Imilding  program, 
changeover  from  hot-metal  to  cold  type, 
changeover  fmm  letterpress  to  offset. 
Young  (33),  mature,  family  man.  Box 
619,  iklitor  &  Publisher. 


EDITOR-MANAGER  —  Just  sold  my 
own  $100,000  gross  weekly  profitably 
and  would  I'ke  to  erlit  or  manage  a 
larger  one.  Honor  college  graduate.  42 
with  20  years  experience.  Write  P.O. 
Box  293.  Raymond.  Wash.  98577. 


ACCOMPLISHED  reporter-e<!itor  wants 
job  as  assistant  to  publisher  of  mcn!’- 
um-sized  progressive  dadv.  Background 
in  public  relations,  politics,  personnel 
recru’tment  and  training,  policy  for¬ 
mulation.  Top  cre<lentials.  Box  633, 
Ed’tor  &  Publisher. 


BUSINESS  OFFICE 

ACCOUNTANT,  young,  BS  in  Bus-ness 
Administration,  two  years  experience 
with  large  weekly  in  full  charge  of  all 
accounting  functions,  seeks  challenging 
position.  Box  618,  Editor  &  Publisher. 


VARIED  CIRCULATION  experience. 
Solicitor,  District  Manager,  lndei)en- 
dent  Dealer,  Assistant  Circulation  Man¬ 
ager.  Familiar  with  ABC  records.  Fam¬ 
ily  man,  age  36.  Looking  for  some¬ 
thing  new  and  different  in  the  South¬ 
west.  Box  616,  Editor  &  Publisher. 


CIRCULATION  MANAGER— 15  years 
experience  —  Promotion,  development, 
am!  circulation  builder.  Ambitious  and 
willing  to  work.  Available  now.  Box 
583,  Editor  &  Publisher. 


jLQMPOgfjVC  ROOM 

1130  OPERATOR,  programmer.  Super¬ 
visor  hot  and  cold  type  oi>eration.  De¬ 
sire  position  with  future.  Union.  Box 
454,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 

ADVERTISING  MANAGER.  Retail 
Manager.  General  Ad  Manager,  ex- 
periencecl  also  in  Classified.  Have  led 
and  trainee!  salesmen  in  all  types  of 
presentations.  I  desire  a  responsible 
Ix)sition  in  Editor  &  Publisher  Zone 
3  or  4.  If  you  nee<!  help  call:  William 
G.  Bryant,  (914)  RO  1-0561  after  5. 
Can  meet  you  at  ANPA  Convention. 


EMPLOYED  AD  MANAGER  with 
large  weekly  seeks  more  challenge  and 
responsibility  with  small  city  daily. 
Printing  management  graduate.  Zone 
5.  Box  590,  Eiditor  &  Publisher. 


AWARD  WINNER  seeks  position  as 
advertising  manager  weekly  or  small 
daily.  Promotion  oriented  and  creative. 
BJ  degree.  Box  577,  Editor  &  Pub¬ 
lisher. 


I  EDITORIAL 

j  NEWSMAN,  34,  experienced  reporter 
on  municipal,  county,  state  Rovern- 
I  ment  and  iiolitics.  seeks  challenffinK 
I  job  covering  same.  References,  sam¬ 
ples.  Box  635,  Editor  &  Publisher. 


CIRCULATION 

BOY  CREW  SPEaALIST,  Zones  1 
and  2.  Excellent  references.  Box  511, 
Editor  &  Publisher. 


LONGTIME  feature  and  entertain¬ 
ment  e<litor,  human  interest  and  social 
service  writer  of  M-dwest  daily  is 
lookini;  for  fresher  climate.  Age  61, 
teacher  wife,  minor  children.  Inter¬ 
ested  in  Zones  1-5.  Box  644,  Editor  & 
Publisher. 


no 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 

CONSERVATIVE  REPORTER  —  Sur¬ 
rounded  by  lil)crals  who  believe  that  a 
town  rapidly  going  to  pot  can  l)e  saved 
by  the  same  lil)eral  policies  that  de¬ 
stroyed  New  York,  Washington  and 
other  cities — seeks  job  with  afternoon 
daily  in  Zone  2,  1.  3  or  5.  Box  623, 
E<litor  &  Publisher. 

SKILLED  DESKMAN,  reporter,  man¬ 
ager,  seeks  new  surroundings,  chal¬ 
lenges.  Box  622,  Editor  &  Publisher. 

SCIENCE  WRITER— Woman.  40-s  with 
Ph.D.  in  experimental/physiological 
psychology,  seeks  general  science  and 
me<lical  reporting  job  or  assignments. 
Can  translate  scientese  into  lively 
copy.  Zone  9  preferred.  Box  649,  Edi¬ 
tor  &  Publisher. 

SPORTSWRITESt,  24.  M.A.  in  Journal¬ 
ism:  background,  experience  in  all 
sports:  will  send  resume,  clippings: 
any  area.  Box  528,  Editor  &  Publisher. 

AVAILABLE'  Mature,  capable  E<litor 
or  Publisher.  Producer  of  prize  win¬ 
ning  weeklies.  Excellent  writer  in  all 
departments.  Reliable,  trustworthy  and 
not  allergic  to  hard  work.  Reason  for 
ad  —  political-business  semi-weekly 
which  I  published  was  sold  recently. 
Can  interview  at  your  convenience. 
Wm.  V.  Mason,  7858  Whispering 
Palms  Dr.,  Sacramento,  Calif.  95823. 
Ph:  (916)  422-4786. 

LOOKING  FOR  A  MATURE  MAN 
with  journalistic  training  and  wide 
experience  in  working  with  people  to 
help  you  in  reporting  and  editing? 
I  may  t)e  the  person  you  want.  Former 
editor  of  a  32-page  annual  magazine. 
MA  in  Journalism  from  Syracuse  Uni¬ 
versity,  1971.  My  articles  have  l>een 
accepted  by  8  n.ational  magazines  and 
by  RNS.  Some  reporting  and  t)hotog- 
raphy  exjierience.  Desire  permanent 
posHion  on  a  small  daily  or  weekly. 
Willing  to  relocate.  Salary  flexible. 
Excellent  references.  Av.ailable  June 
15.  E<Iward  H.  Beck,  Box  116,  Helena. 
Ohio  434.35. 

MICHIGAN  STATE  J-Grad  seeks  job. 
Experience:  Navy  PR,  weekly  news¬ 
paper.  Box  614,  E<litor  &  Publisher. 

EDITOR.  26,  fully  skilled,  seeks  I'vely, 
progressive  weekly,  any  region.  Works 
fast,  but  accurately,  with  professional 
excellence  and  total  de<lication.  Box 
621,  E<litor  &  Publisher. 

NEWSPAPER  FUND  INTERNS 
Three  newspaper  fund  interns  (college 
juniors)  available  for  general  report¬ 
ing  work  during  summer  months.  Stu¬ 
dents  selected  in  national  competition 
from  more  than  700  applicants.  Screen¬ 
ing  done  on  basis  of  exceptional  talent 
in  newspaper  reporting  and  journal¬ 
istic  writing,  plus  intense  interest  in 
newspaper  work  as  a  career.  Following 
summer  of  work  the  Newspaper  Fund 
(a  foundation)  will  award  each  stu¬ 
dent  a  $500  scholarship  to  return  to 
college  for  the  senior  year.  Biograph¬ 
ical  sketches  and  complete  applications 
avaibable  from  the  Newspaper  Fund. 
P.O.  Box  300,  Princeton.  N.J.  08540. 
Or  write  direHly  to  the  students,  c/o 
Box  630,  Editor  &  Publisher.  No 
placement  fees  involve<l. 

SOLID.  EXPERIENCED  EDITOR  now 
in  PR  field  wishes  to  return  to  straight 
e<litor'nl  work.  Complete  knowledge  of 
all  phases  of  magazine  and  newspaper 
e<litorial  work.  Better  with  a  camera 
than  most  full-time  photographers. 
Familiar  with  all  pro<luction  work, 
both  offset  and  letterpress.  Knowledge¬ 
able  in  many  industrial  fields.  Box  608. 
Editor  &  Publisher. 

REfPORTER,  26,  two  years  all  beats 
daily  experience.  Degree.  Seeks  report¬ 
ing  si)ot  on  daily  or  weekly  appreciat¬ 
ing  bilge-free  copy.  Box  627,  Editor  & 
Publisher. 

SEASONED  PRO,  middle  30’s,  daily 
experience  as  reporter,  regional,  city, 
managing  editor,  desires  assistant 
managing  editor  spot  with  30.000-150,- 
000  daily,  in  charge  of  recruitment, 
training,  staff  development.  Box  634, 
Editor  &  Publisher. 

EDITOR  QC  PUBLISHER 


LTNIVERSITY  OF  MISSOURI  1972 
journalism  graduate.  Female.  Desires 
ne\vsi)ai)er  or  magazine  reporting  or 
writing  position.  General  part-time 
practical  exi>erience  town  newspaper. 
Primary  interest  women  and  home  sec¬ 
tions.  Resume  on  request.  Box  516» 
Editor  &  Publisher. 

CONSUMER  AFFAIRS  WRITER  open¬ 
ing  sought  by  experienced  newsman- 
magazine  writer  with  MPS  degree. 
Hard-hitting  investigative  work  de¬ 
sired.  Box  539.  Editor  &  Publisher. 

YOUNG  MAN.  ex-U.S.  Coast  Guard 
officer,  B.A.  English  from  Princeton, 
wishes  to  learn  newspaper  craft  from 
bottom  to  top,  preferably  on  small  town 
paper.  Box  537,  Editor  &  Publisher. 

COPY  EDITOR — East  Coast,  10  years 
PR  ;  15  years  newspai)er.  Box  350,  Edi¬ 
tor  &  Publisher. 

YOUNG  OBERLTN  GRAD  seeking  re¬ 
porting  job:  Experienced  feature, 
news  and  sports  writer;  3  years  full¬ 
time  exi)€rience ;  Won  state  and  na¬ 
tional  awards:  Resume  and  samples 
available.  Box  546,  Editor  &  Publisher. 

PHOTOJOURNALIST  — J-Grad.  cur¬ 
rently  weekly  Zone  1  editor,  6  years 
with  weeklies.  Seeks  photographer  and/ 
or  rei)orter  job  on  daily.  Prefer  Zone 
I  but  can  relocate.  Box  585,  Editor  & 
Publisher. 

VERSATILE  SPORTS  WRITER  -  15 
years  experience,  seeks  spot  cov¬ 
ering  big  league  baseball  and/or  major 
college  sports.  Articles  in  national  pub¬ 
lications.  College  grad,  married,  41. 
Box  584,  Rlitor  &  Publisher. 

HIGHLY  COMPETE-NT  WOMAN.  26. 
seeks  reporting  job  in  metropolitan 
area,  preferably  New  York.  Four  years 
reporting  and  editing  experience  on 
daily.  BA-English.  Box  540,  Editor  & 
Publisher. 

FRUSTRATED!  Managing  editor, 
holder  of  toj)  awanls.  seeks  to  return 
to  newspaper  field.  Now  heading  mag¬ 
azine-public  relations  effort  but  utterly 
stymie<l.  Top  references  and  drive. 
Box  591,  E<litor  &  Publisher. 

WANT  ALTERNATIVE  to  SLAM. 
Hein!  as  geopolitical  columnist?  Mili¬ 
tary  writer  (successful  author),  his¬ 
torian  offers  different  perspective.  Sam¬ 
ples:  Pros,  cons  of  Japanese  rearm¬ 
ament,  possibilities  in  next  Indo-Pak- 
istani  round,  what*s  wrong  with  Sino- 
Soviet  war  predictions.  No  service- 
connecte<l  hangups.  Box  646,  Editor  & 
Publisher. 

YG'UNG  (27)  NIGHT  CITY  EDITOR— 
50.000  daily  and  Sunday,  washes  to  re¬ 
locate  in  New  England.  Wants  city, 
assistant  city  or  creative  copy  desk  job 
on  professional  paper.  Family  man. 
Regular  hours,  good  pay  essential.  BA 
English.  Box  611,  E<litor  &  Publisher. 

BRITISH  JOURNALIST  seeks  report¬ 
ing  post  anywhere  in  the  USA.  Bach¬ 
elor  (26),  at  present  Municipal  Re- 
I>orter  (City  Hall  man)  of  the  Evening 
Chronicle,  Newcastle  (circulation  210,- 
000)  and  also  paper’s  music  critic.  BA 
honours  degree  in  American  Studies  and 
History,  100  words  per  minute  short¬ 
hand.  Information,  clippings  and  refer¬ 
ences  from:  Martin  Huckerby,  54  St. 
George’s  Terrace,  Newcastle  upon 
Tyne  2,  England. 

EDITOR-REPORTER- WRITER  with 
press  and  broadcasting  experience  in 
5  states  plus  Canada,  Britain.  India 
and  the  Caribbean  seeks  full-  or  part- 
time  work.  Age  68  but  fit,  vigorous, 
non-smoker,  non-drinker.  Has  been 
guest-lecturing  in  college,  now  seeks 
e.g. :  copy  desk  work,  in-depth  report¬ 
ing,  editorial  writing,  research,  teach¬ 
ing  or  PR,  Box  626,  E<litor  &  Pub¬ 
lisher. 

NEWSPAPER  COLUMNIST,  reviewer, 
experiencecl,  seeks  post  writing  lively, 
humorous,  readable  reviews,  commen¬ 
tary  on  movies,  books,  music,  theatre. 
Clips,  references.  Box  632,  Editor  & 
Publisher. 

for  Apri!  22,  1972 


NEEDED  NOW:  Job  for  experienced 
reporter/ editor.  26,  will  consider  any¬ 
thing.  Aggressive  reporter,  imagina¬ 
tive  editor.  J-Grad,  Awards.  Box  568, 
Editor  &  Publisher. 


EXPERIENCED  WIRE  SERVICE 
writer-etlitor  seeks  si>ot  on  daily  or 
weekly  in  me<lium  size  mountain  or 
sea  coast  town.  Box  592,  Editor  & 
Publisher. 


UNIVERSITY  OF  MISSOURI  GRAD. 
BJ  ’72,  seeks  copydesk  job  with  small 
to  me<Iium  daily  in  Zone  2  or  5,  Ex- 
perienceil  on  rim.  Eager  to  learn  more. 
Box  637,  Editor  &  Publisher. 


INNOVATIVE  YOUNG  WOMAN  of 
action  seeks  editorial  position  on  daily 
or  weekly  in  Washington,  D.C.  area. 
Recent  college  grad  of  U.  of  Missouri 
Journalism  School — with  exi)erience. 
Box  624,  Editor  &  Publisher. 


TOP  NEWS  spot  on  medium  or  small 
Midwestern  daily  sought  by  ex-manag- 
ing  editor  now  senior  editor  in  indus¬ 
try.  Box  615,  Editor  &  Publisher. 


EDITOR  with  20  years  experience, 
capable  of  handling  any  assignment, 
will  be  available  during  ANPA  at 
(914)  428-6351.  or  Box  647,  Editor  & 
Publisher. 


SEEKING  CREATIVE  EDITING  posi¬ 
tion.  Any  zone.  June  MS  grad.  Dedi- 
cate<l !  Some  experience.  Resume  avail¬ 
able.  Box  636,  Editor  &  Publisher. 


HUSBAND,  WIFE  TEAM.  25.  E<li- 
torial,  reporting,  society,  anything. 
Experienced.  Box  613,  Etlitor  &  Pub¬ 
lisher. 


HONORS  STUDENT  graduating  in 
June  from  Michigan  State  University 
with  BA  in  Journalism  wants  job  as 
reporter.  Experience  with  respected 
weekly.  Box  610,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR  in  No.  1 
market  at  22,  then  drafted.  Service 
complete<l,  looking  for  challenging  ad- 
ministrative-e<litorial  post.  Some  offset 
and  cold  type,  photography,  PBK,  plus 
wide  experience  over  7  years.  Send  for 
resume.  daiPes  only,  highly  demanding 
jobs  only.  Now  emploved.  seeking  room 
to  grow.  Box  534,  Editor  &  Publisher. 


_ FREE  LANCE 

JAPAN — Medill  grad  (MSJ).  excellent 
l>hotographer,  speaks  Japanese,  broad 
know’ledge  of  the  country,  its  people, 
its  problems.  Seeks  assignments.  Box 
562,  Editor  &  Publisher. 


PRIZE  NEWSWRITER  traveling  Is¬ 
rael,  Greece.  Ireland,  Europe  from  May 
will  contract  features  on  politics, 
travel,  people.  Box  555,  Editor  &  Pub¬ 
lisher. 


_ FREE  lance 

NORTHERN  IRELAND:  Direct  cover¬ 
age  by  American  journalist  with  solid 
European  experience.  For  features,  in¬ 
terviews,  photos,  contact:  Michael  von 
Haag,  231  Tottenham  Court  Rd.,  Lon¬ 
don  \V1,  GB. 


NATIONAL  AWARD-WINNING  in¬ 
vestigative  journalist,  seasoned  profes¬ 
sional,  seeks  par^time  writing  and/or 
editing  in  Baltimore-Washington  area. 
Box  474,  Editor  &  Publisher. 


PHOTOGRAPHY 


PHOTOJOURNALISTIC 
POSITION  WANTED 

Recent  university  graduate,  BA  Eng¬ 
lish,  minor  in  Photojournalism,  male, 
23,  single,  any  location.  Portfolio 
available.  Ed  Malcik,  Box  615,  Rose¬ 
bud,  Texas  76570.  (817)  58.3-7951. 


PHOTOJOURNALIST :  Anxious  for 
college,  sports  information:  special  in¬ 
terest  magazine  (outdoors,  rural, 
sports,  other).  15  years  newspaper,  col¬ 
lege  publicity-teaching,  camping,  travel. 
Box  519,  Editor  &  Publisher. 


PRODUCTION 


MAY  PRINTING  MANAGEMENT 
grad,  production  experience,  seeks  chal¬ 
lenging  job  in  field.  Prefer  Midwest. 
Contact  John  Barnhouse,  1713  Hendrix. 
Irving,  Texas  75061. 


PRODUCTION  MANAGER,  hot  and 
cold  type,  conversions,  union  contracts. 
Me*lium  sized  or  metropolitan  daily. 
Box  579,  Editor  &  Publisher. 


PROMOTION 


TOP  PRODUCING  firing  line  Sales 
Promotion  Manager  wants  a  piece  of 
the  big  action.  If  he  doesn’t  hang  up 
the  record  his  services  will  be  free. 
Be  preparetl  to  pay.  Box  549,  EJditor 
&  Publisher. 


PUBLIC  RELATIONS 


LET  ME  HANDLE  your  publications, 
releases,  other  PR  projects;  17  years 
experience  college,  welfare,  military 
PR;  industry  sales  promotion  writing 
and  ecliting;  MS  Journalism.  Box  603, 
Editor  &  Publisher, 


SUMMER/INTERNSHIPS 

NEED  2-YEAR  J-program  grads,  stu¬ 
dents  for  summer?  Full  time?  Write 
Henry  Roepken,  J-Coordinator,  Harper 
College.  Roselle  &  Algonquin,  Pala¬ 
tine.  III.  60067. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  .  ^ 


Birthday  of  ASNE 


“On  a  cold  Sunday  in  February  last 
year  (1922),  five  men  met  in  a  room  at 
the  Blackstone  Hotel,  in  Chicago.  They 
had  conceived  the  extraordinary  notion 
that  it  might  be  a  good  thing  for  newspa¬ 
per  editors  to  get  together  now  and  then, 
to  form  some  points  of  contact,  to  inter¬ 
change  views,  to  woi'k  collectively  for  the 
advancement  of  the  profession.  They  dis¬ 
cussed  this  question  through  the  long  day. 
They  had  no  means  of  knowing  at  that 
time  just  what  the  reaction  would  be  from 
the  profession  generally  to  such  a  sugges¬ 
tion  as  that;  but  they  finally  decided  to 
put  the  matter  directly  before  the  mem¬ 
bers  of  the  profession  and  see  what  re¬ 
sponse  they  would  get.  So  they  called  a 
meeting  of  newspaper  editors,  to  be  held 
in  New  York  the  foil  ving  April.” 

That  was  Caspai  S.  Yost  of  the  St. 
Louis-Globe-Democrat,  the  prime  mover 
and  first  president  of  the  organization, 
talking  to  the  first  annual  meeting  of  the 
American  Society  of  Newspaper  Editors 
in  the  New  Willard  Hotel,  Washington, 
D.C.,  April  27,  1923. 

In  addition  to  Mr.  Yost,  the  others  at¬ 
tending  that  first  brainstorm  session  in¬ 
cluded  Eric  C.  Hopwood,  Cleveland  Plain 
Dealer,  the  first  ASNE  secretary;  George 
H.  Miller,  Detroit  News,  first  vicepres¬ 
ident;  E.  S.  Beck,  Chicago  Tribune,  trea¬ 
surer;  Charles  H.  Dennis,  Chicago  Daily 
News. 

The  first  board  of  directors  was  a  star- 
studded  group  including  those  already 
named  plus:  Frank  I.  Cobb,  New  York 
World;  Ralph  E.  Stout,  Kansas  City  Star; 
Edgard  B.  Piper,  Portland  Oregonian; 
Willis  J.  Abbot,  Christian  Science  Moni¬ 
tor;  D.  E.  Smiley,  Philadelphia  Evening 
Public  Ledger;  Joseph  Pulitzer,  St.  Louis 
Post-Dispatch ;  and  T.  J.  Dillon,  Min¬ 
neapolis  Tribune. 

The  founders  of  ASNE,  the  five  men 
with  the  idea,  had  no  means  of  knowing 
whether  it  would  catch  on  and  live.  They 
shouldn’t  have  been  worried. 

The  first  organizational  meeting  was 
held  at  the  Waldorf-Astoria  Hotel,  New 
York,  April  25,  1922,  and,  according  to 
E&P  that  week,  47  editors  attended  and 
signed  on  as  charter  members.  At  the  first 
mid-year  meeting  of  the  board  of  directors 
Oct.  10,  1922,  there  were  92  members  en¬ 
rolled;  at  the  first  annual  meeting  in  1923 
it  was  reported  there  were  107  dues- 
paying  members.  Total  income  of  the  or¬ 
ganization  at  that  time  was  $2,686.87. 

At  the  1971  annual  meeting  the  ASNE 
secretary  reported  membership  of  726  and 
the  annual  budget  had  risen  to  $51,263.69. 
Today  total  membership  is  749,  the  high¬ 
est  in  the  Society’s  history,  and  the  op¬ 
erating  income  for  the  year  is  $70,600. 

The  history  of  ASNE  is  contained  in 
the  proceedings  of  the  annual  meetings 
which  are  published  each  year,  plus  the 
minutes  of  its  board  meetings  which  are 
not  published.  But  the  history  should  be 
condensed  in  readable  from  and  ASNE 
directors  have  given  the  assignment  to 
Alice  Fox  Pitts  whose  career  as  executive 


secretary  of  the  Society  covered  most  of 
its  lifespan.  It  is  to  be  ready  for  the 
printers  in  December. 

Jenkin  Lloyd  Jones,  editor  of  the  Tulsa 
Tribune,  a  past  president  of  ASNE  and 
chairman  of  the  History  Committee, 
asked:  “Is  the  history  worth  writing?” 

“We  think  it  is,”  he  wrote  recently. 
“With  very  few  exceptions,  the  most  ar¬ 
ticulate  and  influential  editors  of  Ameri¬ 
ca  have  been  members  of  this  Society. 

“During  its  half  century  the  Society’s 
podium  has  been  occupied  by  all  the  Pres¬ 
idents  of  the  United  States,  by  many  for¬ 
eign  chiefs  of  state,  by  the  leading  mem¬ 
bers  of  Congress  and  the  various  cabinets, 
by  controversial  figures  of  all  varieties 
and  by  the  most  outspoken  critics  of  the 
press. 

“The  Society  has  taken  the  lead  in  for¬ 
ming  three  international  press  organiza¬ 
tions.  It  has  battled  for  freedom  of  in¬ 
formation.  It  has  openly  criticized  those 
whom  it  considered  the  bad  boys  of  its 
own  profession.  It  has  generally  been 
ahead  of  the  parade  in  forecasting  the 
great  issues  and  perplexities  of  the  mod¬ 
ern  world. 

“In  its  sometimes  stormy  sessions  it  has 
become  an  opinion-maker  for  the  opinion- 
makers.” 


Arkansas  papers’ 
ownership  changed 

R.  W.  St.  John,  owner  of  the  Mena  Star 
Co.,  has  announced  the  sale  of  two  news¬ 
papers  to  Tom  Freeman,  who  began  with 
the  Star  as  advertising  manager  in  1967. 
The  company  publishes  the  Mena  (Ark.) 
Evening  Star  and  the  Mena  Weekly 
Star. 

R.  W.  St.  John  was  the  fourth  gener¬ 
ation  of  his  family  to  serve  as  editor  and 
manager  of  the  business,  and  the  sale 
ends  75  years  of  operation  by  the  St.  John 
family. 


in  lecture  series 

Can  newsmen  be  objective?  Should  the 
public  have  access  to  the  mass  media? 
What  is  happening  to  the  underground 
press?  Should  reporters  make  editorial 
decisions  over  the  heads  of  editors  and 
publishers? 

These  are  some  of  the  questions  to  be 
explored  by  journalists  at  the  University 
of  Maryland’s  1972  Distinguished  Lecture 
Series  in  Journalism,  May  4  and  5. 

Amoiig  the  lecturers  will  be  Gay 
Talese,  author  of  Honor  Thy  Father  and 
the  Kingdom  and  the  Power;  Seymour 
Hersh,  Pulitzer  Prize  winner  for  his  story 
of  the  My  Lai  massacre;  Morley  Safer, 
CBS  news  correspondent;  Jack  Newfield, 
editor  of  the  Village  Voice;  and  Ben  Bag- 
dikian,  press  critic  and  assistant  manag¬ 
ing  editor  of  the  Washington 
Post. 

Other  lecturers  will  be:  Jerome  Barron, 
dean-elect  of  the  Syracuse  University 
School  of  Law;  Ron  Dorfman,  editor  of 
the  Chicago  Journalism  Review;  Lester 
Markel,  retired  Sunday  editor  of  the  New 
York  Times;  Brian  Boyer,  night  city  edi¬ 
tor  of  the  Detroit  Free  Press  and  former 
underground  newspaper  editor;  Ernest 
Imhoff,  city  editor  of  the  Baltimore  Even¬ 
ing  Sun;  and  Jay  Jensen,  head  of  the 
Department  of  Journalism  at  the  Univer¬ 
sity  of  Illinois. 

This  is  the  fourth  annual  lecture  series 
produced  by  the  University’s  Department 
of  Journalism  and  sponsored  by  the  A.  S. 
Abell  Company  Foundation  of  the  Balti¬ 
more  Sunpapers. 


Todd  acquires 
2  Texas  papers 

Todd  Publications  Inc.  has  announced 
the  purchase  of  two  Texas  newspapers, 
the  Cuero  Record,  a  daily,  and  the 
Smithville  Times,  a  weekly. 

William  Todd,  company  president,  an¬ 
nounced  the  acquisition.  Formerly,  Todd 
was  president  and  publisher  of  the  Rock¬ 
ford  (Ill.)  Star  and  Register  Republic, 
now  owned  by  the  Gannett  group. 


The 

Ray  V.  Hamilton 

Media 

Brokers 

will  be  at  the  ANPA 

C.  L.  “Lud”  Richards 
Milton  Q.  Ford 

HAMILTON-IANDIS 

AND  ASSOCIATES.  INC.  •  THE  MEDIA  BROKERS 
Brokars  of  Nawspaper,  Radio,  CATV  t  TV  Propartlaa 
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An  important  announcement 
for  American  newspapers 


The  words  and  headlines  of  your  newspapers  mirror  the  face  of  a 
changing  world.  How  you  put  these  words  in  print  is  also  changing, 
and  few  newspapers  have  been  untouched  by  the  technological 
revolution  of  the  last  decade. 

A  recent  inventory  of  equipment  alternatives  for  modern  newspaper 
composition  lists  72  models  of  phototypesetting  devices,  32  models  of 
keyboards,  6  models  of  optical  character  recognition  devices,  42 
models  of  video  terminals,  17  models  of  computers,  and  39  software 
packages  (and  even  this  is  conservative).  Organizing  your  selection 
requires  the  combined  talents  of  a  data  processing  specialist,  a 
programmer,  a  systems  design  engineer,  an  electronics  technician  and 
someone  to  sign  the  checks. 


Today,  Graphic  Systems,  Inc.,  introduces  the  first  and 
only  total  system  to  link  your  display,  editorial,  and 
classified  composition  facilities.  Four  basic  elements  of 
SYSTEM  I,  as  it  is  called,  are:  The  Scanner,  an  optical 
character  recognition  device;  The  Editor,  a  video  display 
terminal;  The  Processor,  a  general-purpose  mini¬ 
computer;  and  The  Typesetter,  an  advanced  computer 
actuated  photocomposition  machine.  More  important 
than  the  hardware  is  that  Graphic  Systems  provides  the 
total  system  with  one  service  and  support  responsibility:  System,  not 
pieces;  support,  not  promises.  You  can  see  SYSTEM  I  now,  In  our  plant 
at  217  Jackson  Street,  Lowell,  Mass.  01852,  (617)  459-2111;  or  this  June 
in  Atlantic  City,  at  the  ANPA/RI  Production  Management  Meeting. 


(This  ad  was  typist-prepared  for  input  via  the  CSI  System  t  Scanner  and  composed  on  the  GSI  System  I  typesetter.) 


IS  ElIcTION  DAY! 

...AND  EVERY  VOTE  IS  LOCAL. 


Voting  for  public  office  isn’t  the  only  kind  of 
voting  people  do.  They  make  a  choice  every 
timethey  make  a  purchase— or  decide  notto. 

They  must  continually  decide  how  to 
cast  their  dollars,  electing  from  a  vast  slate 
of  merchandise  categories  and  a  dizzying 
array  of  brands. 

These  day-to-day  decisions  also  include 
their  choices  of  what  to  read,  to  listen  to  and 
to  view.  Or  what  not  to! 

In  radio,  many  of  the  national  favorites 
were  voted  out  a  long,  long  time  ago.  And  in 
TV,  many  highly  touted  candidates  have 
their  terms  of  office  cancelled  after  only  13 
or  26  weeks. 

By  contrast,  the  newspapers  we  represent 
must  stand  for  re-election  every  day.  Their 
editorial  and  advertising  records  are  evalu¬ 
ated  daily,  as  are  their  accomplishments  in 
helping  better  the  communities  they  serve. 
As  a  group,  they  are  averaging  better  than 
2V2  million  votes  each  weekday. 

That’s  confidence,  the  kind  enjoyed  by 
Scripps-Howard  for  decades. 


Newspapers  represented  by  the  Advertising  Department  of 
Scripps-Howard  Newspapers  bring  your  campaign  home  to 
over  IVi  million  families  every  weekday. 

Albuquerque  Journal*  &  Tribune  (m&e) 

Circulation 

107,234 

Cincinnati  Post  &  Times-Star  (e) 

216,262 

Kentucky  Post  &  Times-Star  (e) 

(57,320) 

Cleveland  Press  (e) 

373,518 

Denver  Rocky  Mountain  News*  (m) 

205,415 

El  Paso  Times*  &  Herald-Post  (m&e) 

103,215 

Evansville  Courier*  &  Press*  (m&e) 

112,390 

Fort  Worth  Press*  (e) 

55,902 

Hollywood  (Fla.)  Sun-Tattler  (e) 

39,693 

Knoxville  Journal  &  News-Sentinel*  (m&e) 

167,942 

Memphis  Commercial  Appeal*  &  Press-Scimitar  (m&e) 

348,063 

Pittsburgh  Post-Gazette  &  Press*  (m&e) 

571,919 

San  Juan  (Puerto  Rico)  Star*  (m) 

42,772 

Stuart  (Fla.)  News*  (th) 

7,810 

Washington  Daily  News  (e) 

209,649 

Total 

2,561,784 

Sunday  Issues  Available,  Also. 

Source:  Publishers’ 
Statements,  9/30/71 


...because 
we  know  the  business! 


SCRIPPS-HOWARD 
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